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SALES TRAINING BULLETIN 


How do you 
rate on your fe 
manners? ¥ 
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Answer true or false to the following statements... do be honest 

a Do you know the names of the é ll > Do you call them by name when you see them? 

2. Do you thank people for giving time even though they didn’t give you an order? 

7 Do you try to he considerate ; , e and telephone for ar bas 49 

If you answered “no” to any or a these que people. People like to be called by name, they ap- 
tions, maybe you don’t realize that 1d manner preciate it if someone is considerate of their tir 
are the best way to make a § pression ol! and they like to be thanked. 


How do you rate on product information about 
Webster MultiKopy Durametric Carbon Paper? 


1. MultiKopy Durametric is first cl n either Electric or standard action machines. 

2. MultiKopy Durametric eliminate 1q2? ) thily feed-roller mar n ¢ pre 8. 

3. Only Durametric’s exclusive ““M Rule’ nplete vertical typing « iro] 

If you answered true to all three statement of Webster MultiKopy Durametric. It stands to 
really know your product. If not, maybe 1 ca reason that you can’t be convincing to a custome 
improve your sales by knowing all the selling nt f you aren’t sure of the facts. 


WEBSTER MULTIKOPY DURAMETRIC HAS THE EDGE OVER COMPETITION. 


Sell the profit line... sell Wel ) ST Ce Yr’ ee ee ae Fipeichll 
F.S. We ter Amherst St ees i RA 


Cambridge 4: 


Pittsburgh « San Francisco « Cambridge 


Webster warehouses in New Y 














HASKELL 


OF PITTSBURGH 









presents 


NEW 
| STEEL 
| FILES 























FUN S Tele 


A big hit at the NSOEA Convention! Haskell 
designed them that way .. . for easy sell. 
Beauty on the outside! Quality on the inside! 
Haskell files not only look better . . . they are 
better on many counts. That’s no accident. Over 
the years, Haskell budget know-how has come 
to mean extra values at lower cost. That’s why 
dealers recommend Haskell budget quality 
with confidence! 




















piTtseurch \\ 
BICENTENNIAL 
1758-1958 


Write for full details— 
Literature and Prices—today 





HASKELL 


VISIT OUR NEW PLANT WHILE 
IN PITTSBURGH FOR THE 
BICENTENNIAL CELEBRATION 


OF PITTSBURGH 





— New York Showroom ¢ 440 Fourth Avenue 
me P. 0. BOX 5273 + PITTSBURGH 6, PA. 
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New comfort for executives 


— LO 5CO value prices! 





@ You win two ways when you sell this 
imposing, enormously comfortable 
COSCO 'Director' executive chair. You 
pocket full profit on a volume seller at 
only $59.95. You deliver a standout value 
that invites comparison and repeat or- 
ders. All ways, always, it pays to stock 
and feature COSCO. The /ine that offers 
you more to offer! Powerfully backed by 
the largest full-color ad program in 
COSCO history! 


HAMILTON COSCO, INC.- COLUMBUS, INDIANA 


All prices shown are for Naugahyde upholstery 
Other fabrics slightly higher 











Masai! gut (edd a 
| 
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. | | | ; 
28-S TA, $67.95 25-S, $42.95 27-LA, $39.95 23-LD, $19.95 COSCO also offers comparable values in 
$71.95)* $46.95)* ($43.95)* ($21.95)* chairs, sejtees, sofas, tables 


* (Zone 2: Texas and 11 western states) 
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Office Appl ia nces Edited for Retailers of Office Supplies, Office Machines, Office Furniture 


VOL. 109 MARCH 1959 


Editor and Publisher: 
John A. Gilbert in This issue 

tl Directoy 
Walter S. Lennartson In Business Forms, They've Only Scratched the Surface. Dealers report 
Editor | =. % on what they've doing to increase volume in this rapidly- 
Clarence O. Schlaver 2 /, “ growing phase of their business. Some frankly admit that 
» Edit i> } they've done little to realize the potential of sales. Our 
Carroll Cihlat v/a y/ survey reveals some interesting facets about selling, pro- 


t Editor and Librarian “2N3 moting and finding sources for stock business forms. 
Herta Breiter 4 


Leonard Schimek In Selling Business Forms, Can You Speak with Authority? Colin Can- 
ureau Manager trell of Grand & Toy, Toronto, provides authentic information regarding 
Richard G. Johnson the design phase of business forms selling. He stresses need for knowl- 

ys edge of the product as basic to its promotion. 
Peter B. B. Andrews 


ia oitke, Ease Paper-work Bottlenecks . . . and You Sell the Customer. That's the 
Qp: me ABC experience of Rochester Stationery Co. in developing a 


—— 
. . 


™ specialty selling division, Here’s a graphic account of 
how a dealership set up a new showroom, selected and 

hi <} d Oo » »2 7 ° . . . 

Publishes a the 231d of each trained a separate selling organization and then built up 


month preceding the month of " ; ; - . A 
issue by The Office Appliance its office machine business. The firm stresses the idea that 


Co., 600 West Jackson Boulevard, on > new forms and techniques, centering about the machines, 
Chicago Ill. Cable address will save time and increase efficiency. 
Applico, Chicago. Phone: DEar 
born 20K 
Quick Reference System Speeds Inventory. Dealers who are plagued with 
iliac cialis keeping account of stock and who fail to know when inventory is too 
$5.00 $7.0 large or too small will gain ideas from the experience of Farnham’s in 
- — Minneapolis. Here’s a step-by-step recital of how the Farnham system 
Countri 00 $10.00 $14.00 works. 
Single Copies: United States, 50c; 
Canada, 60c; all other countries, 
75c. February Buyers Index Issue Here’s a New Field for Time Clocks. Dealers who wonder how to sell 
(Parts 1 and MI) $2.00 the time clocks which they carry as part of a full line may gain inspira- 
Ceieeilht diana tema tion from the experience of the Shamaley Co., El Paso, Tex. A restaurant 
‘= the United States Patent Of chain was sold on the idea of using the clocks to speed up the time lag 
fice. Washington. D. C between car hops and the kitchen. 
©Copyright: Contents covered 
y Copyright, 1959, by the Office 
liance (¢ Second-class post 
it Chicago, Ill. and at 


Departments 


ling office 
>. . 
Index of Advertisers New Catalogs 
appli ces i » - > j 
ppliances” in the Want Ads New Products 
APPLIANCES is used News Notes 
ral sense systems, de Canada 
lucts or supply items Advertising Clink Fourth District 
ipplied to an office Appointments Fifth District 
nction to bring it to a Dates to Remember Seventh District 
nclusion Deaths Eighth District 
Decorative Accessories Ninth District 
Editorial Tenth District 
ress (together with Financial Notes Thirteenth District 
wing old address), ‘ 
igtien enlace or laanie Guest Book Fourteenth District 
i be sent to—Circulation Here and There OA’s Press Time Bulletins 
ment, Office Appliances, Industry Meetings Office Planning 
4 Jacks lvc hicag 
Ww _ Jackson Blvd., Chicago Industry News Patents - 
Receipt of changes by the : 
f the month will assure In Other Lands Random Notes 
addressing of next issue Letters Sales Stimulators 
Men on the Move .... State of the Industry 
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Late and important 


IN RECOGNITION of the changing nature of the W. A. EISEMAN, general sales manager of Royal Type- 





THE 


handwriting equipment industry, the Fountain 
Pen & Mechanical Pencil Manufacturers’ Associa- 
tion at its annual meeting February 5 changed its 
name to the Pen & Pencil Manufacturers’ Associa- 
tion. 


It was pointed out by Frank L. King, executive 
vice-president, that more than 350 million ball 
point pens, 40 million fountain pens and 75 mil- 
lion mechanical pencils were manufactured in the 
U.S. last year. 


The following officers were re-elected 


President—Charles K. Lovejoy, Scripto, Inc 


Vice-president—George Bartol III, C. Howard 


Hunt Pen Co. 


Secretary—W. Clarke S. Mays, Jr., Marshall & 


Meier Co., Inc. 


Chairman, executive committee—Wilbur K. Olson, 


W. A. Sheaffer Pen Co 


COMPANY’S MANAGEMENT on January 30 
won an important round in its fight for control of 
Wilson Jones Co. A group of shareholders, led by 
Jack Linsky, president of Swingline, Inc., was de 
feated by a vote of 184,384 shares for the manage 


ment to 126,183 shares for the Linsky group 


Following this vote of confidence, Benjamin Kulp, 
chairman and president of Wilson Jones Co., said 


“I hope the Linsky group now will allow us to 
devote our full energies to the productive opera 
tions of Wilson Jones and that the group will end 
their costly series of harassing actions against the 
company. This victory is a great satisfaction to all 
of us throughout the Wilson Jones organization 
It is a demonstration of shareholders’ confidence 
in the company’s management and in its future 
business prospects.” 


Besides Mr. Kulp, the board of directors, as a 
result of the January 30 election, now includes 
Alan J. Altheimer, attorney-at-law; Samuel Brown, 
partner, M. Brown & Sons; Edward F. Buenger, 
vice-president, Wilson Jones Co.; Warren M 
Dobbertin, secretary-treasurer, Wilson Jones Co.; 
Rudolph Kalivoda, vice-president, A. C. McClurg 
& Co.; William E. Knight, vice-president, Wilson 
Jones Co.; Charles W. Lubin, president, Kitchens 
of Sara Lee, Inc.; Albert Pick, Jr., president, Pick 
Hotels Corp.; Julius Tucker, president, Business 
Systems, Inc.; George H. Wolcott, vice-president, 
Wilson Jones Co. 








writer Division, Royal McBee 
Corp., has assumed the full 
responsibility of that division 
which comprises the sales and 
service of all Royal standard 
and electric typewriters, plus 
the Roytype department of 
typewriter supplies. Mr. Eise- 
man succeeds W. W. Pennels 
who will concentrate on the 


W. A. Eiseman 


development of the company’s 


new program for distributors 


GEORGE LITCHFIELD, for many years salesman and 


sales manager for Jasper Chair Co., died on Febru- 
ary 9 at the age of 63. He had been associated with 
the office furniture industry since 1931. At the 
time of death he represented Jasper Chair Co., 
Hoosier Desk Co. and Jasper Industries in the 
states of Indiana, Kentucky, Missouri, Kansas, 
Nebraska, Iowa and Southern Illinois. He took 
time for activities other than business and only 
recently was appointed to a state commission by 
the Governor of Indiana. He is survived by his 


widow and a son. 


HEINZ HELLSTROM, Pacific Nortnwest district man 


ager of Facit, Inc., has just 
returned from a six-day all- 
expense paid vacation tour of 
Mexico City awarded to him 
as one of the winners in the 
1958 Facit Space Race 

nation-wide contest for Facit 
and Odhner dealers and dis 
tributors. Mr. Hellstrom, who 
resides in Belmont, Calif.. 


Heinz Hellstrom 


visited the newly-established 
sales and executive offices of Facit’s Mexican com 
pany and acted as an instructor in a special series 


of classes on selling techniques 


RICHARD LEWISOHN, 7 president of the Venus 


Pen & Pencil Corp., announces the election of 
three company officers to new executive posts 
Hugh A. Craigie of Mountainside, N.J., assistant 
to the president, has been elected treasurer of the 
company. Hugh McMonagle of Brooklyn, execu- 
tive assistant to the president and acting secretary, 
has been named secretary. House Counsel James 
M. Jones, Jr. of Lewisburg, Tenn. was elected as 
sistant secretary of Venus Pen & Pencil (¢ orp., and 
secretary of its subsidiary, the American Pencil 


Co., Inc., in Lewisburg. 
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R. H. HAMMER, president and general manager of 
The Globe-Wernicke Co., has announced the pur- 
chase of a building in Oakland, Calif. to provide 
for the expansion of G/W sales and distribution 
facilities in its West Coast markets. Mr. Hammer 
ndicated that the newly-acquired building will 
provide approximately 60,000 square feet of area, 
replacing smaller leased quarters formerly used, 
and will be equipped for activity soon. This 
planned expansion of Globe-Wernicke’s western 
activity including necessary equipment, will in 
volve a total investment of approximately $500, 
000, states Mr. Hammer 


A NEW MANUFACTURER of business forms, Star 
Forms, Inc., will begin operations shortly in the 
new plant located in Bettendorf, Iowa. Star 
Forms new general manager, Gerald “Jerry” Bost- 
wick, said that the new company expects to com 
ence operations about the last of April. ‘Star 
Forms will manufacture a complete line of auto- 
graphic register forms which we will sell exclu 
sively to dealers,’ Bostwick said. Formerly vice- 
resident of Royal Register and general manager 
of Royal's Bettendorf plant (Royal closed this 
lant last September) Bostwick has experience in 
this field and a thorough knowledge of dealer re- 
quirements. Star Forms has just introduced a new 
50-page catalog, which is now available to dealers 
Inquiries are to be addressed to Star Forms, Inc., 
Bette ndorf, lowa 


DON MOURNING, 43, owner and proprietor of the 
Mourning’s Office Equipment & Supplies business, 
Jackson, Ohio, died of a heart attack recently. Mr 
Mourning was watching a _ recreation league 

basketball game in which his sixth grade son, 

Donnie, was participating, when the fatal attack 


urfre d 


ENTHUSIASM for the upcoming Sixth Regional con- 
ition, June 7-9, at Nippersink Manor, Genoa 
City, Wis. is boundless as evidenced at the pre- 
lanning meeting held in conjunction with GLTC 
luncheon. There were 52 present including many 
dealers from Illinois and Wisconsin. These dealers 
luded Chairman Bill Guelzow and wife Shirley 
1 Beloit, Wis., Governor Bob Hedberg and 
wife Arlene from Moline, Ill.; Betty Carroll from 
Galesburg; “Curly” Fredrickson from Aurora, III., 
Bill Harms from Pekin, Ill., Harold Brosk from 
Kenosha, Wis., G. H. Busack from West Bend, 
Wis.. Frank Doolin from Franklin Park, Ill., Bill 
Ritter from Chicago Heights, Ill.; Willis Wolf 
1 Dave Rucker from Chicago 
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OA Press-Time Bulletins 


THOMAS COLLATORS, INC., announces the appoint- 
ments of two regional sales managers. Howard L. 
Miller, recently regional educational sales manager 
for the American Crayon Co., and L. Guy Reny 
have been appointed by George W. Oliver, presi- 
dent. Mr. Reny formerly was eastern regional sales 
manager for the Photoswitch Division of Elec- 
tronics Corp. of America. 





H. L. Miller L. Guy Reny 


HARRY LEFKOWITZ, New York City salesman for 
Guide System & Supply Co. for the past 30 years, 
died on January 23. He was active in trade circles 
and was a member of Stationers 12:30 Club and 
Metropolitan Travelers Club. One of the best 
loved men in the industry, he is survived by his 
widow and three children. 


REDIFORM-STOCK FORMS CO. St. Louis warehouse 
is being moved from 4300 Forest Park to 4611 
McRee Ave., St. Louis 10, Mo. where the tele- 
phone number is PRospect 1-7242. At the same 
time Ed Ellavsky, formerly Central area supplies 
manager, is moving his own office to Englewood, 
N.J. at the 491 S. Dean St. warehouse. He has been 
given the new assignment of supplies manager for 
both central and eastern areas. Joe Murphy, cen- 
tral area head warehouseman for the past three 
years, is now warehouse supervisor in St. Louis. 


TWO DEALERS in the Illinois-Wisconsin area died 
recently. They are Len Lotter, president of H. C. 
Miller Co., Milwaukee, and Paul Mielke of Mielke 
Stationery Co., Chicago 


MEREDITH PUBLISHING CO., Des Moines, an- 
nounces purchase of Replogle Globes, Inc., Chi- 
cago. Fred Bohen, Meredith president, said he will 
become board chairman of Replogle and Luther I. 
Replogle, president of the globe-map manufac- 
turing company, will continue as president and 
chief executive officer 


NATIONAL OFFICE MACHINE Dealers Association 
reports that three surveys show a different figure 
on the cost of renting typewriters for one month. 
Paul McWilliams of Little Rock, Ark. reported it 
to be $6.71. A domestic manufacturer says it is 
$7.01 and a Canadian survey reported $7.50. 








DESKS 

Four Desk lines: Director, New Century, 
Pace-Setter, Mainliner. The finest desks 
for today’s office — large or small. 


Interchangeable drawer arrangements... 


modern finishes... decorator colors. 


The Director line of Executive Desks in 
96” (illustrated), 78” and 72” widths 


CORRECT SEATING 


Aluminum Posture chairs... Executive, 
Secretarial, Clerical. “Tilt-Action” back 
and “Live-Action” seat provide comfort 
features that increase productivity, 
reduce fatigue. 26 styles in wide ranges 
of upholstery fabrics and colors. 


Speed-File 





The Director, 


finest filing cabinet 
on the market... 


for faster filing and 
finding at lower cost. 
Available in letter and 
cap widths and 2, 3, 4, 
and 5 drawer heights. 





Why more than g 


MODULARS 


Planned work stations increase productivity 
and efficiency with greater convenience. 
Rearranged as needs change, they make 
offices impressive, and keep them so. 





00 dealers 


Open File Shelving 


gives more filing 
capacity in same floor 


FILING 
EQUIPMENT 


The most complete 
line with the 
largest selection of 
substitute drawer 
inserts and 

filing accessories. 

















Multi-File 





in 2,3, 4, and 5 
drawer heights, 
including cap, letter, 
card record, check, 

bill, ledger styles. 









provides an extra drawer 
in every cabinet... gives 
more capacity in same 
floor area...in 4, 5, and 
6 drawer heights. 


space... facilitates 
filing and 
finding of records. 





Spartan-File 
— the biggest 















Pace-Setter Desks 


combine modern styling and 
advanced engineering in an economical 
line for every office need. 





PLANFILES 


Provide the most practical 
system for vertical filing of 
engineering drawings. They 
file flat and unfolded, are 
dust protected. Easy to spot, 
select, remove and replace. 


value in a popular- 


priced file. 





Insulated Files: 


Label “C” and “‘D” 
in letter, legal 
and ledger sizes. 
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sell Art (V\atal products 


Today, more than 900 prominent business- 


men from coast to coast have adopted the Art 


Metal Franchise. Their choice in handling 


Art Metal products has resulted in the larg- 


est, soundest dealer organization in the office 


furniture industry. 


Since men of this caliber make decisions 


only after careful deliberation...there had to 


be profitable reasons for their decision. 


The following franchise advantages... 
unequalled by any competitor...were just 
some of the reasons for their decision. These 
advantages will continue to attract many 
other businessmen who think in terms of 
quality products AND profits...in terms of 
such valuable service to business and indus- 
try in their area that their sales will show 


dynamic growth in the years ahead. 


OUTSTANDING BENEFITS OF THE ART METAL FRANCHISE 


@ Art Metal... originators of the metal office fur- 


niture industry... have over 70 years experience in 


the survey, planning, and installation of every type 


of office. Our national reputation for this service 


alone creates sales. 


@® With over 2500 products, Art Metal has the most 


complete line ...is the best qualified, single source 


of supply for all office furniture and accessory 


equipment. 


@ Art Metal places major emphasis on developing 


ONE qualified dealer in each sales area. 


® Art Metal District Managers are highly experi- 


enced in training dealer salesmen, and in helping 


develop large national accounts. 


@ Art Metal employs the finest metal craftsmen 


...manufactures products of highest quality 


construction. 


@ Art Metal publishes the Office Economist... the 


OTHER ART METAL PRODUCTS 


Bookcases and Bookshelving 
for executive offices... general 
offices... libraries 

Chairs — stacking and institutional 

Desks — New Century and Mainliner 
styles. Tables, special purpose 
desks, and desk accessories 

Filing Equipment — Counter-Height 
and Desk-High Files, Highline Files, 
Widesections, Transfer Cases, 
Vault Trucks 


Modular Bank Counters and Equipment 


Planfile Drawer Units — for 
storing blueprints, 
engineering drawings 

Postindex Visible index — 
Equipment for simplified 
record keeping and 
administrative control 

Storage and Wardrobe Cabinets 

Wabash Filing Supplies — 
complete filing and indexing 
systems to meet every need 


Equipment built-to-order to fill 
specialized requirements 


largest company publication in the industry. 
Reaches 100,000 customers and prospects through- 
out the country with the latest news on office 
methods, equipment, and procedures. Mailed every 
two months to prospects in your sales area...under 
your business address. 

@ This year...the largest consumer advertising 
budget in Art Metal history. Four-color ads in 
Business Week, Fortune, U.S. News and World 
Report, Nation’s Business, Harvard Business 
Review, and Dun’s Review and Modern Industry. 
® One of the most effective, sales-productive direct 
mail campaigns ever offered to dealers. 

These and many other dealer benefits make the 
Art Metal Franchise stand alone in its field. For 
detailed information on a franchise in your city, 
write Russell Goss, Manager of Dealer Sales, Art 


Metal Construction Co., Jamestown 12, N.Y. 


Art (Y\atal 


CONSTRUCTION COMPANY 
Jamestown 12, New York 
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Design for appearance and utility has always been 
the goal of industrial designers. Their success quoti 
ent has not been very high. In many cases, no doubt, 
the fault has been in factors beyond the control of 
the designers who have felt impelled to create a de- 
sign to please a manufacturer or a financier rather 
than to serve a need, aesthetic or practical, or both. 
Whatever the hampering agencies may have been, 
the designers themselves encountered some difficulty 
in choosing representative designs worthy of being 
included among the 100 best-designed products of 
modern times. After some soul searc hing, the 100 top 
designers, architects, and design department heads of 
manufacturing firms and universities, polled by the 
Illinois Institute of Technology, made their se- 
lections. 

Listed in order of preference indicated by the sur- 
vey, the top ten designs included four from the office 
equipment and supply industry. First place honors 
were accorded the Olivetti Lettera 22 typewriter, de- 
signed in 1948. Second place went to Charles Eames’ 
plywood and steel side chair, designed in 1951. The 
Parker “51” fountain pen, designed by the late Mar 
lin Baker and Kenneth Parker in 1932 and placed on 
the market in 1940, tied for fourth position with 
Studebaker’s 1953 hardtop coupe, designed by Ray- 
mond Loewy. The other representative of the office 
equipment industry was the seventh place Edison 
Voicewriter dictating machine, designed by Carl 
Otto in 1950. 

For a relatively small industry, the office equip- 
ment field did very well. 


Next Month 


OFFICE APPLIANCES will present special features 
on window and store display, an important facet of 
today’s merchandising, in the April issue. At that 
time we will began a series of articles written by Jim 





Office Appliances March 1959 
a John A. Gilbert 
Assistant Publisher ..... Charles W. Gilbert 
ae ; Richard M. Daugherty 


Circulation Director . Stanley Roy 
Assistant Circulation Manager . Hugh D. McCahey 


Production Manager .......... Robert J. Skup 
OFFICE APPLIANCES was founded by George H. Pat- 


terson and developed through 34 years by Evan Johnson 


ESTABLISHED 1904: Succeeding and embodying Ameri- 
can Stationer, New York, established 1873, the original 
trade journal serving the stationery field; Typewriter 
Trade Journal & Office Systems, New York, 1904; The 
Office, Franklinville, N.Y., 1904; The Office Appliance 
Journal, Chicago, 1905; Business Equipment Journal, 
Chicago, 1908; Office Outfitter, Chicago, 1908; the orig- 
ginal National Stationer, New York, 1909 


In a recent issue of Media/Scope, Publisher Wal- 
ter E. Botthot asks, “Are we getting careless with our 
nomenclature?" The genesis of his query was the use 
of the term “rep” for a newspaper representative. In 
our field “‘rep’’ is applied to manufacturers’ repre- 
sentatives. Certainly the abbreviation does not lend 
dignity to the profession of selling. Unfortunately, 
many salesmen add fuel to the fire of careless nomen- 
clature by calling themselves “peddlers.” Before the 
era of supermarkets and chain stores, peddling was 
an honorable and worthy vocation. Currently, the 
term is used in a derogatory sense, which is unfair 
both to salesmen and peddlers. As Mr. Botthof urges, 
let's not get careless with our nomenclature. 

. 

From Hannover, Germany, comes incomplete in- 
formation on two new German typewriters which 
will be equipped with electronic circuits that pre- 
vent one key from making an impression until the 
next key has been struck. Thus the machine is always 
one key behind the typist. The invention is supposed 
to advance the cause of perfect typing. Because the 
time interval between depressing one key and strik- 
ing the next one is so short even for a relatively slow 
typist, the advantages of the delayed impression 
action are not readily apparent. 


Editorial Director 





Rice, display director of Associated Stationery Sup- 
ply Co., Inc. and Horder Stationery Stores, Chicago 
Another “Complete Dealer’ chapter will deal with 


office supplies and their promotion. 


ADVERTISING REPRESENTATIVES: New York City: 
George C. Wheeler, Vice-president and Eastern Manager; 
Wallace W. Fisher, Assistant Eastern Manager: 100 E. 
42nd St., New York 17, N.Y. Phone MUrray Hill 2-2373. 
Chicago: Herbert L. Sime, Vice-president, and Charles H 
Winters, 600 W. Jackson Blvd., Chicago, Ill. Phone 
DEarborn 2-3206. 

Los Angeles: Robert E. Ahrensdorf, Jack Quillman, Stan 
ley Ehrenclou; R. E. Ahrensdorf Co., 3275 Wilshire Blvd., 
Los Angeles 5, Calif. Phone DUnkirk 2-7337 

San Francisco: R. E. Ahrensdorf Co., 260 Kearny St., San 
Francisco 8, Calif. Phone EXbrook 7-0690 


The Service Bureau of Office Appliances is maintained 
for the exclusive use of subscribers and advertisers. It 
answers inquiries pertaining to the field, furnishes names 
of manufacturers of office supplies and equipment, and 
aids dealers in securing lines, without charge 


OA-—3 /59 











For Accessible Drawer-style Storage 
of Inactive Records ' 
“Builds its Own Stee/ 
Framework” 


oO ways 
to low cost 
1 LO) 0 MTN O) = hon = 


Jandem 


TORAGE 





For Quick-Reference Record 
Storage 
“With New SPRING-LOCK 
Closure" 


Sell this fivesome of perfected products for full coverage of the record storage 
: market. Each fills a particular phase of efficient, modern filing for your 
KERS customers. For further facts and features on these Bankers Box products 






~ , © and how they can fit your profit picture, write today for complete information 
Q (/ © _ and dealer packet. 
= A 

~% - BANKERS BOX COMPANY 


r 
ODvUY Specializing in Record Storage Equipment Since 1918 
2607 N. 25th Avenue: Franklin Park, IMinois (Suburb of Chicago) * GLadstone 5-7700 
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The Boss was on the phone, trying to 
straighten out a snafu with the Jones 
Company about a certain letter from way 
back. While the Jones people were splut- 
tering, his Girl Friday calmly handed him 
the elusive letter. From then on it was 
smooth sailing. 


Miss Sidebotham is smart. She just 


reached for her new J-56-R Stapler and 
headed for the file. .. found the sheaf of 
stapled papers .. . removed the staple and 


the wanted letter . . . re-stapled the sheaf 


— all this quicker than the Boss could say 
“Miss Sidebotham.” So, no wonder she 
loves her new N-C Stapling Plier with the 
BUILT-IN Staple Remover! 


""7 JUST CLICKS —FOR 1001 USES” 





OTHER POPULAR N-C MODELS 








MODEL J-30... the 
handy plier-type 


Stapler for depend- 
able, permanent 
fastening 


MODEL J-60... the 
ideal Stapler for both 
permanent and tem- 
porary (pin-like) 
fastening 


MODELS S-100 & 
F-100 . . . industrial 
plier-type Staplers 
for a large variety 
of uses 


MODEL B-100... the 
heavy-duty Stapler 
for many specialized 
industrial applica- 
tions 
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New Dual-Purpose N-C J-56-R 


ideboth¢ 


6-R 





- sells 00 sight / 





No stapler lends itself to demonstration — and 
sales —as effectively as the new N-C J-56-R. 
Here’s how it’s done...try it on your next 
customer: 











J-56-R FASCINATES CUSTOMERS... 


With blade re- 


. tracted, staple a 


few sheets of 
paper together. 


Then, with a flick 
of the finger, snap 
the Staple Remov- 
ing Blade into 
position. 

















Remove staples — 
cleanly, smoothly, 
instantly. 


Retract blade to 
show that, safely 
tucked away, it’s 
never a cumber- 
some obstruction. 


NEVA-CLOG PRODUCTS, INC., Bridgeport 1, Connecticut 


O. H. Davison & Co., Pacific Coast Rep., 609 Mission St., San Francisco, Calif. 
CANADIAN STAPLES, Ltp., Montreal, Toronto, Winnipeg, Vancouver 
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Gnnis 


PRODUCERS OF A COMPLETE 
LINE OF BUSINESS FORMS 


There’s never a customer you can't serve. . 
never a job too big to handle .. never a new form 
you can’t supply .. when you rely on Ennis. 
Ennis is the foremost producer of business forms 


in America, offering dealers every needed 

form from the newest Snap-A-Part, Register o1 
Continuous forms to the full range of everyday forms. 
Service is fast, prices are competitive and 

the profits are yours .. because Ennis products are 
sold through dealers ..we're your supplier, 

not your competitor. 


Write today for catalog and complete information. 
ANNIVERSARY 1909 + 1959 
en | 
Ennis 


TAG & SALESBOOK COMPANY 


Home Office and Factory 
Ennis, Texas 





Western Factory Eastern Factory 
Paso Robles, Calif Chatham, Va. 


Warehouses — Birmingham, Houston, St. Lovis 











Letters 


Readers are invited to express themselves brief- 
ly on any subject related to the office equip- 
ment and supply industry. Address: Letters 
Editor, OFFICE APPLIANCES, 600 W’. Jack- 
son Blvd., Chicago 6, Ill. 


Continuity in Advertising 


Ed. Note — The editorial in January OA titled, 
"Consistency in Advertising Needed To Keep 
Trade Names Alive” elicited an interesting and 
appreciated response (printed below) from F. H. 

aswell, vice-president, sales and advertising man- 
ager, F. S$. Webster Company. 

The unbroken record of F. S. Webster adver- 
tising, featuring typewriter ribbons and carbon 

ers under such well-known trade names as 
Multikopy, Web-Star, Durametric, Micrometric, 
and others, in OFFICE APPLIANCES since found- 
ing of the journal in June, 1904, by George H. 
Patterson is something of which we are proud. A 
strong personal friendiabs existed between og 
Patterson and George colm, who guided the 
destinies of the Webster organization for over 40 
years. The kind of cordial relations that began 
back in 1904 have continued through all of the 
55 years mentioned by Mr. Caswell. We hope that 
the mutual satisfaction indicated by this long and 
unbroken record of advertiser-publisher relation- 
ship will continue indefinitely into the future. 


Dear Editor: 

After reading the OrFice APPLIANCES’ edito- 
rial for January, which comments on Charles 
Brower’s remarks in connection with continuity 
in advertising, I feel that I should report to you 
that this year the F. $. Webster Company is estab 
lishing some sort of a record in that general 
direction. Because these remarks come from Presi- 
dent Brower of Batten, Barton, Durstine & Os- 
born, we should re to you that we are the 
oldest client of B. B. D. & O. and in that con- 
nection we will celebrate our 50th anniversary 
with them this year. Originally we began our ad- 
vertising career with the George Batten Company 
of Boston, who eventually merged with Bruce 
Barton and Roy Durstine a number of years ago 
to form B. B. D. & O. 

It should be of further interest for you to know 
that we will also celebrate our 50th anniversary 
year of continuous advertising in the Saturday 
Evening Post, for when we joined forces with the 
George Batten Company in 1909 we placed our 
first advertisement in the Post. Of course it is no 
news to you that the F. S$. Webster Company has 
used the inside cover of OFFICE APPLIANCES 
magazine without missing an issue since your 
magazine was founded by Mr. Patterson in 1904, 
which brings our relationship with Orrice AP- 
PLIANCES to a total of 55 years. 

This year also is the 70th year of our business 
existence and we definitely feel that the F. S. 
Webster Company's position in the industry 
today has been established just as much by the 
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continuity of band mame advectising as by the 
quality of products which we have produced for 
the business world’ during all of these 
We are looking forward in 1959 with much 
optimism and feel certain that general business 
will show marked improvement in the months 
ahead. 
F. H. CASWELL 


Advertising Manager, 
F. S. Webster Company. 


‘‘Complete Dealer”’ Series interests 
Norwegian Firm 


(The following letter was addressed to Jobn S. 
Latta, Jr., president, Latta's Inc., Waterloo, Iowa, 
subject of the “GC Dealer” series which 
started last October, rather than to the editor of 
Office Appliances, but the nature of its contents 
impels us to publish it.) 


Dear Mr. Latta: 

In Orrice APPLIANCES I have been reading 
with interest the article about your firm. 

I hope that you will forgive me for writing 
you and asking some questions, as I am myself 
running a store here with approximately as big a 
line as you have, only that we do not have any 
special college store. 

What has intrigued me is the following 
sentence: “Formerly it was a matter of geographi- 
cal location and all business within the confines 
of an assigned area belonged to one salesman. 
Now, Latta’s, Inc. has completely changed 
direction, men with the best training and ex- 
perience are calling on potential customers whom 
they best can serve.” 

We have exactly the same problem here, that is, 
we are at present following your way, but with 
all the salesmen on a salaried basis, and human 
nature being what it is, you are right if you guess 
that service is excellent, our customers are happy, 
but volume is too lew. To complicate the matter 
further, a substantial part of our business comes 
through working with the architects on new 
projects, and the volume of this salesman is natu- 
rally quite far above the rest. 

The urban area here has about 150,000 in- 
habitants. The surrounding small towns and town- 
ships are rather scattered along the fjords. . . . 

We have been thinking about allocating the 
larger customers to the corresponding salesmen. 
But then we will get the em that the furni- 
ture specialists will be able to sell the simpler 
machines, but will have to call for help for the 
more complicated ones, the machinery salesman 
will be able to sell a desk, but not any complete 
office furnishings. 

I would be very thankful if you could make any 
useful suggestions regarding any possible solution. 

BERGEN SysTEM-INNREDNING 
Bergen, Norway. 
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STAY UP TO DATE 
IN STYLES AND SALES 





WITH Ennis 


FOR 50 YEARS THE PACESETTER 
IN QUALITY BUSINESS FORMS 


New machines and new methods have greatly 
increased the number and kind of business forms 
in use today. To stay ahead in sales and profits 

.. your forms must stay in step with progress. 

And to sell the complete field, you need 

a complete line. You get both with Ennis . . the most 
complete line, with all the most modern forms. 
That’s because Ennis is the nation’s 

foremost producer of quality forms for business 
in the nation. It’s your most profitable 

line and it’s the line that’s sold through dealers. 
We're your supplier, not your competitor. 


Write today for catalog and complete information. 


ANNIVERSARY 1909 + 1959 


5) GI 


TAG & SALESBOOK COMPANY 


Home Office and Factory 
Ennis, Texas 





Western Factory Eastern Factory 


Paso Robles, Calif. Chatham, Vo. 
Warehouses — Birmingham, Houston, St. Louis 











Here and There 














John Mossman Named 
Public Relations 
Chairman of Bank 


John E. Mossman, president of 
Desks, Inc., New York City, and | 
mediate past president of NOFA, 
cently was named public relations 
chairman of the Rahway, N. J., Na 
tional Bank. He had already been 
member of the bank’s board of dire: 
tors. 

Public relations is old hat with 
Mossman, who has been instrumental 
in NOFA’s extensive campaign of the 
past few years, and who continues as 
chairman of the association's public r 
lations committee. This year he has 
spearheaded a successful NOFA fund 
campaign to raise $50,000 for addi 
tional promotion of the office furniture 
industry. 

Commented 
spent 34 years in office furniture r 
tailing: “The need for good, ethical 
public relations in business and indus 
try is exceeded only by the job it is 
doing today. I feel just like a kid out 
of college starting a brand new ca 
reer.” 


Mossman, who has 


Quality Park Head 
Elected to YPO 


The election of Dean C. Mathews 
president Quality Park Envelop¢ 
Co. St. Paul, Minnesota, to mem 
bership in the Young Presidents 
Organization has been announced by 
YPO Area Vice-president Kenneth 
H. Dahlberg. Mr. Mathews will be 
affiliated with the YPO Twin Cities 
Chapter. 

Members have all become presi 
dents before the age of 40 of manu 
facturing companies with 50 or moré 
employees or service companies with 
at least 25 employees. 


16 


Heads Community Chest 


Harry A. Holmlund, president of 


Scrantom’s Book & Stationery Co.., 
Rocheste jE wy. Bee been elected 
president of the Community Chest 
of Rochester and Monroe County, He 


has been vice-president and member 


of the Chest’s executive committee 
since 1952 


Ed Pfahl Recalls 
Convention of '28 

An interesting reminder of the 
days when NTOMDA was the fore 
runner of present NOMDA (Na 
tional Office Machine Dealers As 
sociation) is furnished by Ed Pfahl 
of Adding Machine Sales & Ser\ 
ice Co., Cleveland, Ohio. Ed admits 
that he is now about “999/10th re 
tired 

In a letter, Ed encloses a clipping 
from OFFICE APPLIANCES showing 
pictures taken at the Acacia Country 
Club in 
NTOMDA 
Among those in the picture are Jim 
Ward, Sr., Tom Riendl and Bill 


Corney 


Cleveland during _ the 


convention of 1928 


Other persons still prominent in the 
Hoffman, Clyde 
Jungbluth, John Grobark, Elmer 
Young, Charlie Van Wald, and of 


ourse, Ed 


industry are John 


C. B. Horr Heads 
Chicago Executives 


Cortland B. Horr, sales manager ot 
Associated Stationers Supply Co., Ink 
has been elected president of the Chi 
cago Executives Association for 1959 

He has been active in the affairs of 
that association for the past 15 years 
as a representative of Horder’s, In 


the company’s retail affiliate 


Tracy Higgins (second from left 
president of Higgins Ink Co., Inc., 
chats with Capt. Richard Laning 
skipper of the atomic submarine Sea 
wolf, at a recent USO party at the 
Waldorf Astoria. Higgins is a mem- 
ber of the board of USO Fund of 
New York and also chairman of the 
business machine and office equip- 
ment division. Others are William 
Connett, vice-president of Marsh & 
McLennon, Inc., and William Arnold 
John Hancock Mutual Life Insurance 
Co 


Goldman Wins Jaycee 
Service Award 


Robert Goldman, president of the 
Office 
Springfield, Ill., was recently hon- 
ored as the “Outstanding Young 
Man of the Year’ by the Spring 
field Junior Chamber of Commerce 


Central Equipment Co., 


His activities in local affairs in 
clude service as facilities chairman 
of the citizens’ committee for parks 
and recreation, membership on the 
mayor's committee for urban re- 
newal, participation in the major 
business division of the United Com 
munity Service drive and for 10 
years participation in the YMCA 
membership drives 

His success in bringing the Pony 
Baseball 
Springfield has been credited for 
giving his city the title, “Boys Base 


ball Capital of the World 


He also serves as a member of the 


Grads world series to 


national board of directors of Pony 
League Baseball, and is district di- 
Illinois, Mis 
souri, Nebraska and Iowa. 


rector for Southern 


As if this weren't enough, Gold 
man has also written several articles 
for office equipment magazines and 


trade journals 


Rudy Sparks Receives 
Carlsbad Award 


Rudy Sparks, who has been active 
in the office supply and furnitur: busi 
ness in Carlsbad, N 


has been named to receive one of Twe 


M., since 1940 


Distinguished Citizens Awards of th 
local Junior Chamber of Commerce 
tor 1959 

He is a member of the Rocky 


Mountain Stationers Association and 
the National Stationers Association 
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State of the industry 





New Concept of Office Interiors 
Cuts Down Amount of Painting 


New concepts for installing and finishing walls, ceil 
ings and floors in today’s offices have cut back to less 
than 50% those areas now being painted. Such is the 
opinion of Kenneth H. Ripnen, New York City office 
building and layout planning expert 

Mr. Ripnen points out that unlike institutional build- 
ings, schools and churches, the flexible office of today 
calls for movable partitions, ceilings of metal pan or of 
acoustical compositions, and floors of linoleum or viny! 
or rubber tile so that constant changes in the size of 
departments can be cared for quickly and without major 
alterations. 

Equipment and materials being used in the contem- 
porary offices of today to provide for flexibility, in the 
main, are either painted at the plant or they don’t re 
quire painting at all. 

The New York architect is urging the paint industry 
to introduce and then to promote the new reason for 
the use of paint products in the office. He states that the 
trend today is toward a new variety of color shades and 
asserts that the paint industry might develop better 
manufacturing and application techniques to fit into 
this trend. 

A worthwhile suggestion by Architect Ripnen is that 
co-operation with the partition industry might result in 
the production of removable panels in metal wood and 
composition partitions which could be taken out, 
painted and replaced so that color flexibility would keep 
up to standard with office layout flexibility 


Forms Mailed for Economic 
Censuses; Importance Told 


The Bureau of the Census, U.S. Department of Com- 
merce, has started mailing of report forms to all estab- 
lishments which had paid employees during 1958 
These are the censuses of manufactures, mineral indus- 
tries and business, designed to accurately measure the 
growth of the nation’s industrial and distributive system 
over the past four years. 

With the use of improved electronic computing 
equipment the Bureau expects to publish preliminary 
figures on these censuses before the end of 1959. 

Complete enumeration of the nation’s manufacturing 
and mineral industries, and wholesale, retail, ware 
housing and selected service trade establishments has 
not been conducted since 1955, when the census covered 
activity in the calendar year 1954. By federal law these 
censuses are authorized to be conducted in 1959 re 
lating to 1958 business activity, and on a 5-year basis 
thereafter. The same law makes reporting mandatory, 
but also protects the respondent from disclosure of his 
figures. 

All of the report forms in these economic censuses 
will go to the Bureau of the Census facility at Jefferson 
ville, Ind., where the forms will be processed for tabu- 
lation. After the report forms are screened for com- 
pleteness and accuracy the information contained in 
them will be transferred to punch cards, which will be 
sent to Washington, D.C. There, the cards will be proc 


essed into ‘computer language” preparatory to serving 
the material to the Census Bureau's high speed elec 
tronic computers 

The electronic computer produces to final reports 
in the form of tapes which are fed into a high speed 
printer, which turns out tabulated material at speeds up 
to 600 lines a minute 

Thanks to automation an overall gain of about a year 
1S expected in comparison with time schedules of previ- 


ous censuses 


There’s Silver Lining in 
Those Delayed Purchases 


The scheduled purchases of 1958 which were not 
made because of the recession can now become a reality 
in 1959 as the nation takes stock in the economic picture 
and likes what it sees. 

New offices and equipment which were set up in 
1958 budgets and then shelved can be the goal of deal 
ers. These delayed purchases, plus normal replenishment 
business in 1959 can make this a year of high volume 
for the supplier who gears his selling effort to th 
potential. 


How Much Do You 
Know about Scales? 


No business machine a dealer can sell bears a closer 
relation to profits than scales for weighing, declares th« 
Scale Manufacturers Association, Inc. In recognition of 
National Weights and Measures Week March 1-7, this 
group points out some facts about the importance of ac 
curate weighing to every businessman. We present 
some questions and answers: 

Q. Are weighing errors important to 
businessman? 

A. Yes, indeed. The National Conference on Weights 
and Measures in its approved “‘scale error chart’ reports 
that a mistake of one ounce on material selling for $1 
a pound, repeated 100 times a day for 300 working days 
in a year, costs $1,875 

Q. Do weighing errors tend to “balance off?” 

A. Generally, no. When a scale gives an incorrect 
weight, it is usually caused by a faulty condition of the 
scale. Thus, as long as that condition continues, the scale 
will continue to give the same kind of error, in one di 
rection, cither short weight or overweight 

Q. Are most weighing mistakes against the buyer 
or the seller? 

A. Contrary to popular belief, a survey of leading 
weights and measures officials indicates that the ma 
jority of scale mistakes are against the interest of the 


practical 


seller 

Q. Would more frequent accuracy tests of scales 
help? 

A. Yes. Weights and measures officials all over the 
nation are emphatic about this. “There should be mor« 
frequent inspections of scales, as well as better mainte 
nance,” replied J. L. Slaughter, head of weights and 
measures in Alabama 
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_ the complete protection line...designed for profit 


4 DRAWER 
INSULATED FILE 


IMPERIAL MONEY SAFE 
Model 1217V 


CHALLENGER 
RECORD SAFE 
Model 5579C 


Ot PROTECTALL is doing now... 


PROTECTALL SAFES 


320 Fifth Avenue 


aed ‘ 
Soe 


PROTECTALL SAFES 


a division of The Mosler Safe Company 
THE GREATEST NAME IN SAFES 
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New York 1, N.Y. 
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PROTECTALL SAFES 320 Fitth Avenue, New York 1, N.Y. 


-) I want more information on PROTECTALL SAFES 
[) Send me information on PROTECTALL’S NEW INSULATED FILE 
(—) J want to be a PROTECTALL DEALER 


NAME 
COMPANY NAME 


STREET ADDRESS 
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OA Editorial 


Good Display Is Essential 


to Maximum Store Business 


O F the many factors contributing to sales transacted in office equipment and sup- 


ply stores none has more influence toward potential volume than good display 
of merchandise. Poor display, or no display, will not necessarily eliminate all 


business. but it can and does prevent realization of maximum volume. 


Too often display is treated like a stepchild — an accepted member of the fam- 
ily of elements that compose a merchandising business, yet often neglected because 
there is only time enough to care for the needs of such favorites as personal selling, 
purchasing and general management. Because small staffs permit few: specialists, the 
dealer finds himself trying to function efficiently as manager, salesman, buyer, ac 
countant, advertising man, systems man, display man, and many others. Even if all 
the required skills were resident in one man, there is not enough time available to 
him to handle the myriad demands. The inevitable result is relegation of some of 
the less insistently obvious demands to the “spare time” category. 

Planning and putting into function a good display program is a technical activ- 
ity. Ideally, it requires the sure touch of a well-trained professional. Practically, that 
is impossible in most instances. Usually, someone who is presumed to have a flair for 
display is assigned the task to use up his spare time 

Good display, exposure of merchandise in ways that intrigue interest and induce 
purchases, can exert a strong influence in the area of increased, plus sales. Leaving 
it to haphazard handling leads to losses in potential. Like many “sins of omission,” 


such losses are not readily apparent 


The question we hope is forming in your minds is, “What can we, as average 
dealers who recognize the need for improvement in our display practices, do about 
it?” Our answer is that, beginning next month, OrFice APPLIANCES will present a 
regular department under the direction of a professional display man who has had 
broad experience in the office equipment and supply industry. James Rice, display 
director of Associated Stationers Supply Co., Inc., and Horder Stationery Stores, Chi- 


cago, Ill.. will conduct the department 


Subjects already scheduled for discussion during the coming months are: 1. The 
Purpose of Display and Its Place in Our Economy. 2. Display Promotion Calendar 


3. Preparatory Display Work. 4. Display Must Sell! Principles that Determine 
the Dynamic Force of Show Windows. 5. Signing Posters, Showcards and Sign 
Holders. 6. Animation in Display. 7. Display Fixtures. 8. Display Lighting. 9 Spe 
cial Store Promotions Window and Interior. 10. New Stores or Remodeling from 


the Standpoint of Display 


Jim Rice has been engaged in display work and store planning 
for 25 years. His knowledge covers not only window and interior 
display, but also includes store remodelings and store openings. He 
has made a special study of the display needs and problems of the 
average de alet in Ou; field Developed out of experience and distilled 


in an extensive knowledge ot the principles ot ettective display, the 





monthly presentations will prov ide the kind of help needed so urgent 
ly by earnest but non professional people charged with the responsibilities of display 


programs for dealers 
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No Ceiling on Profits 
When You Sell DUO-TANG 





NO. 12 AW 


A serviceable 
window cover for 
personalized 


presentations. 













The Original Cover with 
Built-in Fasteners... 


And sell them you will... for you 
are handling the most complete line in the 
loose-leaf cover field. In materials, there’s eco- 












as of tho baat nomical, attractive Leatherine . . . appealing 
ne ed att Spanish grain Fortebello . . . luxurious, deep- 
Embossed border and grain Granada... hardy, beautiful, Levant 
pare hg emaebe os and Morocco grain Sturdifiex . . . available in 



















a variety of smart, popular colors. 

Your customers will find these binders suit- 
able for distinctive presentations, catalog 
covers, manual covers, utility covers and many 
other possibilities. Our facilities for printing, 
stamping, embossing, silk screening and special 
effects are available to you and your trade. 

This famous line means: more sales because 
your customers know genuine DUO-TANG 
by name... more profits because nationally- 
advertised DUO-TANG identifies you asa 
prestige dealer. 


200 Se puth Peoria St., Chicago 7, Illinois 


Write for 
illustrated catalog 
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Dealers say 
they’ve only 


scratched 


the surface in 








@ 


by CLARENCE O. SCHLAVER 


managing editor 


USINESS forms today represent an essential 

line of communication between management 
and employee, manufacturer and customer, profes 
sional man and client. A piece of paper is trans 
formed by printed, or otherwise reproduced lines and 
symbols, into a message or a record 

So important is the industry producing thes 
business forms and so rapid has been its growth that 
Census Bureau officials in Washington, D.C., recently 
decided to rate it separately from commercial printing 
in the next census. 

What is the stake of office supply and equipment 
dealers in selling the products of this industry which 
in 1947 to 1954 (the earliest and latest years for 
which census figures are available) showed a total 
increase of 343.2%? 

Quite frankly, some dealers queried by OFrici 
APPLIANCES admit they have only “scratched the 
surface” in potential. 

This admission is backed up by Dr. Ralph Dx 
the NSOEA con 
vention last fall, stated that although 2,500 Associa 


Armond Cies, who in addressing 


tion members (only 20% of the nation’s dealers) sell 





i staggering $1. 000.000,000 per year of supplies 


furniture and printing, they sell but $118,000,000 in 


} 


printing of office forms exclusive of promotional 
material. That is estimated to be but 14% of the 
market! 

Dealer merchandising of business forms represents 
a marked contrast in fulfillment. Many stationers 


report they are de 


ng a fine job in realizing the 


potential through ‘“‘sale of ideas enabling customers 


to save time and money.’ Others candidly assert that 
they do not even sell the stock forms available t 
them from manufacturers who market through office 
supply dealers 

Somewhere between the reports of those “who do 
and those ‘who do not’’ emerges a clear picture of 
what our dealers are really accomplishing in a busi 
ness which is theirs to have and to hold if they will 


make the effort 


ss Forms 


What types of business forms can dealers handl 
Depending upon their intended purpose business 
forms (usually carbon interleaved) fall into three 
general categories: custom, stock forms and imprinted 
stock. Basically, all three types are similar because 
they are made up of multiple sets of printed forms 
separated with one-time carbons and perforated for 
quick separation of forms and carbons. The dif 
ference between the three types is in what and how 
much is printed on the form, factors determined b 


usage and purpose expected of the form 


Many Standard Items Available 

Stock forms are standard items such as purchas¢ 
orders, withholding tax statements, payroll checks 
and the like which are available from stationery 
and office supply stores. They bring the advantages 


business 


of multiple-copy ords keeping to sn 
and offer large firms an economical means fer in 
ternal reports requiring a number of copies 

Queried regarding their role in the stock business 
forms market, dealers made these typical replies to 
OFFICE APPLIANCES 


Del Deming of Farnham’s Stationery & School! 


Supply Co., Minneapolis, Minn We are just 
scratching the surfa More national advertising 
needed in stock business forms Our smen ar 


somewhat qualified but still need nN 





Dealers need more help from the manufacturer . 
Most salesmen are afraid to mention stock forms 
because first of all there are too many to talk about 
nd second, the sales are too small to spend a lot 
f time. If it turns out the customer wants a special 
form they (the salesmen) are really lost because it 
takes a specialist to sell special forms. Dealer sales- 
men with all the items they have to sell are not spe- 
ialists in office and plant procedures. 

B. F. Henderson, County Stationers, Inc., Ventura, 
Calif A larger dealer with a sales force can 
probably justify having a specialty man on forms 
The small dealers with one or two outside salesmen 
can only nibble around the edges.’ 

E. J. Raque, O'Connor & Raque Co., Louisville, 
Ky Saying that his firm plans to increase its sales 


effort through sales meetings and direct mail, he 





adds, “The ability of the office supplies dealer to do 
a volume job in business forms is as good as in any 
line 

“There is 
large potential in stock business forms not yet re- 
alized. The ability of the dealer to do a volume job 


Strawn’s Office Supply, Boise, Ida 


1S dependent upon assurance ot profit from manu- 
facturers.”’ 

Leonard B. Wilcox, Roberts Printing & Stationery 
Co Hutchinson, Kan. 


increase our forms efforts in stock forms but are 


“We are not planning to 


onstantly trying to build special form sales. About 
95% of the time we sell ideas. Price sales are an 
unavoidable evil. If the producers of forms would 
put a realistic and adequate discount in effect this 


would increase their business many fold.” 


‘Need Is Already There’ 
Barlam Rubber Stamps & Stationery Corp., Bronx, 
NLY Business forms are a natural source of 


income requiring no sales effort as the need is there 


Now doing approximately 3% of its total volume 


1 stock business forms, Industrial Stationery & Print 
ng Co., Huntington Park, Calif., says “We believe 
we are now only scratching the surface but we plan 
to increase our effort by introducing our own stock 


hnsin Stationery & Office Supply, Chicago, re- 
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ports ‘We are personally actively soliciting this busi- 
ness and you might say we have made a deep surface 
scratch. We concentrate on ideas but price situation 
is all too common.” 

Dealers reporting in the survey state that their 
leading sources for stock business forms are Stock 
Forms Co., division of Moore Business Forms, Inc., 
Wilson Jones Co., American Register Co., Ennis Tag 
& Salesbook Co., Philip Hano Co., Inc., Master- 
Craft Corp., Prefixt Stock Forms Co., Inc., Rogersnap 
Business Forms, Tops Business Forms, Uarco, Inc., 
Consolidated Business Systems, Inc. Boorum & 
Pease, C. E. Sheppard Co., Stationers Loose Leaf 
Co., Advanco Products, Inc. and others. 

Manufacturers are aware of the potential for 
dealers in stock business forms. “We have a repre- 
sentative list of stationers across the country who 
have done a good job in merchandising business 
forms. Some have done an outstanding job,” says 
Clay J. Barth, sales development manager of Stock 
Forms Co., division of Moore Business Forms, Inc. 
He adds that OFFICE APPLIANCES can put “ a bright 
light on a heretofore dark and unexplored corner.” 


‘No Expensive Inventory’ 

And Hubert Marcia, vice-president of Ennis Tag 
& Salesbook Co., comments, ‘There is no reason why 
dealers can not sell business forms, just as some 
manufacturers do, with their direct sales personnel. 
One of the most attractive aspects of the business 
forms line for the dealer is that it is not necessary 
that he have his money tied up in expensive inven- 
tory which takes up valuable space on his shelves 
or grows obsolete before it is sold. In fact, almost 
all orders are drop shipped direct to the customer 
and the dealer has nothing to do but the invoicing; 
no packing, handling, or delivering.” 

W.N. Ryan, president of American Register Co., 
points out that clerical labor shortages, business 
volume and national income growth are creating a 
rising demand for business forms. 

The optimism of the manufacturers is reflected 
in the experience stories of James A. Head Co., 
Birmingham,, Ala., Latta’s Inc., Waterloo, Iowa, 
Grand & Toy of Toronto, Canada, Rochester Sta- 
tionery Co., Rochester, N.Y., and other dealers whose 
success in selling business forms is related in this and 
preceding issues of OFFICE APPLIANCES. They have 
done more than ‘'scratch the surface’ of business 
forms business and say their fellow dealers can do 
likewise. 


More articles on 
busftness forms — 


see pages ahead % 








In Selling Business Forms 


Can you speak with 


authority on design? 





HE only concrete reason for the existence of any 
business form, basically, is its ability to communi 
cate. 

It must provide, as readily and concisely as possible 
to all persons involved, complete information concern 
ing the subject for which it was created 

That is why design is sO important to the stationer, 
printer or specialty manufacturer selling business forms 


In introducing the subject of design importance t 
these forms I am reminded that it has often been said 
that business forms are the working tools of the modern 
business enterprise. Surprisingly enough, however, the 


important implications of this statement are not always 
fully appreciated by those most vitally concerned with 
management. Inadequate tooling of the clerical pro 
cedures can very often be an underlying cause of lowered 
productivity, depressed customer relations and an unre 
alistic overhead. 

Efficiency has become the keynote of modern business 
administration. Apart from the substantial investments 
being made in new plant and equipment and the con 
tinuous investigation of new techniques, management 
expends considerable sums in providing other less con 


spicuous measures as an incentive to increased produc 


by COLIN T. CANTRELL, 


systems department 
Grand & Toy, Ltd., 
Toronto, Canada 


tivity. Rest periods (the ubiquitous coffee break), har 
monious and soothing color schemes, air-conditioning 
and music while you work are just a few of the ancillary 
benefits’ offered as an inducement to increased output 
The actual productive plant and equipment are under 
constant surveillance in order that management can catch 
the first sign of weakness or impending breakdown. Pro 
duction executives are haunted by the nightmare of ob- 
solescence 

However, somewhere very close to the heart of this 
iggressive complex, the effectiveness of the paper work 
is all too frequently just taken for granted. The business 
forms supposed to not only utilize the office equipment 
and systems in which the organization has invested but 
to feed the actual production equipment, are and this 
is alarming found to be inadequate, redundant, out 
dated or quite useless 

Having perhaps created some kind of Frankenstein 
monster out of a mere piece of paper it might, at this 
juncture, be a gesture of reassurance for us to strip away 
the frills and look at the business form in its elemental 


nature 


A Form Must Communicate 

What is a business form? Essentially it comprises 
nothing more than a pattern formed of vertical lines, 
horizontal lines and appropriately-positioned words ar 
ranged in a logical and systematic mannet 

No particular regard need be had at this point as to 
how this pattern is actually printed. It can be turned out 
mn the office duplicator or by high-speed multi-color ro 
tary press, but some consideration must be given to the 
purpose for which the form was made. 

When this question is raised a multitude of answers 
will be provided. Accumulation, information, reference 
and direction will all be recommended, but, as stated in 
the beginning of this article, the only concrete reason 
for the existence of any business form its ability 
communicate 

Proper communication is one of the most essential 
ingredients in the formula for business success and nat- 
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WHAT IS THE PRICE OF DESIGN? 


This chart is based on an actual case.... 
It represents the ten-year cost of a stenographer, the stationery she uses, and the supplies 
and equipment that go with that use. 

Each year is rated as having 250 working days or 50 weeks.... 





Te 





Wages at $50.00 per week (including 
vacation) $26,000.00 88.5% 
Letterheads 30 per day @ $18.00 per 1000 $1350.00 
Envelopes 30 per day @ $11.00 per 1000 $ 825.00 
Second Sheets 30 per day @ $4.00 per 





1000 $ 300.00 $ 2,475.00 8.4% 
Carbon 3 sheets per day @5c each $ 375.00 
Ribbons 12 per year @ $13.50 per doz. $ 135.00 $ 510.00 1.7% 
Desk “$145.00 
Chair $ 55.00 
Typewriter $ 200.00 $ 400.00 1.4% 
Total $29,385.00 
the items of capital equipment amount to just 14% of the total. The Carbon and Ribbons are about the 
ntage. The Stationery just over 8% of the cost. The Wages, almost 90% 


It is reasonable to say that business forms... . 
in general will average out to about the same cost per 1,000 as letterheads or env clopes and 
just as reasonable to say that the workers on them will likely earn about the same as the 
stenographer. 

And since the business form is one... . 
of the most important aids to getting things done, it seems reasonable to suggest that 

The cost in time and money.... 
to get well-designed efficient business forms on the most suitable grades of paper, proper- 
ly processed will go a long way toward assuring the most return for the wage dollar which 


represents the largest part of operating cost 








—_ 
urally the forms used by a business constitute its most generally are not technically equipped adequately to ful- 
vital line of communication hll the professional role of the form designer. Patterns, 
Such being the case, what then is the essential char- hence, will sometimes sadly reflect this basic lack of 
ucteristic of a business form? In view of its important knowledge. It must not be thought that all forms pro- 
role it must provide, as readily and concisely as possible duced under these conditions will be entirely inade- 
, nvolved. complete information concerniny quate; nothing could be further from the truth. But it 
e subject for which ut was created is suggested that such forms will not completely achieve 
Therefore, it appears obvious that to effectively achieve the criteria here outlined. 


its purpost the form must be engineered or designed to ° . 
Need Technical Assistance 


each individual purpose. 
No matter how the pattern for a proposed business 


The question naturally arises next as to who should 
; form is arrived at, most organizations do not possess the 


necessary machinery to turn the draft into a finished 
usable product (apart, of course, from the internal 
‘form’ dashed off on the office duplicator). 


essentially be responsible for such design. In many or 
ganizations this would be a difficult question to answer 
is there does not seem to be any one person around 


whom the responsibility revolves. Some large organiza 


tions, of course, have systems and procedures depart To obtain the desired end, these patterns require the 

ments constantly reviewing existing forms to determine services Of those organizations whose function it ts to 

if they are fulfilling their purposes in the light of con sell business forms. This enterprise may be that of a 

stantly changing business climates and conditions stationer, or a regular commercial printer. Sometimes, 
In most cases, however, office managers, department as circumstances warrant, it will be a specialty house, 

heads and sometimes others in more junior positions such as those devoted to the manufacture of continuous 
ire illed upon to design or redesign rorms to meet a forms. In anv case. whoever it may be doing the sup- 
. r } nNoineg nrinciple > ot . 
w or changing situation. In principle there does no plying, such organization will be vitally concerned with 

thing w g with this those in such , - 
> hing wrong with th ? 7 the design of the form in question 
lose touch with operations should be in the best posi : 
Where forms, for example, are to be used in conjunc- 

on to know the essential elements of existing or pro 


nes. Unfortunately, however, these people continued on page 96 
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Business Systems — 


Sixth in a series spotlighting related 


selling at Latta’s, Inc, Waterloo, lowa 


Ideas that save 


customers $$ add to sales potential 


ELLING systems and forms is one of the most lucra 

tive and respected portions of our business,’’ de- 

clares the management of Latta’s, Inc., Waterloo, 
Iowa, complete dealership. 

Such success is not accidental. It springs from a 
ceptance of this theory: “We have only one thing to 
sell—-ideas that will make our customers more efficient 
and make their businesses more profitable 

T. Wayne Davis, vice-president, tells his salesmen 
to follow these rules: 

—Ask questions “so that you may understand the 
customer's problems.” 

—Find out exactly what the customer wants to accom 
plish. 

—Apply the proper product and item to his problem 

Mr. Davis continues in these candid instructions to 
store personnel: 

“The easiest way to become an expert in selling sys- 
tems is to be just plain nosey. Ask every customer how 
he does a certain job and why. Also what equipment 
he uses and why does he use this equipment. Your cus 
tomers know their own systems and know them well and 
you can learn much from them. You can pick out the 
weaknesses in their present system by asking questions 

President John S. Latta concurs in this “push” on 
business systems and forms saying, “The opportunities 
that exist in the systems business are unlimited, only 
dependent on our imagination, knowledge and the fine 
lines of equipment that are available to us.” 

Customers entering the Latta’s, Inc., store see bulletin 
boards prominently displayed bearing actual examples of 
business forms which have been designed and sold, 
either stock forms or made according to Latta specifica 
tions by the firm’s printing sources. Intriguing is the 
sign above these display boards, reading 


SYSTEMS DESIGNED 
TO SAVE OUR CUSTOMERS &&§ 
That is the compelling force behind the Latta sales- 


manship, a selling point which overpowers price com- 
petition, 

Systems are sold by general line salesmen who ar 
spurred on by the Latta admonition, ‘‘Sell the idea or 
you don't sell the form.” A salesman, for example, ap- 
proaching a manufacturing company with 50 employees 
will check to find out how much is spent for equipment, 
supplies and printing over a 10-year period. He may 
discover that for each $100, there is expended $60 in 
printed forms, $20 in supplies and $20 for equipment 
That is the salesman's cue to discuss ways for making 
systems and business forms accomplish time- and per 


haps money-saving for the customer. 
| Y VILA “AV 4 


Systems offered by Latta’s in general consist of thes 
Voucher checks, two, three or four-part snap-outs 
Invoice sets, two to 12-part snap-outs 
Inventory records, visible or upright housing 
Pegboard accounting, instant copying machine bill 
ing 

Payroll records, pegboard and visible 

Purchase orders, two to eight-part snap-outs 

Accounting machine requirements including ledg 
ers, journals, checks, records and special housing for 
forms to be used in conjunction with all major lines 

Other miscellaneous forms such as five-part load 
ing ticket and three-part personnel change form for Rath 
Packing Co. and four-part admittance forms for St 
Francis hospital 

Autographic register forms for all types of business 

In eagerness to build up volume in systems and 

forms, Vice-president Davis has through Latta’s Busi- 
ness Systems (the Thermo-Fax Copying Products div: 
sion of the firm) visioned a tremendous potential 
through what he terms Control-O-Fax.® This is his own 
system and the name is registered with the Patent Divi 
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AN IDEA BOARD with fitting message is maintained at Latta’s. 


sion. It employs a combination of pegboard accounting, 


one-writing and use of the Thermo-Fax copying machine 

Latta’s Control-O-Fax accounting system makes pos- 
sible with one writing: 

* Automatic itemized statements 

* One step proof ot posting 

+ Complete cash control. 

* Daily accounts receivable totals 

Che ingredients are a successful marriage of account 


ng procedure to a comparatively new machine. A post 


ing board system is wedded to a Thermo-Fax copying 


machine 


Vj Pat 1s the WEL: | jor 


( ONIN »/-0)-F; ix / 


The apparent lack of control in accounting proce- 
dure in many professions and small businesses is appall 
ing,” declares Davis in telling why he devoted so much 
energy to patenting his system and why he is so en 
thusiastic about its sales possibilities 

Continued records in business failures substantiate 
my observation,” he says. “Is this void due to account- 
ing procedures presently employed, or is it the result 
of the lack of organized procedure? It can be either, 
and the seriousness of financial loss may not necessarily 
be reflected in business failures, but in lower profits and 
reduced operating capital 


Davis is firmly convinced that there are thousands of 
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small business and professional people such as doctors, 
dentists, chiropractors, veterinarians, even cemetery Op- 
erators, who do not possess the know-how to set up 
proper accounting procedures to provide for proper con- 
trol. 

Many of these people, he points out, do not make use 
of accounting and bookkeeping and tax services, or any 
other advisory services. Additionally, many have not 
availed themselves of the business machines and ac- 
counting systems available to them. 

Accounting controls most neglected, Davis explains, 
are: 

1. Proper control of cash to prevent pilferage. 

2. Facility for proving posted records daily to prevent 
error. 

3. Current information on total outstanding accounts 
receivable. 

4. Systemized means to control and improve collec- 
tions of credit 


How does the system work ? 


How a three-form pegboard system produces five dif- 
ferent records when used in conjunction with a copy- 
ing machine in Latta Control-O-Fax system can be ex- 
plained in the following manner, adapting the idea to 
a memorial park cemetery concerned with recording and 
issuing receipts for periodic payments on lot purchases: 


THE PROBLEM—To simplify the memorial park's 
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leaved between Rec eipt and Journal, with left edge pages ) for physicians. It meets requirements for a com- 
butted up against the row of fixed pegs) plete record and distribution of charges and receipts 
The Ledger Card is a dual-purpose card. On the left- which: 

hand side is Accounts Receivable information (which is Insures that all money is properly accounted for 

later used to create Customer's Statement). On the and properly entered. 

right-hand side is the commission information for the All receipts must be in numerical order. 

individual salesman handling the account. Bank deposit total is given for the day. 

The Journal therefore becomes a record of the Ac Proof of posting. 

ounts Receivable, the Commissions and Payment Dis Distribution of charges. 

tribution. At the end of the month, the Ledger Card is Accounts receivable control 

run through the Thermo-Fax copying machine. The re Vice-president Davis is enthusiastic about the variety 

sulting copy is the Customer's Statement, giving a com of businesses which can use Control-O-Fax. He lists 

plete picture of customer's payment record furniture stores, appliance stores, hardware stores, wom- 
Use of the copying machine creates the equivalent of en's apparel and men’s furnishing stores, wholesalers, 
two additional forms. Thus, a basic three-form system, drug stores and fuel oil dealers 

worl concept with the copying machine, gives the Inquiries are pouring into Latta’s from these busi- 

user the ad\ antages of a five-form system nesses and also from professional men such as doctors, 
Such a memorial park system was installed by Latta’s, dentists, lawyers, C.P.A.’s and chiropractors. 

Inc. It is now in use by all 15 members of a memorial As time permits, systems are being worked out to 
ark association in that area. There are now approxi apply to all of these individual businesses and pro- 
ately 35,000 ledger cards in the cemeteries using this fessions. 

system. It has worked out so well that the approximate It all adds up to a “terrific market” in the words of 

saving for the association is $12,000 in office clerical Davis and explains why he is Waterloo’s “man in mo- 

work for one year. This saving is double the original in tion’’ merchandising an idea. 
stment in the system, another testimonial to the Latta 

dea of Systems Designed To Save Our Customers NEXT MONTH 

$$$ How Latta’s, Inc., sells offices supplies—how they are 
A similar system was designed (illustrated on these displayed and how they are promoted 
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That's the experience of Rochester 
Stationery Co. in developing 
a specialty selling division 


OTHING succeeds like success 

Three years ago, Rochester Stationery Co., 
Rochester, N. Y., secured five office machine fran 
chises, incorporated its seventh division, and ventured 
into the specialty selling field. Today, the new divi 
sion has reached the point where it can take a man 
sized place alongside the office furniture, stationery, 
package office remodeling, wholesale toy, sporting 
goods, and the fabricated steel shelving divisions 

Alan Goldstein, executive vice-president and gen 
eral manager, says: 

“Specialty selling was a new experience for us, and 
it took a sizable amount of capital to set up a new 
showroom and a separate selling organization as well 
as to carry five franchised items. We started with 


30 





you sell the customer 


typewriter, calculator, dictating machine, copying ma- 
chine, mimeograph and duplicating lines. All five 
franchises moved well from the first, but we decided 
that it would be best to trim our sales and concentrate 
on just Thermofax and Rex Rotary. We retained 
those two because they offered the best potential from 
the standpoint of repeat business. By that, I mean pa- 
per and supplies 

Realizing that the success or failure of the specialty 
selling venture depended upon the calibre of sales- 
men obtained, Rochester Stationery Co. worked out a 
procedure which has enabled it to gauge the merits of 
applicants with much greater certainty than before 

The profile of a new Rochester Stationery specialty 
salesman is a man out of college for two or three 
years, trained ror an executive position ina large cor- 
poration for a year or two, and one who has come to 
the realization that his desire for self expression is 
not being fulfilled. The person sought is one who 
wants to exercise creative ingenuity and, at the same 
time, associate himself with the closeness of a smaller 
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CHUCK SARNE, sales manager of 
Rochester Stationery Co. specialty sell 
ng division explains the new billing 


t for a local firm, to 
| 
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4 
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all 
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THE HEAD of a laundry supplies business confers 
vith Chuck Sarne regarding paper-work bottlenecks 
Sarne explains that new forms and te hniques, center 
about a copying machine, will save time and increase 
oncern. Although some sort of selling experience ts 
mandator previous business background in office 


machines is not required 

All applicants who roughtly meet these criteria are 
given the Klein Institute test, which is administered 
in the firm's personnel office and then sent to New 
York City for grading and analysis. Rochester Sta- 
tionery has found that the tests are very reliable. Al- 


though past experience has not indicated 100% cor- 
ctness in the analysis submitted by the Institute, it 
has given a better gauge for determining the poten- 
tiality of an applicant than any other method tried 
Not only do the tests tell us whether or not the 
ipplicant would make a successful specialty sales 
says Goldstein, “They also tell us in what areas 
the man is borderline. This enables us to work on 
specific spheres so that the salesman can be developed 
nto a re productive one. For example, on one 
analysis, the conclusion might be that the man lacks 
apacity to size up other people or it might be that 
the fellow is overly aggressive, or that he has a tend 
ncy to falter when faced with a new problem 


Tests Helpful to Sales Manager 


Armed with such information, the sales manager 
channel the man’s efforts in the right direction, 

ten anticipating difficulties in a specific sale before 
they arise. The tests are well worth the $35 each we 
S ty salesmen at Rochester Stationery are com- 
nsat well. Unlike other salesmen the firm em- 
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HERE, Sarne demonstrates a copy machine to an attorney. The 
average demonstration takes one hour and results in complete 
understanding not only of the machine but what it will do for the 
business 


ploys, there is not a developed territory to go into. 
The salesmen must cut their own swath, since the 
areas worked have just been barely scratched to date. 
Average yearly income of the specialty salesmen is 
$8500, there is a draw against future commission in- 
itially, and the commissions run 17% on machines, 
and 5% on supplies. The compensatory feature most 
liked by the salesmen is the annuity aspect of the sup- 
plies commission. 

The secret of specialty selling, according to Charles 
Sarne, sales manager of the business methods division, 
is office systems. The company’s experience with the 
Thermo-Fax line furnishes a good example of how 
the systems approach is used. 


Show How To Save Money 

‘Every office and every business has paperwork 
bottlenecks,” says Sarne. ‘With the exercise of a little 
field ingenuity, our salesmen can often figure out a 
solution to ease the problems, and the sale is made. 
It's really as simple as this. If we can show a prospect 
a new system which will save him time and money, 
and he has the capital, he'll buy the machine if it’s 
necessary to make the system work. We train our 
salesmen first to make sure that the business can 
afford a copy machine, for example, then, by adroit 
questioning, to uncover the major problems. 

“Every businessman gets the idea that his particular 
problems are unique, that no one else experiences the 
same things. But usually we find that the most pres- 
sing paper problems can be considerably eased just by 
redesigning the forms the office has been using. Ob- 
jectivity helps, since businessmen become so wrapped 
up in their particular problems that they can’t see the 
obvious solution. Our salesmen never make preten- 
tious claims, have been instructed just to uncover the 
problem, then work on it until a solution is found.” 

Here are a couple of examples which will illustrate 








ntinued 


EASE PAPER-WORK BOTTLENECKS... C 


the creative approach used by Rochester Stationery 
specialty salesmen: 

A small contractor who sold roofing and siding ma 
terials required two secretaries at the end of each 
week to break down the 40 time cards supplied by 
employees, work out the payroll, and disperse the 
time to the various job sheets so that upon comple 
tion of each job the customer could be billed for the 
amount of time and materials required. This 
complicated by the fact that each employee was apt to 
have worked upon two or three jobs during each day 
and upon different jobs every day. It took 16 hours a 
week to do the job before the Rochester Stationery 
salesman worked out a solution 


Was 


Minimize Amount of Writing 

The solution was to redesign the time card to mini 

mize the amount of writing that and te 
number each line on the new card so that 

represent a different job worked on. Then each em 

ployee’s card was reproduced on the copy machine 

the secretary circling different lines representing dif 


was done 


h would 


cording to the jobs. Upon cempletion of the jobs, the 
sheets would be totaled and posted to the final state 
ment. By showing the head of the business how he 
could save a substantial number of hours each week 
with the adoption of the new system, the machine 
was sold, and an enthusiastic endorsement obtained 

Another example was a firm of feed brokers, who 
never saw the material they sold, who operated on a 
very low margin of profit and who handled fantastic 
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and general 


views an applicant for 


specialty sellin 


a report supp 


quantities I 


the confir: 


chase if the 


instructions 


and the inv 


merry ] ris 
shipped pic 
Same four ft 


shipment 








Rochester Statione ( inter 


position Of Salesman n 


anager ot 


g division. Folder in Goldstein's hand is 
Klein Institute 


or every sale, four forms had 
mation of sale, the confirmation of pur 


purchase had not been made yet, shipping 


where the material had to be shipped, 
es. Many of the sales ide had to be 

emeal. at intervals, so that often th 

rms had to be made out for each part 


The forms were redesigned and 
the information being handwritten, and copies made 
instead of repeating the procedure again for partial 
shipments. This again was a system that saved time 
and money for the customer, and there was no diff 
culty selling the machine after the salesman det 
strated the resul: gy emicencies 

The two examples just cited show what we meat 

by exercising d ingenuity and s gy paper wor! 
bottlenecks through the office systems approach 
says Sarne. “The most frequent problem encountered 
in any business is billings and state nts. We sell 
hundreds of py machines by showing doctors 
tists, lawyers, and many other profess ils how they 
in get out their bills and statements in a fraction of 
the time formerly spent. And we've sold countless 
mimeograph machines by showing how to design 
forms and run oft copies immediately. The whole 
point of specialty selling approach is that sales 

en mus iphasize need Satista 1 I 


neans to that end 


emphasis on busi 
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CHUCK SARNE analyzes call sheets received from Bing- 
hamton branch office. Salesmen keep perforated originals 
(shown above) in small envelopes and send full sheets, 
containing three call sheets on each, to Sarne for analysis. 





surprising that Chuck Sarne has worked out his own for cash. The combined numerical total indicates the 
‘orms for salesmen supervision. Each salesman is type of prospect it is. We consider 7 a good prospect, 
iven a pad 314 inches wide and 61/, inches long 8 a very hot prospect who should be sold within two 
Each sheet on the pad contains three perforated call months.” 
sheets, with a box across the top of the page for the Other forms used by Sarne compare the number 
alls, and the breakdown of results of calls to the results obtained, which information is 
Eacl the three call sheets on the page is 34% then posted on a bulletin in the showroom so that 
hes wide and inches high. The page has been each man can see and compare his progress to that of 
vorked t to save writing time. The salesman just the other salesmen. This results in a spirit of compe- 
es t box indicating desired information. and tition and shows up the slackers. 


order to classify prospects The 


Open Branch in Binghamton 


sheets are made out in duplicate, and the carbon ; : 
aitted tc Sasae coc dew, te per So successful has been Rochester Stationery's entry 
; slipped into a small envelope 2! into the specialty selling field, that another show- 
a ¢ and 414 inches wide, and the prospect's room and office has been opened in Binghamton to 
on the outside of the envelope, which cover the southern tier of New York State. In all, 


eight salesmen are employed. Both showrooms arc 


the prospect file 
pia modernistic in design and display and have been 


Call Sheet Tells a Story decorated by the firm's design studio. Each contains 

Her how the salesman fills out the call sheet. He a service department 
ill—either new, user, repeat, or trial The practice has been adopted of running frequent 
s the results—demonstration, trial, or surveys to arm salesmen with all sorts of cost com- 
H rcles “on or “off” for direct mail, and parisons. Sales meetings are always devoted to cre- 
s, either general, doctor, hos ative systems worked out by any of the salesmen, so 
ff insurance office, government, or real that the information can be utilized in future selling 
state. He then fills in the name of the firm, the ad situations by other salesmen. Emphasis is also placed 
of the individual, and writes in long upon phraseology that will uncover information 

arks about a firm's particular problems 

There are boxes for the insertion of numbers it Specialty selling has added greatly to the firm's 
the prospect. “The most important total revenues,’ says Goldstein. “We feel, though, 
s the classificat of prospects that the best is yet to come. The trend in every indus- 
Sar We use a numerical system for rat try is towards automation, whether in office systems 
terest 1 cash. If there ts or on the production line. Paper work has always 
sman puts down a zero; if there ts been a bottleneck. By gearing our entire sales ap- 
lown th umber 1: for aver proach to the alleviation of such problems, we've 
p egree of interest been able to establish a firm foothold in the field, 

‘ 1 for need and despite competition. 
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Farnham’s ‘tells all, sees all’ 
in keeping count of stock; It 
begins with purchasing department j ARNHAM'S ot Minneapolis (branches in subur 


=’ ban Southdale and St. Paul) has developed a rec- 


ord-keeping system for stationery and related supplies 
that ‘tells all, sees all”. This system answers—at a 
glance—these questions: 

What has been sold ? 

What remains in stock ? 

How much does the item cost ? 

How much does the item weigh ? 

How much should we buy to get the maximum dis 
count ¢ 

How much should we buy to get the right carton 
quantity ? 

How much should we buy to get the best freight 
rate ¢ 


How muct 


should we buy for proper inventory 
control ? 

The system co-ordinates with the company’s record 
system on office furniture and furnishings. It solves 
the dual problem of cutting down the expense of 
keeping track of the thousands and thousands ot 





small items included in the stationery department and 





still keeping an accurate and continuing measure of 
RECORD SYSTEM begins in purchasing depart- cost, selling price and desirable minimum and maxi 
ment with these 40 volumes containing listing of mum inventories on each item 
every item in stationery, noting inventory min 


; ; Developed by Clarence Benson, vice-president in 
and ‘max’, cost, stock on hand, selling price. Del i : —s ; 


Deming, sales promotion and merchandise man charge of stationery, and Del Deming, sales promo 
ager, shows how seri f three pages is used tion and merchandise manager, and put in working 
tor vertical listing of ites order by Henry Thompson, stationery purchasing 











PARALLEL SYSTEM for office furniture and fur 


nishings is demonstrated. Less voluminous be 
cause it does not have to cover thousands and 
thousands of small stationery items, it includ 


customer record, by mame, on backsid 
assigned to each item 





ADAPTATION OF stationery record is seen her 
where slips containing code numb ost p 
and selling price are mounted for sting 
al visible record files. Thus iles ns 
mission be quickly and « 
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rent, the system has been simplified to the point 
re its operation requires little special skill or 
ining 
The system took a long time to set up,” Mr. Dem- 
y admits. “We had to experiment and test and meet 
rious problems as they developed, but, once set up, 
is easy and not time-consuming to continue. 
The system begins in the purchasing department 
Core of the system is 40 record books, organized by 
anufacturer, and containing a record of every item 
ffered for sale in the stationery and related supplies 
lepartment. At Farnham’s, sources have been pretty 
I] stab lized, so that, for example, all paper clips 
ire purchased from the same source. The books are 


ilphabetically arranged may contain from two to 
manufacturers or, in some cases, an entire book 


ay be devoted to a manufacturer that supplies a 
great many items to the company. For some dealers, 

might work out better to have the files arranged 

ording to item, that is, alphabetically, from, say 
paper clips through ring binders. 

Every item the store carries has its own identifying 


ber. This is a letter and a number, followed 


ae nu 
by the factory stock number on the item 
As the pages are arranged in the books, there is a 


full yellow sheet, followed by a half sheet, also yel- 
low, and a full white sheet. The item itself, and its 
ode number, are entered on the far left side of the 
rst yellow sheet and information pertaining to it 


may be gleaned by following the horizontal lines 
across that page, the next half page and the white 
page which is the order sheet (containing, month by 
month, the record of stock on hand and re-orders. 

For example, here is the way a typical item would 
be recorded: The product is “Blue Slate Army Duck 
Ring Binder.” Its Farnham code number is L2-1516D. 
Noted vertically under the general heading of “Blue 
Slate Army Duck Ring Binder” is a listing of sizes 
(for some items there will be additional listings of 
style). In this case, the store carries two sizes, 11 
x 814-1” and 11 x 81-14, so there will be horizontal 
entries following both these sizes. 

Under “Inventory Control Data,” the desirable 
minimum and maximum, thus far established, is re- 
corded. For this item the maximum is 60 and the 
minimum is 24. 

Also listed is the packaging and other ordering in- 
formation needed: the quantity to order to avoid 
breaking up a box; the quantity to get the best freight 
rate; and the quantity to get the maximum discount. 

The factory cost is entered: $1.33 and $1.65 re- 
spectively; and the selling price for each size, with 
an identifying date. Every stock item is counted once 
a month (it actually works out that the physical in- 
ventory count is once in every 22 working days) and 
this total is entered on the white sheet in the appro- 
priate monthly column. 

The book is checked through after the stock has 


em speeds inventory 





CODE NUMBERS for merchandise follow through 
king department. Order pickers, after re 

rders channeled through new _ record 

in purchasing, assemble orders trom these 

Surplus stock for refillir shelves is on 

facing bins 1 paralleling aisle 
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NEW PACKING table with slots for varying sizes 
of corrugated paper is demonstrated by Albert 
O. Henzler, operating manager. Orders are 
checked twice once before filling to be sure 
information is complete and again before pack 
ing to assure completeness and correct filling of 
order 
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QUICK REFERENCE SYSTEM continued 


been counted to see if new orders are necessary. Every 
six months the minimums and maximums are checked 
— with a view toward increasing (to void any special 
ordering of the item from the manufacturer) or de 
creasing (perhaps a sales tally will show that the 
item is over-inventoried). ‘It is possible with the new 
system to keep a very well-tailored inventory,’ Mr 
Deming points out, ‘without any more work than 
simply looking at the record and seeing how sales re- 
late to minimums and maximums previously estab 
lished.”’ 

Inventory is made simpler and easier, too; the per 
son conducting the inventory simply takes a volume 
at a time and counts stock according to manufacturer. 

The system is used all the way from invoice to 
shipping. When an invoice is received, for instance, 
it is sent to the Purchasing Department where it is 
checked against the record there to see if factory cost 
agrees with the amount entered under factory cost in the 
record. If there has been a change, the figure is 
checked to be sure that there is no error, then the 
figure is changed on both the factory cost and selling 
price columns and a memo dispatched so that selling 
price is changed before any merchandise is sold 

The change is also entered on another new filing 
system — an offshoot of the stationery record books 
This is a costing system, to simplify and speed up 
figuring of salesmen’s commissions 


Information Listed on Tubes 

Information from the system is listed on post in 
dex visible tubes record equipment. Each tube lists 
the code number of the item, the name of the item, 
its cost and selling price. This file set-up, by Farnham 
code numbers, which is numbered for easy and fast 
reference, enables the operator to flip the vertically 
indexed panels to one side as she gathers information 
instead of leafing through a number of volumes of 
records which would contain extraneous information 
This record system is simple, easy to keep up, and 
provides a fast and accurate system of figuring com- 
missions for the 18 Minneapolis and four St. Paul 
salesmen who are involved in stationery sales 

Correlated with the new stationery records system 
is the system for office furniture and furnishings. It 
is comparable, but does not require the record books 
A card is used for each furniture or furnishings item 
and is inserted in the panel of a post index cabinet 
On one side of the card is information regarding the 
product: cost, selling price, and quantity to obtain 
best freight rate, maximum discount and to avoid 
breaking a box. On the other side of the card is a 
customer record. The code number of the item is 
listed, with the customer's name and the date pur- 
chased. 

(This is helpful not only as a perpetual inventory, 
but as a sales action record. For example, a customer 
may phone in a year later and order ‘‘a chair like I 
bought last time.”’ Or, a salesman scouting up poten- 
tials may check and see that a customer ordered a 
desk chair but no side chairs and may solicit that pur- 
chase.) 
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Orders are filled and packaged on third floor all 


except large freight orders which are packed on first 
floor. There are 37 bins or racks thet dentified two 
ways: on the end, as the bins face the aisle, the code 
numbers for items included in this bin are listed (as, 
tor instance, Al-601 to B3-721) Then, under each 


group of items on the shelves of the bin, ts a label 
with the code number of the item 

There are six order pickers, under the direction of 
Albert O. Henzler, operating manager (a new job 
classification since the new record system and co-or 


dinated stockroom system went into effect) 


Order Pickers Have System 
Orders are checked to be sure that information is 
complete and then each order picker takes a com- 
partmented bin on wheels and starts at one end of the 
wide aisle, filling the orders as he goes along. Re- 
serve stocks are Kept on shelves at the other end ol 
the bins, paralleling the aisle. When an order picker 
notices that an item is low and that the reserve has 
been used, he takes two yellow cardboard slips and 
enters the date and the code number of the item. One 
slip he places on the shelf where the item belongs so 
he can keep checking until replacement stock appears 
and he removes the slip; the other sliy he takes to 
Purchasing 
A look at the record reveals whether there is addi 
tional stock of that item in the warehouse or whether 
a re-order is needed immediately or at the time of the 
month when the rest of the ordering is done 
At 4:30 daily, the order pickers stop filling orders 
and spend the ret ainder of the day refilling shelves 


from surplus stocl and straightening up the shelving 
area. Special prizes are awarded in the department for 
consistent neatness and general good housekeeping of 
the area assigned (each order picker is responsible 
for a section four to six bins) 

Orders are removed from the wheeled pick-up bins 
and placed on a shelf above a packing table. As they 
are lifted down, they are checked to make sure tha 
everything is there, correct as to item and amoun 


and then packed 


New Table Speeds Process 


| 


Packing has been speeded up and made easier by 


a new device—a wrapping table with knocked down 
cartons on the shelf above the wrapping surface, and 
rolls of wrapping paper mounted on the back, easily 


accessible The table surface itselt Ss slotted so that 
different widths of corrugated paper may be rolled 


through. A metal ruler-shaped guard keeps the paper 


trom slipping back and holds it steady so that it may 
be cut easily 

At the side of the packing table is a tape machine 
The packer dials the length of tape wanted and the 


machine issues that length, moistened with wart 


water for maximum sticking quality 
The stockroom and packaging system is working 
out very effectively,’ says Mr. Deming And, as 
the entire system 1s perfected, we continue ft find 
new uses and additions which help us in conducting 
an efficient and profitable operat 
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Guest check 


stamped in 
at 10:55 
< > 
Order 
filled 
at 10:59 





Here’s a new field 
for TIME CLOCKS 


































CAR HOP stamps her order for a ham- 
burger basket while owner of the restau- 
rant and Lee Shamaley, dealer, look on. 


EE Shamaley of the Shamaley Co., El Paso, Texas, Lee was aware of that, having sold the time clocks for 
8 found that it pays to take time out to visit that purpose. ‘No, you misunderstand,” Lee answered. 
th his customers Lee's idea was to place a time clock in the serving 
Being welcome to visit implies that Lee knows his window, and have the car hop or waitress stamp the 
ell enough to drop by and indulge in a little time on the guest check immediately prior to turning in 
rsation the order. Then the cook would, again, stamp the guest 
On such a visit with Lyle Dautrich, operator of a check, when he placed the completed order in the win- 
hain of drive-in restaurants called ‘‘The Clocks’, the dow to be picked up. 
onversation finally got around to discussing the em By running the guest checks at the end of a day or a 
yee situation period, it would be obvious where the trouble lay. . . . 
Mr. Dautrich was having a problem not unusual to It would put the finger on the problem. 
the restaurant business. Guests were complaining that it Dautrich was willing to try the idea out for a few 
%k too long for them to get their order after giving it days at his newest Clock. 
In the restaurant business service is as important, from 


Pinpoint Kitchen Trouble 


the guests point of view, as the quality of the food or ? : ‘ 
the inviting atmosphere At the end of the first day, it was obvious that the 
Ob ly Die Dieutrich would like to temede th major part of the problem was in the kitchen. By check- 
tion Bat where would he start? ing the guest checks, it was apparent it was taking too 
The Clocks write an average of five thousand guest long to turn out an order of fried chicken. An order of 
hecks daily. And that could mean The Clocks were fried chicken — cooked to order without being pre- 
ing from 10,000 to 15,000 people a day. cooked — shouldn't average longer than 18 minutes, It 


was taking as long as 25 minutes. Often, hamburgers 
which should require no longer than five minutes to 
cook and build, were taking eight to 10 minutes. 


Out f that number, it could be expected to find a 
who were naturally unduly impatient. Even 


this the case, Dautrich had no way of knowing ; 

Hence, he was in no position to explain or defend his Now should a customer complain that he had to wait 

too long for his order, the cashier can look at the guest 

Th r-lone time taken between placing the order check and explain: “You placed your order for fried 
rit ( LOLLL Ii} < ¢ fi phe i ‘ 


chicken at 6:32. It was served at 6:50. That's 20 min- 
utes. It requires from 18 to 20 minutes to prepare an 
order of this kind.” 


id the time it was served could be attributed 


sever res 


Finds Source of Delay Once explained, and the time-clock registration shown 
hops or the waitresses could be holding the customer, the customer answers, ‘I was in a hurry, 
rders to turn them in en masse or they weren't and it probably seemed over long to me.” 
kitchen in proper rotation. Again, there Time clocks are used for this purpose in all The 
uch business at certain times for the num Clocks . . . but not regularly. They are used for spot 


to | ind 1qcc t \ . 

a le adequatel checking, as Mr. Dautrich explained that using them 
ould just as well be in the kitchen, too 
( | | ae ’ ; continuously would defeat their purpose. But by using 

] OOKS Were taking the orders they preterres 
lor the athens yi them irregularly, the employees not knowing when they 
1 et the otners wait J . 


will be checked, respect them. 


Whil autrich was talking his current problem : 
rving to find an anse Lee not only sold four extra time clocks to The 
At lock in each window Clocks from what had started out as nothing more than 
Ne time clocks to keep vith the payroll,’ a friendly visit, but he has sold them to other restaurant 


men with only one restaurant to manage. 
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\ INDOW Display open ba KCd to frev al exten 
ness of total display yet fitted to perm! closing 


with fabric curtains for close-up showings. Th 


tt 


Showrooms that sen ee oe oe 
e larg nough to be seen by many viewers at on 


Frequent changes keep interest at a high level 


e With a minimum of architectural changes, the spacious show 
rooms of the Marshall Field office furniture contract departme nt 
in the Merchandise Mart, Chicago, were remodeled to provide 


more open display space and give a sense of direction to shop 
pers. An extensive series of model executive offices in various 
i style categories and price levels is supplemented by open group 
| ings in almost every conceivab! ymbination. The number of 
separate displays affords means of showing a wide variety of floor 
and wall coverings, lamps, pictures and other decorative acces 
sories. Display space for office furnishings was gained by moving 
‘ 


exhibits of china, crystal and carpeting for institutions to another 
floor. Some of the space ré leased is now used effectively by a rack 
which holds a number of chairs readily available for putting into 


model office displays 








[WO OF SEVERAL Model Offices. At the top is a 


porary OTTice that f tu s i if pattern 
paper that accents the straight lin tyling 
litur¢ The lower tut Snow tw init 
with a shelf separator 
EXECUTIVE Conference R nd Lounge tor the 
tor vel executive who want t get istome! 
the tormal at pher t n offi 
Parquet flooring, oriental 1 Ixurl 
b rniture all combine t t tl it at eas 
vood paneled wall cor a complete kit 
ision set, and | f litv f player 
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a guide to layout, design and furnishing 


=> for workability and livability in offices 


. .- modern with a deft touch of the classic, was the 





Charles L. Gerecke. 


secret H 
Prentice, In 
Contract Division 
All of the planning 
tor the Marine Trust 
installation, layouts 
selection eathers 


fabrics and 


ere 


MIDLAND ¢t 


olors 


me plan office located 


yn the main floor for 


challenge in planning given William H. Prentice, Inc., Contract 
Division, of Buffalo, N.Y., in furnishing the $4 million admin- 
istration building of the Marine Trust Co. in Buffalo. It was a 
project involving the fine traditional atmosphere of the president's 
office and the perfectly contemporary facilities of working space 
as created in co-operation with the architects, James, Meadows 

& Howard, Maxwell James in charge. 


[he office planning was accomplished in a six-story building 

plus two stories below grade, housing the executive 

offices of the Marine Midland Corp. and also the Marine Trust 
Co., one of the largest banks in the east outside of New York City 


A visitor is first impressed when he walks down the entrance 

lobby where the lines are clean and perfectly contemporary. Here, 
the walls and floor have been executed in pink grain marble, 
accented dramatically by the tasteful use of stainless steel trim. 

It is a unique modification of the historic center-hall plan, 
providing easy access to the Midland Time Plan Department and 


main banking floor 


lhe entire installation, including all of the general oftices, 


is in wood. Colors are pleasantly varied to avoid monotony; soft, 





customer convenience 
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OFFICE PLANNING continued 





CREDIT DEPARTMENT working 
Trust Co. Light, pleasant surroundings are suppl 
ith spa pet n desks to assure ustol priva 
An execut atmosphere ts maintain ith n 
OOd GesKsS and mfortable scating 


forest hues predominate. 

Many of the executive offices are paneled in cherry 
or walnut raised paneling somewhat modified in 
moulding treatment to blend in easier fashion with 
the walnut movable partitions used in other areas 

The top executive desks were supplied by Kit 
tinger Co. or from Standard Furniture Co.'s Stat 
House group. Desks in the medium executive offices 
ure practically all Standard’s Continental group with 
the Formational group used in the work areas. Slight 
modifications in the design enabled William H. Pren 
tice, Inc. to use the Formational secretarial stations 


as calculating machine desks, thereby providing great 





MAIN LOUNGE AREA (top picture) is located on th r flexibility of use. Jasper Office Furniture Co. was 
first floor. Gunlocke seating ploys tl fort and dig an additional supplie r. 

nity of leather. As in other areas specially ven carpet For seating, a few pieces were supplied by Kit 
ing 1s wired to prevent accu: tfon of stat lectricity ’ ae" 

pal” tinger but the balance of the chairs and reception 
Conterence room (lower p to) Bm t nft! noor 1s . 

ee Tee AEA Bowe table ond maccivenens cf area furniture, including specially designed tables 
chairs in two of the dining rooms and employee's caf 


PRIVATE OFFICE of Vi 

president Weppner on the third 
floor is typical of the tradition 
al in styling utilized for thos 
areas where executive dignit 
IS paramount. 








PRESIDENT’S OFFICE is finished in raised cherry paneling. Eighteenth 
Century reproductions in mahogany and leather carry out the theme. 


from W. H. Gunlocke Chair Co. Mor veloped color scheme, and cemented to the concrete 


hairs were involved in the installation, onc floor slab. Fine 


rgest developed in | pper New York State 


copper wires are woven into this 
carpeting to accumulate static electricity 


several years. Special colors in Scotch Grass cloth on certain walls is used extensively as 


were specified and foil for the wood paneling. This wall treatment in 
certain panels has proved decorative for paintings 
and serves, further, as an acoustical aid. 

Desk accessories were obtained from Smith Metal 


inger Colonial Williamsburg reproductions Arts and McDonald Products. Where leather is used 
The directors’ table itself is a variation of 


tors Room is done in the Williamsburg 
period color and furnishings. In this 


on the desk accessories it is made to match the desk 
chair upholstery, thus providing interesting co-ordina- 
tion of color and texture 


of design 


the administrative areas at carpeted with 


ishionlock ca ng, in a specially-d The windows are uniformly draped with a spe- 





} i is 
OFFICERS’ ¢ GENERAL WORK and waiting area for customers 
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OFFICE PLANNING 


DINING ¢ACILI- 
TIES are provided in 
employees’ cafeteria 
(right) and president's 
dining area (below). 
Note in latter section 
how raised butternut 
paneling and colorful 
draperies complete 
cheerful setting. 


cially-woven draw curtain incorporating the Marine 
insignia in the design. This fabric was woven to or 
der by F. Schumacher & Co. 

Jamestown Lounge Co. supplied the furniture for 
the employees’ lounge and Herman Miller's Eames 
stacking chair is used when this area does doubl 
duty as a general meeting room. 

Thanks to a very pleasant co-operation between 
the client, the architect, the general contractor, J. W 
Cowper Co. and the interior decorator we believe 
that a most interesting building has been created, 
and one that will survive the test of style change and 


development , says Charles L. Gerecke, secretary of 
W. H. Prentx Inc. Contract Division 
































BRIGHT, yet dig 
nied decor, with 
generous spacing 
between desks, pro 
vides pleasant sur 
roundings for mort 
gage loan depart 


ment 





Office Planning 


A LINE of indexes manu 
fact 1 by the Autopoint 
( 10 W. Peterson 

A ( hicage 15, Ill 


agnet in place 





es 
f the standard spring-catch 
Of polished plastic and 
silver-like metal trim, it , 
is available in three styles 
N i. standard; 304-1 
with Fabr id insert, and 


ith vista dome 


decorative accessories 


Smeartness in phone indexes 


e Telephone indexes, often overlooked by dealers when com- 
inning an office, are available today in many designs to 
natch the flavor of an office and the personality of its owner. 
Because of the wide range of materials at the manufacturer's 
disposal, indexes are now provided with finishes of polished or 
combed metal, leather, plastic or enamel. Flexibility in choosing 
an of an office is increased 





the right index to complement the p 


further through the variety of colors available. Using pastel or 
bold colors. some manufacturers offer lines which match, color 
vr color. the new colored telephon« S 





THE CRISP, modern styling of the Autodex 
‘Starflite” conceals the added function of a pencil 
holder which pops up automatically when the 


cover is opened. Selection includes seven telephone 
colors combined with a gold or silver anodized 
finish. The index, available from the Zephyr Amer- 
ican Corp., 95 Morton St., New York 14 

N_Y., also contains a 4 x 6-inch memo pad 


DISPLAYED at the American Pavilion 
Brussels Fair, the “Cavalier has color 


zold or silver-tooled genuine leather 


panel with brass, chrome or silver-tone 
trim. From the Bates Manutacturing 

Co., 63 Vesey St., New York 7, N.Y 
it opens flat for easy writing 
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8:15 A The store has already been opened for busi 
° ° * ness pending George's arrival 


— Ss 


rm We Pil 


1 


9 A M Quick check is made with stock s 
AA.1 * perintendent regarding a shipment 


# a 


8:30 A.M. 






Conference proceeds with 
Charles (right), firr i president 









10 A M Typewriter ad pulls. Virgil L. Smith of San 
° ¢ ford, Fla. gets demonstration, buy 





Time out for cof served 


9:30 A.M. Gerry McMath, of the furnit : 


department. 









. 
time George and 


11:30 A a a 5:30 P M Dad's home and h huckles over fr 
. e Gerry discuss an office installation ° ot « with twins Georgia Le and Rot t 






























? the life of George L. Stuart 


--- OA’s Dealer of the Year 


CLARENCE O. SCHLAVER wait on them personally. Employees continued with 
managing editor their selling tasks, proud of the recognition which had 
been paid an employer whom they had nominated as a 


) do li by : eee » - 
Orlando, Fla boss’ deserving of “Dealer of the Year’ honors. 


@ REPORTING on two memorable days in the life of In the spacious rear yard of the Stuart residence, a 

George L. Stuart, president of George Stuart, Inc., sta block or so from Lake Ivanhoe, baseball games con- 
onery and office equipment firm of Orlando. tinued while the five Stuart youngsters and their mother, 
Monday, February 2, was a typical day with the ex Georgia Lee, waited for dad’s late afternoon return to 
eption of the questioning and photography by those join in the fun and help pick some of the grapefruit, 
two editorial fellows from Chicago” who wanted a oranges and tangerines which grow in bountiful fashion 

tour of the Stuart firm and insight into George's on the Stuart trees. 

usual day the office and at home with his family. 


Congratulations are Offered 


Tuesday, February 3, was the day for presentation of , : é 
slenen tc Otten. Knecinaeeee “de en Manufacturers’ representatives dropped in to add 
for 1958, this award presented in company of Mayot their congratulations and to pick up orders for merchan- 
Rohect S Carr dinetiant of the Daeione Mino dise. Brother Charles Stuart was perhaps busier than 
Dicnceint S ennctetlinih inl iaiiat aeidilide: usual because of the distractions to George's time. Plan- 
a Genrer Gb Uae dn Set Os ee ning for several large office furniture installations con- 
his fell hants, the plaudits of his employees and tinued apace and the results of newspaper advertising 


the day before in offering a “typewriter special” were 


mily, front-page publicity in his home city newspapers ; ‘ 
a ar ae praete evidenced in stream of customers in the office machines 
dw vishes of Orlando for continued success. : : 
department. The office supplies section of the Stuart 
Business Goes on as Usual firm showed continuing activity under the urging of 
Meanwhile, business went on as usual at the bustling “Check with George Stuart” and “give the customer a 
Stuart firm where George's customers are accustomed to choice” slogans. 
droppit without urging of outside salesmen and fre Following George as he flitted through the store, 
tly I g the ‘head man’, known as “Mr. George’’, personally selling customers and checking with his em- 


ue 





After dinner with the family, 


I Stuart clan press lad into a ball game. From left ‘ P M George catches up with a bit of 
6 P.M. Jacob, Robert, Charlie § George, George L. Jr., “Vickie” . * home work in office shared with 
ind Georgia Le sons in their bedroom 
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TWO DAYS continued 

ployees it was possible to gain son of his selling 

philosophy which 1s 

Advertise all the time—newspapers, direct mail, 

radio and TV. Play up special offerings to get the cus 
A CAMELLIA is pinned in his buttonhol« tomer into the store and then give him a wide variety 
by George's secretary, Virginia Fr of merchandise to steer him into up-grading his original 

choice 


Pre-package, pre-mark and pre-price merchandise 
Carry as many lines as possible in furniture, ma 
chines and supplies and you can satisfy the customers 
Give the customer the personal attention he wants 
The “Dealer of the Year”’ presentation was made at 
noon Tuesday in the San Juan Hotel where members of 
the Downtown Merchants & Executives Assn. were 
holding a directors’ meeting and arranged the program 
to fit OFFICE APPLIANCES’ wishes under the painstaking 
co-operation of Dick Oberlin, executive secretary 
Martin Anderson, publisher and William E. Cono 
mos, general manager of Orlando Daily Ne wspapers, 
Mayor Carr, President Clarence Gay of the First Na- 
tional Bank, Mrs. George Stuart, Mrs. Charles Stuart 
and other invited guests joined in the ceremony, pre- 
sided over by Wallace Mercer, president of the Down 


town Merchants & Executives Assn 





MARTIN ANDERSON, publisher of Or: 


Mayor Carr pointed to George Stuart as one reason 


lando Daily Newspapers ongratulat 
George on honors brought to the Florid 
city 





WALTER S. LENNARTSON, OA editoria 


director, presents Dealer of the 
in San Juan Hotel ceremony 


LOOKING OVER the p 
Wallace Mercer, president of D 
Merchants Assn.; the hon: W ter S. I 


nartson, and Mayor Robert S. ¢ 


i< { 
aQ 
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day in Orlando, Fliorida 


of himself in community and civic life—all bound to- 


why the ¢ of Orlando has grown to its present busi 

on oe He asserted that the office supply and gether by an engaging personality and a sharing attitude 
equipment dealer is ‘ambitious, progressive in ideas for that moves him to use his talents for causes that benefit 
his business and his city, and one who'll fight for what his fellow men.” 


he wants The plaque will hang in George Stuart's office along- 
Walter S. Lennartson, editorial director of OFFIC! side one received from the Orlando Little League for 
baseball sponsorship. Not displayed, but fitting com- 


APPLIANCI in pre senting a plaque from this business 
ournal called Stuart “well rounded in his participation mentary on the helpfulness of this dealer, is a prized 
n community affairs, the office supply and equipment letter tucked away in his desk. It reads: 
ndustry n i tS associations a 
r -orge Stuart: 
Yesterday and this morning were my first opportu Dear Mr. George Stuart 
ties to see George in his home town, his place of ; . 
<< I really don’t know how to thank you for being our 
business, his home. It has been a genuine privilege and # at" ’ Ace 
sponsor. It’s been a lot of fun playing ball this summer. 
1 heartening experience because I have found that he is a “ 
If you'd like to know how the team is getting along, 
ilways the same wherever he is, whatever he is doing aie ' 
; we're in first place. That's about all I can say except to 
thoughtful helpful, considerate person, eager to share - . ign 
' Po thank you for a summer full of fun. 
ideas and contribute to the solution of a problem ; 
f tine nlag . lity tio : , . 
On plaque which listed qualifications of the re Your friend. 
ipient were these words: 
In George Stuart are resident the qualities that make Eddie Price 
p the formula for genuine success—business acumen, 
in urge to serve, sympathetic understanding of human Successful dealer friend of kids . . . fond dad 
nature. energy that drives him to do more than he ex and respected fellow merchant, that’s George L. Stuart. 
pects from associates or employees, a willingness to give He's representative of a legion of others in our industry. 
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New Products 








MICROFILM CAMERA 


ELECTRIC TYPEWRITER 








FOLLOW-UP FOLDERS 





Oxford Filing Supply Co., Inc. 
Clinton Road 
Garden City, N. ¥ 


Oxford Pendaflex sliding signal fol 
Camcopy, Inc. low-up folders, by virtue of a new de 
P. O. Box 27 sign, are said to add “a new dimen 
Matawan, N. J. sion” to follow-up filing. Completely 
The “Copiflash” is a portable 35 DeJur-Amsco Corp. visible signaling is provided for and 
camera designed to microfilm if Business Equipment Div. blind spots al eliminated. A 3! 2" 
document, map, wiring diagrar ‘5-01 Northern Blvd. inch blank insert at the left for the 
business record up to the size of Long Island City 1, N. Y identification of the folder's contents 
by 15 inches. This 5-lb. unit is ps t Rocantte adie ts thes cogemenn’s I: is also rere “ che sew pouaes 
and pre-focused to permit unifor f Triumph typewriters is this n (stock No 41 B2) ea es ay ane 
pictures. It is equipped with a st tric machine which uses hot! the sliding signals that indicate 
light which encircles the lens of ¢ bon ribbon and the standard tv1 months and Gays "ant always in perfect 
camera, the power source being a bat caine acatin, Gell be tases thee alk alignment. Fold ts are the standard 
tery attached to the side of the unit cers were: seg ig teat vay ire Oxford Pen lafi liding folders pro 
Lifetime of the battery is said to | ' new model features a heavy viding i" open acc es to con 
15,000 shots. The camera operates on ysteresis motor for constant sp tents and the new full vidth tab 
the same principle as any 35 1 t-of switch thet turns of the pow slants at a 90 degree angle for natural 
camera; once it is removed fri t three minutes after the last at hi HERING - 
case and the battery attached, it has been typed, a thermal cut —Inquiry Card No. 3— 
ready for use witch to guard against overloads 

—Inquiry Card No. 1— shocks on carriage return and tabula 
; ! 


Machine has single, double, trip! 
half-spacing, 45 keys, and a d 
agnesiun i] d 

iction 

DICTATION SYSTEM —inquiry Cord Ne. 2— 


f - - . 


TAPE & RECORDER CARE KIT 


Robins Industries Corp 


Flushing 54, N. Y 





rl ompany's new Tape-Kare Kit TK 


DATA PROCESSING MACHINE 





Victor Adding Machine Co 


Msists Of a specially fi 3900 N. Rockwell St 
ding | S Chicago 18, Ill 
g ! lubricatin I , 
‘ This econ pr 
° P : e — a lata processing vi iS t 
Scribe Distributors Co. . ane grime, K & ontain Victor Data Pi It consists of one 
6949 W. North Ave. solvent which removes Oxid of the compen my eee sO 
Oak Park, Ill. peaeinceuers Wines Poe sp on ti achines (cust ne) en t 
The company’s new S. I. 7 ta Seige te 7 oe. ste Te activate a tape | h. The pur Oo} 
dictation system features this M : ger y ene mang .. a tay erates at a rat t 20 digits per second 
Mike desk station which oc upies ‘5 vf gage r or ‘500 igo : er ory on power sup] by t n ' 
8 inches of desk-top space. TI [ ” Poste The Silic r= ae oO chine Tw Is ar 
ufacturer, Scribe Internationale, stat Sk simultaneous! tail strip (receipt) 
that this is the only remot tat : _ = . ts _— s , 4 for immediat i ntin t nd a 
using the re-usable Mylar ee se ee punched taj hich can | 
tape as a recording medium. A —. vot a ety sccm Eggo to digital computers and py One 
ber of executive units may be link ay Bat, ce = nage With flexil n t aching 
to one transcribing unit. The thuml a. ee makes it p to identify totals 
control bar or button on tl tities sub-totals, a nt number erchan 
phone enables the operator to —Inquiry Card No. 5— lise codes, etc. It will pre 6, 7 
start, stop, reverse, play back or 8-channel | tape. Keyboard in 


rect errors. 
—Inquiry Card No. 4— 


put may De f 


—Inquiry Card No. 6— 


For More Information Use Inquiry Card Facing Page 50 
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RECORD SUPPORT FOR 
SMITH-CORONA DEALERS 


Smith-Corona’s exclusive 10-day touch-typing course 
created immediate sales impact in ’58. And now — to keep 
the promotion going and growing —Smith-Corona touches 
off its compelling, selling portable campaign for 1959! 









aa ret oe 


POWER-PACKED | a 
MAGAZINE ie By = 
ADVERTISING 


Full page ad in February 
17 issue. 27,900,000 readers! 





LOOK MAGAZINE. 





, Full page ad in March 
READER'S DIGEST. issue. 34,950,000 readers! 


Full page ad in April 4 
SAT. EVE. POST. issue. 21,950,000 readers! 


DESIGNED TO 
TURN READERS 
INTO PORTABLE 
PROSPECTS 


Here’s the kind of offer — a $23.95 value 
FREE — designed to turn readers into 
active prospects ...and prospects into 
Smith-Corona customers! So get behind 
the promotion that’s behind you! Feature 
and promote the Smith-Corona portable 
line and 10-day touch-typing course on 
records — now! 


Smith-Corona 


More people buy Smith-Corona Portabies 
than any other make in America! 
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READ THIS AD 


because your customers are reading it now, and 


will ask you to demonstrate GELOSO STENOTAPE 


FOR YOUR PROFIT PICTURE write or wire r 


to Myles Spector, Sales Manager This is one of 












our ads ap- 
pearing in 
leading 

publications 
read by P 


your 














customers! p 














"Tl 
sal 





‘iS " 3 
or ard re ysable tape 
ndare inet ners, 
rene cav\l ; seare 

ene gsionals, ae on the 1030, 









| 
‘ en ) one pickup cutives, pr ome 4 everyone 
e 30-1 microP conferences etc e | el a 2 en 
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; ae Sangeet oa \ Or BU ales manag nasing 2ee" ie 
res in Cat © on : 
e Opera “¢ emart © 
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QUICK SERVICE © 20uie Guneau . - 


OFFICE APPLIANCES 


INQUIRY CARDS” recse 2sk tne manvtacturers, indicated by the key 


numbers | have circled, to send further information 
without delay. 


DA's 





This service is restricted to dealers and whole- 
salers in the office equipment and supply field. 











New Products 


To obtain more information about any of the NEW PRODUCTS 
new products in this issue which carry the ' 23 4685 6 7 8 % 10 th 12 13 14 
key numbers 16 to 90, simply circle the cor- 16 17 18 19 20 21 22 23 24 25 26 27 28 29 


15 

30 

; 3! 32 33 34 35 36 37 38 39 40 41 42 43 44 45 
responding key numbers on the card at the 46 47 48 49 50 SI 52 53 54 5S 5S 57 58 59 60 
75 


right and mail at once. Your inquiry will be 61 62 63 64 65 6&6 67 68 69 70 71 72 73 74 
forwarded without delay. 


SALES STIMULATORS 


101 102 103 104 105 106 107 108 109 110 
Tin ty et et eet en) ee ee) ee 
Sales Stimulators 


To obtain more information about any of the NEW CATALOGS 

manufacturers’ sales aids described in this 121 122 123 124 «#125 «©6126 0«€6127)0« «6128 «6129~=«130 
issue, circle the key numbers on the card at 131 132) «133134 135 136 137 138139140 
right which correspond to the numbers as- 


signed to the Sales Stimulctors. Mail the card March 1959 Issue of OFFICE APPLIANCES, 


Card void after May 1, 1959 











promptly. 
Name 
New Catalogs Position _ 
Company — 








To obtain copies of recent catalogs or price 
lists described in this issue, circle the key 
numbers on the card at right which corre- Clry —_ —-___- -._—_ _ —____ 
spond to the numbers assigned to the New 
Catalogs. These requests will be promptly 
forwarded to the manufacturers. 


Business Address SS 




















~ oO = 
3 < t : ; 
*This service is restricted to dealers and whole- ° | 5 2 | oy 
salers in the office equipment and supply field. y | ; 
gee 
si | | 
Ty} g 
ae a“ oO 
‘}||| g#s0o00 8 
The handy subscription card at | $ . " vw 
the right is enclosed here for ,F Pe} = 
. | Ad _— 
your convenience. Use it to e 02 nN Ww - 
7a 4 Ss 
enter or renew your own sub- | sae ees 
scription, or tear it out and | : at = 3 & > 
give to a friend, salesman or 5 2 o. = a 
a : = 
employee active in the retail | 4 z3 on 
office stationery, machine, or | | ; =3 > Y om _ 
furniture business. be “6 > 
Either way you will be helping | es?333 2 
OA to be of greater service to : | 3 = c gS . 
the industry a 2 $68 =-— 2s we ° 
. ; a) a re . 
3 a oO =e Se We 
9 oF #&  # 
* Sse€ee & 
$250 ® ® 5 
: 2'9 88 8 | 
| Cj é ° & 
| ow ° = é 
= “wm ws é 
| $ 
| a w on ng x 
| | £ @8ese = 
{ | 













































































See other side 
for Quick Service 
Inquiry Card 
covering new 
products and 
sales aids in 

this issue 
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JOHNSON CHAIR COMPANY 
ROOM 7109 MERCHANDISE MART 
CHICAGO 5&4, ILL 

Gentlemen 


“\i~ 
. he ENGLISH TRANSLATION: 


— 





a To the Johnson Chair Company, Room 7109, Mer- Please send me a copy of your interesting new 
> : , . : . catalog 
JOHNSON chandise Mart, Chicago 54, Illinois. Gentlemen: Please 
intss Chairs rush an additional copy of your interesting new catalog.” cAME____. —__—_——TITLE 


COMPANY NAME 









ADDRESS - a 


We'd be happy to send you a copy, too. ae 
——_ CITY. —_ ZONE...._ STATE... 








MR. STATIONERY DEALER... 


NOW GET EXTRA SALES 
me \f | /\ | 


| Reese 


John R. 4 > Stationery 


Bourne Co. Berkeley, Calif 
Rochester, N. Y. Mr. John Guri 


Mr. John Bourne: 
“Apsco's free imprint 
deal cards are already 
bringing in extra sales." 


Wm. F. Foshage 
Company 
St. Louis, Mo 


Apsco’s free imprint 
mail order cards are 
real Business stimula- 
tors 


Sanford-Hall 
J. A. | Company 
Kindel Co. , Jacksonville, Fia. 
Cincinnati, 0. 
Mr. R. K. Donohoe: 


“Asking for an extra 


order is great. We like 
the easy Apsco way.”’ 
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~“AND.-A.sp = 


oe? Produc 
OUDON Offerin 


e for your 
bsolutely 
to send to 


PLAN #2 


shelves * 
~ s this special 
gular sup- 


s off t 
ustomer 
se their re 
e time 
iT WORK 4 
ntity 
. You decide © 
vencils to be purc cr 
in order for them to 
ner 
snend Apsco the vy 
deal you decide on wil 


tion, and the 
printed with- 


FREE 
STAPLER PROMOTION 


Here's your chance to really inc 

r 
volume of staple sales... by getting ood 
customers to buy their regular supply of 
stants all at one time. They can’t afford 
© turn down this once-in-a-lifetime offer! 


HERE'S HOW IT WORKS 
1. You decide on the kind and n: 
boxes of staples to be contend tees 
customers in order for them to receive 
a Apsco stapler 7 
. Send Apsco the information 
deal you decide on will be Imprinted wie 


SO they can | fabulous out cost to yo 


Ucts fro 
buy Apsco Prod 


mM y 
Dolla ( you and 
T Saving! take advantage of th out cost to you 
e 


- ee supplies cards free. 

. Mail out your cards. Your c 

in the order side and mails back to = 

~~ rp is a self-return mailer!) 
- You'll need a stock of Apsco staplers 

Take advantage of Apsce’s "99-4-24" tree 

goods offer below! 


HERE’ 
. Your cusso HOW it Works 


mer re 
Cives th 
© fold 
er 


mails bac 
o sharpeners 

A fT uf 4" 

Upon no? Product tro read Apsce’s special 234-2 

He mails +n, Ut Of the - ' 

mium de S the COupon t box fter below: 

7epartmen ot 

4. Apsco fijjn nt he Apsco pre. 

nylon stock noe t 

You make 1 

Getails at noc 


you and 


the Sale 
A 
Ost to yeu!” handles the 


REQUEST 
YOUR FREE 
SUPPLY 
TODAY! 


ALL MAILING MATERIAL ABSOLUTELY FREE! 
YOU CAN’T LOSE, SO SEE FOR YOURSELF! 


APSCO PRODUCTS, INC. 
(Mailing address) P. 0. Box 840 
Beverly Hills, California 


FEATURE THE APSCO LINE...THE ONLY FULL LINE! 
EL <a Aig Oe BO 
} * be ee Ne fom —" | am interested in receiving detailed informa- 
4 7 = : tion on the following tested and proved Mail 
re . . i fl Selling Plans... 
LP un y, ; DG Pian #10) «Plan #20 
. fr I = N cuititideesil 


Pian #3 () 


Staple ame 
Removers Staples 
Company 


md 
> Staplers 
Street Address 


City & State 


Pencil Sharpeners 
Manufactured 


PLEASE PRINT 


A Pp Lf 8 
Rockford, lil. 
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FOLDING CHAIR 





| 
| 
& 


Clarin Mfg. Co. 
4640 W. Harrison St. 
Chicago 44, IIL. 
A folding chair designed for 
multiple uses in offices, schools 
and institutions is this all-steel 
construction model with upho! 
stered seat and back. Special 
feature is the fold-away tablet 
arm which provides a desk-lik 
writing surface. Chair folds 
quickly and compactly and o: 
cupies about one third of th 
storage space usually required 
Brochure entitled ‘Reserv 
Seats’’ may be had for the ask 
ing. 

—Inquiry Card No. 7— 


RECEPTION AREA UNIT 





Mur-Mill of Oklahoma 
34th & N. Walnut 
Oklahoma City, Okla. 


Massive upholstered seating pieces in 
etn styling characterize the new Divi 
Series, a reception area unit of which is 
shown here. Designed for flexible arrange 
ments, the line is also suitable for use in 
lobbies and dens. No-sag springs 
with foam topper; upholstery is restricted 
to Palomino Boltaflex in thes¢ rs: mus 
tard, persimmon, black, white, a nd 
tan finished in medium walnut 
—Inquiry Card No. 10— 











PAPER CUTTER & TRIMMER 





Michael Lith Sales Corp. 

143 W. 45th St. 

New York 36, N. Y. 

The “Kutrimmer” combination paper 
tter and trimmer can handle up t 

SO sheets Of paper in one operation 


It will also cut board and heavy paper 


Company states that a unique hand 


lamp ansures precision cutting of 


negatives, carbon paper, foils, rubber 
thin plywood, linoleum, leathe: 
tabrics and thin soft metal. New tea 
res are a measuring levice for 
nultiple cuts; front gauge with pa 
per support for cutting single sheets 


ind hand clamp that can be swung 
side in seconds for special cutting 


—Inquiry Card No. 8— 


COAT RACK 


Lyon Metal Products, Inc 

1 Clark St. 

Aurora, Ill 

This new double-tac« Oat rack 
now supplements the company 
line of single-face and wall type 
coat racks It is available in 
and 24 capacity models, c 
plete with polish hardwood 
hangers with steel 


tubular uprights s 


hooks. Square 


Dp } 
UpPpoOort ul 


cantilever type shelves, and skid 
nes on base protect the floor 


} 


Shelves are slotted to permit 
fre irculation of air in and 
nd hats 


—Inquiry Card No. 11— 


novelty stocks like photos and photo 





NEW PRODUCTS (0v/inued 


DICTATING MACHINE 





Voicewriter Div. 
Thomas A. Edison Industries 
51 Lakeside Ave. 
West Orange, N. J. 
The M-E Executive model of the con 
pany’s Voicewriter dictating machine 
shown is the latest available. With an 
aim of functional beauty, the designers 
of this instrument combined simplic- 
ity of line and elaboration of detail 
to achieve a product shaped like a 
book and weighing only 12 Ibs. The 
microphone, shaped for comfortable 
grip in either the left or right hand, is 
equipped with keys for remote-control 
marking of correction and length in 
dications on the index slip 
—Inquiry Card No. 9— 





LETTERING-SYMBOL TEMPLATES 
| ABCDEFGH 2&1234567890 
| ABCDE FGHIJK567890$ | 


RRCOLFGAASE MAROPGRST WN WENT B YON7TS4567 BS 
ABCOEFCGHI/ALMNOPRQRSTUVWATZE LI4SE789 


Keuffel & Esser Co. 

Adams & Third Sts. 

Hoboken, N. J. 

Five new additions to the company's Leroy 
lettering line have been announced. Four 
(shown here) are new members of the Le- 
roy Miscellaneous template family. The fifth 
is a standard lettering template, a 91-inch 
long plate that forms .05-inch capitals in 
vertical or slanting style. The new templates 
shown above are, from top: Spartan Medi- 
um, in type sizes from .24-incl 1.44-inch 
Shadow, in sizes from .120 to .500-inch 
Isometric, from .100 to .200; Electronic Tube 
Symbol which forms practically all the sym- 
bols used for various types electronic 
tubes and semi-conductor devices and which 
can be used in bination with standard 
electrical symbol templates 


—Inquiry Card No. 12— 


For More Information Use Inquiry Card Facing Page 50 
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the machine 
that made 
office dictation 
and 
transcribing 


90% SIMPLER... 










With just five simple controls where comparable 
machines use as many as ten...with two-second 
magazine loading where others fumble with old- 
fashioned hand threading...with crystal-clear, 
easy-on-the-ear voice reproduction where others 


f 
f 
require nerve-racking concentration...the new 
NORELCO ‘35’ makes it at least 50% simpler, 
easier, and pleasanter to give and take office dic- 
tation. Engineered by Philips of the Netherlands, ore 6 


world’s largest electronics concern outside the 
United States, the NORELCO ‘35’ has already es- 
tablished its reputation as the most advanced 
moderately-priced dictating machine in the world. 


MAGAZINE LOADING 


Check these NORELCO ‘35’ features against any 
other dictating and transcribing machine at any price: 


Magazine Loading — fumbie-proof, jam-proof 

Extra-Long Dictating Capacity —35 minutes on one reel 

Easy Portability — only 8 Ibs., travels anywhere 

True-Fidelity Sound — prevents fatigue in transcribing 
Automatic Counter — extra accurate; pinpoints single words 
Modern Decorator Styling —biends with any decor 

Only 5 Controls —for ali functions: dictating, playback, fast- 


rward, fast-rewind, quick-review, quick erase, and stop. 
Full Line of Accessories Available — headset, earpiece, type- 
riter contr foot control, telephone attachment, conference 
oudspeaker, log pads, microphone, carrying case, etc 


A few choice NORELCO ‘35’ dealer 
franchises are still open. Write to 


2 « 

% NORTH AMERICAN PHILIPS CO., INC., Dictating Equipment Division 
product manager Art Hanrahan at: oe 

© 


e 230 Duffy Avenue, Hicksville, Long Island, N. Y. 
In Canada: Known as the ‘Philips’ dictoting mochine. 


= 
° 
2 Distributed by Philips Industries Ltd., 116 Vonderhoof Avenue, Toronto, Ont 


x 
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enc s PENCIL C MIRADO F, 


Ms 


PENCILA " 





Daring live \Y/ tests witnessed by professional 
purchasers from coast to coast 


...proved EAGLE MIRADO and EAGLE VERITHIP 
the lowest-cost pencils they could buy! 












Never before has anything like this been done pencil buyers in 12 cities for a closed-circuit 1 
in the stationery business! Eagle rounded up show from our new factory. We proved Eagle sup 
thousands of top purchasing agents and other riority in laboratory tests right before their eye 


now millions more will read about it in full-page ads in these magazines 





Order the complete EAGLE line... your customers will. 


OA 
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For neater mounting, this tape hides— 
Because it has two sticky sides! 










Dear boss 
I'm Sellin 


L TA 


to 56,000 of 
your Customers, 


Your ga) 


of 


SCOTCH BRAND 
No. 665 Double Coated — 
Cellophane Tape 








P.S. Write me a note. I’ll send you my picture, plus on 
other free salesbuilders for the Tape-of-the-Month! pe 


NANCY, RY-39 3M Company, St. Paul 6, Minn. 
Delighted to have your picture—also all the selling helps I can get. Please rush 


5 registered trademark for pressure 
e tapes of 3M Co., St. Paul 6, Minn 


959 
by return mail. 





Viarvracturine COMPANY 
ADDRESS a = ieee ees 





+ WHERE RESEARCH 15 THE KEY TO TOMORROW 


SCOT | 
ensitive 
ons 
| 
Miwnesora (3M ) 7 NAME ‘ epessdabiiianiianced es 
MMiininec ano pies, . 
] COMPANY , a aa ae OE 
| 
/ 
! 
/ 


CITY _ZONE__ STATE : ae tse 
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CASH REGISTER 








R. C. Allen Business Machines, Inx 
678 Front Ave. N. W. 

Grand Rapids 4, Mich. 

The first model in a line 
registers with indication 
here. Designated as Model 8 
new machine, the company 
the fastest indication operat 
market. It is an electric 

pose cash register design 
maximal protection, con 


information at economy prt It 
ries nine commodity an 

ment keys with enforced 

plus visible dial with shutter 

lock controlled total and 

Other features of this si 

single total machine inc! 

clear signal motorized re} t K 


large writing table, and 

cash drawer with adjustab S 

Change” plastic till. A 

combinations is availab] 

chine, which measures 18 

length, 1714 inches in 

1434 inches in width. Pri 

further information may 

writing to Dept. 21 at abi 
—Inquiry Card No. 13— 








PEN-PENCIL SET 








All-Rite Pen, Inc 
241 Hudson St 
Hackensack, N. J 


A matched set of writin in 
struments packaged in 
ible crystalline jewel boy 


All Rite’s answer to the inci 


ing manda for gift 
15 that retails for 
$2.0 Called The Continen 
tal the set includes the Hidden 
H lix ball pen and a lel 
h ni il pen I pot 

quipped with chrome clip 

ps and with barrels of 

Nes bla k blue aroon 


n 


—Inquiry Card No. 14— 


STEEL LIBRARY UNIT 
Neiman Steel Equipment Co., Inx 
Balfour & Venango Sts 
Philadelphia 34, Pa 


S pen or 1osed Vi 
; P 
i 1 y 
‘ | 
: +) 
«ft nt No ‘ t< 
; ; 
q Sif es S 
f ‘ > sch 
I s n ncn 
} ry ent 
D ) ppl n 
. thiec % k f 
r 5 5 ) ? 
[ . ) . 
} ‘ 
‘ 
( 
} 
rs r} 
S i ! 
l ind S t § 
+} { wh < 
i ip y ’ 


+ 


—Inquiry Card No. 16— 


, 
CONTMMNH 


NEW PRODUCTS 


DESK ENCLOSURE 


ed 








Curtis Office Partition Co., Inc 
102 Union St 
Brooklyn, N. ¥ 


A low-cost, install-it-yourselt sk enclo 
sure made ot hberglass in ated 18 
gauge metal fra is now ilable. This 
pre-fabricated partition attaches to a desk 
top by means r an aadt SiN ind may be 
easily removed and mount on another 
desk. Enclosut ire shipy fiat as four 
separate pi quiring tl inset 
tion of two s s to asseml mplete 
ly. Units are built in fiy ths ranging 
from 42 to 60 inches, wit [ rhnts of 18 
or 24 incl Standard f f eray 
green and bei ti avail 


able on special gut st 
—Inquiry Card No. 15— 


EXECUTIVE DESK LAMP 





Amplex Corp 
214 Glen Cove Road 
Carle Place, L. I., N. ¥ 


Ihe Amplex Trombolite, designed fi 


the ex t Sk 

bination f np 
which th pany is { ting as 
a lepart r i tal ird 1€SK 
lamps ] blended V n Aid 
lighting a tension-1 tion-swivel 
action | th 
flector | K 

symmetrica tributi t ht. TI 
reflector tains tt ncandes 
cent bull ncircled | 2. watt 
fluorescent tul Uy t y multipl 
switching, t two KI! ghting 
may b bin 
tion Ver ( [ 
uf lir Av S 

tan n ind 
decorator | Speci iels for 
part b 


—Inquiry Cerd No. 17— 


For More Information Use Inquiry Card Facing Page 50 
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CUSHION-PACKED 
=z 








We gave this FUTURA* the “works.” First, 


bh 


Then, 


no holds barred 


we sent 


T 
i Was 


ts carrying case with tl 


aE 





we 
e new plastic safety 
ton a grueling 8,000 

It was bounced. It 


thrown. It was dropped. It was gen- 
without care 

stic factorv experts took over with 

tests tof tl yarrel, vibrator, 
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’ 
c 3 


And that’s the way every Royal FU” 


FUTURA 


STAYS 
LETTER-PERFECT 
AFTER 


TORTURE 
REATMENT 


See how plastic cushions [i( snugly over 
typewriter, keep it secure in transit. Photo 
below shows freshly unpacked FUTURA after 
8,000-mile trip and “‘torture”’ 





tests. 





And what happened? Nothing. Because the plastic 
cushion packing took all the punishment and our rugged 
FUTURA came through with flying colors. Every part 
was secure . every key was in perfect alignment... 
the entire machine was in brand-new working condition! 


CURA comes to you. 


ROYAL vr Ss most-wanted por table 
Product of Roval McBee 


(orporation 
World’s Largest Ma 


ol Iypewr ters 
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American Map Co., Inc. 

16 E. 42nd St. 

New York 17, N. Y. 

The 11th map in the company 

one on the Mediterranean and th 

Designated as No. 9573, the map asul 

inches and covers the ré 

lines. A large-scale inset map of Israel 

included. Packed 25 or 100 per cartor 
—Inquiry Card No. 18— 


Ss 1s 


most vital 


CARBON PAPER 





Roytype Dept. 

Royal McBee Corp. 

Westchester Ave. 

Port Chester, N. Y. 

The new Roytronic carbon paper will 
not curl, slip or smudge and is esp 


cially suited to electric typing, t! 
company states. It is a clean, har 
faced carbon paper made with | 
carnauba wax and one which permits 
clean erasures and clear-cut “writ 
throughout its life. The pink backin 
is coated with a plastic by a new 


ess which eliminates slipping 


copy and curling of th rb 
Comes in a variety of weight 
finishes to meet all normal py 


quirements and is packaged in a black 
box with pink atomic symbol. Bott 
part of the Crabon-Keeper box 
signed to fit into stationery 
ment of desk 

—Inquiry Card No. 21— 


Middle and 


34 Fifteenth St 
Washington 5, D. ¢ 


MEDITERRANEAN, MIDDLE & NEAR EAST MAP 





a Z. 


NEW DICTIONARY 


Random House, Inx 
i57 Madison Ave 


New York 22, N. ¥ 


A Modern Library Dictionary (MI 
nten 1 for 1 § oO int 
jul k ready ret nce has 5 D 
published by Random House. Its 46 
1) entric pletely up-to-dat 
they include meaning Ili 
pronunciation ind synonyms Thi 
10-page edition is hard-boun 
otl ind sta! ped in gold leat 


—Inquiry Card No. 20— 


DESK BACK-BASKET 


The Prine Co 


N. W. 


\ SK vast [ sket 
I but handy t t nik< I 
talled in seconds under tl a 
andard desk and replaces ordina 
anels. Manufactured in a 
match or complement offi 
ket fits knee spaces 19 to 28 
Easily ret 1 and p ft 
" q F 


—Inquiry Card No. 22— 


7 ee erect ereerteceseeeees 











NEW PRODUCTS «1 


SCHEDULE ORGANIZER 


R. R. Conner 
2324 Sheridan Road 
Houston 25, Tex 


Pron oted as new idea in ap 
ment alendat iS a plasti 
calendar v show full mo 
each page. There is plenty of 
at each date tor notations of in 
calls, schedul tc.; yet, t 
small enough to be carried in 
case or to D pla lina sk d 
It measures 8 by 13 inches ¢ 
printed in one color on 

stock. Retails at 75c api Or 


, 


tor $2.00 


—Inquiry Card No. 19— 


SAFE 


SMALL 


r and tag 


WHed 


point 
boun I 


nth on 


roon 


portant 
levice is 


a brief 


rawer 
ind 1s 


three 








Allied Mfg. & Sales Co 
3101 W 
Chicago, Ill 


Grand Ave 


A new heavy-duty 
inches in width and in in 
and weighit 0 Ib is been 
duce 1 a protective 
small businessman and for pe 


use. Constructed of thick 


"4 
r 


iron Castil 
OOO I 
Vault” is easily and rely 
into metal, wood and nt in 
most handy tor the user Can 
stalled in t 
board of 

near casi isters ten 
floors or walis YT offi Ss mn ¢ 
tels or lOcKEeT rooms ( pan 
Sugeests 


units such as boats 


deposit siot I ts MA 


ing the di t the vault. Sy 


—Inquiry Card No. 23— 


For More Information Use Inquiry Card Facing Page 50 
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lbs. per square inch. t Sa 


rsonal 


alleable 


OA. 


WRITE FOR YOUR CATALOG AND DISCOUNT SCHEDULE 


NATIONAL SALES OFFICES 
T-NING PRODUCTS COMPANY * 170 N, Robertson « Beverly Hills, Calif. 












Please send me your new catalog and discount sheet 


FIRM NAME 
ADDRESS 
STATE 


city 
TITLE 


MY NAME a 








) LONG LINE 





more than 166 LIT-NING items 


Lit-Ning dealers like the convenience of ordering 
all their steel office accessories from one company ...one 
purchase order...one invoice. Dealers also appreciate the 
ease with which they sell this fine quality line, fast 
delivery from two modern factories, and sales aids that help 
them sell even more items in the long LIT-NING line. 


PRODUCTS COMPANY «+ FACTORIES: P. 0. 149 FREMONT, OHIO * P.O. 3370 FRESNO, CALIF 
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FOR AN OFFICE WITH A BRIGHT FUTURE 


Jasper Desk Co.'s 10 Series features beautiful hand 
rubbed walnut, combined with a choice of color accents 
in top and modesty panels. The line is available in single 
and double pedestal units with a companion credenza 
featuring the same file and drawer space as the desk 
proper. Literature and information available on request. 














THE JASPER DESK COMPANY, JASPER, INDIANA 














‘ 


~~? el pa 
‘2, 
‘+. 
-~ 


a | 3 
awe I OeOmastor TF hitale COPrp. (oivision of art Stee! Co., inc.) 


I70O w. 233rd st. new york G3, n.y.- 








STORAGE 


UNIT 


— 


Herman Miller Furniture Co 

18 E. 50th Se. 

New York 22, N. Y. 

A compact storage unit, N 

with maximum flexibility 

ecutive oftice is one of \ 

type designed by architect G 

Nelson. Two interior com; 

provide a _ dictating machin 

and an area for a tray, sl 

drawer. The portable walnut 

shown here is on 

available with tubular ba: 

with gunmetal lacquered sli 

as shown. Laminated plasti 

be had in either white or gray 
—Inquiry Card No. 24— 


caster 


FURNITURE BASE 


Yawman & Erbe Mfg. Co., Inx 
1015 Jay St. 

Rochester 3, N. Y. 

A new furniture base call 


Leg is interchangeable with 
ard “Y and I island 
sizes available in satin « 


gold colored finish are illust 
the company's brochure. T! 
tion also features assembly 
and shows the Styl-Leg on 
pieces of furniture 


—tInquiry Card No. 28— 





METAL STOOL 


(justo Equipment Co 


515 Conneaut St 


I 


jowling Green, Ohio 
pan vi 
, | ; ols int 
nh inaus 
steel 5s 3 
s bolt 
i vs re ] 
w an \ 
| s 
ifKin piasti ( 
i 1 gray Dake 
+ a ible 
stable ,ACK fe 


< n 


ion or uphol 
—Inquiry Cord 


STENCIL ENVELOPE 


Mim-E-O 
1051 N 


Chicago 





Stencil 
Paulina 


22, Ill 


1£ 


Files 


Ave 


—Inequiry Card No. 30— 


Lo 
st 
s¢ 
s s r 
\ De 
1 i WOrK 
i Wi 
‘ I is 
Re +} 
st D 
' 
( 
iS iS Sac 
r + 
a} ‘ 
sts 














? 





Ne. 25— 





NEW PRODUCTS (0/iued 


ELECTRONIC STENCIL 


Mimeotronic Stencils 
24 E. 21st St 
New York 10, N. Y 


The manufacturer has announced the 
availability of electronic stencils made 
from letterheads, line drawings, of- 
hice tort photograp! typed and 
printed material or any bination 
of these. T stencils can run up to 
15,000 copies with great irity, com 
pany claims. They may be used on any 
mimeograp! licator such as Rex- 


Rotary, A. B. Dick, Gestetner, Ideal 


and others. Dealers a1 invited to 
write for pri list an amples 
—Inquiry Card No. 26— 
BALL POINT PEN 
Mastercraft Pen Co 
514 Lighthouse Ave 
Monterey, Calif 
The new Duo-Scrib ft pen fea 
tures a speci 1-] yl plastic 
which enal the designer to elimi 
nate tl ntional | hiler in 
favor of a built-in full length reser 
"I \ [ rel This 
1eW n g1) in 
reas iz virtue of 
the increas i Another 
new teat Duo-Scribe's new-for- 
mula ink rs itl producible 
blue and |} k fo H opying 
machine Extr heavy 
points wi retail at 49c’; fine and 
medium points, at 3 Both types 


1 
have Caps at 


—Inquiry Card No. 27— 


DUPLICATOR INK CARTRIDGE 


American Office Equipment Co 
24 E. 21st St 


TELEPHONE ATTACHMENT 





New York 10, N. ¥ 
[he company has ann that it 
can now ipply ink in tridges for 
use with R Rotary D-270 and D-280 
duplicators nk 1 igh-grad 
quick dryit ilsion ty available 
in black ar lors. This ink is 
said to v K Well at ; t peratures 
and will not wrink t ls. Also 
comes in t 

—Inquiry Card No. 29— 
Academic Instrument Co 
1612 N Mc¢ adden P! 
Hollywood 28, Calif 
A telepl atta ill 
Mouth-Pea being | ted by the 
company as phone-v silencer 
The roun ay t pp ont 
the recei\ f anv t I f t make 
the speak nversat inaudible 
to other ] f s in 
the offi f trial plants 
and wl se | is desired 


—Inquiry Card No. 31— 


For More Information Use Inquiry Card Facing Page 50 
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now...a pen designed especially for 


Book veepers and Accountants 


Bie 
oi 
me 
TWO PENS IN ONE FOR ONLY 

© Color of barrel denotes color of ink 

© Extra-fine “Glide Point” ideal for figures 

© Full length supply of non-smear, instant-dry ink 

© “\Ink-Guard” caps protect clothing and fingers 


2714 WALNUT STREET © C 


ACCOUNT No. -£71-92-36 


“ 


ee 








You’re selling the equipment for office records .. . 






HOW'RE YOU DOING ON SALES — 
OF PROTECTION EQUIPMENT? — 


MODEL 4820. One of a wide INSULATED SAFE RECORD FILE. 

variety of HerringeHalleMarvin On-the-spot protection for valu- 

Record Safes; choice of one, two able records. Made with “C” or 

or four-hour labeled protection. “D” label; two, three and four- 
drawer models. 


As an office equipment dealer you're in a strategic 
position to sell safes and other fire-resistive 
equipment 

Selling the records—the books and the office 
forms—gives you the inside track. You know, better 
than anyone else, who has records that need pro- 
tection. You're in wonderful position to say to your 
customers, “You're spending a lot of money to com- 


pile records. It is good business to invest a small 





percentage of the cost of these records in adequate 
fire protection. The only adequate protection is an 
Underwriters’ Laboratories listed “A”, “B” or “C” 
labeled record safe.” 

Here's a big field for the office equipment dealer 
—growing bigger, and more profitable, year by year. 

Illustrated here are just a few of the many types 
of modern safekeeping equipment in the big 
HerringeHalleMarvin line. If you're in an area not 
now served by an exclusive dealer, we can offer 
you a valuable franchise. Write or wire now for 


detailed information. 





LEDGER DESK FILE. A convenient fire-resistive unit, designed as a 
companion to the posting machine desk. 


HERRING*HALL*MARVIN SAFE CO. 


HAMILTON, OHIO 
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NEW PRODUCTS (1iiued 





WATERPROOF WASTEBASKET 


Arvey Corp. 

3500 Kimball Ave. 

Chicago, II. 

This decorated plastiform 
wastebasket comes in two si 


HOODED CASTER 


Bassick Co 
137 Howard Ave 








14 by 121 inches; mediur Bridgeport 5, Conn. 
1014 inches. It is availab! ‘ 

background only, with de A = ts . "s J aster has been 
choice of aqua, yellow, pink a sah er Ee oy 
Packed 12 per master carton oe 7 er vase 
shipment is 3 doz. for th a pl hood does 
4 doz. for the medium , es " ". : a yet dep The Ses 
eateautvy Cord Me, 33— the wheel a ; an earlier 
two-piec¢ ood. A _ ball race 
e1 to I t tne swivel 
bearing f ust and dirt 
butts up against the hood and 
adds to t ister's cleanness 
line. Metal t ad-guards are 
yptional. Product is available 
vith either of t recently de- 
loy non-marking, non-stain 


rd cOmposi 





New Catalogs i oe 


—Inquiry Card No. 33— 























Milo Harding Co.. Mont y P Stein Bros Mig Co., 14 a Jackson 
Road. Mont Park. ( Blvd., Chicag 1, Ill ust an- 
’ g its noun iblication Ss new 
I It catalog, the | st and t complet: 
; ss —_ in its 4l-year history. Every item in 
: : the Stebco lis f busines tudent 
t ating cases 18 illustrated in full, natural col- 
0 sten in p or. In addit to the patented “Tuf- 
n iks ' ide” lin Stel Ss nev Sofskin” (a 
s fe mellowed t rain wl ) fea 
\ r tured 


—Inquiry Card No. 121— 


—Inquiry Card No. 122— 














Columbia-Hallowell Div., Standard = BENTSON 
Pressed Steel Co.. | Kint f I 
innoun i a new &8-pa 
bing k 
b ic K 
i I } 
I 
f | 
tir 1 WwW Ss \ 
) | 
Dey BC 
—Inquiry Card. No. 124— A 
at In 
Bentson Mfg. Co., « N. Highlan It 
Ave A rota ] is ft la » 
: " tests 
page pri \ riping 
the firm's it xpa n if prov 
Seal-O-Matic Dispenser Corp Repro-Templets Inc., Oak quality st Fj equil nt. The than 
Murray St., Newark, N tribut book inclu ind full 
leased new catalogs It limension rod 
company's shipping if Style-Lin Ks, Top-Flite filing cab Sprit 
equipment These publ inets, Hig 70 ts . 
| +r > ‘ nae It s le 
available in Canada fi: + panion un is bookcases and 
, . SKS il 
facturer’s distributor, Cana \ credenzas any ee trv te 
pensers, 54 Wellington St This amp] ine crack 
roronto, Ontario sent te W 


—Inquiry Card No. 125 


—Inquiry Cord No. 126— 


—Inquiry Card No. 127— 


For More Information Use Inquiry Card Facing Page 50 
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International Paper announces 
dazzling new SPRINGHILL, BOND 


Amazing new bond paper is actually whiter than surgical 
cotton—yet costs no more than “off-white” bonds! 


BOUT A YEAR AGO, a brilliant new bond cutting a sample ream from every reel 
\ paper started rolling off a machine ind having it tested on actual printing 
t International Paper's Mobile mill presses. Springhill Bond is made to order 

It was extraordinarily white. Countless for offset and letterpress printing. 

by is research laboratory Compare Springhill Bond for white- 
ed that it was measurably whiter ness, for finish, for opacity, for “crackle.” 
g tton, salt, even chalk! We think you'll agree, you just can’t offer 


your customers a finer unwatermarked 
Extremely printable 


bond 
Springhill B s more than just white New Springhill Bond and Mimeograph 
It's level and uniform, too. And crisp. Just ire available in white and six colors in a 
pick up a sheet without making a I ill range of stock sizes and weights. The 
k lit gn Springhill line is also available in Dupli- Look for this attractive new design. Handy 
1] t printing sults hy a i] lo , “zip” openers on 842 x 11 reams. All cartons 
Peeing Swouns © itor and Ledger papers polyethylene-lined to control humidity. 


INTERNATIONAL PAPER 220 East 42nd Street, New York 17, N.Y. 
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<20> we 


today! 





Tomorrow’s 








typewriter... . 





Never before has a typewriter combined such and efficiently... there are (eo tabulating sys- 
modern elegance of design and precision oper- _tems*for remarkably quicker work . and its 
ation. It’s Facit’s new T-1, sister-machine to attractive new color, Viking Grey, adds a deco- . 
Facit’s world-famous line of calculators. In T-1, rative look to every office. i 
you will find the important features that have 

Gistinguished the Facit name as office aids in Fert, INC. 404 FOURTH AVE. NY.C.16 « 235 MONTGOMERY ST. SAN FRANCISCO 4 ' 
9102 countries the world over: ease of use, speed, FACIT of SWEDEN —one re 
durability, magnificent Swedish steel construc- precision made instruments + Sold and serviced in 102 countrie 

Won, 1-1’s touch is “supple” . . . it writes easily SOME DEALER FRANCHISES STILL AVAILABLE! 





=i FACIT 


70 


"DUAL TABULATING SYSTEM—There’s an 


extra tabulator, easily operated by one lever 
with up to 20 fixed pre-set stops to meet 


your many routine office tasks 
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©1959, VENUS PEN & PENCIL CORP., LEWISBURG, TENN 






TRISGE 
CI RIVUOE 


\ 


DRY 











FOR STENOGRAPHERS 
REGULAR 


FOR AUDITORS 


DOUBLE DUTY 
SUPER FINE 


i 
§ 
| : 


Now Venus equips the famous “cross between the barrel that’s light as a pencil; permanent ink that 
pen and pencil’’® with the remarkable new Camel writes dry; nothing to twist, click or turn. And 
ink-cartridge; doubles the ink supply, doubles the Venus now offers this great office favorite in 9 
writing mileage. Result: the most efficient, econom- models—each designed for a specific writing job. 29¢, 
ical writing tool that ever went to work in the office. 39¢, 49¢, 59¢ each. Less by the dozen. Blue, black, 

Another big exclusive: the new cone-shaped red or green ink. Order from your stationer today. 


C0 4 point that writes smoother, easier from any angle. ‘ 
Other great ball PEN.cil cam the slim wood VENUS ball PEN: cil’ 


MAIL THIS FREE TRIAL COUPON TODAY 





FOR CHECKING 


REPRODUCING 






































Gentlemen: O Double Duty (39¢). Camel cartridge. Ink Color Venus Pen & Pencil Corp., Lewisburg, Tenn. 
(1) for Stenographers (49¢). Camel cart. Ink Color 
Please send, for © for Auditors (49¢). Camel cartridge. Ink Color NAME 
department test- 0 Regular (29¢). Ink Color id (please print) 
ing, one sample O Super Fine (39¢). Ink Color FIRM NAME 
nm 
Venus ball “cil O) Reproducing (49¢). Ink Color 
lever . . _ cn, 0) for Checking (49¢), Ink Color ADDRESS 
nest sty e and in O Laundry Marker (59¢). Black Ink Only. 
color indicated. C Liquid Velvet (29¢). Erasable Liquid Graphite. STATIONER’S NAME 
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Marnay Sales Div., Rockaway Metal Mim-E-O Stencil Files Co., 1051 N 


Products Corp., 1270 Broadway, New Paulina St., Chicag Ii] has an 
York, N. Y.—is offering a portable nounced a new sales tool for duplicat 
large-screen viewer and 12 color slides ing products dealers. It an outline 
of Partitioner installations and meth complete with index mple steel 
ods of assembly as a free sales aid to hanger, a guide wh provides the 
dealers. The slides, which are inside duplicating products salesman with a 
the viewer, change automatically so portable met 1 of si ing and sell 
that once the unit is. plugged into an ing steel vertical fling equipment for 
ordinary AC outlet it will function stencils and offset plat Dealers are 
without further attention. Sir the asked to state lines of duplicators 
machine can operate in full daylight n writin 

it can be used anywhere. A —Inquiry Card No. 102— 


scriptive words appear on each slid 
the last one inviting the audience to 
ask the store salesman for literature 
Viewer is available for limited periods 
through application at above address 
—AInquiry Card No. 101— 





handled w writ : 
| 
| 
| 









Fd) 
¥ Leather Clutc! 





} 
} yi¢ $440 VALUE ON $200 
SKYSCRAPER WITH THE PLAID TAB FROM 
VALUES = ‘cH 
~~ 
Minnesota Mining and Mfg. Co., 900 
Bush Av St. Paul Mit to facil 
itate impul s of “Scot brand 
of cellophane tape, is offering a $4.40 
clutch purse tor § rd tl plaid 
tab from a roll of the | uct. Mad 
by Amity, t purse featu atcl 
Apsco Products Inc., P. O. Bo» ing chan purs b and is 
840, Beverly Hills, Calif i availabl nt ( . 1. Deal 
fering a new Pixie “Skyscray] in two si | |] i fi r display 
display (No. 239) to occupy Stand, an ) i nter display 
ill counter space. It nsist Each has sam} .e leatl 
f 6 pencil sharpeners st purse blister-1 K te Dack 
plers, 12 staple and tack pulles and a pad ks. St I 
ind i boxes t stapl | meast Ss 4 i hol 
[ is mpl tely ard 18 dozen ‘4 
Masterc raft Pen Co., i ich ard can also be LiST \ a Mor if \\ t and K 
Lighthouse Ave Mont separately in bins, on shely case 0 t al Duy ind dis 
Calif.—in = introducin t otl existing pegboard playing t play. D iS 
new Duo-Scribe Om pet skyscrapers if desired Lit ures 11 by y 19 at is 9 do n 
is providing retailers wit ture and price sheets availal rolls of tay rl fet 


two attractive 4-dozen t above address will be ad t nat \ 
tate drum assortments. 1 —Inquiry Card No. 103— —Inquiry Card No. 104— 
include the extra fin n 








heavy points at 49c « 

fine and medium point t May Tag & Label Corp., 1 \ th 
39c all with caps and cli st, New York 11, N. ¥ an 
Both assortments conta nounced that the enlarged Ma lin 
four ink and barrel color of plain and stock-print 

For the commercial buy sensitive labels are now packaged in 
the pens are packaged by t! two-tone boxes with cellopl 

dozen in a two-color lith low and easel back f 

graphed flat box in a ch window display. File folder 

of point styles and ink colors sensit labels have also b 

without caps or clips; they to the company line; they are avail 
are priced at 39c for tt ble in 11 colors with assort 

fine or heavy and 2‘ f bars and are intended for 

fine or medium points classifying file folders, sl 


—Inquiry Card No. 105— —Inquiry Card No. 106— 


For More Information Use Inquiry Card Facing Page 50 
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planned to fill 


COMPETITIVE 
with any other general 
office furniture . . . yet with 
normal dealer markup! 


COMPARE THESE FEATURES: 


Walnut finish plastic tops + Full progression extensions on all 
file drawers + H-frame steel leg standards with adjustable 
glides + File drawers interchangeable in right or left pedestal 
(Patent Pending) + Attractive autumn haze finish + Box 
drawers on permanently lubricated runners * Special design 
cast pulls, brush brass finish * Knee space panels have 2” 
densified wood banding. 

Here are two of five chairs 

specifically designed for use 

with Spacemaster desks .. . 


perfectly matched in style and 
color ... full range of covers. 


For further information write, 
wire or call TODAY 


JASPER OFFICE 
FURNITURE COMPANY 


Jasper, Indiana 


/59 OA-3/59 





H-O-N ADVANCES THE TREND 
Keynoted to the current trend for efficient 


L-work desk arrangement is the new H-O-N 
desk line. Completely flexible, H-O-N 
DESKS offer literally hundreds of optional 
groupings. And they are priced within the 
budget range of the average office. 


WITH THIS NEW DESK LINE* 


Artful use of vinyl-clad steel for the 
drawer fronts and the back panels adds 
distinctive tones and textures. These en- 
hance the appearance of the new H-O-N 
desks . . . and permits tasteful blending 
into each individual office decor. Product 
of The H-O-N Co., Muscatine, lowa. 


The new H-O-N double pedes- 
tal desk showing textured 
panel (H-O-N Bookcases at 
rear.) 


OFFICE EQUIPMENT 


H-O-N L-shape arrangement 
showing textured drawer fronts 
(H-O-N files at rear.) 





ae iu ee To you, a 
single source for 5000 items increases net profits 


because it means — standardized selling .. . 
simplified inventories... less capital invested... Only the Enormous 
concentrated purchasing . .. quantity and car- 
load discounts . better service account- 


ing with one supplier . . . one line selling which 
scchax better beau ian, Shaw-Walker Franchise 
MCG tea atte = This is the most 


complete dealer franchise in the industry. From ; 9 
the enormous Shaw-Walker franchise of 5000 gives you ALL 
items you can fill nearly every office require- 


ment. Broader line means extra profits. 





profit-makers* 


ee eum To dealers, the Office 
Guide means plus sales every day. It is the 
only complete sellers’ and buyers’ catalog in 
the industry. Quantities distributed bear dealer 
imprint. — This “Junior Salesman” produces 
extra profits for you. 


lie sca hea ieee Among the 5000 


am of items in this enormous franchise are many fast- 
selling repeat items that can be purchased only 
from the Shaw-Walker dealer, extra profits. 








a9 atl meet mere Shaw-Walker sup- 
plies sales training and a constant flow of pro- 
ductive sales aids that make salesmen more 


productive, — extra profits for you. 


ee) pmefetieieg@s lo the buyer, 
the slogan “Built Like a Skyscraper” is the 
symbol of quality and time-saving. Since 1899 
the man jumping in the file drawer has be- 
come the best known office equipment trade- 
mark. Consumer acceptance means extra profits. 


MCMC Chaim Full pages in 9 na- 


tional magazines sell time-saving, space-saving, 
record protection, the Office Guide. Monthly 
circulation, 5% million. These ads produce 


SGHAW-WALKER qualified leads, build prestige and lift you 


above the crowd, — extra profits for you. 





. “Built Like a 
Skyscraper 








HOME OFFICE—MUSKEGON, MICHIGAN 


*Right now there are a few cities in which we For your 
are willing to make a change. Yours may use in closing the big jobs, Shaw-Walker main- 
be one of them. Write Muskegon today. tains panoramic displays in 14 major cities. For 

faster service, warehouse stocks are strategi- 
cally located, — extra profits for you. 
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industry News 





Norman Hanna Named 
D. C. Wooden Vice-president 


Norman L. Hanna been nat 





vice-pr nt of t + ee Wooden 
Co., busir f ; nufacturer of 
Kala Mich. He will supervi 
zz. » tl 
cal iti 
th [ il | lan n | 
in igi litho phic {| s 
a 1 vlant i iti Ss n I 
uled for pletion by the middle of 
Nesuem ‘Tom April. By that t irrangements 
with key dealers ar XI ted also to 
be complete. At the present ti plans call for the heaviest 
concentration of dealers to be in the Midwest with a special 
ized program for dealers along the tern seaboard and 
deep south. 

Hanna, who has a long background in t business forms 
field, was recently elected vi hairman of the Manufa 
turers Division of NSOEA. He had pioneer the sales of 
business forms and systems thr: stationers and specialty 
printing houses throughout ntry when 1d his 
father owned and operated the former Hanna Register Co 
Indianapolis. 

Hanna's resignation as ’ of tl 
Philip Hano Co., Holyoke, Ma February 

Hanna said that all of the for pi 1 by the Wood 
Co. will be done by offset and that preparation has been 
made for an art staff to assist t ompany’s dealers in th 
design and sale of both snay part an taDulating f 
He added, “It has been my of n tor sé time that th 
full utilization of the litho ¢ niques never been 
applied to modern business f ind tl juality inherent 
in litho produced snap-a-part tab f : s never been 


utilized 


Harry Anderson Returns 
To The Globe-Wernicke Co. 


Harry C. Anderson has 
pointed director of market 
uct development of TI ( 
Wernicke Co. of Cincinn 
facturers of office furnitu 
plies. Anderson has been 
supply and equipment f 8 
years having been associ 
ously with the A. B. Dick C 
president in charge of s H 
has been president own 
pendent Dick distributo 
New York City area 





A graduate of the Un ty f Ci ti. Colleg 
Engineering and Comme: ntly signed 
Davidson Corp., manufactu f the D 
ment and a complete lin t 
and graphic arts equipment. H t t to Glob 


Wernicke where his career 
served as general sales 


World War II. 


He is a former president of Nat Sa I 
International and served as pr nt of t ( nnati Sales 
Executives Club in 1937. H lso a former president 
the Office Equipment Manufact It H f 
two terms as president of t New York Off Ap] 


Managers Association 
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Charles S. Meyers (right), Miami, Fla., president of the No- 
tional Office Machine Dealers Association, accepts the four 


millionth Royal portable typewriter on behalf of the type 
writer dealer »— America, from Philip M. Zenner D.¢ 
McBee Corp 


dent, R ya! 


Royal McBee Four Millionth 
Portable Presented to Meyers 


The fi illionth portable ty; iter produ by Royal 
McBee Corp. was presented to Charles §. Meyers, presi 
nt of tl National Office Ma Dealers A lation 
representing the typewriter deal t A mm a cere 
ony at the Royal McBee gen offices in Port Chest 
N. Y 
Hor uests at a luncheon at tl pan head 
quarters were Mr. Meyers; Harold E. Steinke of Up} 
Darby, Pa., immediate past nati | president of the Asso 
ition; Nicholas H. Fucci of Eng od, N. J., past na 
il president; and Edgar Noll! of Philadel; Pa., na 
Company officials participatin ncluded Philip M. Zen 
ner, | ident; F. P. Ryan, ex ti VICE-f i; m. « 
Davis, vice-president of marketir W. H. Beckwith, 
t the appliance 
In turning over the four millionth Royal port ty; 
vriter to Mr. Meyers, Mr. Zenn tated that t presenta 
yenition of tl outst ing part ip that 
ore than a quart f ntury bet n tl 
t try nd th 
D« nave pla 
if ss tn uk } ” 
ypewriter, an tha 
" pted as a syt Roval M 
tne history or f tal t Mi 
Beck that Royal | b 
ty} } on f i 
H it tl 
panding i 
} fast 2royv 
inead 
| years i 
continued advat n pi 
gt vid spread accept 


nstrument 


But one thing has not chan ul [ n 
aleél te | our portable tvti It 

tinuin i y in Royal McB 
) t ealers.” 
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The 


ie et 


President 


of 


Swingline, Inc. 


= oy 


Gives you 7 good reasons for selling Swingline 


...and only Swingline! 


1. With the entire SWiINGLINE line, you eliminate costly in- 
ventory duplication. There’s really no need for 16 different 
srands that do more or less the same thing When you select 
SWINGLINI select the finest! 


2. \ 


Vhen vc ll SWINGLINE, you sell the best-known, best- 
verti 


j 


sed brand—the brand that ts pre-sold to your cus- 
h large-space ads in a host of magazines. 


to become thoroughly familiar with al/ the 

he different lines. But when you feature only 
y-to-operate SWINGLINE, your sales people 
t they're talking about! 


iture only SWINGLINE, Our representative 
him, on all calls, a sales record showing what 


have been, so that you can be assisted in 


Canada 


deciding exactly what inventory you require! 

5. By eliminating duplications of stock, you not only save 
money On insurance but you save valuable storage space, too! 
You are kept posted on all price revisions, obtain all neces- 
sary advertising and display material, and are in a position 
to purchase maximum quantities at minimum prices! A 
6. SwinGLine’s stapling machines and staples combine the 
latest in design and modern engineering methods with newly 
developed materials to provide the ultimate in efficient, de- 
pendable, uninterrupted stapling performance. All machines 
and staples are thoroughly tested and carefully inspected— 
guaranteed to build repeat sales! 


7. And, remember...SwinGuine sells only through the 
dealer! Sell SWINGLINE and increase your profits. 


INC., LONG ISLAND CITY 1, NEW YORK 


>axon Office Equipment, Ltd, 156 Evans Avenue, Toronto 14, Ont 


SWINGLINE HOLDS THE MOST IMPORTANT JOBS IN AMERICA! 














We, 

























Are ou If you are the kind of retailer who can sense value in a 
\/ product, you already know that an Ever Ready desk calendar 


is worth every penny of its retail price —and more. 


j ki t Quality doesn’t always speak for'itself. Too often the 
00 ing or real value of a product cannot be seen. Take an Ever Ready 


calendar base, for example. Except for color, all bases 


look very much alike. But not all can withstand even a 
short drop to the floor —and this can happen 
in the best of offices. 


The Ever Ready base is molded poly-styrene — the toughest 


plastic used in base manufacture. It is strong and 

durable, with thicker walls than most. 
The bond paper used for Ever Ready refills is smooth-writing, 
20# stock, with sharp, clean, two-color printing 


ee°8e to Salle No, Ever Ready doesn’t stint in any detail, especially 
in quality. 
i The *'717''— with the patented 
etter nt 
* L . 


You can be proud to sell Ever Ready calendars —and be 
certain you have rendered a real service to your customer. 
A service that will keep him coming back to you 


Thes 
MOI 
big s 


brigt 
for ’! 


always worth a few pennies 


EVER READY CALENDAR MANUFACTURING CO. 


ae ne te PR eet, JERSEY Cet wew J Ears ey 





78 OA-3/59 OA- 





NOW... the only stand 

on the market 

today that 
combines... 


NOBLOT 


America’s popular- priced 
DESK PEN! 


















This 
NOBLOT 
AD 

will appear 





‘, 






TS for the accountant— 
\\ ee NOBLOT “Thinrite” 
7 J extended cartridge 
(~~) - lets you see figures 
« ~~ .,..also available 
with eraser 












Now you can 


stock one-line 


MODEL B410 


These 3 tremendous features 
... found only in the LUXCO 
MODEL B410... give you the 
big sales advantage that will 


of woodcased 
desk pens to 

| satisfy 
the needs of 


every + NOBLOT “Cliprite” . 


\ pocket slide clip 
and point 
protector 












customer — 
brighten your sales on stands 


Sale standardize 
Or JY. 


with 
Office engineered for “NO NOISE” NOSLOT! 
Also stock 


om egy Ste | te 


DIMENSIONS - , 
Also features soft Top Size ....14Y%2 x 18" ee . sales! 






for the office clerk— 
NOBLOT “Erasatip” 


fast-acting 
LOTS 






for “extra” ink eraser 
















rubber casters... Leaf Size ...14% x 814" —_ oI ; MORE 
steel ring support Overall Size 14% x 35” Fi e | 
under top... baked . 9 > 7 — 
l fi h Height 27 . 
+ + r 2 > 
= _— Shipping Weight. 23 Ibs . 
piano hinges all . f 
steel construction COLORS: : ON THE 
and others Groy . . . Desert Sage 4 
Mist Green | BALL 
" i . No. 1213 
L > 
eeeeeeeeeeee eeeeeveeeeeeeeeeee . o 
eeeeeeeeeaeeaee eeeeeeee b 


110th Anniversary, 1849—1959 


| EBERHARD FABER 


WILKES-BARRE, PA, ¢ NEW YORK © TORONTO, CANADA 
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DURABLE and SMART 


furniture 


i Wer epie” 


of Chairs and 
tables. Gee your dealer or write 
us for our distributor's name. 


AMERICAN CHAIR COMPANY 
Manufacturers 
Sheboygan, Wisconsin 


Permanent Displays: Chicogo * New York * Miami * Boston * Son Francisco 


gee. 


flu¥on = 
Ota 


MANIFOLD CARBON PAPER SETS 


brings you more 


repeat sales... 





bigger profits 


NATIONALLY ADVERTISED 
FREE DIRECT MAIL PIECES 
FREE SAMPLE FOLDERS 
FREE EASEL DISPLAYS 
FREE AD MATS 
IMMEDIATE SHIPMENT 


Your customers insist on the finest 
and will ask for HURON COPYSETTE 
y name. Join the many dealers dis- 
buting this proven profit builder 


*Licensed under Kerr Patent No. 2,557,875 


Please send literature and free samples of 
HURON COPYSETTE 
PORT HURON SULPHITE 


& PAPER CO. 


PORT HURON. MICHIGAN 


Name 
Company 
Street 
' Conedo through 
PRODUCTS, LID. Toronto, City Zone___State 
HC-12 OA-3 










Packed Schedule Ahead 


At Wholesaler Convention 


Che full schedule of the Wholesale Stationers Association 


convention will include, in addition to its standard exhibits, 
luncheon addresses from two noteworthy speakers, round 
table discussions during each of three mornings, and a Dy 
namic Wholesaling Exhibit 

TI onvention, to be held Ma: 1-4, will be at the New 
Yorker Hotel, New York City 

Speaker at the Monday, Marcl luncheon will be Dr. 
Paul Converse, president of the American Marketing Assn 


and author of a dozen monographs and twelve books on the 
1ecory of marketing. A member of the Boston Distribution 
Hall of Fame, Dr. Converse will speak on “Watch the Trends 
Charles Mortensen, new general manager of NSOEA will 
tell the zroup What the Retailer | xpects fror the Whole 


saler’’ on Tuesday, March 3 


1 
th 
ul 


Separate round-table sessions are planned for office sup- 
plies and equipment wholesalers, and for school supplies, 
social stationery, art supplies, sundries, and special line 


a ! 
\ hole Sailers 


Provide for Roundtable Meetings 


Some of the round-table discussions will deal with “Can 

ore service be profitable P Should dealers develop 
brands?” and “Distributing without incentives 

Moderators for the office supplies group are M. H. Chute, 


Bainbridg Kimpton & Haupt, New York City; R. R. 
Moser, Carpenter Paper Co., Omaha; R. H. Garretson, 


Stationers Corp., Los Angeles; and H. J. Seigle, Associated 
Stationers Supply Co., Chicago 

Those who conduct the round tables in tl ol supplies 
livision are William Boothly, Central Ohio Paper Co., 
Columb Ralph Scherer, John Leslie Paper Co., Minne 


John H. Conway, Loring, Short & Hammond, Port 
ind, M and George Halling, J. K. Gill ¢ Portland, 


Che ide variety of manufacturers’ special exhibits of 
products particularly designe profitable wh« iecals dis 
tribution will be allotted 22 hours of show Specihic 
.ours are March 2, 10 a.m. to 7 p.m.; March 3, 10 a.m. to 
9 p and March 4, 10 a.m. to 6 p.n 

To top the show off, this year’s convention will feature 


a special Dynamic Wholesaling Exhibit, a display of catalogs 
and other operating materials being used effectively by to- 


day's progressive wholesalers 


Sessions Open on Sunday 


( plete program follows 


Sunday, March 1, 1959 
12 Mi Board of Control Luncheon 
Wholesaling Round Tables 


Monday, March 2, 1959 
Wholesaling Round 
Breaktast) 

Annual Luncheon Meeting 
(Submission of Reports; Election of Board) 


ables (Beginning with 


Association 


) P.M Trade Exhibits, Wholesaling Round Tables 
Tuesday, March 3, 1959 
s ALN Wholesaling Round Tables (Beginning with 


Breakfast) 


00.Noon Luncheon Meeting of Office Supplies and 
Equipment Wholesalers Division (Submission — of < 
Election of Executive ¢ mittee) 
M Trade Exhibits, Wholesaling Round Tables 


Wednesday, March 4, 1959 
Wholesaling Round 


Breakfast) 


Tables (Beginning with 


Luncheon Meetir f School Art, Sundries 
Supplies Wholesaler Division 
1) P.M Trade Exhibits, Wholesaling Round Table 

M Annual Association Reception and Banquet 
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OVER 1500 ITEMS 
for Business, Industry 
and Institutions 


















a * QUALITY PROTECTED 
BY LYON 
“POINT-CHECK” SYSTEM 


Vv FABRICATING | ¥ ASSEMBLING 
v FINISHING Vv PACKAGING 





MODULAR 
WORK BENCHES 


Look for the ‘'QP”’ 
on every Lyon Carton. 
It is your assurance 
of quality equipment. 
See your Lyon Dealer 
for prompt delivery of 


the world’s most diversified 
line of steel equipment 


LYON METAL PRODUCTS, INC. 


General Offices: 328 Monroe Ave., Aurora, Illinois 
Factories in Aurora, Illinois and York, Pa. 
Dealers and Branches in all Principal Cities 


® 





THIS CATALOG ILLUSTRATES 
THE WORLD'S MOST 
DIVERSIFIED LINE 
OF STEEL EQUIPMENT 











Eisen Modular Units installed by Allwin Furniture Co., 
New York, N. Y., for Werner Textile Co. At the top is the 
treasurer's office and below is the secretarial and clerical 
office. 


“One Look” Achieved in 
Offices of Textile Firm 


Industrial designers Finn/Jenter planned efficient and at 
tractive offices for the Werner Textile ( ind then calle 
on the Allwin Office Furniture Co.. New York, N. Y., to 
supply the furniture. The design problem, as usual, consisted 
of making the most of the sp b] ing a rich 
“one look” appearance to th 

Fundamentals modular off furnitur le by Eis 
Brothers — were selected for t! ntir nstallation. On pr 


vious occasions, according 
found it necessary to use 
pensive process both in time an ney 


A special design proble: id to be si 1 in pl ng 
treasurer's office, picture b I ; 
sistants had to be accommodat n one off pr 
ing an atmosphere of privacy to the area us hy the treasur 
er. Strategically placed modular units created a feeling of 
separation without destroying general unity 

In the secretarial and cleri fi walls and filing cab 
inets were painted to match the beige Formica desk tops 
drawer fronts. Walnut “I nits contrast effectively 
walls and cabinets, and the deeper beige of tl ry 

The sales office (not shown) s an f unity 
sign with the other offices. Th: whit red 
by one in blue, picked up by a per blue in the carpet and 
draperies. Chairs are blue, yellow and orange, respectively 
Tying all together in.color a: ne, are walnut desk units 
with beige Formica tops and cabinets with walnut Formica 


tops. 








Offureps’ Show March 21-23 
Offers Sales Opportunities 


by BURNHAM MATHEWS. 
preside nt, 


Offureps Club of New York 


The Biggest Little Office Furniture Show is coming to 
New York next month 

Manufacturers are bringing in their latest models and 
styles with all the information at their finger tips. Sales- 


men and dealers from all the northeastern United States 
will have an unrivaled opportunity to meet the fellows 
vho make the equipment they sell 

Everything new on the market will be on view at the 
N.Y. Trade Show Building, 8th Ave. and 25th St., on Satur- 
lay, Sunday and Monday, March 21, 22 and 2 
Monday will be an unusual day. During that day, the ex- 


3 


customer of any dealer 


salesman on invitation from that dealer or salesman 


hibit will be open to any prospect 


This will present a wonderful chance for all salesmen to 
ret together with the “hottest’’ prospects in town. An in- 


vitation to a private trade showing of the newest and best in 
office equipment will mot be turned down! (NOTE: Prices 


will not be publicly available on that day and every 

est will be obviously and prominently identified) Other 
professional organizations are being invited to the Monday 
exhibition. Members of NOMA, NSID, AID, and so forth 


being informed of the show, and are welcome to come 


and see the exhibits on Monday, March 23 

More than 75 manufacturers from wastebaskets to 
sofas, including “everything for tl oftice will show 
their wares at this third Oftureps Show 

New York and the eastern seaboard constitutes the larg 
est office equipment market in tl ountry anywhere 
Ilse tor that matter with tl largest f ntration of 


alers and salesmen 


And to cap the climax, the salesmen can ng their 
istomers to an elaborate and well-stocked “showroom” to 
nch that order! The combination of the weekend and one 
rking day will keep the show open during all possible 
onvenient hours. It will be an tional opportunity for 
other people in dealer organizations in addition to salesmen 
Che traffic and shipping manage: hop men and service 
personnel can see the equipment and get a better under 
standing of the market from a visit to the exhil 
It is a tribute to the efforts otf the Offtureps committee 
1 by Ed Golden and Art Foley, and sparked by hard- 
working b-committee heads su as Harry Nechamen, 
Martin Moldow, Bill Ward, Ives Nathan and Hugh Morgan, 
that the interest in this “Eastern Off Furniture Show” has 
rn ‘ 
ist of exhibitors includes the following not 
MacD Products Corp Airlite Aluminu 
Meilink Steel & Sate Co Anthonson & Kimmel 
Nig Kuester Assoc Blair Aluminu 
I Posturect F. J. Bloempot ¢ 
R Chair Ce Central Desk Mf ( 
R I ent Cl ister 
> I pment ( icag Lock ¢ 
Stone-Newman Associates Cottonsmith Furn. Mfg 
Sup Steel Equip. Corp Delta Products ¢ 
Vanguard Steel Equip. Co Durable Metal 
In Haskell, Im 
Van} In H Chair ( 
Vogel | n J Metal Pr 
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Graffco 


Specify Graffco —for file signals and 
maptacks in every size, shape and color. 


Outstanding dealer support includes: 
modern packaging, national advertising, 
display panels for counter or window, 
color catalog sheets, sample cards 
and envelope stuffers. 
Graffco Products are sold only 
through the Office Supply Trade. 


Write for details on products and sales aids. 








‘ 


G raffeo 


MAP FLAGS 
m 4 






en, 


an, 


Display 
Cartons CEiy rT 


6 AE a 
SIGNaIe 


MAPTACKS 





o* s. 
“. _e 


Self-Service Counter Cabinets 





wh 


cre 





GEORGE B. Gra COMPANY 


54 Washburn Avenue, Cambridge 40, Mass. 
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The designing man... 











hot new prospect for sales! 


What an idea! What a market! In one beautifully 
designed unit Columbia helps you tap a rich new 
selling field. This spanking new Designers’ Unit is for 
the architect, engineer, designer, art director and 
stylist who’s a cut above the rest. For the man who 
appreciates . . . and deserves . . . equipment that 
makes the most of his creative ability. 


Smart investment, too. Think how a man’s efficiency 


can go up when he sits down at a unit like this. 
Selling features galore, including a famous Emmert 
drawing board with fingertip counterbalanced ten- 
sion and full 75° tilt. Desk has a full size blueprint 
drawer. Drawing board convertible to either side. 
Dozens of color combinations. 

Advance publicity turned up tremendous interest in 
this new unit. Write today for complete information. 


NEW DESIGNERS’ UNIT by COLUMBIA 


COLUMBIA-HALLOWELL DIVISION PS, JENKINTOWN 79 


84 





PENNSYLVANIA, OR SPS WESTERN. SANTA ANA, CALIFORNIA 
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OXFORD PENDAFLEX® 


Follow-up Folder 
... With NEW full-width sliding-signal tab! 
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Use them in any Oxford Pendaflexer—desk top, desk side or 
desk drawer file as well as in standard filing cabinets equipped 
with Pendaflex frames. Ideal for follow-up on purchase 


orders, correspondence, sales prospects, insurance policies, 
projects, production control, equipment service, etc. 
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Now an Oxford Pendaflex Folder with a new, full-width, 
sliding-signal tab brings peak efficiency to follow-up filing! 

Tab on 45° slant gives eye-angle reading while the Pendaflex 
Sliding Folder provides finger-tip access to contents. Months 
and days are always in perfect line for quick scanning 
because Pendaflex folders can’t shift sideways. There’s no 
accidental movement of signals and no overlap to interfere 
with November and December date signaling. Tab may be 
attached to either front or back flap. 

Tabs may be purchased separately for use on any Pendaflex 
folder. 

Oxford Filing Supply Co., Inc. 

9-3 Clinton Road, Garden City, New York 


Ox 


FIRST NAME 
IN FILING 














Eagle Pencil Co. Uses Closed Circuit T 
To Air Story of ‘Value Analysis 


Stand by Atlanta Philadelphia New York Costs by Buying Quality Pencils,’ intended to show purchasing 
Detroit . . . Boston Chicas . . Cleveland . Pitts agents that a pencil is not just a pencil. Paul Farrell, editor 
burgh ... Loront Montreal 10 seconds 9 of Purchasing Magazine and a special guest sta! explained 
Se Ss ae ee Music Crad Beads No. é that through value analysis, a purchasing agent can effect the 
on Berol, pan in No. 3, d ut No. 4. Throw Croukite greatest saving for his company by buying a product on the 

basis of measured performance and functional value, rather 


his cue No. 5 


These are words you'd expect to hear coming from Studio 
57 in New York City, beaming a giant network TV show to 
millions of viewers from coast to coast. But contrary to the ex 
pected, these sounds were being made in a pencil factory in 
Danbury, Conn 


At 3:59 p.M. on Thursday, February the Eagle Pencil Co 


than on a price basis alone. 

The all-star cast was headed by Walter Cronkite, CBS-TV 
commentator; Astrid Lance, TV actress who played Cron 
kite’s gal Friday, “Sally Judson,” and David Price, Eagle's 
marketing vice-president. Everyone from the president, Al- 
fred C. Berol, to machine operators, lab technicians and 
supervisory personnel comprised the supporting cast 


President Berol, who was host to the show, was televised 





was about to go on the air with a closed circuit television pres sitting at his desk at the beginning of the program. In ad : 
} entation to a hand-picked audience. With an hour-long, liv: dition to welcoming the audience to the company's new 
program titled “Value Analysis,” Eagle was making its effort plant in Danbury, he presented the highlights of the com 
to overcome the problem facing all manufacturers who market pany’s 103 years in business ° 
their product on a nationwide basis; the problem of how to tell b 
the complete product story to the person who does the buying Program Staged Around Interview 
The telecast was produced directly from the company’s new The program plot was staged around an interview granted I 
Danbury plant and relayed live to 10 cities in the United Cronkite and his research assistant, ‘Sally Judson.’ Report 
States and Canada. More than 5,000 purchasing agents, key ing the American economy in depth, they came to the Eagle 0 
members of the National Association of Purchasing Agents plant for a case history of value analysis. The TV cameras 
dealers and dealers’ salesmen saw the show on large screens in followed the pair and Dave Price on a tour of the plant, . 
hotels in New York, Philadelphia, Boston, Cleveland, Pitts during which they saw the step-by-step manufacture of pen 
burgh, Detroit, Chicago, Atlanta, Montreal and Toronto ils and a series of tests performed in the company’s re v 
A delayed showing was seen on kinescope (tape recording) search laboratories. Each step of manufacture and each test d 
in Los Angeles and San Francisco on February 10 pointed out the qualities of the company’s pencils h 
The entire national hook-up involved 5,000 miles of TV No pencil plant ever looked more like a TV studio set I 
cables, 25,000 pounds of electronic eg nt, two specially than this one did on February 5. More than 25 cameramen 
constructed microwave relay stations, and 200 engineers and lirectors, technicians, script girls and cablemen were spread tl 
technicians from one end of the offices and plant to the other. There t 
The story, presenting the pany's product from the view were 6,500 feet of TV cable, six cameras and a converted tt 
of value analysis and subtitl How To Save on Operational control room housing row upon row of monitors, sound 
li 
fi 
SI 
in 
p: 
tr 
m 
al 
hi 
r 
ta 
bp 
These scenes behind the camera show how everyday busi- actress, meet Carl Schutz, Eagle director of sales education cl 
nessmen joined their talents with TV stars and technicians Center, Alfred C. Berol, president of Eagle Pencil Co., intro 7 
to tell the story of the Eagle pencil through the medium of duces show from his desk. At the right is Paul Farrell, edi- 
closed circuit TV to handpicked viewers across the country tor of Purchasing Magazine, who presented the theory of , 
At left, Walter Cronkite, CBS newscaster, and Astrid Lance value analysis,’’ the basic theme of the TV show o 
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it Television 


OA Staff Report 








Hundreds of dealers and purchasing agents from the New 


\! York area packed this hotel ballroom to view the Eagle Pen- 
cil Co. closed circuit TV presentation 
| 
| relay units. All were manned by tele 
1 by the director and producer 
in the best traditions of professional 
run-throughs and ress rehearsals that 
nd went on right up to ir time 
>W uction was under tl ntrol of T.N.1 
S vorked with Eagle's rtising manager 
Wilson Salisbury, and promotion manager. Al Magid, whos 
gina lted in this show 
Robert Haller, account executive with BBD&O, was 


» iron out kinks 

pecially written for Eas by Irve Tunick, 
Peabody Awards and creator of dramas and 
Armstrong Theater. Marc Daniels, who 
department and director of the “I 

ri directed the Eagle presentation 
A Wilson Salisbury, “The TV show presented 
to tell the story of quality pencils 
ber of ultimate buyers at one time and in 





tting way 


Of the many who were on hand in Toronto to see the ex- 


‘No Other Medium Could Have Done Job” clusive Eagle show were Bill Grand, Grand & Toy, Ltd.; 
Dave Price 1 at the completion of the show, “I be George Callow, Callow Bros. Ltd.; Charles G. Easton, presi- 
t rks a significant st forward in the dent of Eagle Pencil Co. of Canada Ltd.; and William O’- 
nications tools in the office supply Reilly, United Stationery 
ould have done our job for us as 
onomically. I know the marketing 
fying 
lecast’s further valu Magid said that 
West Coast showin kinescopes of the 
vn to dealer and customer groups at 


} 


sales meeting ‘line thousands 





the company s st \ 
“ ran its hour rs cables were 
broken down,” make-up removed and 
V studio vanished from tl ne 
x ting bell rang the next rning, the plant 
th the soun of n and machines 
bles af k g wy to tl 
t bus it . 
I s t ting ist i 
t K part in a 
tell cil. An t 
l 1) pl ke | 
\ t 1K I ¥ an | 


Some of the more than 300 who sow the show in Chicago. 
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EXPERIENCE 


that can be acquired only through 
sixty-three years of uninterrupted 
quality production...now 
combined with the most modern 
merchandising and packaging 
methods. 


DEPENDABILITY 


of products and service ... man- 
ufactured and supplied by one 
of the few remaining owner- 
managed corporations in the 
ribbon and carbon industry. 






CURTIS:YOUNG 


DUPLICATING PRODUCTS THAT 
REFLECT YOUR GOOD JUDGEMENT 


"Ss Ga. 


ae 





Carbon Papers + inked Ribbons + Carbon Paper Ribbons + Carbon Copy Sets + Spirit Carbons + Master Units + Printed Master Sets + Duplicating Supplies » Copyholders 
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CURTIS-YOUNG CORPORATION 


110 West 18th Street, New York 11, New York - ORegon 5-3636 


U.S. CARBON & RIBBON MANUFACTURING CO., INC. 
621 Cherry Street, Philadelphia 6, Pa. * WAlnut 2-1416 
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holders 


your company is judged 
by the office you keep! 


Cole Steel offices have a personality that 
radiates friendliness plus efficiency. . . . 
Scientifically engineered construction, 
handsome styling . . . consideration for 
comfort . .. are all combined in Cole 
Steel Office Equipment. Cole Steel fur- 
niture is America’s top selling brand... 
its low initial cost, minimum upkeep, 
and enduring beauty make it the great- 
est dollar value in steel office furniture. 














- COLE-STEEL: 


Cole Steel Equipment Co., Inc. « 415 Madison Ave., New York 17, N.Y. 
Canada: 329 Dufferin St., Toronto, Ont. 








FONTAINEBLEAU HOTEL IN MIAMI BEACH, CONVENTION HEADQUARTERS 


‘Selling in the Jet Age’ Is Theme 





@ NOFA’'s 1959 convention in Miami Beach, Fla., May 
1, 2, 3 and 4 will feature a program based on the theme 
of “Selling in the Jet Age.” John R. Gray, executive dire 
tor, announces that the "59 conclave will be the largest in 
the Association's history. Before the first of the year there 


were more booths sold than in any previous year; the 
total at press time being 28 

The big show will be housed in the South's newest and 
largest exhibition hall just off Collins Ave. in Miami 
Beach. The completely air-conditioned facilities offer 
modern restaurants, gardens, and beautiful lounge areas 


as well as spacious parking facilities. Members and guests 
will be housed in the leading resort hotels of this delightful 


vacation spot. 


Many Hotels Available 

Headquarters hotel will be the world-famous Fontaine- 
bleau, with other rooms available at the Deauville, the 
Carillon, the Roney Plaza, the Saxony, the Lucerne, the d 


Lido, and the Shore Club. Delegates will be afforded 


much free time as possible so they can enjoy the sun, ocean 
and outdoor living associated with the Miami Beach area 

George L. Stuart of George Stuart, Inc., Orlando, Fla., is 
general chairman of the 1959 convention and is being 
assisted by Co-Chairman V. L. Caldwell of John Wana 


maker, Philadelphia 


Complete convention package rate for members will be 
$22.00, $18.00 for ladies and $30.00 for non-members. This 
fee will include exhibits and all sessions, Friday luncheon 


Aquatic Show, Saturday banquet and other activities 


Hotel rates will range from $7.00 to $22.00 for single 


rooms, and from $8.00 to $22.00 for twins and doubles 


Suites are available from $20.00 to $54.00 
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NOFA Awaits May 1-4 Convention 


Exhibit hours are as follows 
Friday, May 1 2:00 P.M.-9:00 P.M. 
Saturday, May 2 Noon 6:00 P.M. 
Sunday, May 3 Noon 7:00 P.M, 
Monday, May 4 10:00A.M.-4:00 P.M. 


Thompson To Direct Sales Institute 
Dr. Joseph W. Thompson of Michi- 


4 gan State University will direct the 
second pre-convention Sales Institute 
of NOFA on Thursday, April 30, at 
Miami Beach, Fla 

Dr. Thompson, formerly associate 
professor of marketing at Michigan 
State University, has recently been ap- 
pointed director of the School of 
Hotel Management. He is well known 
for his provocative sales training pro 


Dr. J. Thompson grams 

The Institute will be keyed to the Convention theme 
Selling in the Jet Age” . and will offer the newest 
ideas in sales tec hniques, motivation and creativity. Sessions 
will be held from 9 a.m. to 5 p.m. in the Convention head 


quarters hotel, the Fontainebleau 

Cost for the one-day sales institute will be $10.00 for 
members and $12.50 for non-members. This fee will include 
luncheon and coffee breaks 

Dale J. McKnight of Lackawanna Leather Co., chairman 
of this year's institute, urges dealers, sales managers and 
salesmen alike to plan to arrive in Miami Beach a day early 
in order to attend this training session 
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Dignity, Efficiency, Elegance — This Neoclassic scammed of Wand Oe Puiinare by 
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The _ Presidential 
trophy, awarded 
by NOMDA Presi- 
dent Charles Mey- 
ers to the member 
who brings in the 
best results during 
the  association’s 
1959 membership 
drive. Mr. Meyers 
is also contributing 
three boxes of 
Florida fruit for 
the next three run- 
ners-up. 





In a splendid show of organization spirit, Joe Rubin, Na- 
tional Typewriter, Inc., Montreal, and Vern Booher, Floyd 
Office Machine Co., San Pedro, Calif., each donated three 
beautiful trophies in the 1959 membership campaign of the 
National Office Machine Dealers Association. 

Rubin's will be presented to the retail members of Canadi- 
an OMDA who sign the most new members, while Booher's 
fine awards will go to the retail members of the twelve west- 
ern states who do the best job. The Booher trophies are 
known as the “Westward Ho” awards in honor of Western 
OMDA. 

First, second and third prizes are included and all will be 
presented by their donors at the Cincinnati convention in 
June. These special trophies are in addition to a long list of 
awards that are given annually by NOMDA. Chief among 
them is the Presidential trophy by Charles Meyers that goes 
to the member outside of locals who signs the most new 
members. An added surprise group of prizes is being given 
by Meyers in the form of three cases of Florida fruits. 

There will be strenuous competition between local associ- 
ations in the three divisions according to the size of the 
locals. This annual contest brings out a great deal of friend- 
ly rivalry, especially as the closing date draws near. May 23 
has been set as the final day. 





The Joe Rubin trophies for which the retail members of the 
Canada OMDA will compete during the 1959 membership 
drive. Joe Rubin, National Typewriter, Inc., Montreal, do- 
nated the grained black wood with contrasting silver trim, 
cups and figures. 
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Trophies Spur NOMDA Drive 





Contributed by Vern Booher, Floyd Office Machine Co., San 
Pedro, Calif., these ‘‘Westward Ho” trophies will go to the 
three retail members of Western OMDA who sign up the 
most new members during the membership campaign. The 
four poster is the top prize, with the cup second and the 
block third. Each is of black wood with silver grain. All 
metal parts are in silver. 
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Clary Appoints Seven Dealers 


Appointment of seven new franchise dealers to handle 
the complete line of Clary cash registers and 10-key and full 
keyboard adding machines has been announced by Clary 
( orp. 

The new Clary dealers are Fisher's, Boise, Ida., San-Del 
Office Equipment, Del Rio, Tex.; Bart Ferguson Co., Knox- 
ville, Tenn.; and Jack Barton Business Machine Co., Logans- 
port, Ind 

Others are Engle Typewriter Co., Kewanee, IIl.; Glen 
A. LaVaute Business Machines, Syracuse, N. Y.; and Tucson 
Office Supply Co., Tucson, Ariz 


Leasing Firm to Finance Addo-X Rentals 


Addo-X, Inc., announces an agreement has been made 
with American Industrial Leasing Co., to finance contracts 
covering the lease of the company’s adding machines and 
calculators, Adler typewriters and Roneo duplicators. This 
arrangement eliminates recourse to the dealer 

Complete information can be had from the company in 
New York City or the leasing firm, 509 Madison Ave., New 
York City 


Form Office Machine Firm 


Anthony F. Rousseau and Elmer A. Peters, formerly as- 
sociated with a Columbus, Ohio, independent typewriter 
company in its service department, have formed a new in- 
dependent office machine business called Capital Typewriter, 


located in Columbus at 1212 Cleveland Ave 


OA—3 / 





















AT ONE AND THE SAME TIME 


ve 


contemporary styling 


traditional comfort... by Gunlocke 





P. S. to dealers: 
Sell contemporary design 
: with old fashioned comfort 


CONTEMPORARY 
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Copr. 1959 by yd 44 
W.H. GUMNLOCKE CHAIR COMPANY, WAYLAND, NEW YOR ii 
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gS COMING SOON... 
* 

* 

; A NEW REGISTER FORMS COMPANY 
. 

* 

‘STAR FORMS 
* 

* 

te FEATURING... Fast Delivery 

* 

* Modern Design 








Widest Range of 
Standard Body 
Register Forms 


Forms and Punching 
to Fit ALL Types of 
Registers, Including 
Line Hole 


PLUS... 


Many Other Exclusive 
STAR Features 


SEND DEALER INQUIRIES TO 


AS STAR FORMS INCORPORATED 
= ; BETTENDORFEF-+ IOWA 
* 
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If you’re an Olivetti dealer, you al- 
ready know about the new honor 
just won by the Lettera 22 portable 
typewriter: chosen best-designed 
product of modern times by 100 lead- 
ing designers in a world-wide sur- 
vey by a major U.S. educational 
institution. 


If you aren’t an Olivetti dealer, 
learn how you can start cashing in 
on the growing demand for Olivetti 
portable typewriters and hand add- 
ing machines. Write for informa- 
tion to Olivetti Sales Corporation, 
Portable Division, 375 Park Ave- 
nue, New York 22, N.Y. 


olivetti 
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with 
TIFFANY STANDS in 
every price range... 





lL Order from one source 


? Have maximum weight 
* for minimum freight 


3. Buy at minimum prices 


4, Get maximum profits 















EXTRA-HEAVY DUTY stand for 
Electric Typewriters, Book- 
keeping Machines, etc. 


VIBRATION FREE, amazing strength and ' 
rigidity. Open-top...the “escape- y 
hatch” for noise dissipation. . 


One inch square 
tubular leg eon 











g FIRST CHOICE OF OFFICE WORKERS AND 
MANAGEMENT EVERYWHERE 


Because of superior 
construction 
and design 
features 






Rigid . . . providing 
“safety insurance” for 
costly office machines. 
@ Framework Ye” thick, 
angle and channel 
steel, reinforced. 








@ 4-cup open top reduces ma- 
chine noises and vibration 
and adjusts to hold most size 


machines. 


5002 


Model 5000 identical with 
Model 5002 except thot 


a it hos one drop leof 
.. and for the "limited budget" buyer... 


TIFFANY 
JR. 


Quality constructed 
in the 


True gan CO” 
Tiffany radition 


For use in Offices and Homes, for 
standard and portable type- 
writers, etc., where space is a 


MODEL 
factor and the features of the 


larger models of TIFFANY STANDS are nor required. 7711 
Top undercoated for sound-vibration abatement 


YY TIFFANY STAND CO. 


7350 Forsyth St. Louis 5, Mo. 














For further information, write Dept. OA 














Can You Speak 
With Authority? 


Continued from page 25 





tion with such media as bookkeeping machines, o1 
punched card equipment, the design will necessarily have 
to allow for the inherent characteristics of the machines. In 
most cases of this nature the equipment people will insist 
on providing the complete system including the design, and 
sometimes the manufacture, of all the necessary and related 
forms. Thus an invaluable opportunity to provide properly 
designed material does not always exist for others whose 
job also is the selling of business forms. 

Design of forms, it follows, is as important to the sales 
source as it is to the machine specialist. What is design? 
Primarily, of course, it refers to the actual pattern of the 
form and there can be no doubt that this is the fundamental 
element. A good design, however, is a many-sided gem, 
and pattern represents only one facet. Some of the other 
features are: 

Selection of proper weight and color of paper. 

Selection of proper grain direction. 

Choice of ink color or colors 

Decision on whether or not forms will be numbered. 

Finding the best location for numbers. 

Ascertaining whether perforations will be of assistance 

Decision on whether the form should be punched, and 
if so, selection of the proper size and centering. 

—Selection of proper binding margins to suit the housing 
device that will be used. 

Decision if the ultimate goal would be best served by 
a multi-part set rather than a single form. 

If the forms will best serve in pads, decision on number 
of sheets that should be in each pad 

Determination if such new developments as hot spot 
carbonizing can be used advantageously. 

Determination if the form has been modernized to meet 
current business conditions. 

—Determination on which production process will achieve 
the best results most economically. 


Color of Fundamental Importance 


There are, no doubt other features that will occur to 
the salesman but it is felt that the above outline covers 
those of major importance. 

Color is of fundamental importance considering that the 
actual effectiveness of a form can be increased by the choice 
of proper ink and paper colors along with the attainment of 
other indirect advantages. By color, important instructions 
can be emphasized, departments can be color coded and the 
appearance and advertising value of the form can be en- 
hanced. Where a multiple-part form has been decided upon, 
the selection of different colors for each part can have such 
advantages as quicker copy distribution, faster finding and 
filing 

Hot-spot carbonization is a fairly new process which has 
innumerable applications. By the judicious placement of 
carbonized areas in multiple part forms, costly die-cut carbon 
sheets can be eliminated. Since the carbon can be set to any 
pattern the need for unsightly blackouts is thus done away 
with. Furthermore, this process is more economical than the 
use of interleaf carbon sheets 

Now, let us take just a quick glance at the fundamental 
steps involved in the production of an adequate form pat- 
tern: 

1. Establishing purpose of the form. 

If a form is adequately to fulfill its communicating respon 
sibilities it must have a significant purpose or reason for its 
existence. When this purpose has been established it will 
in itself have a basic influence on the pattern that the 
form will eventually take; it will help segregate the essential 
data from the unessential. A fundamental rule of good form 
design has been stated as “know first what purpose the form 
is to serve. Include everything that will further that purpose, 
eliminate everything that does not serve it 
2. Analyzing routines to determine kind of form needed. 

Having established the purpose of the form it is essential 
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This tape mends with a big surprise. 
It disappears before yer eves! 





Look boss, 


I'm demonstrating 


"SCOTCH" BRAND Magic 
your Customers yr 


Your gal : 


an 


SCOTCH BRAND 
No. 810 Magic 
Mending Tape 


For permanent paper mending 


P.S. If you'll drop me a note, I'll send you a surprise —plus some 


interesting facts about the extra profits from "SCOTCH" BRAND Magic Mending Tape. 
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NANCY, TE-39, 3M COMPANY, ST. PAUL 6, MINN, 


Surprises fascinate me—so do extra profits. 
Please send both right away! 


NAME___ 





COMPANY_——_ — 








ADDRESS. . — 








CITY ZONE STATE 
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to know how the finished form will “flow’’ through the 

routines. Careful analysis and checking will have to be 

. : - done throughout the entire organization to see that as well 

| Lifetime Steel as “communicating”, the form will also integrate readily 

into existing procedures. 
3. Grouping the headings in working order. 

The significant headings and so forth can now be decided 

re | L | e upon and listed in the order indicated by the flow. Again, 

for effective communication all words used should have 
clear meanings, and headings should be concise 


2 
Roll File Solte=e— 4 4. Determining the manner in which the form will be 
prepared. 


This step will normally have been taken under No. 2, but T 
it is thought worthwhile expanding it a little on its own 


merits. Whether the form will be handwritten, typewritten, 
low-cost— or used in a bookkeeping or other machine will have signif- 0 
cant bearing on the form pattern, line spacing, and so forth. 
. . 5. Choosing the best form size. 
space-Saving : Size of paper used will have great significance on both M 
ee economy of production and housing as well as actual effi- | 





file & find system x sera hd 












































a. It should be standard in size r 
b. It should be large enough to allow inclusion of all Fir 
Rolled drawings, maps, plans, headings without crowding, yet make good use of all space. hee 
blueprints, etc. stay cleaner, safer ‘og! c. It should fit standard housing equipment—binders, fil- gir 
easier to find in tt new HEH ing cabinets and so forth. det 
sy space-saving Staktube + file TTT 
Seiseus 5" Seene fi e complete witt S835 Need Understanding of Forms way 
Pope 36 2 Y4" Steel Rimmed Filing Ven f As can now be appreciated, design covers a very signifi- a 
ve Tubes or 9 4-3" Tut —_ ps , . : Re: 
F “2 cians cant number of important matters, each one of which can be , 
oe ™ —— codllMine fundamental to the production of an effective form. A amv 
Stack te any height 5 proper understanding of all of these essentials is of para- 
Write, Wire, Phone RIGHT NOW os i 4 mount importance to those whose business is the selling of | 
cisiiaie aeeaee a and =’ business forms. It will allow them adequately to fulfill: 
1. Their obligations to their customers, 
STACOR EQUIPM ENT CO. 2. Their obligations to their own organization—and, In 
finally 
309 Emmet Street, Newark 5, N. J. * Bigelow 2-6600 :. Thole abiiasitens 40 Ghemecives Fin: 
: The invaluable services that can be given to the customer chai 
" need hardly be emphasized. Apart, altogether, from the in- new 
herent responsibility to produce forms according to the and 
A specifications and details submitted, the forms salesman will chai 
proven way be able to offer sound and constructive criticism and advice. hare 
From his knowledge of the essentials of good form design Sag 
$ To accumulate he will be able to ascertain if all the relevant factors which ever 
will govern the effective purpose and use of the form have mov 
been adequately considered and provided for. From his ex- chai 
$ I i ) O | ' e perience, he may be able to suggest either a new or a better 
way for achieving the desired purpose. All the new tech- 
niques which his organization has to offer he will pass on 
to the ultimate beneficiary, the customer 














Up to Printing Establishment 


Although the original contact with the custorner and the 
‘ST Sw By nd actual sale of the business form will be negotiated by the 

EFLS <an0Nn salesman, it is very seldom found that he, personally, will 

actually be involved in the physical production of these 

forms. Behind him will be the printing organization charged 


COIN HANDLING SUPPLIES cies Gi fing responsibilities associated with such physical 


In order that this rather complex organization of men 
Sold exclusively through Stationers and and machines may properly fulfill its obligations, and realize 
Office Supply Dealers for over 40 years to the fullest extent all of the customer's desires and expecta- 


tions, it must be given all the relevant features and details 
COIN HANDLING ACCESSORIES . the face ; 
Ol U i 
Seal Presses * Legal Seals * Downey Change Trays . . , 
Teller’s Moisteners * Currency Racks * Manual Coin Apart from such technical matters as the selection of type 
Counters * Packaging Trays * Linen Shipping Tags (which should be left to the plant experts) the salesman, 
















Steel-Strong Coin Trays & Lift Pans Apr 
s y with a knowledge of form design, will be able to see that 

COIN WRAPPERS all the other vital information governing the proper produc- 

Old Style * Rainbow * Automatic * Duzitall tion of the form is presented. Where such conditions exist 


Kweartet * Tubular * Gunshell oa 
the production processes will function smoothly and effec- 









BILL STRAPS tively 
Federal * Colored * Banding Finally, the benefits that an informed salesman will gain ; 
e personally should not be overlooked. Apart, altogether, from . { P 
ny the personal satisfaction that accrues from “‘a job well done - 
the salesman cannot help but achieve greater financial suc- snar} 
cess. His status in the profession will consistently increase, plair 
HANNIBAL, MO. and his relationships with customer and employer alike will stock 
be on the happiest plane ® Pa 
This 
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OFFICE CHAIRS MUST BE FUNCTIONALLY COMFORTABLE, ATTRACTIVE, 
MAINTENANCE-FREE TO MEET CONSUMER DEMAND FOR INCREASED EFFICIENCY 


Fine -Rest® aluminum chairs have 
been specifically designed and en- 
gineered to meet this consumer 
demand. Sturdy, maintenance-free 
construction, attractive appearance, 
and seating comfort have made Fine- 
Rest chairs a sound dividend paying 
investment for all users. 


Important New Features that 
Increase Comfort, Work Output 


Fine-Rest is the only complete line of 
chairs that uses No-Sag springs and pure 
new latex foam rubber for both executive 
and general office models. Unlike ordinary 
chairs with a layer of padding over a 
hard metal pan, the combination of No- 
Sag springs and foam rubber “give” with 
body 
greater comfort, no 


twist and turn, with 


Result 


every every 


movement. 


chair fatigue 





No-Sag springs give extra comfort, long life 


« No-Sag springs are attached to the 
frame with specially designed “S” clips 
— no rivets or screws to loosen, break, 


or squeak. 





‘S 


Foam Rubber—the “seat” of every Fine-Rest Chair 






s | pholste ry cl ps, used to hold seat cov- 
erings in place, are designed to eliminate 
sharp corners. You'll never receive com- 
| laints of snagged clothing or torn 
stockings 


# Parkerized centet post can never rust. 
This means Fine-Rest chairs will always 
Swi adjust easily, and requir 
tar less maintenance. 


SW vel freely 








Heavy cast aluminum base with machined bushing 


« The gleaming cast aluminum base and 
frame are rust and corrosion-proof, re- 
main new-looking for the life of the chair. 
The soft, reflective surface of brushed alu- 
minum blends perfectly with every decor. 
« The precision machined center bushing 
Fine-Rest exclusive—absolutely prevents 
seat wobble. This means an extra long 
chair life. 
» Caster can be replaced easily by the 
customer —no “maintenance man” ex- 


penses. Double ball bearing caster swivels 
easily, and the rubber wheels are non- 
marking. 





Each Fine-Rest Chair is expertly hand-finished 


# Tailoring and workmanship of Globe- 
Wernicke Fine-Rest aluminum chairs are 
recognized as the finest in the industry. 
Each chair is completely hand-finished— 
a quality your customers will instantly 
notice and appreciate. 





“Inch of Protection” saves repair costs 


« The famous Fine-Rest Wall-Saver chairs 
completely eliminate wall damage and 
scuffing. Keeps polished aluminum chair 
like new. 

« Five posture chair adjustments allow 
proper, most comfortable seating for every 
individual. 








Fine-Rest Chairs ore beautifully finished — 





« Five types of upholstery materials, 44 
new colors offer your customers a selec- 
tion that is wider in choice than any other 
manufacturer. 

# Globe - Wernicke Fine - Rest aluminum 
chairs meet the seating needs of your cus- 
tomers; functional comfort, attractive ap- 
pearance, and little or no maintenance. 
You can sell Fine-Rest chairs easier be- 
cause you can demonstrate how they 
become a sound dividend-paying office 
investment. 


G/W Dealers Cut Overhead 


As a Globe-Wernicke dealer, you have the 
advantage of ordering all your office fur- 
niture, filing supplies, and accessories 
from one reputable source. This means 
greatly simplified inventory, consolidated 
purchasing, and superior service. (And, 
you can offer your customers the entire 
line of Globe-Wernicke’s metal business 
equipment.) Mail the attached coupon to- 
day. Revitalize your business by becoming 
a G/W dealer. Remember . . . success de- 
pends on the strength of your line. 








The Globe-Wernicke Co. 
Dept. pO-3 
Cincinnati 12, Ohie 


Information on this page interests me. Please 
send me details on a Globe-Wernicke Dealership. 


Nome 





Cc 





r 7 


Address 





State 


Ge cctenncmndtenitnanies 
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n\n Here is a... 


’ 


Asis tiner 








su GUARANTEED 
SPOT 


in your customer’s file 
imprinted with... 








BUSINESS SUNDER 


QUALITY PARK ENVELOPE CO. 
General Office & Factory, 2520 Como Ave 
Chicago Office & Warehouse, 564 W. Monroe 
West Coast Office & Warehouse, 837 Traction Ave., Los Angeles | 
Dallas Office & Warehouse, 2150 Irving Bivd., Dallas 7, Texas 
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A promotion piece for YOU imprinted 


with your firm name .. . an ideal call- 
ing card for your salesmen . a valu- 
able reference file for your customer that 
will go to his file, not the wastebasket. 
It’s Quality Park’s Vertical File Jacket 
No. 3033 DT with . 


@ YOUR FIRM NAME imprinted on the flap. 

© BIG SELLING POINTS imprinted on front to 
help you sell more file jackets. 

@ BIG CAPACITY for your catalog sheets, 
price lists, ad reprints—a filing unit for your 
material alone. 

@ UTILITY for your customer that gives you a 
guaranteed spot in his file—labeled with 
your firm name for quick finding. 


FOR DEALERS... we have a special 
price on this promotion piece for you— 
tell us on your letterhead how many you 
need fo cover your list, and we will quote. 


Sold through De 


t. Paul 8, Minnesota 
Chicago 6. Illinois 
13, Calif 












Ad Clinic 


by JACK BEDFORD 


advertising consultant 





Some Helpful Tips 
On Writing Publicity 


Problem: An office equipment dealer writes: “I have been 
reading how important some companies consider public re- 
lations. I have decided to start a publicity program for my 
office equipment business, but cannot afford to hire a man to 
handle just this. 

‘Can you give me some do-it-yourself ideas on writing 
publicity ? 

Solution: Most office equipment dealers do not have 
enough publicity to make it practical to hire a press agent 
on a full-time basis. Yet, it is important that the publicity 
tool of your public relations program be prepared in a pro- 
fessional way. 

Some office appliance dealers located in large metropoli- 
tan areas can find local publicity writers who will take part- 
time work. Fees for this are about $5.00 for each release 
Or, your publicity may be handled on a retainer basis for 
from $50 to $200 dollars a month 

For the vast majority of office equipment dealers, it is out 
of the question to hire someone to write your publicity. You 
need a do-it-yourself publicity writing kit. 

Here are 21 ideas to help you prepare publicity that will 
break into print: 


WRITING 


Obviously, you need to have something to write about be- 
fore you can begin to put your publicity on paper. All the 
activities of your employees, your family and yourself will 
provide a wealth of ideas for publicity releases. 

Next, your problem is in how to write up these activities 
so your publicity will appear in your local newspaper. Here 
are seven ideas to make your publicity writing easier: 

1. Write News Lead 

Read the first paragraph of any news story in your local 
newspaper. See if it doesn’t tell the story in the first para- 
graph. This is known as the news lead. The following copy 
expands on these facts with more detail 

You can copy this style and change names, events and times 
to fit in with your news. Check to be sure you have answered 
the questions of who, what, when, where, and why in your 
first paragraph for a news lead 
2. Expand Story 

The value of publicity to your public relations program 
depends on three things: (1) the type, (2) the frequency 
and (4) the amount of copy. 

You can increase the amount of copy you receive by an 
expansion of your lead. In this you give more details, back- 
ground, why it happened, or how it took place. Not all 
releases will be printed completely, but with extra copy you 
stand a better chance of getting more lines of publicity about 


your business in print. 
3. Make It Interesting 
ents go into the interest value of your publicity. 
First is the event you are writing about. It should have an 
interest to people or it will not break into print 

Second is the way you write. A common-place story can be 
made more interesting by the angle used in writing. Good 
style of writing will also make it more 
{. Keep It Simple 

Four-dollar words do not belong in publicity. Use short 


[wo eler 


interesting 
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Milwaukee Chair Co. 
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The Master Mind of Cash Control 


COMPLETE 
PROTECTION 
FOR SHOPKEEPER 
AND SHOPPER 










Sensational ! 
Simply Fantastic! 





“For friendly 
shopping” 







REGNA 
Cash Master 
“The Dream 
of every 
Retailer” 


Revolutionary new 
streamlined Cash Register, with 
automatic, itemized receipts, numbered | 








and dated, stamped with the Firm’sname; -¢=="="="=——=—"="===-= 














; . I 
accumulating automatic customer | REGNA CASH REGISTERS INC., 
-. 5 {| 175 Fifth Avenue, New York 10, N. Y. 
counter, as well as built-in | Gentlemen: 
addi he I Please rush more information on the new Regna Cash 
ing machine. | Master and outline advantages of becoming a Regna Dealer. 
I 
In Canada: Regna Cash Registers I Name 
of Canada Ltd., 704 Notre Dame St. W. I 
Montreal, Que., and Business Equipment I Address 
Machines, 489-R King St. W. Toronto, Ont | 
OUTSIDE CONTINENTAL U.S:: City Zone State 
Jorgen S. Lien, Box 507, Bergen, Norway I 
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Don’t break your back 





digging up buried information! ~ 
LOCATE YOUR RECORDS EASILY—No more fussing [7 
and fuming. With Pronto files your records are | 
as active as your regular files. ie 
BEAUTIFUL APPEARANCE—Finish in attractive | 


olive green to match your regular office files. 
STURDY CONSTRUCTION—Built of 275 Ib. tested 





corrugated fibre board...reinforced with steel [7 
on the shell and the four corners of the drawers © 
as well. es; 


SAVE FLOOR SPACE—Prontos are constructed to 
interlock into solid units and stack as high as 
the ceiling. 


PRONTC 
STORAGE FILES 


Legal Size $4.55 


2K BENS 
Ne 


ak ae 
ra 


oe 
- 


Letter Size $3.70 


Prices slightly higher 
in Texas, Colorado, 
West of the Rockies and 


outside the U.S.A. Check Size $2.50 


PRONTO FILE CORPORATION 
415 MADISON AVENUE, NEW YORK 17, N. Y. 
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sentences. Select the familiar word rather than the unfamiliar. 
Don't use trade terms in general publicity. Avoid repeating 
the same word over and over again 
5. Use Quotable Quotes 

You may be able to get secondary or unplanned publicity 
through the use of quotes. Something said in your initial 
release may be widely quoted for better public relations for 
you 
6. Repeat Names 

Names make news. Yet, the wrong name or a misspelled 
name is worse than no publicity. Unusual names should be 
repeated at least twice in the release so th litor can 
pare spelling tor accuracy. 
7. Clarify Numbers 

When figures are used in your publicity, you should show 
it both in figures and in words. Another thought is to trans- 
late the numbers into something more dramatic or meaning- 
ful listance to the moon, tin I 


PUBLICITY STYLE 


Professional public relations people us¢ 


1 minutes, and so fort 


torm for thei 
releases. This is planned to make it easy for the editor 
handle the copy. Here are 10 ideas to follow when submitting 
publicity to give it the professional look 

8. Identify Releases 


[rying to slip a publicity release past the editor without 
any identification is a waste of time and money. Be sure to 
provide information about who sent the release—your name, 


address and telephone number. Regular letterhead stationery 


of your business will give the editor the facts he needs to 
be assured it is legitimate publicity 
9. Establish Release Date 

Your best bet will be to note on your publicity release 
For Immediate Release.’ However, if there is some reason 
it should not be released immediately, note the date just 
above yeur story. 
10. Leave Space at Top 

[he editor needs to mark the copy with printing instruc- 
tions. Leave two or three inches of blank space at the top of 
the page for the editor's notes 
11. Write a Headline 

Your headline should be th: 


release. Keep it short so it can be set in large type to 


keynote of your publicity 


attract more attention to your article 
12. Type or Mimeograph 

When your release goes from one to 10 papers, typewritten 
copy is best. Mimeograph copy is 1 
than carbon copies which smudge in handling 
13. Double Space Copy 

[he editor may want to change or insert a word. Double- 


ore professronal looking 


spaced copy is easier to edit and the mark of professional 

publicity 

14. Large Margins y 
Leave one or one and one-half inch margins on each sid 

and at the bottom of the page. It looks better, is faster 

read, and easier to edit. 

15. Indicate More 


Professional publicity peopl id tl st page wi 
more when the story has two or more paces 
16. Use Slug Line 
Page two of your release should have s referen 
the first page. The slug line might be your firm's nam 


the kev words of your headlin 
17. Indicate End 

There should be some indication that t release nds 
Thirty (30) is most common, but you can use number signs 


(2), an asterisk (*), or simply the words “The End 


PHOTO REQUIREMENTS 


Newspapers are using more and more photos today. Your 
publicity article will attract m« attention when a pict 
is also printed. Most editors k kindly on a publicity re- 
lease that has a good photo included. (¢ k these ideas on 


publicity pictures 
18. Show Publicity Angle 
ry te get some recognition of your firm into the ph to 


[his will remind readers of you and get t message over to 
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Advanced Styling 


--..++.-A BOLING TRADITION 


THE WORLD BANKER ... a new serics ol 
contemporary business chairs for general ofhce and 
executive use by Boling, creators of many famous 
fee chairs—today’s standard for long-lasting qual 


ity and scrvice, 


The all-new Series 6600—in design, comfort and 


usé belongs” in any ofhce, conference room o1 
reception area. Metal trim on both chairs available 
in either brass or chrome finish, Exposed wood in 


rich Walnut finish. 


No. 6610 
REVOLVING ARM CHAIR 





CONSTRUCTION FEATURES 


\ll curved parts steam bent from solid 


wood. 





Deep foam rubber cushioning (over solid 
No. 6611 saddle seat). 
ARM CHAIN e Rubber cushioned glides. 


e Trim hardware—brass or chrome finish. 


e Long-lasting, full-size plastic scuff plates. 


e Wall-saving back posts. 





epletigg rates 7 

| 6600 | 

| SERIES |! 

| 

| Our 55th Year | 

1 | BOLING CHAIR COMPANY 
! W ! SILER CITY, NORTH CAROLINA 
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BOOKCASES 











Smartly designed, beautifully finished MASO 
bookcases, for wall or corner, provide extra 
working and shelf area; increase storage and 


counter space; serve as island dividers. 


MASO OUTSTANDING FEATURES 


@ Versatile, individually or grouped, MASO units have innumerable 
uses. 

@ Styled and finished to blend with modern office and store furnishings. 

@ Open unit, or choice of two styles of doors, steel or glass. 

@ Choice of Desert Tan, Mist Green, Gray baked-on-enamel finish. 

@ Adjustable shelves. All models available in !2'' and |8'' depths. 

@ Sturdy; electrically welded for strength. 


One unit sells more, assuring you of repeat sales 


MASO Established over 25 years i 
FOR FREE CATALOG ¢ # 


INTERSTATE METAL PRODUCTS CO.. INC 
666 LAKE SHORE DRIVE, CHICAGO 11. ILL 
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people who do not read the copy 
19. Use Glossy Photos 

Your editor will be able to use glossy photos better. The 
reproduction will be much clearer and be better publicity 
for your office equipment business. The best size is 8 x 10 
although 5 x 7 can be used to advantage 
20. Identify Photos 


Be sure you have some identification on your photo. A 
rubber stamp is best. Attach a sheet of paper with the infor- 
mation about the photo—names of people, identification of 


equipment, and so forth 
21. Protect Photos 

When mailing photos use corrugated cardboard on either 
f the photo. Use envelopes the right size to eliminate 
lipping. Use library paste to attach caption sheet to back— 


lue shows up in engraving. Don’t write on back 


marks show through on printed picture 
] 


of photo -_ 
These 21 do-it-yourself ideas will help you save money and 
ake it easier to prepare publicity that will break into print 
give your public relations program a boost 


Duncan Retires; 44 Years 


In Office Supply Industry 


With the turn of the New Year, 
John Duncan, manager of the Advo- 
cate Store in Newark, Ohio, polished 
off 44 years in the office supply in- 
dustry and decided to retir 

John started his career before 
World War I with the Stark Bindery 
Co., Canton, Ohio. After service with 
the U. S. Army in France and Bel- 


gium, he returned to Canton where 


he was made secretary of tl Boyer 

John Duncan Office Supply Co 
The office supply business attracted 
him to Chicago and Horders, Inc., where he stayed tor one 
year. John then went to Columbus, Ohio, where he was 
associated with three office supply firms. In 1942, he made 


his last and final move to Newark 
John opened the Advocate store from scratcn in 42, 
just two months after Pearl Harbor. The shortage ot man- 


power, government restrictions, priorities, and the seller's 
market made for a rough start 
By working a seven-day week, John, who started with one 
tull-tir girl and 2,200 feet of sales floor space, left the 
pany with nine employees and more than times 


noor space 


Mr. Duncan is a member of the Wood Office Furniture 


Assn., NOFA, NSOEA, the Newark Chamber of Cor rce 
ind the Newark Retail Merchants’ Council. Active in the 
Am rican Legion he is a past Ommander anc past strict 


He will be succeeded by Robert Meinhardt, w! heen 


with the store for 


American Photocopy Marks 20th Year 
With Open House in New Quarters 


American Photocopy Equipment ¢ held a pen 
ind cocktail party February 5 t lebrate it ith 
Dusiness and to Ww é Dusin I n ts re 
plant and offices in Evanston, | 
A highlight of the affair was an histor it tracing 
nts in off t i APECO 
ypy machine, develo] in 1939 the } nt 
A series of guided ) 
re also held 
Samuel G. Rautbord, p: nt, hes t! 

Evanston as a significant advance tor tl ompany. He 
inted out that this was t first tin phas t! 
mpanys operation, with tl kception of pap g 

been concentrated 
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Lexikon Electric 


Electrosumma 22 


Divisumma 24 


For almost every kind of 

office work, there is an Olivetti 
machine exactly right for the job. 
Olivetti Corporation of America, 

375 Park Avenue, New York 22, N.Y. 










Lexikon 








Lettera 22 





Studio 44 


Audit 302 














Office and portable typewriters 
Adding machines 
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Printing calculators 
Accounting machines 
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Justrite Envelopes Introduce 
NEW Bank By Mail Line 





He: the streamline banking envelope that can 
increase your sales and profits. It’s the entirely 
new and modern bank by mail envelope by Justrite. 


This functional envelope combines the deposit slip, 
deposit receipt, and self addressed return mailing 
envelope in one complete unit... designed for effi- 
cient, convenient, and easy depositing. 


Check these outstanding features— 


1. Four popular banking sizes. These new 
bank by mail envelopes are offered in sizes 6, 7, 9, 
10 . . . one perfect for your customer's needs. 


2. Attractive printing designs. Your customers 
have the choice of four distinctive designs for the 
face of the envelope (one shown above) and eight 
stylish flap designs, each promoting a popular 
banking service. 

3. Wide assortment of paper stocks and 
colors. Bank by mail envelopes are furnished in 
white, gray, and buff krafts; green, bankers green 
tint, cherry, blue, goldenrod, and canary colors. 


Get your full share of this profitable envelope busi- 
ness from banks and savings and loan associations. 
{ 
i 


Write either Justrite factory for your sales stimulat- 
ing bank by mail presentation kit. 


Two Modern JUSTRITE Factories 


NORTHERN STATES ENVELOPE CO. 
° 300 East Fourth Street © Saint Paul |, Minnesota 
Hite, 20 East Jackson Boulevard °* Chicago, Illinois 


JUSTRITE ENVELOPE MFG.CO., INC. 
523 Stewart Avenue, S.W. © Atlanta, Georgia 
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Appointments _—_ — 


Appointed Chicago GF Manager 


.w 
W. L. Simpson has been appointed as 
Chicago branch manager, it is an 
nounced by The General Fireproofing 
Co. Mr. Simpson will replace H. A 
Brainard, who retired December 31 
Formerly manager of GF's San Fran 
cisco branch, with this promotion Mr 
Simpson returns to Chicago where he 
began his service with the company as 


a branch salesman in 1947 





Ennis Tag Promotes Dwight House 


Dwight House has been named man 
ager of sales correspondents for Ennis 
lag & Salesbook Co. 1n Ennis lex 
Mr. Hous who has been with 


Oompany for the past nine years, wa 


previously branch manager tor tl 
Ennis warehouse in Albuquerque and 
for the past seven years has serve 


sales correspondent tor the Texas t 





ritory 


Represents Rubbermaid, Inc. 


Leo J. Cohen has been nan 

resent Rubbermaid, In¢ in the oftice 
supply and stationery field in Metro 
politan New York City. Besides Man 
hattan, Mr. Cohen's territory will tn- 
clude Long Island and part ot New 
Jersey. Located at 50 Church St., New 
York City 7. he has been 


turers representative in the oftice suf 


i manufac 


ply and stationery held since 194 


Eastern Installation Supervisor Named 


Arthur Kopta of Merrick, N.Y. has 
been named eastern installation super 
visor for GR Products, Inc. Mr. Kop 


ta joins the firm after more han 5 : 
years of experience in the movabl 
wall and partition manutacturing in 


dustry. He will work out of the I 
Island oftice and tactory in supervis 
ing installations in an area covering 


the astern one third ot the Un 





States 


Milo Harding Names Sales Manager 
Roland J. Berry is now the permanent 


sales manager ot the Milo Harding 
Co. sales oftice and eastern division 
headquarters in Pittsburgh, Pa. In 
addition to assisting 7 po dealers in 


the Northeastern states, Mrz Berry 





supervises I sales ‘ Mil 
Harding Ci as well ice to all 
makes of stencil duplicators in the 
Pittsburg! etail area Marketing 
scope of pri m th is 

1 Sta thus ten t 

a 
pan s . 





- Tat J i ES | 


...in chairs designed 





by Robin Robinson 
, ... carved with 
hand-guided artistry 
from solid blocks of 
choice American Walnut 


THE Taylor CHAIR COMPANY + Bedford, Ohie 


Los Angeles: 3424 San Fernando Rd., Tel: Clinton 70646 
New York: 681 Fifth Ave.; Tel: Plaza 5-4297 
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——1, for profitable 
- "| off-the-shelf 
sales and repeats 








, : Inter-Office 
———————— Correspondence Forms 
ak ... available in bonds 
| | | and NCR papers. 





Bills of Lading ... in 
three and four part sets. 
Purchase Order 
I and Invoices... in 
. ae three and four 
: = parts, 814” x 7”. 
a. RE Six Garage Repair 
Order Forms .. . Stocked 
° ‘ in all popular styles 
-— 2 on bond and NCR 
HI = . paper. 

















(" Blank Snap-a-parts ... 
ns available in all popular 
Ma sizes from 414” x 7” 


to 814” x 11” in bond 
and NCR paper. 
Hano Litho-Checks . . . 





























three-part sets, on 
: “Pe safety or — Papers. 
— Twenty-eight styles 
“i as and types of Stock Tab 











forms are available for 
off-the-shelf delivery. 
Eight Fuel Meter 
Tickets .. . fit every 
type of oil delivery 
meters. 

Stock forms are 

only part of the 
profitable Hano line. 
Check now for Auto- 
graphic Registers 
and forms, Snap-a- 
parts and Tabulating 
forms. 





 PPTeee ares tees eS 





PHILIP 





Ot 


COMPANY, INC. 


MANIFOLD PRINTERS SINCE 1888 


General and Sales Offices: |Warchouse and Branch Plant 
Holyoke, Massachusetts Mt. Olive, Illinois 
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Mien on the Move 


W. 1. Thompson, sales manager of the Oxford Filing Sup- 
ply Co., Inc., has announced the assignment of two additional 
full-time representatives to the California territory. Edward 
B. Morgan is covering northern California with headquar- 
ters in San Francisco. Los Angeles and the southern portion 





E. B. Morgan Paul West G. 0. Morgan ; 


of the state has been assigned to Paul West. Both men are 
under the direction of territory manager George O. Morgan. 

Chis staff increase, Thompson said, “is to provide dealers ' 
with full-time assistance in the form of training, promotion 


al and selling help 


In keeping with the growth of 
sales throughout eastern and midwest 
ern states, Joseph M. Davis, president 
of Lit-Ning Products Co., has an 
nounced the appointment of H. 
Ellsworth “Herb” Miller as controller 
of Lit-Ning’s Fremont, Ohio, factory 
operation 

Miller, former manager of pu 
chases and planning for Toledo Pips 
Threading Machine Co., will serve in 4, £, Miller 





a top administrative capacity at Lit : 
Ning’s Fremont plant with special attention to processing 
all orders from eastern and midwestern dealers. Orders from 

western dealers will continue to be handled through the 
Fresno, California, factory, 2496 S. Cherry Ave., Davis ' 


added. 


Walter J. Cloud, product marketing manager of Under- 
wood Corp., announces that C. LeRoy (Rocky) Jones, who 
joined Underwood Corp. last September as manager of 
agency relations, has in addition been appointed marketing 
manager of typewriter division. J. R. Lees, Jr., who has 
held this position, will become director of sales training 


W. W. Pennels, vice-president, Royal Typewriter Division 


has announced two new appointments within this division 
of Royal McBee Corp 





Frank G. White F. M. Schooley 


Frank G. White, formerly assistant to Mr. Pennels, has 
been named manager, sales administration, headquartered at 
Port Chester, N.Y 

Succeeding Mr. White as assistant to the Royal Type- 
writer Division vice-president is Frank M. Schooley, former- 
ly divisional administrative assistant. 


The Esterbrook Pen Co. announces the promotion of John 
M. Wakeland from the position of district sales manager 
to that of assistant general sales manager. Mr. Wakeland 
will now make his home at 116 Hampton Road, Westmont, 
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only major improvement 
Timiliiat: acl die 
in years and years! 





TRANSMISSION SUSPENSION | a 


»y PEERLESS Se 


Look closely at the full-load ball bearing pic- 


tured above (top right). Look even more Best yet, the file drawer extends to more than 
closely at the cluster of ball bearings illustrated one full inch beyond the face of the cabinet. 
above (lower left). Be sure to ask for the new literature (Form 
That’s the new TRANSMISSION SUS- No. 143) that gives you all the facts about the 
PENSION by PEERLESS. In all, this brand only major improvement in filing cabinets in 
new suspension incorporates 14 ball bearings. years. 
The result, in terms of performance, is full, Progressive Suspension is only one of the 
progressive suspension... smooth operation many new features of the completely new 5900 
every inch of the way . . . no drag on the last Series by Peerless. Write for complete details 
two or three inches. today. 


PEERLESS 


STEEL EQUIPMENT CO. 


6600 Hasbrook Ave., Philadelphic 11, Pe 
Our 25 th Year NEW YORK cHIcaco HOUSTON LOS ANGELES 
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No. 9-18 Lockerette—Capacity: 18 
coats on hangers, 18 hat spaces, 
18 individual lock béxes and 
overshoe shelf. Length 9 ft. 


Me F OPTICE WAU 
Lockerette 


Easy to sell because Lockerettes combine the best 
features of both wardrobe racks and lockers—keep 
wraps out in the open, aired, dry and in press; 
provide individual 12” x 12” x 15” lock boxes for 
personal effects. Easy to sell too because they carry 
the nationally advertised, universally recognized 
quality trade mark—“Office Valet” 








No. 6-12 Lockerette. Ac- 
commodates 12 people 
on 60” x 1'3” floor 


space. 
Ks (Right) These compact 
efficient units fit in 
anywhere. Solve the 
umbrella problem 
“ Two capacities: 16 or 
24. 
Write for Catalog Sheets, Dealer Sales Helps, LO-13 104 


1127 West 37th Street . 





VOGEL-PETERSON CO. 


Chicago 9, Illinois 


veneral mana 
firt Mr. B 
Rapids M 


ounting 


nt of Gerald J, Borst as 





named New England district sales inag in 


assuming his present responsibilities 


tor GR Products, Inc 
Benjamin E. Cueny, 
and treasurer of ti 
a native of Grand 
will be in charge of 
GR Products. He 





formerly issociated with CPA 

ns Grand Rapids 

GR 'F also announces ap 
pointment Kenneth O. Love 
sales repres ntative in 234 northern G. J. Borst 
Ohio counties. He has had more than years of experien 
is a ilesman and engineer in_ the ovable walls and 
I ition } Ss 

Realign nts in the marketing organization of S§S 


Corona Mar 
vice-president 


George I 


1 by Drummond G. Gaines, 


int were announce 


arketing 


Burns was appoint national sal manag 
of Smuith-Coron mn. S. Yaffa was nat i manag f the 
New York City branch and William H. Cluse wa ad 
eastern sales manager 

Oth tant changes inclu namin I A 
DeManche inager of the Springheld, Mass bran 
James M. Droney as manager of the Pittsburgh, Pa., brancl 


Roger Sherman as manager of the Syracuse, N.Y 


George B. Downes as manager of the Portla M 


ill 
As nationa 


responsibility 


s manager, Mr. Burns will hav full 
tor the distribution and sales of all Smitl 


within the continental limits of the Unit 


ously h was eastern region sales mana r and 
ated with the company since 194‘ 
promotions tor tl Averv A s 


been announced by John S. Torrey, 


M. A. Contreras has been named eastern regional 


Formerly 


Was rt 
Higgins 
ROCKIES 





J. R. Stallings 


C. Bernard 
Har Wal D 


ager ot the New York sales district, Contr 


adquarters at that city 
Martin Bender has been 
the central area and will - 
g John Watts from Aver CI 
( Inc., announces Kenneth Sutherland 
company in tl stat f Oregon an 
James W. Montgomery, who represente 
ears in the entire territory west of t 
torth confine his tr ling to (¢ 
A na, relinquishing tl tw + 
hoice in order t serv ’ 
nearer his home ty of Los Ar 
siding in Bellevu W 
g letail overace t ; territory. H 


Oregon Trail Tr 





C. B. Noelting R. W. Butsch 


) ave Deen ma t t 
Faultless Caster ¢ Thes 
Clarence B. Noelting, 


Noelung, tormerly p tt I 
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PROFIT | BUILDERS 


$$ $ $ $ bySmead $ $ $ 












Pressboard Binder Covers. Cloth Desk files—cloth and vinyl... a 
Brief and Proposal Covers for every and scored hinges, with or without big seller over the year. Advertised 
presentation purpose. New finishes fasteners. Title panel for labels, as a correspondence sorter. Con- 
ind colors. Write for folder 58 BC printing or stamping. We invite sumer helps available. Ask for 
describing our full line special orders. Ask for folder 58 BC. MAT 5632A. 






Portfolio for Student and Commer- 








cial use. Students use for loose Expanding files of all standard sizes, 

Expanding Card files. Three sizes notes, correspondence papers, etc. many exclusive finishes. Write for 

A to Z Excellent for student, Commercially used for presentation ad mats, window card, envelope 

office and home use. Natural manila covers— pamphlets, etc. 11” x 8'%". stuffers, etc. We invite inquiries for 
fibre with reinforced back and front. Redrope, Kraftfibre and colors. special orders. 









170 stock sizes 
es tor your customers 















‘ i ts are made for every Smead's Flex-I-Vision Hanging Folders Smead's Vinyl Carrying Case with metal 
, ; od vith the “Tab that Tops” them all fastener. Made of hand-rubbed pure 
istomers’ usé Nation- [ab is also ideal for indexing file pockets vinyl, pigskin grain. Up to 1%" expan- 
i. Write for mats and stalogues, swatche overs, guides and sion For office or personal use Ask 
ture other hanging folder for ad mat on VL-445 for publicity 






Month after month, Smead brings its line to the attention of consumers. 







Advertising is carried in office and secretarial magozines, medical, 
legal and banking periodicals. To complete a well-rounded progrom, 







Smead offers you newspaper mats, point of sale displays, o greot 
deal of window display material and a choice of consumer mailing 







Smead’s Adhesive Roll Labels anes 
Pressroll). Merchandisé d in clear Ask us for ad mat circular 563MC—for window display and consumer 
. a s. — eis o - mailing moterial. Through consistent window displays of Smeod 
ibels per ro tity ites 





ing and untidy handling merchandise and the use of our ad mats, you con cash in on the 


ts and consumer publi 





consumer advertising which we are consistently doing. 





SMEAD MANUFACTURING COMPANY ° “STINGS MINN Swot, cALr * ONCAGO, ML 
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LOOKING 
A FOR THE 
| BEST? ... 
\ You'll find... 
| “THE 
/ CROWN LINE” 
OF DATERS 


EXTRA SALES! 
guaranteed to 
outlast any 
competitively 
priced stamps 
on the market. 


information 
on our 

complete line 
today! 


R. A. STEWART AND COMPANY, INC. 
80 Duane Street - New York 7, New York 


CLINCHES THE 
















A MUST 
For Every Home 
and Business 


CHECK CASE.” RETAILS]95 : 


$2.05 ,° 


* | WEST COAST 
®eeesnveee®® 

Display a 4 color assortment and watch the sales roll in! 
Provides a low cost, permanent, systematic filing system for 
canceled checks of all sizes. Holds up to 3 years supply. Made 
of sturdy binder’s board. Permanently positioned guides, heavy 
luggage latch, metal hinges. Includes gold gummed year labels 
for outside of case and alphabet labels for those who prefer to 
file by name. 12 to a carton, assorted colors. Colorful 
display card and other sales helps available ! 


G Attractive Colors 


CHERRY RED SKY BLUE 
SEA GREEN NAVY BLUE 


PACKED 12 TO A CARTON IN ASSORTED COLORS 


AMBERG FILE & INDEX CO. 
KANKAKEE, ILLINOIS 











eral sales anager for all divisions 
president 


John R 


caster division, now sales manager of 


Stallings, formerly sales serv 


ind assistant 


ice manager or tne 


the caster division 


Richard W. Butsch, formerly sales service manager of the 


furniture hardware division, now sal 


division 


E. Ray Draheim, formerly assistant sal 


the caster division, now sales service 


Norman L. Kniese, Jr., formerly sal 


S$ manager t that 


kites service manacer 


manager ther 


S$ service representa- 


tive, nOW Sales service manager of that group 

C. Bernard Noelting, the new general sales manager, now 
represent t hird generation of his il to participat 
in the manag nt ot Faultless Caster Corp 


R. Dexter Brown, president of Royal 
Register Co., has announced the ap 
pointment of Barton Christopher as 
general manag effective immediat 
ly 

Christopher brings to his new posi 
tion 15 years of executive sales and 
production exp 


anufacturers ot 


rience with leading 


continuous aut 


graphic regist forms in the Mid 
west and ost recently, in Holyok 
Mass 


Henry R. Ford, 
Products Corp 
tion of a new 
Corp 
New York City 


manager, will 
tan distributor of 
ufactured by 
Repli-Master offs 
other allied lin 
use and Xerox pr 


Mr. Smith has over a decade of 


W. J. Smith 


anager and executive in the busin 
headed his own company, Smith Offs 


New York Cit 





Cc. L. Cameron 


The Off Specialty Manufacturing (¢ 
ida, amnounces the appointment of ¢ 


inage f Montreal branch. (¢ 
the company tor 20 years. He ts replacing 
tiring after 5O years with Offi St 
t Montreal branch since 1916 
Promotion of two sales representatis 
tt ( f ter Corp. is ann 
il S 3% 
William DeWitt’s promotion to 
ftice in Springhe Mass.. tollows | 
Boston sales division. DeWitt's backer: 
5 s 
Robert Davison was named district sa 
mpany's bra n Syracuse, N. Y. H 
Boston s 1g staff and has b 
rland territ since 1950 
Davison and DeWitt will han sal 
" f ‘ a ¥ ¢} Fic , 


announces the 
mpany, Replica Sales 


with offices at 154 Nassau St 





Christopher 


president of 


Replic a 


: 


The new corpora 


tion, with William J. Smith as sales 


exclusive metropoli 


parent mpany 
[ t Ss and 
bus S 

s 
n A sman 
sf H last 
specia s, I n 





G. N. Dalton 


Toronto, Can 
L. Cameron as its 
ron has been with 


G. N. Dalton, whe 


ialty and nageer 
istrict nagers 
by L. T. Carr, n 
"eT 
>>» iat t 
anag t 
Vas Der 
sales New 
ind 
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DISPLAY PAYS BIG PROFITS! 








“When we feature the New Collegiate in the 
window, we can count on selling about 50 
copies within the week,” says the manager 
of this fine store in Kansas City, Missouri. 


Have you ever tried a mass display of 
Webster’s New Collegiate Dictionary 
in your window or on your counter? 
If not, you’re missing one of the most 
profitable promotions you can have. 
Mass displays of the New Collegiate 


4 


do a wonderful selling job. 


Webster’s New Collegiate makes 
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money for you all through the year — 
because there’s nothing like it for turn- 
over. Its superior quality is recognized 
by teachers, parents, students, and busi- 
nessmen the world over. And it is the 
only desk-size dictionary that is adver- 
tised regularly and continuously to the 
millions of readers of Life ... as well 


as in Time, The New Yorker, Atlantic, 
Harper’s, Saturday Review and other 
leading publications. 

Boost your store’s profits by build- 
ing a mass display of Webster’s New 
Collegiate in your window or on your 
counter right now. G. & C. Merriam 
Company, Springfield 2, Mass. 


CONCENTRATE ON 


MERRIAM- 
WEBSTER 


AND DISCOVER THE DIFFERENCE IN PROFITS! 





MAKE 
AS MUCH AS 


S14 eee OFT... 


by Switching 
ie) 
the New 


“A” MODEL VisOmatic. 


It's a fact... R. C. Allen’s dealer quota 
program offers you the biggest profit 
potential in the industry . . . for selling 
the most advanced, feature-filled new 
typewriter on the market today. 


And, it's available at the /owesf dealer 
cost in selling the school market. 


Here are some of the new VisOmatic s features: 
ew built-in dual card holder 
fully automatic margins 
fingertip tab set and clear buttons 
new automatic bail for instant paper insertion 
half space escapement and margin justifier 
f seven office-matched colors 


Write for information on an exclusive territory franchise. 


R.C. Allen 


Business Machines, Inc. acow 


680 FRONT AVE., N.W.. GRAND RAPIDS, MICH AS 


g Machines e Cash Registers « Typewriter 


4 Ribbons e Pre n Aircraft Instrument 











lds, as W S supervise activities npt 
alculating service and operator } um SK i 
spectu territories 
Carl W. Priesing, vice-president Venus | I i 
Corp., announces the appointments Hal Samet of Balt: 
ore and Edward J. W. Stuart of Mia: to the p 
sales sta 
Samet, who lives at 2606 L« S-Way, Balti 
will cov t states of Maryland Virginia, and Wasl 
ington, D. C. Stuart, who was in tl ner 
several y betore joining Venus ver 
Florida an of Alabama. He liv 825 N.W 85th 
lerrac Mia I Fla 
Harry J. Buncke, vice-president 1gZiNn 
Oxford Paper Co., Rumford, Me transf« 
pany utive offices in New York City 
William H. Chisholm, president reloca ‘ 
mpany's top engineering officer ght at 
ten kratt construction prograr h make 
a closet relation of his responsibilities witl > 
anag nt Tunctions 
Official t Ennis Tag & Salesbook Cé iN 
ppointment of Ed Strange as sent 
Stran brings to the Enni pany 
rience in the busines s b will 
east Texas and Okla t A 
Okla ll serve as his hea iqu 
Texas Firms Appoint Putnam 
Stati s Distributing Co., In W he () 
Equipment Ce Inc., of Fort We Hi 
announce tl C. Bill 
Putnam as nag both 
organizations I 
Mr. Putnai 
tive for ti 
ight yea 
ir terri 
preset | \ 
a 
Priot Li St 
tioners an Ww. oOo. < I 
C. Bill Putnam represented s inu 
t it ing the Bert M. M ( 
K t & Haupt, In H 
' ‘n both D 
(>) 
B il H 
z t in N 
R H H 
( i ( 


S. W. Pach Named President of Paper Mate 


S. Warner Pach has b | 
Mate (¢ ry of the Gil 





I ( s 
Ra ( 
( 
53 H 
H Nieson Harris, 
lirectors ( 
Follow g f 
S. Warner Pach Air Force ° World ® 
( Ln S Bi 
D inta | 
( ( ne iss iat 
l Brotl 1 Me 
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OA REPRINTS 


The following reprints are available at §.25 each 


Fixtur Tools that Make Retail Merchandising a Success 


ndustry Sales Potential for 1959 

What's Happening to Office Furniture? 

Electr Typewriter Rental Plans and Office Machine Leas 
ortunites 


6—Olfice Furniture Nears $1 Billion Status 


Boomir Potential in Furnishing New Office Buildings. 


ealers Are in the ‘Packaged’ Office Business. 


i—Developing a Sales Management Program 
Tested Sales Training Ideas. 


8—Busine Forms Seli Best When You Sell Ideas 


9 py Ma os 

{ 

olor | Your Business 

Three C { Every Four Dealers Sell the Complete Office 

me 

The ow y are available at $ .15 each 

How to Determine Your Break-Even Point 

Basic Color Guide - 


School Equipment and Supplies 


Selling Spreads its Tentacles 


The following booklets are available at §.50 each 


8—Today Best Buy—Olffice Machines. 


Automation Comes to the Office Supply Dealer 
T owing booklet is available at $1.50 each: 
The » x 
for by 
the ber of the reprint and enclose this coupon with 


act amount in coins, stamps or check 





Service Bureau, OFFICE APPLIANCES 
600 W. Jackson Blvd., Chicago 6 nois 


ed please find $————— to cover the cost of the 
x co Delow 


1 2 3 a 5 6 7 8 9 10 11 
12 13 14 15 16 17 18 19 20 21 22 





. 7 ? | i want to Allen-ize for more profit. Send me the 
. —_— 
A ; ; | complete information 
d - 
: . Name 
Zone State : | 
: : : : : TeKLLow | Address 
Check here for quantity prices on items circled. : oaees 
. P tate 
1 City 
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BRAND NEW ... AND PROFIT PRICED 
FROM DOLIN 

OPEN 

SHELF 

FILES 


* 





1 SHELF 
2 SHELF 
BUILD-UPS 


LETTER, LEGAL, X-RAY 
Get your share of this lucrative shelf-filing market that is growing 
and growing. Your LOW DEALERS COST will enable you to more 
than meet your direct selling competition. COMPARE PRICES 
NOW — and start your customers with a DOLIN shelf filing in- 
stallation. 
BUILD-UP UNITS 
1 SHELF & 2 SHELF MODELS 
INTERLOCKING IN A JIFFY 
DOORS AND LOCKS OPTIONAL 
ADJUSTABLE DIVIDERS ON 1” CTRS. 
HEAVY STEEL, REINFORCED DESIGN 
ATTRACTIVE BAKED FINISHES 


ee TG 





TAB-STOR* 
HOLDS 12 TAB CARD BOXES 
Satisfy your Tab Dept. customers with these new, low cost build-up 
units that provide orderly storage and flexibility. Your sales will 
grow as the system grows. COMPARE PRICES NOW! 
2 SIZES, FOR 2M & 3M BOXES 
EACH TAB BOX ON A SHELF 
ELIMINATES JUGGLING AND HANDLING 
LOW COST PER BOX 
INSTALLATION COSTS?—PRACTICALLY NONE! 
INTERLOCKING IN A JIFFY 
HEAVY STEEL REINFORCED DESIGN 


STEEL TRANSFER FILES* 


3 


COMPLETE 
LINES 
45 STOCK SIZES 


Year end records transfer time means volume sales of steel transfer 
files. Pace-setting dealers always recommend and sell the profit 
line of DOLIN STEEL TRANSFER FILES — the most complete 
line available through the dealer. See your customers today and 
sell your share, too! 
*PRICED TO MEET YOUR 
DIRECT SELLING COMPETITION 

WRITE FOR DESCRIPTIVE LITERATURE 


DOLIN METAL PRODUCTS, INC. 
315-20 LEXINGTON AVENUE, BROOKLYN 16, NEW YORK 








23 Dealers in Finals 
Of Brand Name Contest 


['wenty-three dealers in the office equipment and station 
ery stores category are among the finalists of the “Brand 
Name Retailer-of-the-Year” competition, sponsored by the 
Brand Name Foundation, Inc 

In all, 558 of the top retailers in the 49 states, Canada 
and Hawaii were selected from thousands of entries to cor 
pete for the coveted retailing honor 

Competing again this year are these former Certificate of 
Distinction winners: Baker's Office Equipment Co., Elyria 
Ohio (1954); The R. P. Lewis Co., Flint, Mich. (1957) 
George Stuart, Inc., Orlando, Fla. (1955 and 1956): and 
D. Waldner Co., Inc., Mineola, N. Y. (1956 and 1957) 

Other “finalists” in this category in the 1958 Competition 
are: Blied Printers & Stationers, Madison, Wis.; Howard 
W. Boise, Inc., Plainfield, N. J.; County Stationers, In 
Ventura, Calif.; Dekalb Office Equipment Co., Decatur 
Ga.; H. Dorsey Douglas, Inc., Oklahoma City, Okla.; J. K 


Gill Stationery, Portland, Ore.; Thomas Groom & Co., Inc 
Boston, Mass.; F. J. Heer Printing Co., Columbus, Ohio 
Matthews Brothers, Inc., Wilmington, Del.: Offi Engi- 


neers, South Bend, Ind.; The Office Supply Co., Jackson, 
Miss.; Parron Hall Corp., San Diego, Calif.; Plimpton’s, 
Inc., Hartford, Conn.; Rochester Stationery, Rochester, N 
Y.; Roth Office Equipment Co., Inc., Dayton, Ohio; Shaw 
& Bordon Co., Spokane, Wash.; Shelburne’s, Fresno, Calif.: 
Spencer Stationery Co., Chester, Pa.; and Summerville’s 
Inc., Akron, Ohio 

With this announcement of ‘finalists’ by Brand Names 


Foundation’s president, Henry E. Abt, the retail competi 
tion entered its final phase. The climax will be the awards’ 
eremony to take place April 15 in the Waldorf’s Grand 
Ballroom. This event will occur at the annual Brand Names 
dinner to be attended by more than 1500 leaders of manu 
facturing, media, advertising and retailing 

The judging panel will meet in early March to assess 
the detailed presentations. Its personnel will bs 
executives of the stores that took home Brand Name R 
tailer-of-the-Year Plaques in the spring of 1958. The latter 
stores themselves are ineligible to compete for the next 
hive years. Chairman of the judges will be LeRoy Shulman, 
Jr., president of Shulman & Co., In Norfolk, Va., last 
years winner of the major award in the Men's Wear-Class 
I category 





when you need i ; 





AMERICA’S 
GREAT 
VOLUNTEER 
TASK FORCE 
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ROGERSNAP CARBON SECOND SHEETS 
in the New “FLIP OUT DISPENSER BOX 


Yes, when you feature this new, ingenious 
aid to greater office efficiency, faster, cleaner 
and clearer copies, you are not only rendering 
a real service to your customers... you are 
also doing a good job of customer relations for 
yourself ... as well as adding new sales volume 
that will reflect real profits in your stationery 


department. 


Be sure and ask our representative to show 
you the full line of stock forms that come in 


this convenient, sales-appealing package 


For complete details write Rogersnap, " O. 
Box 10425, Dallas 7, Texas 





SOLD 
ONLY 
THROUGH 
STATIONERS 





TRADEMARK ® 


P. 0. BOX 10425 - DALLAS, TEXAS 


| eo opera 
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Eagle Pencil Co. Divides 
Sales Staff into Districts 


David E. Price, Eagle Pencil Co 
vice-president of marketing in 
nounces ti company 1 lividing 
its sales staft into district to pro 
Vide better service t its us 
tomers I I area | pl 
under t lirection of a veteran 
salesman ympletely tamiliar with 
the accounts in his ar 

Replacing “Bud” Konnersman 
who has retired, will be the new 


West Coast district manager Al 
Andersen. He will operate fron 





Al Andersen the companys omice at 406 9S 
Main St., Los Angeles 
Maxton Lee, Southeast district manager, will conduct his 
operation from the 422 Washingt Bld Wa let 5 
D. ¢ 





Maxton Lee 


E. L. Thompson 





The Midwest district mana will be E. I Tommy 
Thompson. His office will be at 135 S. LaSalle St.. Chicag 
Robert Overend remains manag f the Chica offi 

Harold Seelig, New York sales imager ft 
now, will ntinue his duties fro t ompany 

375 Park Av New York City 

Charles E. Sheppard 

Announces Retirement 

C. E. Sheppard 
LONG ISLAND CITY 

Charles E. Sheppard, found ti 

f the C. E. Sheppard Co., manutacturer of | tf equif 

ent nting systems 

| 
M S vho will b j M } 
» tl loos stry. H 
’ inuta sa 
iriy yca ( } 
H has b 1 link 
innovations } 
leat equip! 
f I ( nited States 

Wit reti nt, Mr. SI [ , 

t Yaw ind Erbe Manufacturing ¢ I 
R ..Y } will contir nt f t 

nt as a division of t 


Swingline To Present Flags to Dealers 


Swit In is launching a ‘new flag 


ot the new 49-state Unit Stat fla 
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This new C-12 


APPLIER makes at 
easier to use* New 


REG. U.S. PAT. OFF. 


SCOTCH 
BRAND 


No. 665 
Linerless 


Double-Coated 
Tape 


*easier to sell, too! 


_— eee 








| 
| 
Now, show your insurance EASY TO USE | USE THESE PROVED SELLING TIPS: 
companies, banks and legal | . Carry loaded dispenser and scratch pad for paper-mount- 
offices an easier, faster way . — | ing demonstration on each call. Give prospect a strip so 
to attach riders and assemble Kt : 7 he can feel it’s sticky on both sides 
<> = 
policies. ery | . Demonstrate neatness. Show him how tape ends messy 
: : ‘ . > nds — won’ r 
New C-1? A pplier guides ) } | glue or paste spots on desk, paper, hands— won't pucke 
} | paper. 
sneets easily and accurately Place paper in position 
. Tr ess down on tape = 
nto the Double-Coated Tape | = . Demonstrate pai ee _— show them these — 
, , . ; simpie s s for a ing rider or insert. sers repor 
(like a ribbon of glue that’s | “ — z st: pon May ° a ‘as 
Pag = — work output increased up to 50%.) 
neat and clean!). Smooth . | 
metal construction. with rub- >> . Ask your 3M representative for the FREE selling aids 
har SE PS , ° 4 \ | available to you. 
ber fee it won't slip, won't + \ ) r 
mar working surfaces. Applier } | . Leave dispenser and tape for trial use or order. Show 
Leal sickly : no adjustments | person who will use it exactly how it works! 
OaQGs QUIC Ys aU) 
make, no parts to jam. toy = 7 . Insurance companies, real estate offices and law firms 
; - ; ‘ : 
0” x 2” x 414" size, fits into | are top prospects. Hit them first 
most desk drawers. Uses 4” or | 
arrower widths of “ScotcH”™ —_— | Miienesora 
» 
BRAND No. 665 (linerless) { _— | 
ono WS Minine ano 
Double-Coated Tape. Sells > 
- a 
for only $8.95—pays for it- jam i Manvracturine company 
self in a few hours! - . | 
tac? ft insert Tor Qui 
eat ncealed job 
, ! +++ WHERE RESEARCH IS THE KEY TO TOMORROW 
A RE TEREC TRADEMARK ‘ wm co sT PA 6. MINN. EXPORT PARK AVE... NEW YORK 16. CANADA LONDON. ONTARIO, 
OA-3/59 121 
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Look and compare 
@ the extra features 


of the NEW FULTON 
LINE OF 1959 DATERS ... 


with the new and improved 

gear type wheel. Light in weight, 
impervious to all known inks 

and solvents. Cleaner in appearance, 
and stronger in bond. 
Unaffected by warpage 
or distortion under 


even extreme 
climatic conditions. 


SERVICE DATER 





* + + Number 11, FULTON DATER 


++. individually Nvmber 11, .. . 
boxed and Packed 1 dozen 
9varanteed 10 @ box. Priced 


for bes? to sell. 


service, 








Write for free catalog and price list. Order your 
requirements now. Prompt deliveries. 


FULTON MARKING EQUIPMENT CO. 


82 Fulton St., Elizabeth 1, New Jersey 
nufacturers of Marking Devices for Over 49 Years 


Vo ‘ 



















Smith-Corona Recognizes . 
Top Sales Efforts of 1958 . 


The 1958 top selling dealers and salesmen of Smith 
Corona Marchant, Inc., were recently recognized in an an 
nouncement by Drummond Gaines, vice-president of mar- 
keting 

The Wolverine Typewriter Co., Inc., Lansing, Mich 
scored as the nation’s leading Class A dealer of Smith-Co- 
rona typewriters, outselling more than 50 dealers in this 
category with sales totaling 531 per cent of quota 

Oklahoma Typewriter Co., Oklahoma City, Okla., led a 
total of over 125 dealers in the Class B category with sales 
of 629 per cent of quota 

In the Class C group, Stillwater Typewriter Co., Still 
water, Okla., beat out more than 200 dealers by selling 57! 


per cent Of quota 

With sales totaling a whopping 2,359 per cent of its 
quota, the General Office Equipment Co. of Rolla, Mo., led 
its Class D group of more than 300 dealers 

The four classes, A through D, are based on the size o 
quota assigned, with A representing dealers in the country’s 
larger population centers, and B, C, and D dealers in con- 
secutively less dense population areas 

In addition to the annual tally, Smith-Corona keeps a 
monthly watch on its sales and posts results on its “score- 
board.’ 

On three occasions in 1958, General Office Equipment was 
designated the leading dealer for the month 

Within its own sales force, L. Shapiro, salesman assigned 


] 


to the company s Los Angeles branch office, led his 280 fel 


low salesmen with sales totaling 1,027 per cent of quota 
G. W. Evans, the company’s Oklahoma City branch sales 
manager, was recognized for leading his office to sales of 


158 per cent above its quota 


Two New VP-Regional Managers 
Appointed by Keuffel & Esser Co. 


Robert E. Britner recently was named _ vice-president 
and Midwest regional sales manager, and Eugene E. Ernst 
has been appointed vice-president and Western regional 
sales manager for the Keuffel & Esser Co 

Each man will supervise all K&E sales activity within 


his respective territory. The Midwest office is located at 





AL. 


Robert Britne Eugene Ernst 


5535 Woodward Ave., Detroit. The western territory oper 
ition is based at 2675 Folsom St., San Francisc 

Britner has been with the company since 1929, starting 
us a sales representative. He has been manager of the De- 


he 


troit and Chicago offices. An alumnus of Carnegie Tech 
now lives with his wife and three children in Birminghat 


Ernst joined the company in 1928 as assistant manager <¢ 

San Francisco office. A year late becat manager 

a position he has held until now. It as during that time 

that he founded the company’s Los Angeles and Seattl 
offices. He and his wife now live in Oakland, Calif 


Two-Way Radio System Aids Service 
SAN ANTONIO 

As a means of providing faster ser to its customers 
the Paul Anderson Co. has equipped it rvice trucks wit 


’ 


a two-way radi syst 
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BETTER FILING 








FILE GUIDES 


EXCLUSIVE 9f&% PRODUCT 

























a Wear and tear first strike the tab on 
a file guide and a file guide is no better 
than its tab. There is where protection 

is needed ond there is where Cell-U- 
Seal provides it. In fact it protects the 
guide all across the top—gives it extra 
strength and mokes it hold up longer. 
Cell-U-Seal penetrates and fuses right 
into the fiber leaving a smooth, glossy 
surface firmly bonded to the stock. It 
will not get brittle, peel or chip off. The 





printed tabs resist soil, are easy to read 
and they stay that woy. 









Cell-U-Seal File Guides are made in sizes 
to meet all customary filing requirements. 
Sizes and positions of tabs are most ap- 
propriate for the intended use of the 
guide. Non-regular sizes and indexing 
are available on special order. 









Sizes: Card (3x5, 4x6, 5x8, 6x9) Letter, 
Cap, Check. Stock: Heavy Pressboard, 
Bristol in Colors, Manila. Tabs: Printed— 
Alphabetical 25 to 4000 division A-Z, 
Days 1-31, Months, States. 


The Weis Manufacturing Company 








Monroe, Michigan 
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CAN BE 
LOOKING TOO 








as much emphasis on 


Modern offices place 
appearance as they do function. Meilink’s line 
of Class C Single Door Safes have always been 
pular with our dealers and their customers. 
Jow you have added sales features to talk 
about, especially to those customers who pride 
themselves on the appearance of their offices. 


Note the new polished metal handle plate with its 
smart, clean rectangular lines 


Note the new black-an aArorne } Wwidié Z smart 
accent. 
Note the new black Vue-Gard Combir 


Smart looking—and clever too, since its over ul 
design prevents prying eyes from seeing the numbers 


dialed. 


Yes, here are safes you can s 
enthusiasm to your most discriminating « 


ind 
istomers 


ll with confidence 


Underwriters’ Laboratories and 
SMNA Class C One-Hour labels 


Also Underwriters’ Laboratories 


T-20 Tamper Resistant Door 
Label and Relocking Device 


Label 


MEILINK STEEL SAFE COMPANY - TOLEDO 6, O. 
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most complete line of 
products: A, B and C lobel 
sofes, insulated files, money chests, vouilt 
doors, home VAULTS "—os well os busi- 
ness machine ond typewriter stands 


Producers of the 


insuloted 


EILIN 


‘Havana-Rama’ Dealer Contest 
Announced by Facit, Inc. 


There 5 ho 


Havana, ( 


limit to the 


can win six-day all-expense 


uba, as grand prize winners 


number of Fax 





it dealers and dis 
paid holiday trips 


in Facit's “Havana 


Rama’ nati wide sales contest. AH lealers have tc 
is reach tl quota, Facit, Inc. announces 
[he the sales tourna ich will run fr 
Februa ugh July 31, was signaled by Karl Siewart, 
presi f 
In a f stimulating sal Mr. Siewart 
tne H i~-Rama contest has b quely t 
llow gest possible number of Facit's alers t 
n petition 
I nt hich will be judg i point-syst basis 
Mr. Siewart, requires only that particip lealers 
s each their designated quota win. In 
I adler contests £tand prize ‘ s x 
MPasis oF highest pe ge ove t quota 
Certa [ it values will be giver ach of tl oducts 
Fa ft quipment line. Points may be earned by t 
Vays Dy purchases ire Facit, I (whe 
e) selling Facit’s products uste (retail) 
G inners to be ann 1 August wil 
six-day all-expens oldi r 
Havana. ( 
Cx s ot the Fac ri a-Ra it 2 
s s i available y ? Facit 1s 
t inag lirectly from Facit's sales adc t 
104 Fourth Av New York 16, N York r I t's west 
e, 235 Montzo y St., San F isc { 
( stern branch off! 807 ¢ LS Evans 
fn 


The O-TCPMA Elects Officers 


H. S. Myers, vice-president of the | Manut ing ¢ 
Des M lowa, was elected t of t One-Tin 
Carbon | Manufacturers Ass 1 at tl roup s fhftl 
innual 1g held recently in N York City. McCluer 
Brewster, A ican Carbon Pay Manutacturing ¢ was 


sident 


Re t inaging director Philip A. Deitsch, wl 
is held that position since the ass ition Was Organized 


In addit to Meyers and Br t thos t 
were A. E. Bollinger, Ault & Wiborg 
Ca & R F. B. McFarland, Port Hu Sulphite 
& I ( Philip Hano, 1 irbon ¢ I 


Hunt Pen Holds General Sales Meeting... 


—_ 





The complete Hunt Pen Co. sales force met recently at the 

company’s new plant at Statesville, N.C., for technical sé 
ns on merchandising, advertising and product develop- 

ment. One group attending included (left to right) Frank 

Cognato, Chicago; Danny Kerr, San Francisco; Bishop At 

bott, South; Richard Marshall, New York; John Kolb, sales 

manager; G. E. Bartol Ill, president; and George Grote, o 
stant soa monager 
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economy priced to speed sales———continuous-duty design assures 
minimum servicing to preserve profits——4-way guarantee builds 
customer confidence———the famous “‘addo-x”’ features include: 


direct-action func- 





direct subtract repeat add and subtract 














tion keys total and subtotal in red symmetrical, interlocked 
keyboard 7/8 capacity——sensationally low list price $198.50 


for details phone, wire, write: “addo-x”, 300 Park Ave. New York 22, Pi 5-5420 
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lemartises Of QUALITY and ECONOMY 


TGCHEY 
pce to self 


Four Drawer, Two 
Drawer and One 
Drawer Files with 
Nylon Rollers and 
Compressor Blocks. 






FILING EQUIPMENT 





Seven Styles 
and Sizes in 
Durable Grey, 
Mist Green and 
Desert Sage. 
Beautiful 
**‘DURA-STYLED” 
Plastic Molding 
in matching 
colors. 








BLUEPRINT CABINETS 





Write for our attractive color 
Catalog Illustrating the com- 
plete line of Tables...Desks... 
Filing Equipment... Sectional 
Desks Bookcases and Sec- 
tional Bookcase...Telephone 


and Utility Equipment and Engi- 
neering Blue Print cabinets. 








PROMPT SHIPMENTS FROM OUR WAREHOUSE STOCK 


DURABLE DESKS ARE CAREFULLY PACKED IN 
STURDILY CONSTRUCTED WOODEN CRATES 


DURABLE FILES ARE PACKED IN INDIVIDUAL CARTONS 


DURABLE: 
| DEPT. O-3 


38-42 REVIEW AVE. LONG ISLAND CITY. NEW YORK 
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Burnham Matthews branch manager, is seated at new 
style steel desk in newly-decorated showroom f Security 
Steel Equipment Corp 


Security Steel Exhibits 
New Lines at Showroom 


Security Steel Equipment Corp. | an open house at its 
showroor 41 E. 42nd St... New York City, recently, to in- 
troduce new lines of furniture rt showroo! newly 
decorated, 1s situated in the midtown area f 

use ‘os urity’s dealers and cust rs 

Among the items that attracted attention v t Nu 
Trend desk, the Custom-Trend ecutive units, and the 
Modulaire groupings for clerical and managerial use. The 


a We 
The eS 
4, ¥ : 


— et ad 
a , 


New Lines of Security Steel Equipment Corp. furniture 


on display in New York City where open house was he ot 


the showrooms 


Nu-Trend and Custom-Trend teature complet 
ability f drawers and pedestals, together with a quietness 
impart through sound-deadening and use of large nylon 
The Modulaire line permits a choice of 30-inch 

lepths of desk tops or 26 and 18 s, if marrower units 
are want [he Security Steel furniture can | in 
iny ; 3 olors 

Burnham Matthews is the New York Cit 
ager 


Huth Marks 30th Year of Selling 


Andrew A. Huth, manufact 


N > ently marked 
i 
vith the D: ( 
the lines of S ( k | 
I pec Cx He 1S | 
office f 
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ts New! a portable electric collator 








Now for the first time ever a 
portable electric collator at a 
price within the reach of all your 
customers... actually half the 
price of anything on the market. 

Here is truly a unique oppor- 
tunity for you to cash-in on the 
vast untapped collating market 
with a product that’s functionally 
perfect, fully electric, portable, 
and extremely simple to operate. 
A flip of the switch and the tire- 
some time-consuming task of 
gathering pages into sets becomes 
an efficient, effortless job. This 
new Thomas has the capacity to 
handle 8%” x 11” sheets of most 
tissue, onionskin, one-time car- 


Yes, I'm interested 
[-] Send me more information 


|_] Send me ao demonstrator and invoice me for $95.50 


NAME 


for only 


> 50 
. = 
» Se 
_" 2* 
~ ~ Ja 
—-_ a 
2 wee 
a ae 
+ 


Provides an entirely new profit opportunity 
for you in office equipment sales . . . 


bon, bond, mimeo and even 
4%” cardboard. 

This product is made by 
Thomas Collators Inc. the lead- 
ing manufacturer in the field 
and backed by national advertis- 
ing and publicity in over 100 
magazines. 

Retails for $149.50. Your price 
$95.50. Result, a nice profit of 
$54.00 on every sale. (Even better, 
if you order in lots of three—your 
price $90.00 each). Act now and 
be the first in your area to handle 
this new exciting money maker. 


THOMAS COLLATORS INC. 





COMPANY 





ADDRESS 

















___ Comer 
NATIONAL VAN LINES :. 





Pioneers of 


NATION-WIDE 
MOVING 











America’s Leading Industries Choose 


BENTSON 


OFFICE FURNITURE 


NATIONAL VAN LINES—for dependable deliv- 
ery anywhere in the country! For dependability 
in the office . . . it’s Bentson! Here Bentson provides 
pleasing beauty combined with sturdy construction 
and design so every job can be done faster, better 
and with greater comfort! Any office planning is 
made easy from a wide selection of colors, styles, 
models and functions. Plan with Bentson... your 
dealer will gladly help. Send for our complete line 
catalog. 


A dealership 
may be open in 
your area. 
Write for infor- 
mation. 


BENTSON MFG. CO. 


654 HIGHLAND AVENUE 
AURORA, ILLINOIS 









in Other Lands 





British Business Brisk; 
Fifth Stationery Trade Fair 


@ BUSINESS CONTINUES to be brisk for most sections of 


the trade and retailers report a fair measure of new inquiries 
apart from those made by “regulars. January opened on a 
quiet note generally throughout the country but as compar 
with previous years business was fair. It would seem that the 
increase in unemployment which has been noted in recent 
months in Britain may not be continuing, but at worst may 
level out” and with a good chan tf an over-all reductior 
Business in Britain generally has been in a phase of 
orientation and it is this fact which has perhaps result 


part in the somewhat alarming upward trend in unemplo 


ment figures which occurred some ti ago 

Nevertheless, the average trader is in good heart and tl 
pessimistic mood and outlook of a few montns ago has now 
given way to a spirit of optimis The General Election 
vhich looms in Britain, however iy tend-to put a brake 
expansionist plans in view of the uncertainty which is bound 
to exist 

It is interesting to note that the Fifth Stationery Trad 


Fair which opened at London February 9 was the largest r 


its kind in Europe. Over 120 exhibitors representative of 


every form of commercial, personal and household station 
ery took space and for the ofganizers the Stationers’ As 
sociation of Great Britain and Ireland it must have been 
a very encouraging State of affairs indeed 

Prior to the opening, the response from the trade had been 
such that the association was able to forecast a record attend 


buyers from both home and overseas 


Display Is Featured 
For the first time at exhibitions of this nature, the associa 
tion sponsored a feature entitled “Towards Better Display 
the object being to show that bette: presentation must bring 
better sales 


The presentation of the “shop” interior was in the hands 


of Johnson-Baker and Company Ltd., and they took the op 
portunity of introducing a new range of shop fittings which 
were interchangeable, adaptable and expandable to an un 
precedented extent. The fittings blended with th xisting 
scheme an were modest in cost 

Ihe Stationers’ Association has certainly progressed a long 
way since the first Fair of this kind, and the continued ex 


pansion is an indication of the need which existed prior t 


these Fairs being held 





A new leaflet designed to serve as an introduction to t 
wide range of communications equipment, offered by t 
ompany, has been produced by Hadley Telephone an 
Sound Syst Ltd., of Cape Hill, Smethwick, Staffs 

Copies may be obtained from the company’s head offi 
or trom the branch offices at Kent House, 87 Regent Street 
London, W and Deansgate H Deansgate, Manct 

2 

Che upermarket” is coming to Britain in a big way an 
these ieveiopments are expected ft eact to sor extent 
on private, independent retailers so far as stationery and 
ancillary goods are concerned 

But there is another viewpoint which should b tilat 
Ir the vicinity of the lar supermarkets are now 
b onder if, indeed, they ill not benefit 
the intr uction of these large shopping establis nts 
heir area. Tl view 1s this: that begets t nd t 
opening of a supermarket may be expected to brin 


By S. E. Rhodes ltancashire Press Agency 


267-269-271 The Corn Exchange, Fennel Street, Manchester 4, England 
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+ WP Notebooks—stenographic 
Non-Skid Easel—Springbound 


Note Books 72 leaves per book 
Grey Board Covers 
Pkgs. of 12 


Pn ee Pkd. 1 gross per ctn. 











2 
Rey fr TT Eyetint Paper—ruled in Green 
#500—4Y, x 9—std wide ruled 
#1000—6 x 9—std wide ruled 
#2000—6 x 9—narrow ruled with 
center down line 


#3000—6 x 9—wide ruled with 















tured 
center down line 
Non-Skid*® Easel stenographic =aiee ont 
notebooks, like all Rockwell- \outcsons 
Barnes paper products, are of top 
R-B quality—which has meant Re- White Paper—ruled in red 
peat Business to dealers every- #4000—6 x 9—std wide ruled 
where for over fifty-six years. Keep GeCee—6 x O—narrew rune wh 
é center down line 
your customers coming back by #6000—6 x 9—wide ruled with 
keeping R-B notebooks in stock. center down line 
R-B means REPEAT BUSINESS 
inalaiels onic Rockwell-Barnes Company 
les available t lified oe ‘ ; 
PP ee ee Specialists to the Stationer Since 1903 
dealers upon request. 
35 EAST WACKER DRIVE © CHICAGO 1, ILLINOIS 
gland 
-3/59 
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fine pieces 








Oe : 
: i, ee 


by GROSFELD-KELLER ~ 


The desk, chair, end table ervina < re exame 


a distinguished grouping of furnitur ditions desiaqnec 
the contemporary office and reception roon ou'll finc 


comprehensive collection of light and versatile table 


take minimum space for maximum funct All exemy 


beauty of styling and quality workmanship that are synonyme 


with the famous Grosfeld-Kell: mes. A brochure 


the complete line of accessory pieces is available upon rec 


ATTENTION 


‘ aiele 
Samuel Lakow, New York City 
John Wanamaker, Philadelphia 
Globe Office Furniture, Cincinnati 


GROSFELD HOUSE 3.0.5.2... 


Keller Furniture Manufacturing Corporation 
General Offices: 215 East 58 Street, New York 22, N. Y. 
Factories: Brooklyn and Oneida, New York 
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district an influx of shoppers. Provided the private trade: 
looks after his shop, sees that his displays in window and 
interior e first-class, he may actually ncrease his business 


thanks to the introduction of the supermarket 


Despite t competition of supermarkets and large multi- 
ple concerns and chain stores privat traders in Britain are 
still turning over 63 per cent of the national business 


Ad 
to the Board of Trade. This, of course, refers to the 


cording 
country as whole and traders as a whole, and is not neces 
sarily the pattern of the stationery and office equipment 


trade: it may well be that in these sections the turnover is 


larger than the 63 per cent 


here has been a suggestion put forth in one of the larg 
laily newspapers of Britain that private traders could well 
onsider a “get together’ and appoint a public relations 
ff 1c t that the private trader receives his fair share of 


At this time of year the shows are taking place for next 
years Christmas greetings cards, and one display which was 


xceptional in my view was that by the well-known firn 


Mason's. They had a good showing of their “Alpha” cards 
and a feature of these is their deeper embossing which adds 
tremendously to the over-all effect. Floral blooms are on 
type of slick surfaced board, against which curling petals 
resent a natural appearance 

In the series there are six designs all ribbon tied and 
with Virkotype embellishments nd they retail in Britain 
at 1s. 4d. with verse or greeting or Dot 

In si tlar make up and at the sa price are IX Gesizgns 

ith specif masculine” appeal, such as sailing, hunting 
ct 

For those who have friends in Scotland a hi rous lin 
ards Dy the same manufacturers includes a novelty line 
showing a kilt which provides tl inswer to the age-old 
query Of what the Scot wears under it 

An mbossed” costume set has female hgures in difterent 
postures cut-out on top fold and repeated on each of the 
inner pages of color. This is a set which should prove 
popula 

In the humorous held again tf a dog sweeping t 
kitchen floor with the caption vho'd have a husband 
should appeal to many a housewife as a friendy leg-pull 
from friends and relatives 





George Agrell, right, president of Addo Machines Co., Inc 


welcomed by Kari O. Aleniu 3t the pening f the 


Mexican office of the Swedish machines manufacturer. Mr 


be manager of Addo-X de Mexi 


City office. Many dignitaries of the city as we as the 


Swed h ambossodor was present at the openin 
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Have you seen the NEW 
VA tom me}. . 


 s | SS Ne — ae 







It's new on the market and it’s already the source of great 
excitement. Here’s why... 


iT’s CERTIFIED and bears the ‘“‘consumer accepted”’ Underwriters’ 


one-hour ‘'D"’ label. It’s been tested under severe fire conditions by 
the Underwriters’ Laboratories and also carries the SMNA label. 


IT’S PRACTICAL. Four different interior arrangements give your 
customer the space he wants for his specific need. Swivel casters 
make it easy to handle. Four attractive colors make it suitable for 
any modern office —or home 


THE 
VICTOR 
CHEST-SAFE 


is certified to pro- 
tect its paper con- 
tents for a period of 
one hour in heat 
reaching 1700° F., 
or for a period of one- 
half hour at 2000° F. 


IT’S LOW IN PRICE. tmagine—vnderwriters’ Laboratories “D” 


label Chest-Safe protection, choice of 4 interior arrangements, 
choice of four colors, choice of key or combination lock, complete ~ 
with separate caster base—all for less than any Underwriters labeled ° 
safe on the market. i Call your Victor salesman tomorrow. . . 








315 FOURTH AVENUE - NEW YORK 10, N.Y. ccccccccccccccscsces 


Handful of P.O.M.” Exclusives : 


to improve every duplicating job! 





NEW 


WITH Revolutionary 
Sensational New : PRINT-O-PASTE INK 





NEW weavy-pury 
FOLD-O-MATIC PRINT-O-SCREEN 


the features of the famous Patented ink ped permits silk- 


FH-5C Fold-O-Matic now ava i screen printing on any single 


UH sew 


PLASTI-PAKT INK 


Marvelous invention! Just 
enough ink to print 750 fully- 
typed post cards is vacuum 


FOR USE WITH 
PRINT-O-SCREEN 


All the flow characteristics of 
a fluid, in a semi-paste ink 
thet “‘gelates” to a paste on 
contact with the drum. Won't 


able in a heavy-duty FH-SHD cylinder duplicating machine 
size folding machine PLUS Machines may be run at high 
SUPER-POWER MOTOR for est speed. Extra-sharp copies 


arge product runs. 100° everytime. Five different nylon drip, won't separate, won't sealed in a throw-awey plastic 
‘ automatic with conveyor mesh layers provide perfect offset. Won't bleed through film pouch, for quick, clean 
and receiving tray, port penetration and dispersal of sheet. Delivers ebony-black inking without waste. New, 

able work and jogger table paste-type ink for electronic press-like impressions. Saves faster-drying mimeo ink spe- 
] sheets per minute stenc work. Everlasting nylon time, work, money. May be cially compounded for postcard 

all popular folds conveys won't 3, won't stiffen used with closed, open or work. No mess, no fuss, no 
end stacks folded pieces lasts a fetime reservoir type cylinder. worry. Perfect copy every time. 


Other famous PRINT-O-MATIC productse a-2G Card Size Duplicator @ Impress Twin-Pakt Stencils 
for all makes of machines @ Impress Formula 27 Liquid Duplicating Ink @ Fully Automatic Models 5-A (Manvel) 
and 6-A (Electric) Stencil Duplicating Machines @ Model FH-SC Fold-O-Matic Office Folding Machine @ Diagraphy. 





” hae 72 h Blvd 
ve PRINT-O-MATIC CO., INC. 1° 6.00 3 tos 
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COMFORT... 


Make your own choice — but, 
whether it’s an all steel seat 

(No. 101) — a contour molded 
plywood seat (No. 102) — or a 
luxurious, foam rubber cushioned, 
upholstered seat (No. 103) you 
are sure of the best in portable 
seating comfort. 


DURABILITY... 


Man-handle this chair all you like 
Rack it — bang it — jump on 

it! You've never tested one sturdier, 
more durable, or one so ready 

to withstand most any abuse you 
give it. Strong, tubular steel 
frames reinforced at seat pivot 
points, tubular leg braces, carbon 
steel pivot rods and frame 
strengtheners, and extra large 
hinge rivets are structural features 
that assure you the strongest, 
most durable folding chair ever! 


Here’s full size seating comfort that 
requires relative small floor area. 
Adding to comfort, the form-fitting 
backrest is a fuJl 842” deep! 


You get all three in the 
earns Krueger 


Series 100 | 
steel folding chairs! 








Series 100 Chairs are wall 
savers, too. When open, 
backrests do not touch 

wall to mar or scuff it. Chairs 

are handsomely finished 
with durable synthetic 
urea baked-on enamel in 
a choice of Beige, Mist 
Green, Carib Blue or 
Azure Grey. 





Chair No. 101 
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» Vow! TABLET ARM CHAIR 
CHAIR TRUCKS 


Tubular folding chair as above 


Complete range of trucks has a hardwood tablet arm 

for horizontal or vertical rigidly mounted j 

storage of chairs and on a tubu ar _— 

tables. Demountable stee! support k 
which automat 


ends — Regular and 
under-stage models. ically raises of 
lowers the arm when 


chair is open or closed 
White Tablet arm folds flat to 
chair for storage > 
| —for latest Entire unit is sound 
catalog and sturdy and folding 
describing mechanism safely 
complete designed to safeguard 
line from injury 


ow 








= 











METAL PRODUCTS @ GREEN BAY @ WISCONSI! 
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(Copies of patents can be obtained from the Commis- 
sioner of Patents, Washington, D. C., for 25 cents each. 
Stamps and personal checks are not accepted.) 





Granted January 6, 1959 
2,867,373. Double Letter Envelope. Milt 4. Kaufmann, Ror N. Y¥ 
2,867,379. Magnetic Decimal Accumulator. Mery! C. Burns, Richmond, George 
und Robert ; Redw i City lif 1 gnors 
2,867,437. Card Feeding Apparatus vy, Wolding England 


Granted sannary 13, 1959 


2,868,170. Retractable Mechanism of Pinch Yoke Type. Walter patz, Los 

2,868,171. Fountain Pen with Triplex Writing Point. W e, Kala- 
2,868,17 F ng Cap for Use with Valved Fountain Pen 

2,868,345. Device for Adjusting the Striking Force of the Type Bars of 

Electr T r Nitschke fF f i ae t 
2 868 34¢ Typewriter Carbon Paper Ribbon Feeding Dev 

68 44 f Key Adding Machine. Harold 


eat Addition Mechanism for 


? B68 44¢ Counter Control Mechanism for Accounting Machines. W 
t 4 j Plate Sensing Dev yew J 
8684 Mechanism for the Accumulatior f Products around a Fixed 
Decima beck : dy » 
2 Be +. Multiplying Mechanism for Accumulating Products around a Fixed 
ec ’ { herr n slit 


er Wardrobe 


Granted January 20, 1959 


2 869 210 tion-Type Binder f 
2,869 Snap Lock ne Portable Typewriter Cases or like Receptacles 
’ rlefeid sermMar ’ 
869.456. Motor Operated Checkwriter. Ajf t j., assigr 
369 684 Tape Feed a idiom f W t Pa, 
2,869,704. Ribbon iets pia atus f Reverse Image Typing. Eugene H 
649 } utboard Ribbon Supply Apparatu for Typewrite cugene 
69 i ting Mechanism for Regist y N Windsor 
A be 
69 BY Pay Record and Computing Paper 
69,899. Combination Check oan Cash Disbursement B 
> 94) ) Suspension } nor to 
Grantee gore vd GP 
} Writing rument 
4 Pressure Feed te as dae Type Writing Instrument 
1a Power-Driven cote ter Fe 
? Electrically rane Text Writing Device for B eeping Ma 
A c | a] 


Formulabs Gets Research Coordinator 


Alex Jacovino has joined For ibs, In ne of the 

rs ot ball-pen ink is reseal production 

Hi, s a wide backgroun f nical nufacturing 

! For more than ¢ ad of 
s nin i s W gx ¢ 
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ARE YOU “WAITING ON” 


OR “SELLING TO?” 











There's a difference between “‘waiting on” customers 
and “‘selling to” them. It shows up in sales—whether 
the Summer is slower than usual, whether minor 
recessions become major ones. 

You can always tell the store with a staff of salesmen. 
It has a busy, optimistic atmosphere—sales people 
know their merchandise, point out its features, and 
advise you on its merits, or better ways of doing 
things. 

The greatest help to this kind of business is knowl- 
edge of stock. When every man knows thoroughly 
the lines carried, and has studied the manufacturers’ 
catalogs, when he knows what, why and how, he 
develops enthusiasm which strikes a spark in the 
customer, 

his is why we hope every Acco dealer and his sales 
force will get to know the Acco catalog. If you know 
the line—really know it—you can’t help but build 
your volume, your number of customers, and your 
profits! 








Bij? 

















ACCO PRODUCTS 


A Division of NATSER Corporation 
Ogdensburg, New York 


In Canada: Acco Canadian Co., Lid., Toronto 








ACCOBIND FOLDER for 
Legal Records: Plain tabbed 
or metal tabbed. Hos ex- 
ponding red rope pocket 
for holding records associ- 
ated with bound contents. 
“E’’ type Acco Fasteners 
with Slidewoy. Very con- 
venient for lawyers, mort- 
goge and loan firms, etc. 


ACCOPRESS BINDERS in 
larger sizes especially val- 
vable for list sheets. Ploin 
or tabbed. Genuine press- 
board stands wear ond 
tear for years. Capacities 
from 1” to 6”. Choice of 5 
colors. May be used for 
temporary or permanent 
binding; alse catalog 
covers, proof files, etc. 


SEE YOUR CATALOG 
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Mexican Firm Marks 
29th Year with 
Debut of ‘'H’ Line 


Twenty-nine years ago, a Mexican firm began its business 
activities selling imported office furnitur Today, after a 
phenomenal expansion into manufacturing, this company 
D. M. Nacional, S.A., Mexico City, has introduced its new 
“H”™ line. 

Adhering to the modern lines of functional simplicity, the 
new line is a definite departure from the American design or 
its Swedish antecedent. A Mexican flavor is introduced 
through the use of color and grillwork 








Moduler units of the new “‘H” line introduced by D. M 
Nacional, S.A., Mexican firm celebrating its 29th year in 
business. Credenza at center rear has small compartments 





with locks 
Made of fabricated steel, the line includes executiv I¢SKS 
office desks, modular units, credenzas and work tables 
The line is the product of a firm which calls itself, and 
for good reasons, an industrial city. In addition to the pro- 
juction area, research laboratory and other maintaining 
services, the company which covers acres of land, also oper- 
— ates a school and kindergarten, department store, library 
The finishing line at D. M. Nacional’s ‘Industry City’ in gymnasium, swimming pool and sports field for its « 
Mexico. ployees 
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as INDIVIDUAL as 


— | 


your SIGNATURE... 


THE DIPLOMAT Changepoint’s new and distinctive pen 














set for individual use and office standardization. Available 


in chrome or gold alumalite ball pen or fountain pen. 


a ha . - apni : ‘re. 


TELEPHONE DiI 3-7965 547 SOUTH ROCKFORD 
TULSA 20, OXLANOMA 


iT’S NEW 






DIPLOMAT 
$3.95 












WOOD for warm, impressive beauty.. . 


STEEL and ALUMINUM for strength and wear! 





THE 


ALPHA A NEW HOOSIER 


SERIES ... for the luxury-minded 
Decorator-styled to reflect the most enduring features 


of modern design, the new Alpha Series has a grace- 


ful open look that adds breadth and perspective to 
any office. Exteriors are of genuine selected Walnut; 


pedestal supports are of durable steel; drawer pulls 


are of satin-smooth extruded aluminum; all features 
and construction are of luxury quality. And because 
it is modular and boasts such a wide variety of func- 


tional tops and units ranging from 22” to 108”, the 





Alpha Series can be adapted to fit any size or shape of 
space. Write today for illustrated literature and the 


complete Hoosier Catalog. 





Light Walnut Finish of DuPont Dulux regularly furnished. 
Also available in Gun-Stock Walnut Finish. 


HOOSIER DESK COMPANY 





“BUILT TRUE 


| 
| 
| CLEAR THRU” 
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New colo ... 
New design 


NEW LOW PRICE! 


HAS ALL THE QUALITY 
FEATURES OF STANDS 
COSTING MUCH MORE! 


© Comes in DECORAT 

—2-tone brown or 2-tone grey! 

@ Large, 2!/," 

casters with NO! SEST OPPERS! 

@ Sturdy, I-inch tubular steel leg 

@ Wings snap 
down position! 

@ Shipped knocked-down—easi 

assembled—just 8 bolt 

® Can be shipped parcel post 

—weighs just |8 Ib 


|WRITE TODAY FOR CATALOG 
SHEET AND YOUR COST! 


— 


2323 Ellis Avenue 









OR COLC RS 


non-marking rubber 


inte r ace i ~F 


INC. | 


St. Paul 14, Minnesota 





Deaths 


Earl L. Story, 





president of Story-Wright, Inc., and 
district governor of the ninth district 
of the National Stationery & Office 
Equipment Association, died sudden- 
ly in his Tyler, Tex., home January 
18. He was 49 

In addition to his abundant ac- 
tivity in the office supplies field, he 
was a founder and held almost every 
position in the Tyler Junior Chamber 





of Commerce. The JayCees named 
an award after him which was circu 
lated each six months among outstanding members. An ac- 
tive civic and religious leader in his community, he was a 
2nd degree Mason 

Survivors include the widow, Mrs. LaMerle Story; three 
sons, Earl | Ir.. Robert D., and William W a daughter 
Dolly Sue; and two sisters 


Bernard J. Hamill, 


associated with the duplicating field since the early 1930's 
died January 28 in Chicago. He had been sales representative 
tor Wolber Duplicator & Supply Co., Chicago, for the past 
nine years. He is survived by the widow, Merle; a son 


James; and a daughter, Susie 


G. G. Dunkerley, 


founder and chairman of the board of the 50-year-old Ennis 
Tag and Salesbook Co. died at his Ennis home on January 
25. He was 83. Survivors include the widow, one son, Gar- 
ner, Jr., president of Ennis Tag; four daughters, Mrs. C. L 
Griffith, Mrs. Maurice Kirkpatrick, Mrs. Homer McElroy 
and Mrs. T. A. Barrington; two brothers and 18 grand- 
children 


Robert C. Munroe, 


Chairman of the board of directors of G. & C. Merriam 
Co., Springfield, Mass., publishers of Merriam-Webster dic- 
tionaries, died at his home on January 14 

Born in Holyoke, Mr. Munroe joined G. & C. Merriam 
Co., in October of 1898 while still a high school student in 
Springfield. In 1904 he became advertising manager and 
shortly thereafter began traveling extensively for the com- 
pany, making personal contact with the book trade. While 
crossing and recrossing the country many times, he was 
also responsible for establishing special displays at the 
Jamestown Exposition at Norfolk, Virginia in 1907, at the 
Alaska-Yukon Exposition in Seattle, and as time went on 
for the Panama-Pacific International Exposition and the Cen- 
tury of Progress Exposition in Chicagé 

In 1919, Mr. Munroe was elected to the board of direc- 
tors of G. & C. Merriam Co., and in 1922 he became clerk 
of the corporation. In 1934 he became president. During 


ong association with the company he saw the famous 


his 
Merriam-W ebster unabridged dictionary grow from a book 
of 175,000 entries at the turn of the century to the current 
edition containing more than 600,000. In 1950 he retired 
as president and became chairman of the board 

He played an important part in the preparation of succeés- 
sive editions of Webster's Collegiate Dictionary and guided 
the launching of Webster's Dictionary of Synonyms, Web- 
ster s Biographi al Dictionary, and Webster Ss Geographical 
Dictionary. In 1940 he saw one of his dreams materialize 
when his company moved into its own office building. He 
was chairman of the building committec¢ 

Mr. Munroe was prominent in the field of stamp collect- 
ing, a hobby which resulted in his developing one of the 
outstanding collections in the country. He served on the 
board of vice-presidents of the American Philatelic Society 
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_ DURALON 


For typewriter and tabulating machine use, the 
DURALON ribbon is producing amazing results. Here 
are typical dealer comments: 


a 


“XYZ company was highly complimentary about the 
DURALON ribbon —it outwore all previous ribbons!” 


“The customer reaction 
to your mailing booklet, 
‘Now Try DURALON,’ 
is the best we've ever had. 
Send us an additional 


”” 
supply. 
“DURALON” is a new, exciting, synthetic typewriter ribbon fabric 
developed through Allied research, which combines in a single 
fabric the advantages of many fine fabrics 


its fabric wear and resistance to cutting suggests its similarity 

nylon. Yet, its far greater ink capacity makes possible a uni 
formity of impression in a variety of writing strengths not possible 
with other fabri 


iA - 


he result—a typewriter ribbon that yields impressions of unbeliev 


ae able fineness and cleanliness. Its wearing quality makes it an out 
tanding value at a price just pennies over the higher priced 
tt n r bbor s 


Let the Allied man show you DURALON and other items in our com 
plete line of duplicating supplies, designed for today’s needs to out 


perform today mpetition—and you'll begin to appreciate the 
value of an Allied franchise—with its policy of sales through lim 
ted, authorized dealers only 


Registered U.S. Patent Office 





H ALLIED CARBON AND RIBBON MANUFACTURING CORPORATION 


General Offices and Factory: 165 Duane Street, New York 13, N. Y. Western Office and Warehouse: 3425 So. Main, Los Angeles 7, Calif. 


Among the world’s finest duplicating products: Flagship patented metallic 


back ca mn paper, Flagship carbon paper ribbons, Offset ribbons, Tabulating 
ribt Addressograph ribbons, Diazo ribbons, Hote! Register carbons, Artist 
arbons t packs, Carbon binders, Spirit carbons, Stencils 
3/59} OA-3/59 sha 
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ana L 
of awal t t Interna t i tion in N¢ 
York in 1447. H was a Fe I hilat 
Society of London 

In addition to his association th G. & C. Merriam Ci 
Mr. Munroe was president of H. R. Huntting ¢ libs 


binders, and McLoughlin Brother nile { shers. He 
was prominent in many busi: f lucational 


activities 

He is survived by his widow, M H k Muntr 
a daughter Ann, and another ter, M Carroll M 
Johrson of Antrim, N. H., and f grat 


George W. Timmerman, 


81, owner of the F&E Check Protect Sales and Service 
Co., Toledo, Ohio, died January Springfield, Ohio. He 


had been the owner of the To! fir for about 45 years 


His widow, Emma; two daughters, Mrs. Charles White and 


Mrs. Thomas Jones; and f 


Frank D. Barr, 


a salesman for the O'Reilly Off: Supply ( Fort Wayn 
Ind., since 1952, died suddenly ] I 
heart condition 


Two Office Equipment Men 
Active in Toledo C. of C. 


i. 3. Sears, a. executive \ nt ft I nklin 


Printing and Engraving Co., has | 
committee chairman of the 
Toledo area Chamber of Co: 
tary-treasurer of Eriksen’s, was 
the committee 


Edwin Eriksen, 


modern steelerait... 


‘ 
\ ™ 





74a 
SA 


Puxzied on how to turn shoppers into customers? .. . 


Harold Grigg Retires after 35 Years... 





Harold Grigg, left, international division manager of the 
Mosler Safe Co., receives congratulations from John Mosler 
executive vice-president, and Edwin H. M er, Jr cCOmpDONY 
resident, upon his retirement after more thon 35 year 
n the safe business. Grigg was honored at a lunch at the 
Manhattan Club in New York City. He will be succeed 
ames R. Coste 


New Store Manager at Texas Office Furniture 


Bill J. Chenault was recently nan t nag 
Texas Offi Furniture Co. in Dallas. H 
ff supplies rketing and inside s f furnit i 
zg 1 been a 
I at Texas O Roy White 
Mr. Chenault. H n int ff 









SERIES 100 and 200 — FULL SUSPENSION FILES 


10 Roller Bearing heavy duty full suspension cradle 
Newly designed finger-tip control follower block 


Symphonic, lusterous, permanent finishes of olive green 
or modern grey 

Rugged construction with 6 reinforced uprights 
Beautifully designed with solid aluminum hardware 
Made of heavy gauge steel for lifetime service 
Available with thumb Iatch upon request 

All models available in letter or legal sizes and with 


plunger locks 
Then feature MODERN STEELCRAFTI—the profit moak- 


ing line. Made by a company specializing in files for over half a century. Built with features that clinch sales 


and priced to give your customers maximum valve . . 


. not to mention maximum profit for you. 


Write for new 1959 catalogue showing ovr full 
line of easy selling, high profit office furniture. 





modern steelcrait inc. 
2973 Cropsey Ave.- B’klyn.14,NY. 
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nood shop to large corporation— 


Burroughs’ broad line delivers 


segment of 
Burroughs 
customers 
ne of quality 
key machines 
om petitivels 
l-operated 


ng Burroughs 


vboard models; ten 

Vv; a new, 
hy . ~ f+ 
11] ind thrifty 


registers. Yes, som 


too— top 


fers in 


Burroughs at Idi ng 





new adding machine markets! 


national, in-store and direct mail advertising. Your 
specially trained Burroughs representative will pro- 
vide marketing ideas plus his personal cooperation to 
help you cash in on a thorough preselling job. 


Get acquainted soon with all the benefits of a Bur- 
roughs dealership. Just write Dealer Sales Dept., 
Burroughs Corporation, Detroit 32, Michigan. 


, TrerTo- 


. , -_ . 
}? An wher pront-pui eT: Burr uans fast-selline 
7 : 


ibbons and other supplies— 


. . 
neiudir 


pape r 


“IThHons 


astic-hase NU-KOTE carbor 


7 ° , . 
machines and cash registers 








‘: STEP AHEAD 


ys with confidence!... 







Advanco’s 
policy of 

selling thru dealers 
exclusively assures you 
of “PROTECTED PROFITS.” 


For Constant use 
ADV LES: 
; — PUNCHLESS PAPER HOLDER 

+" Hee tes: f _ e firmly. No te les t 7" 
ID ta V8 viNg oF inserting 
COLORS. _& ts. Samples 

: ed, Black, and ( 

nt Pressboard 


ADVANCO’S Bris 
TOL 
A TO Z GUIDES . . . 


ADVANCO coli 
AT 
MANILLA FOLDERS oa 


} } etter 


Also manufacturers of . Manifold Books « Printed 
Stock Forms « Pressboard Guide and Folders « Bristol 
and Pressboard Guides + Suspend-O-Folder + Filing 
Supplies. . 


Write for general Catalog and Price List 


ADVANCO 
Co PRODUCTS Inc. 


76-05 Sst Avenue, Elmhurst 73 
. Long Island, New York 
Telephone . .. Hickory 6-4848 
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industry Meetings 


New York Joint Rally 
Scheduled for March 12 


combined dinner eting and 
York dealer salesmen will be held March 
Restaurant, 40th St. and Park Ave 
sponsored by the Metropolitan 

NSOEA, and _ the 


The fourth annual sales 
ally of the N 
12 at the Brass Rail 


} 


The dinner is being jointly 


Travelers Club, Region 13 Stationers 
Association of New York 

O. F. Richardson, sales manager for 
and Manuta 
of “Our Present and 
Charles M. Mortensen, general manager 
Looks Can Be D« iving 


open with a “hospitality hour’ from 


Mining 


turing Co., is scheduled to tell the members 


Minnesota 
Future in Sales [he second guest 
speaker of NSOEA 
will point out that 
The meeting will 
6 to 7 P.M. through the courtesy of MT‘ 
should be sent along with a heck 
MTC at 801 Second Ave. Tickets are $5 each 


Metropolitan Travelers Club Names 
‘Salesman of the Year’’ Award Committee 


APPLIANCES nas been named 
Deale: 


M« tropolitan 


Wallace 
chairman of tl 
Year awards ( 
He and his 


OFFICE 
newly-formed 


Fisher, 
Salesman of the 


ittee of the Travelers 


Club ommittee were select at the last meet 
ing of the lub 

With the help of dealers and travelers, the committee 
vill choose utstanding dealer salesman in the Metro 


politan New York area 
National Council 


linner 


Arthur Rozett, executive director 
explained in an after 


its members! ip 


of Salesmen’'s Organizations 


iddress the function of his organization and 


quirements. The Council is composed of independent sales 
lubs representing many industries throughout the country 
Because nber interest, a committee was fo! 
investigate the Council further and mak eport 
Record Crowd Attends Session of 
Stationers Square Club of New York 
The largest crowd in the history of the Stationers Square 
Club of New York jammea the Gramer Park Hotel 
ing room for tl January 15 open meeting 
New president, Arthur Friedland, Advan Products, ex 
yressed his pleasure at the overwhelmu turnout and 
1d¢ Ma 
The grou paired to the next ro re Pr lent 
Friedla olor slides of I tu taken ring 
last regional eeting, golf outin s own I nt 
p to Fle 
Aftet aking history only 48 hours Theodore 
Harold Garfield, new chairman of the f and president 
spectively f Goldsmith Bros., New York City 
nd to 1 i iwratulations of ti ers! 
i fie re r tf Garheld Corp wit Ay 
MKS as r ft ajor events in Ut stry 
inks to Irving Lasner, Goldsmith Bros., tor havin 


thers Garheld 


Boston Stationers Hear Allan Murray 


Allan Murray, manager, Vict Sate & Equy n 
R neton | Dea Sales Divisior tl bers 
Bost S Association point t 
eh ] 
1 Patt Rest t in Boston 
After a ious steak dinner, P: Arnold Shulkin 
i s reun n 
M Mi H 
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Model S-3 U.L.“C" Label Sentry. Big-safe 
features include Vermiculite insulation, 
heavy all-welded construction, built-in 3- 
number combination lock, heavy duty bank 
vault type lock bar, baked enamel finish. 
Dimensions: Outside—2444"x17\"x17\y"; 
Inside—15°x12”"x13” (2340 cu. in.) Weight: 


$680 Yearly Sales from °57 Inventory! 


SENTRY* DEALERS’ AVERAGE GROSS 


IS 12 TIMES THEIR INVESTMENT! 


You don’t have to be big or tie up a lot of capital to make 
money with SENTRY SAFES. Last year the average 
Sentry dealer enjoyed once-a-month turnover . .. grossed 
$680 ... yet invested only $57. A floor model does the 
trick, because SENTRY drop ships to order. 


BEAT COMPETITION—MAKE FULL PROFIT 


SENTRYS sell for less than half as much as average com- 
petitive safes, yet return you full profit. That means vol- 
ume sales ... a chance to cash in on the virtually un- 
tapped market of householders, nares, Sane 
men and small businessmen who need the fire and theft 


protection they can afford with a SENTRY. Write for 
details. 












New SENTRY 
IN-FLOOR SAFE 


240 Ibs 
Suggested List $79.95 


Model S-C Safe-and-Cabinet Sentry. 

Exclusive! Mahogany, walnut or blond 
wood double door cabinet (25%4” x 20” x 
20") conceals Model S-3 safe—makes 
handsome end table, night stand, TV base. 


Suggested List $119.95 


Model S-1 Sentry. New, budget-priced floor 
model with basic features and construction 
of S-3. Dimensions: Outside—24%%” x 
17%" x 13”; Inside—15” x 12” x 9%". 
Weight: 175 Ibs 


Suggested List $ 63.95 





Designed to be installed in 
concrete floor or Steel 


New SENTRY Theft-Resistive 
WALL SAFE cover Ses Sesh with Seer 


Quickly and easily installed between 16” c. 3-number combination 
studs (or in concrete wall or floor). New lock cannot be “p ‘ 
3-number combination lock, “E-Z Read” on mong en rome + Loy 
dial. Dimensions: Outside—7” x 11” x com 8 ; 
14”; Inside—6” x 10” x 13”. Mounting Weight: 65 Ibs. Solves over 


he securi of 
panel—164" x 11”. Asbestos lined in- —— Re Cemesshe 


terior. Weight: 26 Ibs. value. 


Suggested List $36.75 Suggested List $57.50 
‘ 
My JOHN D. BRUSH & CO., Inc. 563 West Ave., Rochester 11, N.Y. 








7 


FAMOUS 


BANK of ENGLAND 


CHAIRS 
by 


JASPER CHAIR COMPANY 
JASPER, INDIANA 














[| NO.600 


THE RIGHT CHAIR AT THE RIGHT PRICE 
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HOODED-TYPE 


CASTERS 


by National Lock 


for wood and metal applications 





all from I source 


QUALITY HARDWARE . . 


Locks * Drawer Pull ° #H es 
Label Holders * Screw °* Bolt 


Casters ° 
Latches °* 


lf you are an original equipme 


1ie ee 


jobber, write us. If you are a de 
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were four 
1. Convince prospect of the value of his 
t a fire can happen to him. 3 


ste ps 


vince prospect tha 
his present 
Convince: prospect that 


prospect that methods of 


adequate protection ; 


modern safes only are protected. These 
by Mr. Murray pretacing showing of a sound f 
Million Dollars Day 
The period of questions and answers evidence 
terest in | peaker’s remarks and the f 


Big Attendance! Stationers 12:30 Club 
Members Help Cooks and Waiters 


More than 100 bers of the Stationers 30 Club hl 
Rosoft's Restaurant at the end of January for their montl 

ecting Conditions got so bad that several r the club's I 
hcers were pressed into service as waiters and bus boys 
Mort Libien, Lib: Press, New York City pent th 
ung in the kitchet lping cooks prepare the food fo 

The big turn t which usually counts t thos , 
ittended, came for the seating of the 1959 slate of officers 

Newly-elected | nt is Richard Karasik, Jaclin Stat 
ery Co... New York City. Other officers are first vice-ps1 
lent, Herbert Grayson, Ace Fastner Co president 


Al Seidman, Venus Pen & Pencil Corp.; t: 
Leventhal, Biddle Purchasing Co.; and s 
Griffiths, Jr., Noesting Pin Ticket Co 


Outgoing president, Stanley Geismer, |: Meier C 
rned the gavel of office over to his su in ined 
the ranks of the board of directors 
President Karasik, as the first order of business, asked f 
1 moment of silet in tribute to the memory of Harry 
Lefkowitz, Guide Sy & Supply Co., w ring 
previous weekend 
Offureps Discuss Eastern Furniture Show 
Members of the Offureps Club of New York ( 
itly held a pre-show meeting to discu its up £ 
Eastern Of I Show 
Reports wer i to President Burnham Matthews, 
Security Steel Equipment Corp., by chairmen Ed Golden, 
nanutacturers’ representative: Martin Moldow, Martin M 
Moldow Ass William Ward, Sturgis Chair Co.; and 
Ives Nathan, | Distributors. Sophia Ehrlich, 
S tary pi e ot the show 1dministrat 
NOFA’s Southern California Chapter 
Holds Its First Sales Institute 
The Sout! ( rnia Chapter of NOFA 
Sales Institute February 24 at the Biltmore Hotel in | 
At es 
Dr. Joseph W. Thompson of Michigan St Ur rsit 
t t nat xperts in the held of s t 
H entere S k 
raining W 
Plans Discussed for 3rd Annual 
Eastern Commercial Stationery Show 
I first meetin t the 3rd Annual Eastern Cor 
Stationery SI itt was held ently at the N ' 
York Trade § Building. Co-Chair Carl Judkoff ) 
Martin Moldow plans for the Octol 7-21 
vith tl variou ommiuttee chairt 
bers. | ng pri lures 
I I show wil D 
Statione Ass N 
y LN M in Travelers (¢ 


ssential to the successful selling of sates 
2. Con 


Convince 


cords 


housing provide in 
records in 


remarks were mad 


ilm On 


Edward 
George I 
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New from BeP 


1000-LINE LEDGER OUTFIT 
Compact and Complete 


FIRST GRADE, BOUND IN METAL 








OPEN AND CLOSING BOOSTERS BLACK SPANISH GRAIN FABRIHIDE 


26-TAB DOUBLE-BANK A-Z INDEX 


eore 








| This new 1000-line ledger outfit belongs in your stock of 
| superior office supplies. It fills the requirements of your customers precisely. 


It is compact, measuring 5” x 814” — four-ring, one-inch capacity, bound in metal for unusual 
| durability over extended periods of use. 

It is complete. The ledger features open and closing boosters with fly leaves. 

Covers and binding are in black Spanish grain Fabrihide. The 26-tab double-bank A to Z 

index is unexcelled for long, continuous use. Each ledger contains 100 sheets of 

green-tint ledger paper lithographed in two colors. End balance or 

double entry ledger forms. 


pS alas ; 4 
Price—$2.95 each, 10% higher west of the Rockies. Sensors 


Your B & P representative will be pleased to show you the new 
ledger outfit and other products of top quality. Get in touch today. 


Boorum & Pease product 


General Offices: 84 Hudson Ave., Brooklyn 1, N. Y. * Boston 10: Over « century of leadership in 
— . B. record-keeping forms ond devices 

80 Summer Street « St. Louis 2: 155 So. 8th Street + Chicago 7: 310 W. 

Polk Street - New York City Salesroom: 349 Broadway, New York 13 
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from the makers of FLO-MASTER 
... where quality comes first 


felt tip markers 


or every purpose 


4, and surface 





the all-new, all-aluminum 


ado-marker 


with oil base inks in 8 colors 
for BIG BOLD MARKS on any 
surface —TOP PROFITS! 


The new Cado-marker is preci- 
sion-designed for permanent, 
waterproof, quick-drying marks 
on literally any surface —indis- 
pensable for the occasional user 
in general-purpose marking. 
















the unique, all-new 


Brite-line marker 


with water base inks in 8 brilliant colors for BIG 
BOLD MARKS on paper — ASSURED SALES! 
Brite-line Marker is ideal for teachers, artists, office 
workers and others who work primarily on paper. 
The ink is non-penetrating — easily removed with 
eradicator, dries quickly and is practically odorless. 


(ado-marke: 





Each has a larger ink supply than any other of 
its type! Refills available for both markers. 


SHELF LIFE GUARANTEED /NDEFINITELY! 





KING 


BOLD + MAR 





Counter Display—Boldly colorful, Color Kits of 8 Cado-markers or 
attractive display-shippers con- 8 Brite-line Markers (one of each 
tain 72 markers of either type (3 color) available in beautiful crys- 
assortments), for effective mer- tal clear jewel cases with colorful 
chandising of single markers at foam plastic padding. You'll be 
point of purchase. Window display proud to display these exception- 


ain 8 colors with mounted markers ally fine Color Kits in your win- 
sent free with initial order. dow, on your counter. 


Also available are Color Kits for both types containing 4 markers each 
(red, blue, green and black), in handy pocket package with easel back. 

















o ' 
: CUSHMAN & DENISON Ca ristadt, New Jt rsey : 
& Please send new descriptive literature in full color and discount ” 
@ sheets for Cado-marker and Brite-line Marker. OA : 
5 

& NAME — ace | 
' t 
& COMPANY —— — —— 
' 

a ADDRESS — “ es | 
a 1 
a CITY ZONE_____ STATE alti ae 
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Taking time for a cup of coffee after the Blaisdell Pencil 
Co. sales meeting which began the company’s contest and 
sales promotion, are Richard Brainard, general manager 
(left) and Bob Seeman, Midwest regional sales manager 
Serving coffee is Miss Adrienne Nickel, hostess with United 
Air Lines. United will conduct Happiness Tour to New York 
for three first prize winners. 


Blaisdell, Horder’s Conduct 
Pencil Contest in Chicago 


The Blaisdell Pencil Co. and Horder’s Stationery Stores 
Inc., in recognition of their exclusive Ben Franklin pencil 
franchise agreement, jointly conducted an extensive sales 
campaign throughout the Chicago area during the past 
month 

[The campaign centered around a contest, with prizes in 
cluding three United Air Lines Happiness Tours to New 
York for two, three Philco stereo hi-fi sets, and 20 Tuhde 
attache cases. To win, all a customer needed to do was 


sharpen Ben Franklin pencils at any of the Horder’s eight 


stores in the Chicago “Loop” area. Prize-winning pencils 


contained a tissue scroll, designating the prize won, b 


c 
yond the first half-inch of lead. 

[he contest was promoted through local newspapers plus 
aox 8 foot window display and a special interior spot dis- 
play at each of the stores 

In addition to the interest created with the “street traffic 
32,000 direct mail pieces were sent to area purchasing agents 
on Horder’s mailing lists. A pencil was included in each 
piece, enabling the addressee to participate in the contest 
from his office 

Other aspects of the promotion included like prizes for 
store salesmen, industrial and special accounts salesmen 
telephone salesmen and store managers. Aware that the one 
big sale is not always indicative of sales effort, Blasidell 
awarded prizes to salesmen on the basis of the most three 
gross Or more sales turned in. 

A kickoff sales meeting for Horder's sales personnel was 
conducted by Bob Seeman, Midwest regional sales manager 
for Blaisdell. At the completion ot the meeting, salesmen 

told to retrieve a silver dollar pasted to the bottom 
In town for 
was Richard 


of their chairs and then go out and find mor 
also to spur salesmen further 


Oompany 


the occasion and 
inager for the pencil 


! , 


xtensive promotion on a local level prove 


Brainard, gen 
Should this 


successtul it iy D repeated in New York later in the 
year 

Following t les -meeting, Blaisdell held an pen 
house for friends and customers at its m Midwes . 
office at 600 W. Jackson Blvd., Chicago 
Ohio Office Supply Damaged by Fire 

[The Ohio Offi Supply Co., which occupied part 
hree-story building in downtown Zanesvill Ohio, was 


hre on January 24 
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TOnS . TWICE VALUED... 
for Styling and Construction! 
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The warmth of wood in office furniture... 














Style preference in an outstanding new series designed by J. Charles Dergins 
is no problem ee ike The Duotone series of Indiana desks and  ing-to-the-eye combination of high-gloss and 
with the wide accessories has special appeal to the ex-  dull-finish woods . .. with highlighting 
selection of ecutive with a flair for distinctive office achieved in just the right touch of hand- 
p : quarters ... and is priced to advantage for some cane paneling . . . accented by “con- 
Indiana lines competitive selling! Dealers everywhere tour” hardware in a luxurious brushed 
available know it pays to stock office furniture with silver finish . . . fused by master craftsmen 
the ID quality trademark. How about you? "© Create contemporary office furniture 
’ . which adds a “custom-made” look to the 
Here's rich, two-tone walnut — an excit- executive office. 
4 
| FF coe ee ee ee © se 
WRITE TODAY FOR | A N A — 


NEW CATALOG 


AND DETAILS OF i ft i all «J kK = 0 a entifies 
: | = if | IN 
ey RACKED BY OVER PJ SUN Dog dhJs Quality Furniture 
50 YEARS OF SERVICE JASPER, INDIANA 
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Pan-American Jet Clipper 

a / 
& 

—————— 


Quickly! Smoothly! In travel by mod 
ern airliner. In mushrooming sales and 
turnover with modern, exceptional, 
Weldon Roberts Jet Erasers. Take ad 
vantage mow of your customers’ appre 
ciation of dramatic Jet Age speed and 
progress in office procedure by featur 
ing sensationally popular Jets, so won 
derfully new and time-saving, so un 
believably clean in use. 






Handy, business-like, luxury-textured 








ORDER TODAY! 


ELDON 
OBERTS 





rubber cores, in inviting clear-plastic : 
holder with pocket clip, or with ~ h 
whisk brush for typists. Holder tip si 
unscrews so eraser stick can be > 
moved outward. = 
r= 
No. 827 JET © < 
hele i,m ' 
Gray rubber core for erasing ink and N10 se 
typewriting. J S 
& 
Ww = 
No. 838 BALL POINT JET % 4 
Green rubber core for erasing bal! RS ay | 
int ink and India Ink ae ~ 
point ink and India Ink. . aS 
nN 
No. 825 JET mn ‘i 
Red rubber core for pencil erasing and “ S 
cleaning. c < 
9 | wel 
Refills, of course. a = of 
No. 800 JET TRIO > Si | 
All three textures with refill for each a - 
in attractive, clear-plastic box. lie 
a 
FS 


= 


WELDON ROBERTS RUBBER CO. | 
365 Sixth Avenue Newark 7, N.J. = 


PTET TET 
rere 


World's Foremost Eraser Specialists 


ba 





Waldon Roberts 
Enanan 


Correct Mistakes in Any Language 
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Rubbermaid Names Two Representatives 


[wo additional sales representatives have been na 
handle Rubbermaid products for the stationery and 


supply helds 


They are Neil SI & Associates, Chicago, and Charles 
I. Byram, San Francisco. Both appointments are effectir 
mediately, John D. Gans, manager of 
n of Rubb uid, Inc., said 





Neil Short 


Richard Kramer 


Neil Short has been a manufacturers’ 1 sentativ« 
March 1947, and Richard Kramer, who will work with hi: 
on the Rubbermaid line, has been with Neil Short & Ass 
ates since July Their organization covers Illinois, Wis 


consin, Minnesota, Iowa, North Dakota, South Dakota. Mis 


souri, Nebraska and Kansas 
Byra has had vears sales experience in the station 
business, including 13 years with Schwabacher-Frey in San 
Francisco. For the past 13 years he has been a manufa 
rs presentati in California, Oregon, Washington, A 
Nevada vhere he will represent Rubb 


Highland Associates Is New Midwest 
Stationery Representative for Autopoint 





Highland Associates has recently 
been appointed Midwest Station 
representative for the Autopoint ¢ 
Sol Shulman heads Highland, lo 
it 6 N. Michigan Ave., Chica 

Prior to his position as stati 

presentative Shulman was Sal 

anager of the retail department of 
Autopoint Bet ore oining that 
pany, he was general: sales 
Jules Montenier, Inc. * 

Sol Shulman In his new’ position, he will 

Autopoint desk and stationery 
nt, ball point pens and mechanical 
i retail sta 





“= 
Officers, and their wives, recently installed at the annua 
jamboree of the Delaware Valley OMDA are (seated |. to r 
treasurer, Mr. & Mrs. J. Paul Valentine, Delaware County 
Typewriter & Supply Co., Chester, Pa.; and the new presi 
dent, Mr. & Mrs. Burd Armor, Willow Grove, Pa. (Standing 
are the secretary and his wife, Mr. & Mrs. Joseph Weid 
ringer, Philadelphia; and vice-president Mr. & Mrs. James 
S. Gladney, Dictating Machine Service C Philadelphia 
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, From the President’s Office 






| to the Receptionist’s Desk 
make the Complete Sale! 





the QUALITY...HIGH PROFIT line of office furniture 


Styling in steel assures comfort, beauty and durability. 
The WESCO office furniture line is tailor-made to meet 
your customers’ most rigid requirements quality-wise 
... prestige-wise . . . price wise. 


For quick sales, maximum profit and satisfied 
customers, we invite you to check the WESCO 
line of fine office furniture. Enjoy the advantage 
and convenience of selling a nationally recognized 
name developed through advanced design, sound 
engineering and fair dealing. 
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DESKS FILES CREDENZAS 
[ — > ] T 
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TELEPHONE CABINETS 
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WESTERN MANUFACTURING COMPANY 


Aurora, Illinois 


BOOKCASES TABLES 


\" 
| 
ny —,—! 
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Cut 
office 
costs 
with 
C&R TYPE I 
GENUINE 
PRESSBOARD 


























Lower cost, 
versatility 
and durability — 





You get all three when you specify Case & Risley 
Type I Genuine Pressboard for binders and other 
office uses. 


Because of its amazing strength and durability, 
Type I Genuine Pressboard lasts for years, needs to 
be replaced far less often than so-called ‘“‘cheaper”’ 
products. It’s the ideal material for binders, sales- 
men’s portfolios, catalogs, brief covers, and index 
file guides — guarantees maximum protection for 
your business records and papers ~— is easily im- 
Genuine Pressboard in various 


printed or embossed. 
colors. 


CASE & RISLEY PRESS PAPER, INC. 


Makers of Genuine Pressboard 
and Similar Specialties 


Oneco, Connecticut 


Send for free samples! 

Clip out the coupon below and 
mail it today. You'll receive 
free samples of C & R Type I 























CASE & RISLEY PRESS PAPER, INC. BOARD 
ONECO, CONNECTICUT = 
Please send me free samples of your Type | Genuine Pressboard 
and, without obligation, names of dealers in my area. 





Name 
Company 
Address 


Ra ce ce a es ee ee ee a a ee ee ee ee 
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4th District Notes 


R. E. HILBURN, correspondent 
P.O: Box 2935, Greensboro, N.C. 





Thought for a minute I had walked 
into the w rong door last week when 
I made my regular call on Griffith 
he Office Equipment Co., High Point 
: 4 N.C. They hadn't told me they were 
ow going to add a number of new Sag- 
s inaw self-service units, a new “'pri- 
7 vate” office for the “wheels” and 
generally rearrange the place. WOW 

the effect is marvelous. It hasn't 
been but a short time since the firm 
moved to the newer and much larger 
quarters at 792 N. Main St., so this new stuff just goes to 
show Griffiths is still on the move. 

Had a nice letter from Bob Cox, buyer and inside man for 
Arrow Office Supply Co., 2500 Broad Ave., Memphis, Tenn 
When I wrote the new store up a month or so ago a lot of 
the pertinent details were missing, including the address 
Bob tells they now have 10,000 sq. ft. of space with 3,600 of 
it going to display of new furniture and supplies 





Partitioning separates the individual types of furniture 
displays in order that the feature lines, Jasper wood and Art 
Metal steel, can be shown to best advantage. Fred Goodman, 
president, Maurice Cohn as sales manager and the above 
mentioned Bob Cox as buyer are the men behind the 
wheel 

Gill Printing Co. is moving the old address on Water St 
to a new location, 400 St. Louis St., Mobile, Ala. Everything 
will be on one floor so that it will be quite an improvement 
over the old location 

Mobile, Ala. must be all shook up because another of the 
older firms there, The Bidgood Co., has moved across the 
street from the old location to 65 St. Francis St. Mr. Gilliard 
said he never thought that he would live to see the day he 
would sit across the street and look at automobiles sitting 
on the spot his store had stood for over 40 years. The old 
building was torn down to make room for a new parking 
lot 

Tommy Nash, A. R. Taylor, Memphis, has been having 
a very rough time after an operation for removal of a kid 
ney stone. However, at last report he was coming along fine 
He had at least one unusual experience with his operation 
in that his son is a doctor and on the staff at the hospital 
He assisted with the operation, too, 30 Tommy could never 
say he wasn't in good hands. Just don't hang around there 
too long, Tommy. Make your son visit you at home 

Coke Jones, Jones Office Supply Co., Dothan, Ala., is 
now back on the job after a serious operation. It must have 
been a huge success because he looks fine and says he feels 
hne 

Now here is one I've been waiting a long time to get 
Bert Weter, owner of Business Equipment Co., Tampa, Fla 
is now back at the store for a couple of hours a day. Bert 
has been in and out of hospitals for months now and it's 
sure good news to learn that he is back on the job. Keep 
up the good work, Bert, and do everything the “doc’’ says 


Lou Lyons, for many years with Barnett’s in Miami, sends 
in word that he is now associated with J. & J. Stationers 
95 N.W. First St.. Miami, and extends a cordial invitation 
to his many friends of the traveling gender to visit him 
there. Lou didn't say exactly what his new connection was 
but, regardless of what it ts, it is always a pleasure to talk 
with him. So, next time you are in Miami go by J. & J. to 
see L. I 


R. C. (Bob) Hill, manufacturers’ rep., writes in that 
has moved back to Jacksonville, Fla., 1523 Kingswood Road 


so will you please change your records accordingly? Bob 


covers the seven southeastern states which should make it a 
bit difficult to ever catch him at the above-mentioned 
dress. You can, however, try 


If you have put a circle around the dates of May 7-8 and 
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MODERN IN LOOKS...AND IN FUNCTION 
Cottonsmith SPACE AGE desk 


Correlated beauty and functional utility are ac- 
cented by this all-walnut desk, together with chairs 
and accessories. Drawers float on nylon glides with 
monorail center file drawer suspension. Adjustable 
brass ferrules complement brass pulls. Modesty 
panels and credenza doors of easy to clean Duran 
Clad in colors to match upholstery. Easily assembled 
and disassembled for space needs of the modern 





office. Write for details on the +700 series. 





COTTONSMITH SPACE AGE GROUP 
#795 Executive Desk with Conference Top 

#772 Settee * #715 Bookcase 

’ Credenza * #774 Island Back Chair 
New York Showroom—440 Fourth Avenue 


COTTONSMITAH ccrnirure merc. 
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Hedges 


puts EFFICIENCY 
into daily routines 





NO. 350 


PRESENTATION 


EASEL 





T M. copiered 


At last, a well constructed, 


reasonably priced lecturer's 


easel... which won't tip 


over! For sales presentations, 


lectures, demonstrations, 
displays. 


gy 


Ne 


: . 


/ 








CARD TRAYS 


HEDGES merc. co. 
2931 WENTWORTH AVE. 
CHICAGO 16, ILLINOIS 








$25.00 List Price 


FOB: Glendale, L. |. 


EASELS MADE OF WOOD STAND UP BETTER! 


@ 28” x 36” chalkboard with padholder @ 2 28” trays (2nd 

tray for storage) @ Easy height adjustment: 44” to 80° = 

Portable @ Compact @ Solid construction # Attractive finish 
Please write for literature mentioning this publication. 
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ANCO WOOD SPECIALTIES, INC. 
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9 to remind you to make that reservation for the Fourth 
District Convention at the Americana, Bal Harbour, Miami 
Beach, but have procrastinated up to this point, then DO IT 
NOW RIGHT NOW. Times a wastin’ an’ gettin’ shorter 
and shorter, the better rooms are gettin’ fewer an fewer an 
you will be missing the biggest and best one ever if you 
don't go. Governor Caldwell Harper and STC Secretary 
Charles Hucke have made another trip to the Americana and 
report back that final plans are all nicely fitted into thei 
respective places, advance reservations are coming in faster 
and faster, and from this point it shapes up as the one 
you would hate most to miss. Write now—give ‘em exactly 
who will be in each room and the type room desired. Ed 
Pratt will see to it you get just that. 

Judging from the “non contributing” factors this month's 
news gatherers must have stayed home all month or else 
have been too tired after the holidays to gather anything 
other than a bad case of “let Joe do it’ itis. No kiddin 
with the lone exceptions of Jimmy Wilson and Bob Hill they 
ALL stayed away. Even ole faithful “Inky” and “S. P.” 
Floyd dropped out. It’s times like this that give me the 


same ideéa so thus endeth a sad tale 


NSOEA Sales Management 
Seminars Create Demand for More 


I found myself engrossed throughout the entire course 


I hope this will be a continuing case for education (re- 
ferring to the Center for Continuing Education at Athens 
Gra.) 


Look forward to more Seminars on other subjects 


The Sales Managers Handbook alone is worth the entir 


egistration fee 
A professional job put on by professionals.” 


These are some of the comments made by retailers who 
attended the first NSOEA Sales Management Seminars in 
Athens, Ga., and Houston, Tex. where stationers with indus 
try experience of two years rubbed elbows with those of overt 
30 years of experience in sessions to “learn how to do thei 
jobs better. 

Highly praised was the material contained in the Cas 
Histories, the Sales Managers Handbook and the tape fre- 
cordings of actual selling experiences, all of which had been 
prepared by Harbridge House representatives following two 
years of direct contact with NSOEA members of all sizes 
operating businesses of varied departments and in locations 
all over the country 


Harbridge House, a Massachusetts firm of business cor 


sultants, planned the seminars with the assistance of 
NSOEA consultant, Paul E. Burbank, after first surveying 
the membership to determine its most urgent need. Sales 
management methods in the industry, it was decided, were 
outmoded in many instances. NSOEA retailers had most 
effectively modernized their establishments as far as out 
ward physical appearance went. The inner organization was 
not keeping pace 

The seminars were conducted on the Harvard Business 


School case history plan. Five days packed full of educa- 
tional and informational material with assigned reading 
each night including many pages in the Handbook and 
Manual, left those in attendance with a feeling that the nee 
was to go back home and look closely at their own opera 
tions with the anticipation of further: ation for man 
agement in other areas 

Benefits derived from the interchange of experiences and 
information luring coffee breaks mealtimes and witl 
room mates’ added to the value of the course, as did tl 


participation in discussions reflecting the thinking of 30 in 
dividuals. An interesting observation was the express¢ 
sire on the part of several companies and even individuals 
to attend at least one more of the later seminars at an- 
other location for this added benefit 
Harbridge House Instructors at Athens were Paul Ig- 
natius, Jr., and Mike Sanyour. Stephen Falk replaced Paul 
Ignatius at Houston and Pebble Beach. The seminar at the 
latter location has been held. 
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LIFETIME ACCESSORIES 









‘LL CHOOSE 
COMPARE THEM ALL . . You’ 


i : 











No. 204-GM 
- Garment Master 
Nx ) No. 1400 No. 150 
Scotsman || Budgeteer Nobilits 


| Costumer || Costumer } Costume 






No. 25 No. 17 No. 408 
Torchier Monarch Statesman 
Costumer Costumer 


— - — 























Ent 2 COMPLETE LINE FOLDER 
Standard AVAILABLE AT NO COST 
o Write today for the complete folder 
Gi» that contains all specifications and 


- price data of the complete VALCO 


y 


Line. It's designed to fit a standard 
file and includes separate reproduc- 
tions of each item. 


No. 504-WGM 


Wall Garment 
Master 
No. 1900 WGR 
Bel Air Wall 
Garment Rack 
No. 260 


ome FOR FOLDER of ENTIRE LINE 


Stand 








No. 56-8 
Regal Sand Urn 





Valco Company, Dept. 359 
1311 Ann Ave. 
St. Louis 4, Mo. 


Please rush file folder that contains spec. sheets ond price infor 


LIFETIME 


OFFICE ACCESSORIES 


mation of your entire line. | understand | om under no obligation. 


NAME TITLE 
COMPANY 
ADDRESS 

1311 ANN AVE. ST. LOUIS 4, MO. phone PRospect 6-2660 CITY i STATE 
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‘FILING CABINETS 
CONTAIN 


\ A\\\\ MY] 
SURERDEX 
// 
creee q 


MARK 


FILE 
FOLDERS 

















@ DURABLE 
@ ECONOMICAL 
@ READY COLLATED 








Because they're 
* QUALITY CONTROLLED 


to insure longer, 
more efficient use. 


* COST CONTROLLED 


to fit every budget. 











Your Choice of: 
MANILA: 8 pt.-9 2 pt.-11 pt.-13 pt. 
KRAFT: 8 pt.-11 pt.-18 pt. 
COLORS: 11 pt. 
FOR DEALERS: 
All this adds up to 
SATISFIED CUSTOMERS 
INCREASED SALES 
BETTER PROFITS 


FREE —- THE WARSHAW 
mieamrtto) MANUFACTURING CO., INC. 


One of America’s largest manufacturers 
of file folders and allied products 


1 MAIN STREET, BROOKLYN 1, N.Y. 
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5th District Notes 


PAT PATTERSON, correspondent 
3710 Grosvenor Road, Cleveland 18, Ohio 





Fifth District Regional Convention 
of 1959 at Sheraton-French Lick 
Hotel, French Lick, Ind., is only six 
weeks away. The dates are April 17 
& 18, with registration at the site 
starting at noon on April 16. Advance 
registrations are coming in steadily 
and the committees are preparing for 
what looks to be our largest conven 
tion to date. Advance registration will 
afford a savings of 10% and more to 





each registrant, so get ‘em in 


A planning meeting was held in Columbus at Hotel South 


t heavy 


ern on January 23, with a good turnout in spite < 
rains and flood conditions. The next committee and officer 
meeting will be held on March 21 at the convention site 
he convention plans are steam-rolling, and there will be 
both a ladies and men’s golf tournament. For the non- 
golfers, the rumor is out that there may be a gin rummy 
tournament. See you there. 


West Virginia Office Equipment Dealers Association will 
hold its spring meeting at The Ruffner Hotel in Charleston 
on Saturday, March 7. The confab will start at 2:00 P.M 
and President Fred Ashworth, Stationers, Inc., Huntington 
has arranged for an interesting program. After the meeting 
the Friendship Hour and a good dinner will be held 


Ralph H. Backus has resigned from Richmond & Backus 
Co., in Detroit, and is now affiliated with the retail division 
of the Shaw-Walker Co. branch in that city 


E. H. (Budd) Smith has resigned as manager of McKay's 
in Midland, Mich., and is relocating to the sunny climes of 
Cincinnati, Ohio. “Budd” is a really nice guy with a wealth 
of knowledge of our industry; he will head the purchasing 
of Ramsey Business Equipment, Pounsford Stationery Divi 


sion in that city 


The 1959 Cavalcade of Sales, sponsored by The Motor 
City Travelers Club, was held on January 28 at The Cal 
vert Catering Co. auditorium in Detroit. The renowned Dr. 
Herbert True was the principal speaker, and the meeting 
was well attended by travelers and Detroit area dealers and 


sale smen 


One of the newer retailers in the industry to watch is 
Queen City Office Suppliers, Inc., in the Cincinnati area 
Ray Magly and Ken Weigle, with 50 years of background 
and experience in the industry have formed this up-and-com- 
ing corporation. They are traveling four outside salesmen 
and will welcome catalogs from manufacturers. They ar 


located at 7 West Sixth St., Newport, Ky 


Eriksen's, In Toledo, Ohio, has announced that they 
will be handling only office machines hereafter at their 
Cleveland Jocation. Equipment and supplies will be handled 
at the branch in Columbus, Ohio, and at the home branch 


in Toledo 


Charlie Vieth, the affable representative of A. W. Faber- 
Castell Pencil Co., is busting his vest buttons again. His 
lovely daughter Adelaide has just returned from a year 
of study at The University of Vienna. She is Phi Beta Kappa 
at Allegheny College in Pennsylvania, and will graduate 
this May with a Bachelor of Science Degree. And perty, too! 


Jim Barrett, veteran Michigan traveler, is now represent- 
ing Smead Manufacturing Co. in that state 


Pete Kappas, Madison Stationery Co., Covington, Ky 
tells us that in his younger and stronger days he attempted 
to beat the elements and the rough old Ohio River by canoe- 
ing from Cincinnati to New Orleans. He made it as far as 


OA-—3 /59 

















Ma and. Mes Srtvard {Dowmon 
VENETIAN 

As end Mn Thunneth B Wanelon 
FLORENTINE 


OF and Sas AZom KH Benning 
FLEMISH 


VN. ond Mins. Roy d.00rd Coughton 
RIVIERA 


Wr and Wrs Arthur R Broderick 
FLORIDIAN 





a , My. and Mes. George R. Weryford 
let a pretty face stimulate sales for you! noua sr 


Mr ond Me: = - McK nley Ford 
Me. and Mics. en Bary Nichals 


trom ‘tae aoe r Wedding Line... 
most pope: f faces vo} an al yeas 
by ale 


joined lette in s ! 


sharper, more legi 


ky we We “a nq Line Catalog te 
selection of all the most asked-for les! Postpaid st 
address your requ jour Bi usin 


REGENCY THERMOGRAPHERS : 


commercial announcements and business cards 


wy 





















|| telephone tables 
Vv 


top name in any office--- 





, a PE pi >) 
| | “| | 7 For MORE PROFIT... faster 
L_/ oa | turnover .. . outstanding quality 
y on =] ee a ... trade - mark prestige . . .stick 
K chair mats with STEMPCO. Send for latest catalog. 








S 
ST eHlPtl HFG. All 2830 Roberta St., Dallas 3, Texas 
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MAGAZINE RACK 
(Small Size Available) 


PORTABLE 
BOOKCASE 


TUCK-A-WAY 
TYPEWRITER 
DESK 


v 


ALL-PURPOSE DUPLICATING TRUCK 
MACHINE STAND AND 
STORAGE CABINET 





Ei 


PORTABLE 
LECTERN 


TABLE MODEL 
LECTERN 


A 










SPEAKERS STAND 


F oe ee ee 
SINCE 1905 

‘ MANUFACTURING COMPANY 

212 Ontario St 





S.E.. Minneapolis 14, Minnesota 


C1 I am interested. Please send me full distributor infor- 


: mation along with samples of sales promotion aids 


| SS TiTLe 
‘ CoMPANY___ 
2 0  —EE 

< —_ ae STATE 
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Louisville, Ky. and had to give up. His sons, Jim, 23, and 
John, 19, tried it late in January, but couldn't make it 
either. But in their case, they tried it in a 15-year-old 
leaky rubber life raft, and at least beat Pop by winding up 


in Cloverport, Ky 180 miles away. The boys are football 
Stars at Xavier University in Cincinnati 

The Ohio Office Supply Co. in Zanesvill Ohio, was 
burned out in a disastrous fire recently. Plans are underway 
to continue busing is usual. Robert S. Kane is now repre- 
senting Invincible Metal Furniture C« in Michigan, 
northern Ohio, and northern Indiana 


HURRY UP AND GET WELL DEPARTMENT 

Larry Doyle, popular sales representative for The Gibson 
and Perin Co., Cincinnati, was stricken by a heart attack on 
January 19. At this writing, his condition is fair: he is in 
St. Mary's Hospital in that city. All of us wish him a rapid 


recovery 


SIR STORK FLIES ON 

Marlene and Harry Marshall, buyer at Lynn B. Emery 
Co., of Detroit 
girl, on December 3. They have named her Terry Marie. 


blessed with their third child, a lovely 


Leave it to Harry to beat Uncle Sam on the income tax 
Recently bumped into Tommy Thompson, Eagle Pencil 


Co., who has ited to Chicago in a managerial capacity 


tor the company. He misses his old friends in the territory 
and would like to hear from all and sundry. His address 
is now 2256 She: n Ave., Evanston, Illinois; phone UN 
+-7882 


PASSED AWAY 

Mrs. Laura Ellenbogen, mother of Kurt Ellenbogen, 
Arrow Office Supply Co., Detroit 
of 75 on Decemb Our condolences to tl family 
SEE YOU ALL AT FRENCH LICK 


passed away at the age 


Morris New Executive of Acco Products 


Robert Morris has been nar 
ecutive vice-president ot Acco Prod 
icts, a division of the Natser Cory 

For the past nine years Morris 


has been associated with the Mueller 

Co. of Decatur, IIl., manufacturers of 

Water and gas distribution and s 

ice products. The last five years he 
Id the position of vice-president 


ind general sales mat 


Following graduation tron tl 
Robert Morris University of Illino: vith major 
studies in law and accounting, Morris 

spent three years in the Navy in the European theate 


Electric Collator for Desk Top 





The Gatherette electric collator from Thomas Collators, 
Inc., shown here in use by Auchincloss, Parker and Redpath, 
New York City brokerage, has a one-cycle capacity of six 
sheets per set and a rate of 20 sets per minute. The port- 


able unit has been designed for desk-top use 
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JUST One OF THE MANY VERSATILE UNITS to be found only in the 63 
Group by Standard, this 
single-pedestal Gate Leg 
Desk aptly shows the ingen- 
ious combination of essential, 
distinguished contemporary 
design and practical-func- 
tional features 


The 48-inch top grows to 68- 
inches to help the user defeat 
floor-space limitations. Thor- 
ough Manufacturing, Fine 
Cabinetwork, lustrous Nat- 
ural Oil or Natural Lacquer 
Finishes as only Standard can 
incorporate in a product. 

Six basic Tables, fourteen 
Desk styles, fifteen Accessory 
Units, seventeen choices in 
Top sizes — plus design-inte- 
grated seating! — an unprec- 
edented simultaneous gener- 
ation of furniture units giving 
complete consideration to 
every office furniture require- 
ment! Write, Wire or Phone 
for complete details. 
Standard Furniture Company, 
Herkimer, New York. 














close-up 
on profil 
builders 





Mag Vt. 





C. L. BARKLEY & CO. 
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is the reason more dealers are 
more customers prefer Barkley 
Plastic Tab File Guides and 
Card Indexes, Angled, crystal 
clear plastic tabs are entirely 
above file cards to save 
valuable space too! 

Available in six color tints. 
Write for complete illustrated 
literature. 


Serving Stationers Since 1921 


selling, 
¢ 






There's 
a@ size to fit 
all standard file 
systems too, 


fi (ume 


i ity \ 





Manufacturers of Filing Supplies 


1220 W. Van Buren St 


@ Chicago 7, Illinois 


Horder’s Receives Elaborate ‘‘Thank You’’... 


John E. Gilun, a 
ok 

Chicago account- 
ant and winner of 
Horder’s, Inc , Sep 
tember 19 drawing 
held during its 
Famous Brands 





Value Days promo- 
tion, sent the Chi- 
cago 
concern this elab- 





stationery 


orate design, made 
with a_ typewriter, 
together with a 
letter of 
Gilun’s prize was a 


thank 


Rambler American 


automobile 








Mosler To Develop Blast Doors 
For Corps of Engineers 


A contract to design and develop blast doors capable of 

resisting high-yield nuclear blasts has been awarded 

Mosler Safe Co., Edwin H. Mosler, Jr., announces 
[he project undertaken for the U.S. Corps of Engineers 


is to develop standard blast doors and blast closure devices 


tne 


for use in protective structures on defense installations. Ac 


cording to Mosler, these doors will be designed to with 


stand nuclear explosions of high magnitude with impact of 
nore than 9,000 tons. The standardization should result in 
substantial cost and weight reductions, with subsequent sav 
ings to the government and subsequently to taxpayers 

The awarding of the contracts was based upon the per 
formance of the company’s vault installations at test sites 


during the 1957 summer shot series of the AEC 


Mosler is also working with the Corps of Engineers t 
develop blast closure devices that can be triggered or closed 
by the shock wave of the blast. These devices must be op 
erational after withstanding a full range of shock loadings 


Relocate Quality Park Warehouse 


A shift in Dallas warehouse facilities for the Quality Park 
Envelope Co., of St. Paul, Minn., has been made to carry 
larger stocks and provide better service to the Texas, Okla 
homa and Louisiana areas 

All of the company’s items and Ellingsworth Duo-tang 


covers will be stocked at the new address, 2150 Irving Blvd 


Dallas 7 
Ben Davis, sales representative for the three state area will 
have his office there, also. The phone number is RI 2-4983 


William Marion Co. Moves 


211 Cedar Lane 
to new quarters at 173 Lafayette St., New 


[The William Marion Co. has moved fron 
River Vale, N.] 
York 13, N.Y 


3 The new phone number is W Orth 6-5931 
1 


In addition to wholesaling to dealers in the states, the 
? 


company handles accounting and addressing machines for 


export 


NASFM Annual Meeting, March 12-13 


The fourth annual convention of the National Association 
of Store Fixture Manufacturers will be held at the Conrad 
} 


Hilton Hotel, Chicago, March 12-13. 7 be held in con 


junction with the meeting, will be the Exposition of Sup 
pliers to the store, bank and office fixture manufacturing 


industry 


OA-—3 /59 











O/ 





/59 








Chicago Locks...small, but 


It’s hard to believe that so much rugged se- 
curity and precision could be built into an 
office equipment lock. 

But Chicago Lock has done it. 

Each smartly-designed Chicago Lock is a 
smooth-working, close-tolerance mechanism 
that enhances any appliance and provides the 


sure protection your customers want. 


Plan now to install Chicago Locks or locking 
mechanisms in the wood or metal equipment 
you make. In Chicago Lock’s broad line, 
you'll find rugged, precision-built models for 
all types of desks, cabinets, lockers and strong 


boxes ... and all at reasonable cost. 


Write today for your copy of our catalog which 


displays the entire Chicago Lock line. 





CHICAGO LOCK CO. 


2016 NORTH RACINE AVE. + CHICAGO 14, ILLINOIS 





OA-3/59 





157 













No. 6912 Executive 
Posture Swivel Chair 
(Foam filled seat, back ) 





No. 67 Arm Chair 


(Foam filled seat, back 


5 


Office Chairs by Monarch, exclusively de- 
signed by Norman Hekler Associates 
beautify any office . . . are scientifically 
planned for comfort . . . give years and 
years of service. They’re your calling card 


to better business 


Catalog and 
mats on request 


Seen at These Showrooms— 


MONARCH Executive Interiors Inc 
440 Fourth Ave. 1019 22nd St., N.W. 
New York City Washington, D.C 


MONARCH 


FURNITURE COMPANY, INC. 
HIGH POINT, N. C. 





Better Chairs 


etter Business! 


7th District Notes 





CHARLIE CORDRAY, correspondent 
914 W. 801, St., Bloomington, Minn. 


Home on The Range. Our foreman 

Larry Johnson said he will be gosh 
dern, his side winder partner Earl 
“Hop-Along” Collins swears that this 
here comin’ shindig in Duluth this 
June will be the best dad blasted con- 
vention he heerd of in these parts 

9 Our dealer chieftains Governor How- 
ard Schaub and Ned Safford claim it 
will be all on a Paul Bunyan theme. 





Old Timers Column (taken from 
column printed in February 1939) 
“Ben Gustafson is extremely proud of his four-month-old 
strapping boy, and is already making plans to break him in 
as a junior salesman in his A & E organization.” “Ask Luke, 
the duplicator man, how he was stranded in the ‘sticks’ early 
in January, no hotel, no lodging of any kind available — 
and how did he get home? Paardekooper knows the answer, 
but won't tell.” “Dean Perdue, the Klipto Man, says business 
is fine, thank you.” “Merrill Hasty, the Sengbuscher Singer, 
attended the annual sales meeting in Milwaukee, January 9 
to 14. Merrill says the girls in the office have the wrong 
slant on the sales force, and that this was proved during the 


sales meeting, as even the salesmen can write poetry 


Sagebrush Sayings. Top cowhand Goodhand was scen 
aworkin’ his diggins in Milwaukee. His better half was seen 
taking pot shots with those so-called pitcher machines 
Northwest Bowlers Northwest Stationers of Duluth 
Minn. — are in second place in the Merchants Classic League 
in Duluth. Their team has the highest three-game series of 
the season. Co-captains are Dick Sundberg and Oscar Nor 
deen. 


Last-Fall-Hunters Fred Johnson, A. & E. Supply, Dulut! 
and Stan Ness, Weygant Goodspeed Co., Duluth, still hav 
their freezers packed with deer and pheasant. Perhaps they 
will practice the good neighbor policy and hand out some ot 


their loot 


Openings. Farnhi S Stationery 1s Opening a new stor! in 
Midway St. Paul. It will be located at the new shopping cen 


ter at Snelling and University 


Howard Loomis of Glove Office Furniture has moved t 
new quarters at 1011 S. Marquette with real lush quart 


ind parking lot 


Northwest Travelers 


Sales Rally Well Attended 


Attendance at the Northwest Travelers th Distri 
ond annual sales rally, held at the Calhoun Beach Hotel in 


Minneapolis, surpassed expectations of the planning cor 


mittee. A well balanced and full program was credited wit 
t! results 

Paul Mills, of Sales Power, New York City. fulhll ad 
vance promotion with an interesting and captivating talk 
Speaking Well and Selling Well.’ Homer Lay, manager ot 
NSOEA, reminded attending members that they all heard 


many times the faults of their selling practice and spurred 
them to do something about it. John Christianson, of Quality 
Park Envelope, also was received enthusiastically 

An additional point of satisfaction on the part of the 
lealers was the shop clinics. Each shop was manned by 
Traveler witl uch product information which he gladly 


furnished 
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It Takes a 
Full Line... 


As a modern retailer, you know greater profit depends on faster 
turnover. Buying more and more items from a Full-line Whole- 
saler enables you to carry less inventory—lets you make full use 
of every square foot of store space. The well-stocked store, with 
effectively displayed merchandise, attracts customers— gets more 
store traffic. Having a greater variety of fresh merchandise 
achieves faster turnover—makes you more profit. 


The Full-line Wholesalers listed here will give you merchandis- 
ing help. They welcome mail orders—write today. Ask your 
Full-line Wholesaler why it takes a balanced inventory and rapid 
turnover to make the biggest profit on your dollars invested. 


Balanced inventory + rapid turnover = more profit for you 


Names of Sponsoring Wholesalers 
(location points of warehouses) 


ASSOCIATED STATIONERS 
SUPPLY CO. 
Chicago, Cincinnati, 
Charlotte , N. C. 


Miami, Jacksonville, Tampa, Fla. 


BAINBRIDGE KIMPTON 
AND HAUPT 
New York City 


BAINBRIDGE-MARYLAND 
Baltimore 

BAINBRIDGE-SOUTHERN 
Charleston, S.C. 

BROWN BROTHERS, LTD. 
Toronto, Vancouver 


BUNTIN GILLIES 
Hamilton, Ontario 


CARPENTER PAPER CO.— 


FEDERAL STATIONERY CO. 
Kansas City, St. Paul, Denver, 
Ft. Worth, Houston, Okla, City, 


CENTRAL OHIO PAPER CO. 


Columbus, Cleveland, 
Charleston, W. Va 
Indianapolis 


J. K. GILL CO. 
Portland, Oregon, Seattle 


A. |. GOLDBERG 
New York City 

KERR PAPER CO. 
Amarillo, Texas 


MUTUAL PAPERS 
Detroit 


S. P. RICHARDS PAPER CO. 


Atlanta, Georgia 


A. L. SALOMON 
New York 


SCHWABACHER- FREY 
COMPANY 
San Francisco 


STATIONERS CORPORATION 


Los Angeles 


STATIONERS DISTRIBUTING 
co 


Fort Worth. Houston 


UNIVERSAL MANUFACTURING 


STATIONERS 
Los Angeles 


UTILITY WHOLESALE 
STATIONERS 
Chicago 


FRANK A. WEEKS MFG CO. 


New York City 


WARWICK BROTHERS 
AND RUTTER 
Toronto 


ZCMI WHOLESALE 
DISTRIBUTORS 
Salt Lake City 





OFFICE SUPPLIES AND EQUIPMENT WHOLESALERS DIVISION 


Gy 4, | : ; a . 4 
W olecake Ftetiomas fencadlim 


1609 SHERMAN AVENUE, EVANSTON, ILLINOIS 
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8th District Notes 


IZZY VODA, correspondent 
2001 S. Hanley Rd., St. Louis 17, Mo. 





Co elebrated its rt! inn 
Wolferman's Empit 


The Demaree 
versary January, 
room. The firm was founded by the late ¢ 
still is managed by Mrs. Demaree, who is president of the 
company. All employees and their husbands or wives we 
guests of Mrs. Demaree at the dinn 


Stationery 
with a dinner 


B. Demaree and 


Don Marshall, formerly with Federal Stationery of Kansas 
City, Mo., has taken a job with Raytown Office Supply C 
of Raytown, Mo. He will be on t! itside calling on a 
counts in Raytown and surrounding area. Good luck, Don 


on your new venture! 


It is with deep regret that we announce the nation of 
Maxwell Anderson as vice-president of the Mid-W 

ers Club. Max is unable to continue because of 
stances beyond his control. He 
a member of our club Maxwell's resignation 
G. Max Keating has been moved u; hill the vacancy. Also 
Max has been appointed general chairman, for th 
Congratulations, Max! 


Travel 
circum 
will, of continue as 


course 


Because of 


Travelers 


of the regional convention 


In accordance with our by-laws, the executive committe« 
have appointed James (Jimmy) O’Brien as ond vi 
president. Jimmy is well known to dealers and travelers 
throughout our district and we feel t 
of the appointment. Jimmy travels Oklahoma, Kansas and 
Missouri for Boorum & Pease Co. G: uck Jit 


Please let's co-operate in this year’s 8th Regional Con 
vention by constantly reminding tl lers, and each othe 
to attend this year's meeting. Have 
tions in now. For Hotel, Arnold 
Staty. Co., 1330 Walnut St.. Kansas City 


end ¢t ( d 
Hoppe, Gallup Map & 
Mo. For Registra 
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Noll Furn 





i 


shes Business Machines... 








Noll Business 
equipped the cashier's 
Mortgage Co 
X business machines 
of the firm are by Frank Wolf & Co. of the 





. 


Machine Co. of Philadelphia completely 
department of The Fidelity Bond & 
f Philadelphia with high-speed lo-key Addo- 
Decor and furnishings of the office 


ame city 


tion. Ray Kline, Security Stationery Co McG St 
Kansas City Mo 
Froehle, Wallace Pencil Co., is now 


William (Bill) 


his new tert 


quarters in San Francisco 


Russell, for 
( ity Okla 
Supply C 


; 
Or 






West Coast. Bill will have hea 
The best of everything, Bill! Dave 
any years with The House of Wren, Oklah« 
taken a position with t City Off 
Oklahoma City, Okla. Good luck, Dave! 


itory on the i 


has now 


ar | 


ndsome custom-built cabinets in the 
fine nd-rubbed hardwoods...with a 
spacious refrigerated compartment and a 
separate unit for liquor and glassware. 
9 distinctive models for home and office. 
Now available: Refrigerator Assemblies 
for Built-ins. Write for illustrated brochure. 





9-07 34TH AVE., LONG ISLAND CITY 6, NW. Y.. 
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LOOK! 


A COPY MADE ON A 
THERMO-FAX* COPYING MACHINE 
SO BLACK AND BOLD 
THAT IT’S AS 
LEGIBLE AS THE ORIGINAL! 













St ee 
~ ot = ] 


ps sores 
Po | Shue 
Ne “in 


SHEAFFERS 
Five pack 


Sky ante 


pc anmamen! 





~ ne 

















famous Top-Well bottle for 


n fler's Seoctel beusteln pon, WRITING” FLUID 





e, 19¢, 4-ounce, 29¢ ORIGINAL j 
Sat ey tethers seta This actual demonstration is proof positive! 
heaties’s Sietesat Caumtein tan sit 
S-pack, 49%, 12-pock, 98¢ ABOVE you see a photograph of the original, 


a complicated exercise written with Sheaffer’s 
new Permanent Jet Black Skrip writing fluid. 
Its exclusive and invisible element, RC-35, 
protects writing on valuable business records. 


Pass the good news along to your business accounts: hand- 
writing need no longer fade or disappear with reproduction. 

Now, Sheaffer chemists have developed a new writing fluid 
formula whose handwritten message you can reproduce with- 
out fear of losing a single letter. And, like all Skrip writing 
fluid, new Permanent Jet Black won’t feather or fade...starts 
instantly, writes smoothly, dries quickly! 

Here’s an exclusive new product specifically created in 
answer to a great demand. A demonstration of how Sheaffer’s 
new Permanent Jet Black Skrip writing fluid reproduces will 
produce sales for you! 






REPRODUCTION 


And here is a photograph of a reproduction 
made from the original. Note the clean-cut 
legibility. And Sheaffer’s new Permanent Jet 
Black Skrip writing fluid is the only com- 
pletely soluble dye-type writing fluid which 
will reproduce satisfactorily on a Thermo- 
Fax Copying Machine! 


*A product of Minnesota Mining and Manufacturing Company 


© 1909 w.a.s.r 
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No need to be 
low man 

on the 

totem pole... 


Sales ZOOM 
o Gp opel with 
he VUTIE bene / 








GIFT WRAPS 
» 






CUTTER BOX ROLLS 


PACKET FOLDS 








NAPKINS 





FACIAL QUALITY ALL-OCCASION FLORAL 











TABLE SETTINGS 


BANQUET 
TABLECLOTHS . 
vs MATCHED ENSEMBLES 








CREPE PAPERS 


FLAMEPROOF FOLDS 
AND ROLLS 






Sus & 
ta 
ae VS 
ee i ~s 
. ate 4 “BIG BULK’ FLAMEPROOF 


STRIPED ROLLS 


Tle, 
ape. Goods 


TUTTLE PRESS COMPANY 
APPLETON © WISCONSIN 


FLAMEPROOF STREAMERS 








4 YORK: 1123 Broodway 
new vor ORegon 5-8590 
acker Dr 














9th District Notes 


CHARLES C. MCDANIEL, correspondent 
4909 Overton Ave., Fort Worth 15, Tex. 





I am sure that most of you have heard of the death of 


our beloved Gov. Earl Story in Tyler, Tex., January 19. It 
was a sudden shock to all of us though we knew that Earl 
had a rather serious attack several years ago. It is hard to 


believe that such a person was called so early. I could writ 


volumes about his willingness to help others with his sound 
advice, personal effort or cooperation. However, it merely 
would be repeating what we al! know 

It is hard to realize that he will not be present at the 

gional convention to receive the plaudits of the dealers 
and travelers for the untiring effort he expended in behalf 
of the meeting. On behalf of the travelers and dealers, the 
ers of NSOEA 


I extend to Mrs. Story and family, and his associates, out 


manufacturers, the regional and national off 


epest sympathy. We will truly miss him 


I have a little note from the Dixon man, Tom Flaherty, 
that Otto Schlamme, Otto Office Supply, Houston, is ex- 
panding his store again. He has taken the adjoining space 
at 2432 Times Blvd. to be used for furniture display and 


warehousing 


Troy McNeill, formerly with Wallis Office Supply, Ft 
Worth, has moved to Jackson, Miss. and is associated with 
Barefield Co. in its wholesale paper company. Best of every 
thing Troy, in your new connection 


Chester Meaders, Ferrell Office Supply, Arlington, Tex 
has resigned his position as manager and has moved to Mi 
land, Tex. He is manager of the office supply department of 
Riley's, blueprinting and engineering supplies, recently pur 
chased by Majestic Reproduction Co. Ft. Worth. Congrati 


tions, Chester 


Bill Shanklin, Stationers, Inc. Houston, Texas has resign 
and moved to Ada, Okla. where he will headquarter in his 
new connection with Southwestern Staty. & Bank Supply 
Bill will travel the southeastern section of Oklahoma. Good 
luck to you, Bill 


A very hearty congratulations to Bill Putnam, Stationers 
Distributing Co., Ft. Worth, who has been appointed sales 
manager of this firs as well as of its associated company 


Wholesale Office Equipment Co. There should be another 
feature on this elsewhere in this issue. Will us peddlers 
have to send in an engraved card now, Bill? Jimmy Fowler, 
of the Houston operation of Stationers will move to Ft 
Worth and take over the territory that Bill covered. Best 
luck to you, Jimmy 


> 


Have you made your reservations for the 9th Regional 
meeting NSOEA in Dallas? This will be one of the most 
outstanding meetings we have ever had and you can't afford 
to miss it. You will be receiving more and more publicity 
mailings these next several weeks. Be sure and read thes¢ 
mailings. They will pinpoint the highlights of the conven 
tion. Remember you get a five-day package deal on you: 
rooms if you come in Friday or a four-day package, come in 
Saturday. Write the Statler-Hilton right now for your roo: 


The TOMDA | Xas Ofttice Machine Dealers Assn 1S 
holding its annual meeting at the Buccaneer Hotel, Galvestor 


February 27-28-March lst. Hope you office supply deal 
who have machine departments will send your machine 
to this meeting. I am advised that a good number of display 


booths have been sold and new equipment will be show 
Drop by booth 22 and visit with me and Roscoe Benge 


Sorry I missed getting the column in again last mont! 
look a Christmas vacation back east with Vera's folks. Hop 
it won't happen again. 


I have no further word regarding the Havana cruise 
vention for 1960. Will try to get some intormation for next 
issue. Last I heard, another mailing will go out to see if 
the dealers are interested in having this deal. Perhaps the 
revolution may blow the whole thing up. Well—we could go 


to Jamaica, couldn't we 


OA-3 /59 











OA 
























CURRIER 
sy Sy CUALITY 
LINE 


"a % OF OFFICE AIDS 
Pes 


CURMANCO LETTER SORTER CURMANCO 
WITH NEW SLOTTED SHELVES SORTING TRAY 


Sorts, classifies, distributes papers Daily Business Sorter! 
of daily work. Sloping trays catch 
and hold the papers. Each tray has Active papers can be re- oe 
front edge cut out. No posts to ferred to instantly, open ‘gy 
dodge. MIST GREEN — OFFICE like a book for fast easy 
GRAY — OLIVE GREEN — COPPER observation when used with A-Z Index 

TAN — BROWN Folders or Tab Guides, corrugations 

in the bottom prevent slipping 

f s : No. 115 Letter Size, Without Index — $4.00 
No. 202 ne ter size, < trays ime net ~ 00 No. 116 Legal Size, Without Index — $5.00 


204 Letter Siz e, 4 trays ncl base-—S$6 50 
205 Letter Size, 5 











CURMANCO STATIONERY AND 





’ 5 trays incl. bas 7.50 
i i, ever ENVELOPE SEPARATOR 
CURMANCO 
STATIONERY SEPARATOR Fits into desk drawer. Has four Letter-size and 
Fits into standard typewriter desk drawer with one-half-size trays, also pockets at end to hold 
ut papers catching when drawer is used a good supply of both large and small business 
nches high, 4 letter size and l-half size trays envelopes. Keeps stationery and envelopes handy, 
Holds 200 sheets. 87%” x 18” x 3” Electrically clean and ready to use. 3” high x 9” wide 21 
wlll ~6=ss- welded one piece. Not ADJUSTABLE! long. No. 311 Letter Size, | boxed — 
“BB No. 310 Letter Size with 5 divisions, wt. 4 Ibs—$4.50 SAVES STENOGRAPHER'S Wt. 5 Ibs, ......-..0seeeeereeevens ad 
. TIME! MADE OF ART 
; CURMANCO STEEL, ELECTRO-WELDED 
7 CASHIER'S PAD RACK INTO ONE SOLID UNIT. 
Every business has various pads, bank checks 
receipts, contract partial payment, delivery CURMANCO 
h—J and service forms. This rack holds each in an easy to reach place CORRESPONDENCE SEPARATOR 
aves space and confusion. All one piece welded steel. Hollowspace Meeps letters, price lists, folders or catalog 
: Po eo $4.00 separated for quick, easy reference. Special 
lo. 566 ~ Six Packet O°xa's oa, MORE THAN SO sizes made to order Not adjustable. Distance 
68 Eight Pocket 8”x9%/2"x5! $5.00 etween upright 134”. Label slot each side 
ee OTHER ITEMS IN foo in ie entne 





=== LINE! 6 Ibs. $6.00 
S WRITE FOR Oe CURRIER MFG. CO. 
AND DISCOUNT T SCHEDU 2448 W. Larpenteur Ave., Saint Paul 13, Minn. 
THE COMPLETE QUALITY LINE OF TIME SAVING STEEL OFFICE A/OS 


UNGROUND 
BALL BEARINGS 


For the Office Equipment Industry 


ILIAN 


Long life and service are assured you because — 
All component parts are machined from steel bars. 
2. Each component part is properly heat treated. 
3. Every Kilian Bearing is designed for a specific application. 
Neoprene and Nylon tired outer races are avail- 
able where quiet operation is desired. 





, ave é - "yO a" y65/e $} 
> 3 i " O Ten Pocket 8”x912"x6 $7.50 THE COMPLETE No. 105 Letter Size with 5 divisions Wt 








DEALER 
CATALOG 

























Distributors in All Principal Cities Catalog on Request 


KILIAN MANUFACTURING CORP. 
SYRACUSE, NEW YORK, U.S. A. 








ASSOCIATED Kilian Manufacturing Corp. 
COMPANIES: (Canada), Ltd. Kilian Steel Ball Corporation 
90 Queen Elizabeth Blvd. Toronto 14, Ont. 100 Wellington St., Hartford, Conn. 
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MORE SALES 
NEW PROFITS 


with MODEL 99 


Nhutn Aieiie 


Spirit Process Addresser 














Now with 
“AUTOMATIC DRIVE” 
on moistening roller 


»» (poration 
»Eqsie! Ope Higher Spe <a Prints 















NEW PRECISION ADDRESS 
CARD FEED — GREATER CARD 
HOPPER CAPACITY 


assures high speed — trouble free operation 






Designed for FAST, LOW COST addressing of: 
ENVELOPES @ POSTCARDS @ CIRCULARS e@ STATEMENTS 


NO PLATES - NO STENCILS - NO GELATIN - NO INK 








Prints from paper address slips prepared 
in a standard typewriter —or written with 
a ball point pen. 


Address card has ample area for keeping 


records. Use it for record information as well 
as address information, if you wish. 


NATIONALLY ADVERTISED * FULLY WARRANTED 


For further information write or call 


MASTER ADDRESSER COMPANY 
6500 OA West Lake Street Minneapolis 26, Minnesota 


America’s leading manufacturer of low cost 
spirit process dressers ond duplicotors 
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10th District Notes 


GEORGE E. WHITE, secretary 
Rocky Mountain Travelers 
P.O. Box 3244, Denver 18, Colo. 





Travelers can be an important factor in the distribution pix 
ture this year with more and better dealer contacts, a word 
of caution here and there and some sound buying and stock 
ing advice. Selling is our profession not simply writing up 
an order, then shoving off in a hurry. This sort of approach 
pays off to all concerned. If we want the dealers’ confidence 
we must justify it. Just threw this in for free. No offense 
intended, mind you. We're merely human I hope 


Our thanks and congratulations to the industry trade 
journals for their well-planned and meaty initial 1959 issues 
Folk behind these publications render a valuable service 
keeping us informed and educated as well. They all de 
serve our support and appreciation. 


Quietly working towards the count down are the officers 
and committees of the 10th District and Rocky Mountain 
Travelers Club, busy with preparations of the up-coming 
convention at Albuquerque. This is just 110 days away from 
time this is written. Your responsibility as a Traveler is two- 
fold: one, to arouse dealer interest and encourage their sup- 
port and attendance; two, to inform them of the Dealer 
Salesman of the Year Contest and urge them to enter con- 
testants. The dealer has much to gain from this effort 

PEOPLE HERE AND THERE IN THE 10TH: Denver 
area dealers report greater business activity. Our good 
friends Bob Blasingame and ‘E. J.’ Krinner have dissolved 
their partnership (Colorado Office Supply) with E J retain- 
ing the business and Bob establishing Industrial Stationery, 
Inc. Our very best wishes to your both, Bob and ‘EJ’. 


To each his own. Travelers in and around Denver enjoyed 

we use this term broadly — a winter outing at Winter 
Park up over Berthoud Pass recently. A chartered bus took 
the party up and over. Those who went had a really great 
time. You see, it was just 25 below zero, the coldest day for 
a long time. Some failed to show, understandably 
chicken? We hear also some of the boys are gathering, with 
their belles, for a weekly home party — to play cards per- 
haps. That man George Feeley (Dennison) came up at 
years’ end with some prizes in a company contest. This 
likable fellow took home a hi fi, handful of golf balls and 
some money bucks. Congrat, George. 


Down Colorado Springs way veteran dealer John Green 
(Democrat Publishing) recently took a tumble, came up 
with few broken ribs. Recovered now and back at his desk 
And we congratulate efficient Bill Dollar of this same con 
cern appointed store manager after many years faithful 
service. Travelers wish you well, Bill. At the Out West 
Printing & Stationery corral Bill Mason III was honored 
with election as YMCA director recently. Every man owes 
something to his community and Bill's no exception in doing 
his part. In this same outfit is Ralph Shoemaker, recovering 
from a recent operation. Adding to all this activity amongst 
dealers was the excitement of Al Merritt (Western Office 
Equipment Colo Springs) whose car caught fire east of 


town. Insurance all in tip top shape, Al? 


In and around the 10th hitting the trail and beating the 
bushes was Glen Martin, (Kerr Paper). And we also met up 
with Jim Ellertson, mfrs. rep., Carvel McWilliams (Glob 
Wernicke), Jim Woolly (Parker Pen) and Dan Koss, mfrs 


rep., most of em with pencil and sales book handy. There 

must be happenings with, and to, dealers and travelers els 

where in the length and breadth of this great 10th district 
- we're quite nosy but still can't be everywhere so why not 


give out with some news, just a little 


Just had a chat with Lloyd Johnson, Jr. (B&P). Traveler 
membership remains healthy with some growth but there 
are a number of men working this area who should be iden 
tied with this group who are active in the betterment of 
the industry. A good sign—we are now receiving voluntary 


applications for membership 
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VA Aw, 


HE’S DEMONSTRATING 


PLASTISOL 


THE NEW ALL-PURPOSE CARBON PAPER 





One weight, one finish! Plastisol handles every typing re- 
quirement with every typewriter. 

Outperforms them all! Plastisol delivers clean, permanent 
copies with the uniformity you’ve always wanted. 

See it in action! Plastisol carbon paper will be demonstra- 
ted without obligation in your office. Write or phone for an 
authorized Columbia representative to call. 


saan ere , 
—. iS hs qu 
PUES a 
o)} BY 
[Se Fy 
manne. Kal n° 


COLUMBIA RIBBON & CARBON MFG. CO., INC., GLEN COVE, NEW Lesbians RIBBON & CARBON PACIFIC, INC., DUARTE, CALIFORNIA 
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IS YOURS A 








“QUALITY MINDED” 
TRADE? 


All stores can’t sell quality. Many se 
try. But some insist on serving their trade ‘a 
the best value for the money. These are . 
stores that search the market for quality pro 


ucts at a fair price. 























just won't 


measure up to these 
In quality and sub- 
rigid covers. In 


Maple Leaf products ' 
standards in every detail. | 
ble 
stance of paper. In durable, 
the “non-slip’’® edge of stenographers’ note 
books. In the wire binding. in ruling sae 
In full page and sheet count. Yes, ye gees 
products even have the “look” and ‘tee 
of quality. 
ur trade with the 


insist on serving yo : 
If you investigate Maple 


best value for the money, 
Leaf products. 
and sheet count 


ity, substance 
Paper quality y cheaper — 


fully guaranteed. You can bu 
but you can’t buy better. 





MAPLE LEAF 
Manufactu ung Go., Ine. 


YORK 
EMPIRE STATE BUILDING, NEW YORK 1, NEW 


- | 
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13th District Notes 





Milton Stone, Correspondent 
320 Broadway, New York 7, N.Y. 


Dick Karasik (Jaclin Stationery - 
Frank A. Weeks Mfg. Co.,), a rapidly 
rising star in the commercial sta 
tionery firmanent, was elected the 
new president of the Stationers 12:30 
Club of New York at a meeting at 


tended by an alltin record number ' 
ot embers. W e all wish Dick a won 
lerful term in offi 
Mrs. Sophia Ehrlich proudly an- ] 
nounces the opening of the new 


quarters of th Stationers Association Milton Stone 


of New York and the Eastern Commercial Stationery Shov 


at 485 Fifth Avenu Che offices are functionally equippe 
in the latest mode of office furnishings, and Sophia shows 
them to visitors with great pride 


Martin Moldow and Carl Judkoff, general chairmen re 
spectively representing the Metropolitan Travelers Club and 


the Stationers Association of New York fi the Eastern 
Commercial Show. held a kick-off meeting in January that 
vas attended by virtually all the chairmen of the several 
committees as well as many members of t committees 


A broad program was laid out for the next show. Octobet 
17 through 20, and there is every reason to believe that this 
show will be an ey n Digger and better success tl nits pi 


Governor Al Pickar of District 13, President Emil Con- 
treras of the Metropolitan Travelers Club. President Car! 
Judkoff of the Stationers Association of New York. are 
proudly talking up the wonderful program that they 


arranged tor the combined meeting to take place at the 
Brass Rail, 100 Park Avenue, on March 12. Charles (Chuck) 
Mortensen, general manager of NSOEA. is con ing up fros 
Washington to address the meeting, and O. F. Richard- 
son, sales manager of the Minnesota Mining and Mfe 
Company, ts coming from St. Paul to deliver a dynar 


talk on salesmanship. And Florence Chadwick, the famed 
channel swimmer, will come in from Grossinger's Hotel to 


tell about some of newest facilities added to this famous 


resort where the Region 13 convention takes place on June 
15-16. She will also relate some of her experiences in sports 
The ofti furnitur industry bade a Sad tarewell to Leon 
Davidman of M. Davidman & Bros. Many trad representa 
tives attended tl ral of this fine gentleman. He left be 
hind only peoy ould speak well of hi Mac Danzig 
innounced that | t became Bar Mitzvah in reaching the 
l3th year of his a iation with the Arrow Fastener Cort 
His vy triend 1 their congratulations to this I] 
liked " 
Governor Al Pickar has been pursuing the idea of ating 
a formal cours tf training at one of the New York or Nev 
Jerse oll t pare qualified men and women for 
in the stat ry and printing indust He w 
velcon iny suggestions, stating that it is long been a 
problem to find qualified personnel. Co-cha n Ed Golden 
ind Arthur Foley Eastern Office Furniture Show 
port that t ror March | 5 at tl New Y 
Trade Show Building is selling very well 
An innovatior i be the opening to atter n on Mon 
iy Ma 3) customers and pros! ts of deal 
rs as well as architects, engineers and industrial designers 
A big attendance, probably a record attendar is expected 
t tl third sl being run by the Offureps Club of New 
York. All offi turniture dealers and their enti staffs of 
nn will b fit attending 
Venus Sales Representative 
Burt Kayser has been appointed southern representa 
tive for the Ven Pen & Pencil Co. His t itory include 
Texas, | siana, A and Mississippi 
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by popular request GUSSCO presents 


Transfile i the popular 











H 





L\ LWA ke 





\ Xu 


Now TRANSFILE Steel Reinforced Fibre 


Board Files match the new look of modern offices. 


The new gray finish added to all the features of low cost filing and 

inding which they have long been renowned, firmly establish 
TRANSFILE Files as the finest value in fibre board files. For surprisingly 
| vout The GUSSCO line of “Filing and 
supplies is complete. Our 


w cost y istomers can keep all their semi-active and inactive records 
} hnding 
th » tice 








TRANSI 


— —s 
ILE Files can be stacked as high and wide as desired. The 
d Inter! 
ght of t lrawer and contents supported on steel, the drawer 
risingly easy 
finish TRANSFILE Files 


sizes. Put these new gray 


Send your order now 


Also manufacturers of “TRANSFILE” FILES — “GUIDE-O-FOLDER” 


k feature welds them into staunch batteries. With all the 





— “GUIDE-O-FILE’ — 


dealers know they can always de 
pend on us for good quality and 
uniformity. All GUSSCO Products 
always represent the best “buy” for 
the money 


“GUIDE-O-TRAY”’ 


GUIDE SYSTEM & SUPPLY CO. 


335 CANAL STREET 





WEST COAST REPS. — GUSSCO SALES INC., 337 WINSTON ST., 
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NEW YORK 13, N. Y. 
LOS ANGELES 13, CAL. 
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14th District Notes Honored for 25 Years Service... 


BUD SPANGLER, correspondent 
3510 S. Garfield Ave., Los Angeles 22, Calif. 


SUNNY SIDE OF GOLDEN STATE TRAVELERS 





Newly-elected officers of the Golden State T: 5 Cl 
are: president, Willis I. Clark, mfrs’. rep., Bankers Box C be 
first vice-president, George D. Frey, Charles R. Barry ¢ 
second vice-president, Phillip Van Culin, Wilson Jones Co 
third vice-president, Stewart B. Anderson, Jose] Dixon 
Crucible Co.; secretary, Ivan Cornelius, Northern State En 
velope Co.; treasurer, Robert L. Blair, Joseph Dixon Cruci 
ble Co. 

The club wishes you all congratulations and good luck 
with 1959 and will not forget th omplishments of 
retiring club officers, President Bill Lashbrook, Vice-presi 
dent Bob Lauterjung and Treasurer Loyal Carlon 

Speaking of old soldiers, Jack Folster was down f1 San 
Francisco and he sure won't fade iy. Jack and Ernie 
Daniels were filling in we young bucks on the good old days 
at the Monday luncheon at the Roger Young. Nice to see Mies Masien C. Fenciow, eiaiiswative cesistont of th 
you, Jack. Victor Safe & Equipment Co. office on Payne Ave., New 

One of the young bucks, Loyal Carlon, just mn a $300 York City, receiving wrist watch in recognition of her 2 
U.S. Bond best in sales for Bates years service with the company. Making the presentati 

THINK Las Vegas Desert Inn, M 8-19 is Allan Murray, national sales manager, and George ! 

While casing a Brink's truck at Christmas time. I saw it ton, manager of the North Tonawanda offic« 
pull up in front of Southern California Stationers. The driv 
er was St. Nick, or was it Fred Wallace? A silver Christmas 
was had by all. 

THANKS to a successful Christmas party, a contribution lo Al Baugher, who wrote the Sunnyside of The N 
was made to the Boys and Girls Aid Society of Altadena 1958 Thank you from the Travelers t one beautit 
Calif. job 

Tony Love flew into town from Florida where he and his HELP! Any news items will be appreciat 
wife have been vacationing for a mont! umn, as I'm new at this task 


PLENTY OF PROFIT IN SELLING 


Tih ks 
“a CHANGEABLE LETTER = 


—_— ! SULLETIN BOARDS 
DIRECTORY 


-_ S| CORK AND CHALK BOARDS, NAMEPLATES, METAL 































SIGNS, OFFICE ACCESSORIES...With such a complete 
line of Bulletin Boards and Directories, DAV-SON 

wOOoD OR gives you the widest possible sales opportunity. No 
METAL FRAMES matter what your customers need, you can meet 
their requirements with the largest, the finest, the 
best known line of its kind now on the market. 














WRITE today for complete literature and details on 
DAV-SON's profit-maker franchise. No inventory . . . no 
stock necessary! 




















1 i 


AMERICA’S MOST COMPLETE LINE... . DAV-SON = 
SINCE 1932 no 


A. ©. DAVENPORT & SON, INC. 


Dept. OA 311 North Desplaines Street . Chicago 6, Illinois . Telephone: STate 2-6683 . 
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Vv Steelcas« 1300 Series 
nave worked together to 


v beauty, a crisp new 


ealistic and offer vou a 
ested in handling this 


ine, write or call today r details of our exclusive 


Steelcase Inx ; Dept ©, Grand Rapids, Mik higan. 


Canadian Steelcase C. Ltd., Don Mills, ¢ ntario. 


STEELCASSe 
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#15 only 
“HIDDEN HELIX” 25¢ 


@ Exciusive Hidden Helix* “ECONOMY” 
@ Mammoth ink supply 


—- mechanism 











@ Push button mechanis 
@ Six brilliant barret ye 


2 doz. card . card #878 
3 doz. Canteen 4a 
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RETRACTABLE PEN “ie 


Dates to Remember 


March 2-4—WSA School and Art Supplies, Stationery & 
Sundries Exhibits for Wholesalers, Hotel New Yorker, 
New York City. 

March 20-21—Joint NOFA Conference of Metropolitan 
New York and New England areas during Eastern Office 
Furniture Show, New York Trade Show Building, New 
York City 

March 20-23—Eastern Office Furniture Show, New York 
Trade Show Building, New York City. 

March 23-26—Office Management Association of Chicago 
seminar and exhibits, Conrad Hilton Hotel, Chicago 

April 26-30—National Association of College Stores con- 
vention and exhibit, New York Trade Show Building and 
Hotel New Yorker, New York City. 

May 1-3—National Office Furniture Association exhibit and 
convention. Fontainebleau and Convention Hall, Miami 
Beach, Fila. 

May 22-28—Annual meeting and exhibit of Stationery & 





Office Eqiupment Guild of Canada, Inc., Sheraton Mount 
Royal and The Show Mart, Montreal, Province of Queb 
Canada 


May 22-28—American Rack Merchandisers Institute, mid 
year merchandise meeting, Americana Hotel, Miami Beacl 
Fla 

May 24-27—Fortieth international conference and annual 


exposition of National Office Management Association 
Roosevelt Hotel and Municipal Auditorium, New Orleans 
La 

June 21-24—National Office Machine Dealers Association 
Netherlands-Hilton, Cincinnati, Ohio. 

Sept. 26-30—National Stationery & Office Equipment As- 
sociation convention and exhibit, Conrad Hilton, Chicago 
October 4-8—National Business Forms Associates annual 
convention, Chalfonte Haddon Hall Hotel, Atlantic City 
N.J. For information contact F. J. Ring, secretary, P.O. Bo» 
1199, Fort Lauderdale Fla 

October 17-21—Eastern Commercial Stationery Show, New 
York Trade Show Building, New York City. 


NSOEA DISTRICT MEETINGS 


Dates Location District 
April 17-18 French Lick Sheraton Hotel 5 
French Lick, Ind 
April 20-21 Statler-Hilton, Dallas, Tex 9 
April 27-28 Muehlebach Hotel 8 
Kansas City, Mo. 
May 8-9 Americana Hotel, Miami Bea Fla 4 
May 15-16 Western Skies Motel 10 
Albuquerque, New Mexico 
May 18-19 Desert Inn, Las Vegas, Nev 14 
May 22-23 Olympic Hotel 
Seattle Wash. 
May 25-26 Yosemite National Park, (¢ 
June 4-5 Hotel Duluth, Duluth, Minn 7 
June 8-9 Nippersink Manor 
Genoa City, Wis. 
June 12-13 Otesaga Hotel 
Cooperstown, N. Y. 
June 15-1¢ Grossingers Country Club 
Fi rn ale N. ¥. 
June 22-23 Galen Hall, Wernersville, | 3 
June 26-27 W entworth-By-The-Sea 
Portsmouth, N. H 
WHOLESALE STATIONERS ASSOCIATION 
Regional Conference Schedule 
New England—Monday, June 1, Somerset Hot Boston 


Canadian—Wednesday, June 24, Westbury Hotel, Toront 
Western—Friday, August 21, Mark Hopkins, San Francisc 
Mid-Western—Friday, September 25, Drake Hotel, Chicag 


Eastern—Saturday, October 16, New Yorker, New York 


City 
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Takes More Weight! 
Glides More Easily! 

Actually the Finest 
File for the Money! 


. NEW! 


IOLDENCREST* 


GOLDEN: GL 


CRADLE SUSPENSION FILE 












Perfectly Constructed! 
Perfectly Priced 
For Contract and Volume 


STRONG, WELDED CROSS-ARM AT REAR 


Sales... 
With All These Easy-to-Sell Features: i0- 
WwW a pe 
i Sturdy Welded Front and Rear Cradle-Type > BALL BEARING |» 
Cross-Arms Entire Contents of File Drawer ‘ - ROLLERS 
Now Supported at Sides, Front and Rear! r- 
' 
i 10 Ball-Bearing Rollers per Drawer . . Makes ; 
€ “ry Air : 
i? Shell Now Supported by Sturdier Bracing than — eee 


— 


tw Meets Al! Specifications for Schools, Government 


ym Oraed te Mae You h o ee ie STRONG, WELDED CROSS-ARM AT FRONT 


Posit n All Contract Work 


2 Se Oe we BD Registered 


SE LTT TTS 
7520 STATE ROAD, PHILADELPHIA 36, PA ° DEvonshire 3-7900 


Manufacturers of STEEL DESKS AND MODULARS ° SUSPENSION FILES 
NON-SUSPENSION FILES e¢ STEEL CABINETS ¢ Hilo TYPEWRITER STANDS 








Metal Standard of Quality 
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Sorting’s a snap with 


foMhaw 





Selling them is easy too, for each 
Kohlhaas Sorter has all the 
features your customer needs . 
There’s a size and index to speed 
up and simplify any sorting job 
for Kohlhaas has specialized in 
this field for more than forty years. 





BILL SIZE 
SORTER 
No. 670W-75 


CHECK SORTER 
No. 460W-25 


Each Kohlhaas Sorter will make sorting a faster, more 
accurate job. They are sturdily constructed too—take 
years on continuous use. There’s an attractive profit for 
you in each sale . . . with excellent prospects for repeat 
sales. Write today for catalog, discounts and full 
information. 


THE Aéfliaas COMPANY 


8012 South Chicago Ave. « Chicago 17, Ill. 
Founded 1914 « All Phones BAyport 1-4433 
Manufacturer of Vertical Sorters for— 

Checks, Soles Tickets, Invoices, Bills of Lading, Correspondence, 

Mail, Purchase Orders, any size or type of media. 
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Office Machine Dealers 


Talk Shop in 


@® THE WINTER PARK 


Offi M ine D Asso 


George L. Stuart, 


hine Dealers Associat ind 


S. Meyers of M 
Rocky Jones, { 


Florida 


WINTER PARK, FLA 
ting of tl ( tral Fl 
tation, held Sat vy. Jan 


i the spotlight 


of Central Flo i OF M 
director of NOMDA,: Charles 
Sident of N¢ IMD { ( LeRoy 


lent of the Centra I 


Ov I ‘ Kceting in the ty} 

LUnderwor ( f N York City, wh Vas principa 
speak t and Bill Rumley, R y Of 
Machin I I ho was elected y | 
ler ( Florida Offi M D 
A ssociatio 

P if lumn pictures g 

tl i irs OF service 1 1! 

if I are George L. Stuart; W. R 
Shilling, Fort Pitt 1 riter Co., Pittsburg t 
ind past icent t NOMDA,; Charles S. Meyers: Jim 
Ward, t pi otf NOMDA,: C. LeR 


Rocky” Jones 


Bill Rumley 





Flents Products Acquires Steriphone 


Che Flents Pr ts ¢ 
Pa cs 


Inc., has acquired tl teriphoa 


phone disinfectant. It will b 


subsidiary, accordin Clarence 


sed to disinfect telet 


institutions and pay stations. Ap 


tton, the tormula instantly kills 


kill staphyloc« 
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REACHING A NEW DIMENSION IN FIGUREWORK 


the new Remington Rand 
TOP er uicure 


Electric Adding Machine 


With it’s advanced design features and 
fresh new styling, the REMINGTON 
RAND Electric Adding Machine can 
help you reach new dimensions in 
PROFIT! 





; Remember that your adding machine 
e customers want and need quality at 

a ™~ the lowest net cost! They'll be asking 
for features like Cushioned Power (A 

a § Remington Exclusive! )—they’ll want an 

. efficient business tool that gives them 

high-speed performance, quiet oper- 
ation, balanced feature key placement 
...a combination that only REMINGTON 
RAND Adding Machines can provide! 


: 
—————— or 


Teemetegesu Stent 






Why don’t you investigate the complete 
profit-picture. Call or write your nearest 
has Remington Rand Dealer Sales Represent- 
ative ...do it Now! 





19) Flemington. Flame ot aver saies 


DIVISION OF SPERRY RAND CORPORATION 


BY WEAR-EVER 


Send ‘today for full color folder and complete 
details on today's newest and smartest 
A 


smoker line. Write to: Wear-Ever Alumir 
W ear-Ever Building, New Kensingtor 


= * ms 
we” 
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NOW-CASH IN ON THE 


Snishhhy ) 


OFFICE PENCIL...EVER! 


> ® 





GENERAL’S NEW 


i-HEX 


OFFICE PENCIL with 
Lanolized Lead 











. 
° All The Qualities Your Customers Want... 
@ Superb Writing Ease because SEMI- 

HEX and only SEMI-HEX contains Lanolin 

Lead! Yes — Lanolir the super lubri- 

cant lets the new SEMI-HEX glide across 

the paper quickly, silently. It won’t 

scratch, won't stick even on roughest 

cardboard! Writing is easy, comfort- 

; able. And Laboratory tests prove that 
SEMI-HEX—with exclusive Lanolin Lead 


is the smoothest writing pencil you can 
use! 


@ Virtually “Break-Proof” Points! Gener- 

al’s exclusive Carbo-Weld Process makes 

ng? a bond that holds true to the final 
Rey sharpening! 


* 


@ Each box is Unconditionally Guaranteed 
to be the best office pencil your customer 
has ever used—or money back. 


<<; AND HERE’S HOW YOU CASH IN: 
e You Profit By Big Discounts IMMEDI- 
ATELY upon receipt of order! 
@ Generous Profit Margin! 


e Giant Advertising and Merchandising 
Programs keep your customers asking 
K for General’s SEMI-HEX. 








is available in LIMITED TIME FREE MERCHANDISING OFFER: 
egrees: I, 2, ; 
q Send us your customer list, and we will 
Pass. %, and 4 send them FREE samples of SEMI-HEX 
in your name! Then watch the re-order 
peace business roll in! This offer is good for just 
* 30 days! Act now! 
r . 
Pshowint | STOCK UP ON SEMI-HEX NOW 
‘oducts and take advantage of All Our “Sell-On- 
ce gchoo! § Sight” Merchandising Aids and Counter 
; 5 Displays! 


et enOP 


ENERAL 


PENCIL COMPANY 
69 FLEET STREET 
JERSEY CITY 6, N. J. 
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Canadian News 


Our Industry Across the Border 
By Special Correspondence 





Plans tor t 9 Canadian National Business § 
have been anno, by the sponsoring Canadian Busin 
Equipment Manufacturers’ Association, Toronto. Show 
mittee chairman, Stanley J. Burk, said the show would b 
held June 8 ) at Exhibition Park, Toronto. H predict 
0% increase in hibit space over the 1958 show whi 
catered to more than 100 exhibitors and about 15,000 vi 
tors. CBEMA show mmittee members are: chairman, S. J. 


Burk, Ditto of Canada, Ltd.; W. O. Detweiler, Gest 
(Canada) Ltd.; R. M. Kent, Dictaphone Corp. Ltd.; Robert 


McCreary, Executone Communications Systems Ltd.; J. A 
Stewart, Visi Record of Canada, Ltd.; Roy Craig, National 
Cash Register of Canada, Ltd.; R. S. Ferguson, Haloid X 
of Canada, Ltd.; Beverley E. Smith, International Busin 
Machines Co. Ltd.; and A. O. Dawson, Underwood Ltd 

The 26th annual meeting of the Stationery & Office Equip 
nent Guild of Canada, Inc., will be held in Montreal, May 
24-27. General chairman of the convention is C. Leslie 
Robertson, Grane Freres Ltd., Montreal. George Basil, 
Carter's Ink Co. Canada, Ltd., Montreal, is chairman of tl 
exhibits committee. W. Albert Bordeleau, Villemaire Fre: 
Ltd., Montreal, is panels chairman. Lucien Hetu, C. F. Da 
son Ltd., Montreal, publicity chairman 

Sheraton-Mount Royal hotel will be scene of the cony 
tion, Sunday evenin eption and the annual banquet. All 
exhibits will be at t Show Mart building, as will all busi 
ness functions. Hetu predicted the convention's product ex 
hibition would display the most comprehensive array 
commercial stationery, office equipment and supplies, off 
furniture ever presented to dealers in Canada. He said a 
vance exhibit bookings were heavy. J. S. Luckett, Jr., pres 
dent, Luckett Loose Leaf, Ltd., Toronto, is currently Gui 
president 


a 


The Stationers Association of Montreal has a new slat 
f officers. They are: Lucien Hetu, president; J. G. Charters 
nd Allan Sears, vice-presidents; Armand Toupin, treasurer 


directors: Jim Lalonde, William Leeson, Sam Jason, Guy 
Savoy, Charles Mooney, W. A. Bordeleau and George Knox. 


Stationery & Off! Equipment Guild, Inc., Toronto 


ported that its survey of dealer sales in Canada, covering 


t 


he first ten months of 1958, compared with same period of 


1957. showed sales of stationery and office supplies we! 
down less than 1%; furniture and equipment sales drepp 
8%; printing sales were up 1%; total sales were down 
39% 
Appointment of Kenneth Pugh as manager of the Van 
couver branch, Roneo Co. of Canada, Ltd., Ottawa, was 
announced by T. P. Gregor, director and general manag 


[ 


ntil recently, Mr. Pugh represented Roneo in the Kitchene: 


Waterloo area of Ontario. Named Roneo district sales and 


ervice distributors at Windsor, Ont. is the firm of Goddard 


& Reed Ltd 


( 
I 


Canadian Offi Machine Dealers Association, Queb 
hapter, announced tl tollowing as officers: President 
Youg. Waters, National Typewriter, Inc vice-president 


Roger Laperriere, Randmar Platens & Parts Ltd.; secreta 


Victor Griffin, Smith-Corona (Canada) Ltd.; treasurer, Gerry 
Rudner, National Typewriter, Inc.; ex-officio, Adolf Kaiser, 
Reliable Typewriter & Adding Machine Co.; director, Gas- 
ton Laliberte, Quebec City; Denis Rene, Sherbrooke: Stuart 


N 


a 


IcFadden, Fred Dube, Peter Woodfine and Louis Miller. 
ll of Montreal 


At a reception i by The Brown Brothers Ltd., Toront 
the frst copy off the press of the firm's new stationery tra 
catalog was presented to Fred R. Smart, secretary-manag 
Stationery & Office Equipment Guild, Inc., Toron Making 
the presentation was Alfred W. Daley, company president 
TI Catalog, produ it a cost of some $55 will b 

in the Guild’s library of material on the Canadiar 
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c-151 
Swiv 


More 
chair. 
the fo: 
appea. 
Flawle 
colors 
C-150 
Harter 
tised. | 


HAR’ 
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ALL-TIME 
PROFIT CHAMP 
IS EASIER TO 
SELL THAN EVER roam nusser 


DOES IT! 


Take a look at that seat cushion. No 
fillers, sheets or bonded materials. 
Just deep, molded virgin foam rubber. 
That's what we mean by Quality. 











C-1500 Executive 


Swivel Armchair 


c-1510 
Side Armchair 





More men have found comfort in the C-1500 than in any other office 
chair. It’s the business man’s favorite and a fine profit item. Now, with 
the foam rubber seat, the C-1500 line has more comfort and more sales 
appeal than ever, at no increase in price. Welded steel construction. 


Flawless finishing. Wide choice of distinguished upholsteries and 
colors. Matching side chair, side armchair and swivel chair. Also 
C-1500A series with wider arms. The C-1500 is part of the complete ri 


Harter line that’s always quality-built and consistently nationally adver- STURGIS MICHIGAN 
r , 


fe CHAIRS 


tised. If there’s no Harter dealer in your area, drop us a line. 


HARTER CORPORATION, 325 Prairie ¢ Sturgis, Michigan 


Canada; Harter Metal Furniture Ltd., Guelph, Ontari 
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industry. The book showcases tl fir f 


manufactured pros 


G. L. Pfeiffer, Regina 
Royal Typewriter Co. Ltd 


fucts tor the Cana 

Saskatchewat tri 
Mont 

Marguerite, Q 


sales ah ( 


conference held at St 
with the first 
recognition of attaining first pla in t yal 
network for the year. Taking part in t [ tat . 
Carl H. Davis, New York f 

W. H. Bell, Canadian vice-presi 


Albert Rolland has been nan 
of sales for Rolland Paper Co. Lt 
Roy H. Ecclestone who recent! t ft i 
service with the firm, but remai t K 


formerly general sales manager 


Appointment of C. R. Matthison 
president of Westminster Paper ¢ Lt Van 
announced by A. F. Armstrong, | t. Matt 
graduate of the University of Brit: bia 
He joined t force in 1943 


ina Y ‘Na 


N. W. Markus. H 


annual 


with the firm since 1939 
and has been general sales 1 
vice-president of marketing in 
be responsible for the direction 
by the firm, as well as advertisis 
market research. George L. O'Leary sn 
sales manager. He ts a_ native ront 
minster in 1956 


Recent trade deaths report 
of the 104-year-old Ottawa, Ont. v ile sta ry fit 
of J. G. Whyte & Son, Ltd. He wi In Tor William 
H. Vaughan, 78. He was with Stainton Off Supply Lt 
for a quarter-century 


Leslie P. Whyte, | 


Promotion of Trygve Hagbarth ion of ul 
of the Canadian dealer division of | Addit M 
chine of Canada, Ltd. was annout y J. L. Rapmond, 


Dul 


general manager. He will mak 


ODL 











3ught betwee 
eel a dadn 
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thre i guards op i] 
guard against string 
threads, et getting 





Canadian Catalog Presented to Smart... 








Fred R. Smart, executive secretary, accepts copy N 





Brown Brother 959 catalog, on behalf of the Stationer 
& Office Equipment Guild of Canada. Presenting the 
voiume i Alfred W Daley left president na gene 
ager of Brown Brothers 
ghs main loronto. Veterar f ny y 
Dusiness i ves field, Hagbarth wil t 
" the firm's natior retail 
in lirect the continu pansion 
" ot deal : ind promotional ser S 
R. E. Fugler, sident and general manager, | 
irp Pen Co. Lt loronto, announced appointn 
George A. Marlatt sales manager of t ompany. H 
tail, wholesale and t nt 
nce in rtising and merchandising in ¢ 


Fugler also report 


OKING 


... this new one-piece 
hooded caster 
for office chairs 

















This is Bassick’s new one-piece hooded caster, entirely new in 
appearance, with attractive lines that do not exaggerate its | 
bulk, despite its very sturdy construction. Incorporated here is 
the popular Bassick Diamond Arrow construction that assures 
easy swiveling, smooth rolling, long life. The smart ball race 
cover maintains the caster’s clean lines and protects the swivel 
bearing from dust and dirt. The caster may be equipped with 
either Bassick’s new, non-marking, stain-resisting soft rubber 
tread wheels (““Baco”) or non-marking, non-staining hard com- 
position wheels (“‘Atlasite”’). 

Stock the new Bassick hooded casters—suggest them to your 


customers as replacement casters. 9.54 








Symbol of 


THE 
BASSICK COMPANY Sw 
BRIDGEPORT 5, CONN. 


IN CANADA: 
BELLEVILLE, ONT. 





eS & 
m2 


~ 














Excellence 


STEWART-WARNER CORPORATION 
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Dealers are “ringing up”’ 


BIG SALES 


with the revolutionary new 









FAULTLESg 
SLIDE-HINGE 





' ' e ne Ends the “headache” of dismantling 
Hinge . .. they're sold! That’s because they’ve binders 
never seen a binder like it. No need for the Slide- 


Once your customers see the new Faultless Slide- 


Hinge to be taken apart to insert or remove sheets. ¢ Permits instant insertion or removal 
It swings open and closed so smoothly and easily of sheets 

“ that it’s almost unbelievable. No spilled sheets! ¢ Sections can’t come apart - prevents 
Posts telescope into place automatically. No wast- . pa 
ed time! No fumbling! And...its price compares dropping or spilling sheets 


with that of old style binders. 


Order your samples—it’s the “hottest” seller today! 


SWINGS OPEN 
Sheets swing open in- 
stantly at ony point. No 
dismantling! No fum- 
bling! No spilling! 


YOUR HUGE SALES POTENTIAL 


Salesmen @® Jobbers and Distributors © Parts 
Departments @® Office Reference Manuals and 
Catalogs ® Vital Statistics Files ® Loose Leaf 
Directories ® Wherever Giant Capacity Ring 
Binders are Needed. 





Beautifully bound in 
black levant grain 


Duraleather. Available SWINGS CLOSED 


| in 2 styles — with re- Just swing the sheets 
inforced Fabric Hinges, closed and the posts 
or with steel bock and cre automatically tele- 
Recessed Steel Hinges. scoped together in per- 
Size — 11 x BY,” with fect alignment. 


2” or 3” capacity. 








Sold only by authorized FAULTLESS dealers 


STATIONERS LOOSE LEAF COMPANY 


General Offices: 246 East Chicago Street . Milwoukee 1, Wisconsin 
Eastern Bronch: 114-116 Eost 13th Street ° New York 3, New York 
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SUF 


ADDING 
MACHINE 


Smallest Adding Machine 
in the World 


“Engineered to last a lifetime!” 
g 


SWIFT BUSINESS MACHINES CORP. 


Great Barrington, Mass. 








\ J Melanson t r sharp s sales staff Niat of N 
Brunswick f nt the firm in part of Quel 

Mariti } I He oins the firt wit ‘ tt rv 
DacKground in rchandising 


I Leo Love Toronto offi of L. E. Wat 
Pen ( Lt idence that pen f 
He reports t s Al Goodman { Mrs. Good 
man) is pre-( recipients Do} 


Howard Egli and Whitey Farrant 
th Esterbrook | Chris 





John Taylor, t with 51 years: Charles Parkin 
son, in of vith 5O yea Perry Hawes, 4 
Robert Sutherland, 47 years. TI 
t +. 1 \ 
Gag 
S ( I nt G 
pe ) it | ( 
AT : ld a 
S ity t linner sessior Lee Gamel 
( i sentativ tor Bates Mt Ci 
H sed loyalty 
George Stephenson, D 
{ }rT | DDILiYy { \ fh Sar r r 
Lordls Jones, ri ted as 
J. S. Luckett, Jr., Guild presi t Fred R 
Smart, ( t ager, present 
Ca Guild announced i I 


( L. Cameron, Of Specialty Mtge. ¢ N 
ket, Ont. f as Deen na! 


Montreal He su s G. N. Dalton wi 


years witl Theo. I 
Fox, nerai manaxeci \ t A ! 
M ( i¢ Ltd C,alt nt , +} 
[ t Norman Jackson iS Sal suf t \ 
( \ttaw } Hi ' ; <1 , , , 
Bob Usher, (¢ Printers Ltd R Sask 
tor pres t Stationery & O I 
( In t nored by R 
i E. © in P ( Mon 
<f nré v } 





D. H. Burk, i anager tor R. L. ¢ n Lt 
(Otta ) A 4 Ontari has ann nt 
A A. Weeks ion, Ont ] 
I I Heard r in St. Cat Ont 








S { W H Black 
Otto Schmidt ippointed sout Ont 
[yp er ( 
W. H. Bell, president 
} Pay B ( 
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MURPH Y- MILLER, Inc. OWENSBORO. KENTUCKY 


Offers You Complete Correlation In 


CHAIRS 





DESKS 





TABLES 









RECEPTION 








Chair 





xec. Posture 
=947GP 
Approx. $129.00 retail 


from $79.00 retail 





WRITE FOR CHAIR AND DESK CATALOGUES — A FEW FRANCHISES AVAILABLE 


SEE OUR NEW LINE DURING NOFA SHOW — 
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; solve filing problems at 
LOW COST! 







) Adjustable OPNWINBO metal tabs make it easy, eco- 
i nomical to expand or revise present filing system; 
{ start new systems; or convert to shelf filing. Avail- 
} able in | and 2 inch widths, the tabs are complete 
with clear or colored plastic label covers. 


Write for information on the complete line 





: C. SMITH, IN 
ine EXETER, NEBRASKA 








Bor more than 60 years, a complete line 
of time-saving signals and indexes 


All New... 


Easy to Mount... 
P 4 
fe, King 


WALL URN 


with 


"Presto-Top' 


only Wall 


non-rTe- 





Here is the 
Urn with a 
movable hinged top making it drop- 
proof... mar-proof. No complicated 
locking devices to destroy the 
beauty of its contours. “Presto-Top” 





us af the 


Se e 





ae conveniently drops burning stubs 
al ie Maal through stainless steel trap-door ash 
: tray where they smother. *601-SC 
49. In Satin Chrome, *601-BB 
L — Brushed Brass 
Write for Illustrated Catalog and Prices 


of Complete Line 


Propucts, INC. vert. 3 


111 Pioneer St., Brooklyn 31, N. Y. 


is Clifford S. Smith 


ana 


( wh Ww 


nee 


OTtice 
neral i 
tf in 
nti 
ill 
erat n 

it G: I 
App 
l ian 

turing 

I [ ils 
xp 1¢Mn 
l irk 
Le Pa 
It 

Lt () 

S} I 


Fa ee 





‘ee 
+ ¥ 
Outst 
de€ put 
r ft the 
Kiet c 
rize nn 


sult in thei 


Business Sy 





Formerly comptrol tor the 
assistant general g 
Stephens who has retired 
Mtze. Co. Ltd., Galt, Ont acquil 
Sankey & Sons (Canada) Ltd S 
iry of Joseph Sankey & Sons, Bz 
vufacturers. Royal's eS! 
" R. P. McLean said the purchase 
t n by Royal of th ivers 
nitu in North America. Manufacturing 
Galt and Smith Falls pl but bot 
under the Royal Royal b | 
izo with four employees, now ) 
icquired company has 10 employ 
is announced of William E. Mason as g 
Aristo-Craft Sales Ltd loronto anu 
North America tor Harbutts Plast: 
arty goods. Mr. Mason has had w 
bot n Canada and abroad with similar 
idiary of Johnson & Johnson 
suburban Toronto plant capacity 
for increased nufacturing 
Chis is the second additior Ince 
ent location in 1951. Company 
nome school 
Rolla L. Crain, | a oe 
Allan O. Mackay, | ident, Busis 
Ottawa, that negotiatio bet n ti 
in an Offer D ( 


st sl Merger 


continus 





jing American Design iust off th - 
he e manufacturer of Mars pencil 
a Mars Outstanding Design Conte 
ntains photographs and descriptive text 

Q ce } Copies may be had writin 
nc., Hackensack, N.J 


OA-3 /59 





+ 








ACTUAL SIZE IF YOU ACT FAST, YOU CAN 


‘iin D OUBLE Y0 UR PROFITS 
eee 


A a: ™ e 7. Heine 
ON DICTIONARY SALES 


es ee) =| FREE with 10! 


IF YOU ORDER BY MARCH I, 1959 


NEW WORLD HERE'S HOW IT WORKS OUT IN DOLLARS AND CENTS 




















CEES 














That’s right — | ORDER | cost | SELLING | prorit 
for every 10 oa 

DICTIONARY [eon os ee Hal Ra 
you get an 30 $119.48 | $222.75 | $103.27 


GET 33 





extra copy 60 
GET 66 | 234-90 | $445.50 | $210.60 





free! 
“The Experts’ 
Dictionary” 


100 
GET 110 $384.75 $742.50 | $357.75 


WEBSTER’S NEW |WORLD 
DICTIONARY 


NEWEST! BIGGEST! FASTEST SELLING! 


DICTIONARY A DICTIONARY Z 























f RECOMMENDED BY 
AMES THURBER SEAN O'CASEY 
ART HASE CLIFTON FADIMAN 

ERLE STANLEY GARDNER 

RSKINE ALDWELL RALPH McGILl 

KLMER HOYT ASHLEY MONTAGU 











f others 






142,000 words defined 
more thon any other 


k dictionary) 
1,760 pages 
' ie alee sittin Display it 
alongside any 
other desk 
dictionary 


and watch it 


More than 3,100 terms 
illustrated 





lly approved 
1,000 colleges 
1 universities 


outsell all 
competition. 





ed in modern 


ness houses 


AND JUST LOOK AT THIS DISCOUNT SCHEDULE: 
5 copies—40% 25 copies—41% 
50 copies—42% 100 copies—43% 


CLIP THIS COUPON NOW — MAIL IT PROMPTLY 


“THE FIRST TRULY NEW 
DICTIONARY IN MORE 
THAN THREE DECADES” 


Nationally advertised 
the year round 














Please ship the ord f thumb- THE WORLD PUBLISHING COMPANY, Dept. O-1 | 
Tl M E lexed Webster's New World 2231 West 110th Street, Cleveland 2, Ohio I 
ti iry, C ege Edit n. ' 
| THE se diaeene andieaen..0s ie" 
NE 1( MAER g understood that we are to §=©Name \ 
eive 1 FREE bonus copy 
y . very 10 ordered. , 
, 7 799 070) 
Saturday Kei leu 10 at 40% discount = a garess 1 
among others 30 at 41% discount 1 
60 at 42% discount 1 
100 at 43% discount City _Zone__State 1 








SS 
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International World Map 

















Continental United States 
Superior Map of Europe 
Superior Map of New England 
Superior Map of North America 
Superior Map of South America 
Superior Map of Canada 
Superior Map of Asia 
Superior Map of Africa 
Superior Map of Pacific Ocean 
Australia and New Zealand 
Superior Map of Gulf, Caribbean 
and Atlantic Ocean 





FREE! This display rack given 
with initial order of 72 or more 
assorted items. 








@ Globemaster World Atlas 
@ Weather Kit 
@ Space Kit 








C.S. HAMMOND & CO. 





igh SELL THE Best -SELL MOORE 
~ (Map Companies do - EXCLUSIVELY) 
—-MOORE METLHEDS ARE 


~ Nationally Advertised 


iil oeteeniieiintiie 
ATLASES and OTHER ITEMS 


@ Popular Atlas of United States 
@ Map of Mankind 
@ Handy Star Finders 





Maplewood 
New Jersey 





\ . 
Makers of famous MOORE Picture Hangers & Push-Pins 








moO wll: PIN CO. Since /900 


PHILADELPHIA 44, PA 
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Five Dealers Combine to Buy 
$1.5 Million Worth of Office Furniture 


[he National Buyers Group, a cor abine 


niture dealers alta zed a savings o 
fror its first pur as 5 a second pure hase of $1.5 
in April 

Che five firms are Finger Office Equipment ¢ Houston 
Business Equipment Corp., Boston; S. Rose, Inc., Cleveland 
Miller Desk and Safe Co., Los Angeles; and Itkin Bros., N 
York. They ha an aggregate sales volun f more tl 
$1 llion 

Following fi f negotiations, the group was for 
in September, 1958. It made its first purchase of about $ 
nillion in October, with the resultant saviing g pas 

n tl onsum 

I ident of tl » is Charles Gerson, general manager 
ind secretary t Finger Equipment 


Book Analyzes Retail Site Selection 


A comprehensive new book, “The Selection of Retail 


Locations offers a study of site selection and busines 


establishments sellin 
goods or services. Written by a leading real estate econ 
nist, Richard L. Nelson, the 422-page book is published 


y F. W. Dodge Cory 119 W. 40th St.. New York 


Che right location is of prime importance to any busine 
that requires the consumer's presence on the | ises. Will 
it intercept traffi Should it be near a competitor? Shoul 

dD n Opping nter, or located separately Can tl 
area's retailing trend be predicted with 
rT] ul hundreds of factor 

all of whi fully discussed by tl 
presents a scientih pproach to solving location probl 

Of special interest Nelson's treatment 
patibility. He tak into account the advantag f busir 
interchan as in shopping center, but 
letailed tables he rious types of retail tlets can ha 
beneficial, neutral « negative effects up 

il materia pot t t and tables, is an 
site select better store arrang 


Cleveland Firm Drops Furniture Line 


The Cleveland off f Eriksen’s, In 
as a machine divis t the company beginning Ma 
Its inventory of off niture was sold « 

us ‘il 

Ed Eriksen, s t t surer, Says 

t pol i complete lin 

ent and supplies t ome oftice in | 
Col ) 

The concentratior t s effort is design 

mpany to do a |} ind better busine 


More Work and Show Space for Murphy ... 





Th Murphy Manufacturing C maker of insulated 

: 3 has n jt rger quarters at 832 W. Jeffer 
>t., Louisville, Ky. The 30,000 sq. ft. of floor space three 
times larger than the mpany’s former quorter ImnNG Cor 
ines oa perc ling offices and display room, ur 
rT ner T 
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44 77 FOAM RUBBER 
Perfect CHAIR CUSHIONS 







Detuxe CONVERTIBLE . . . Foam rubber neatly 


upholstered with a rich corduroy on one side, fibre on the other. 2” 
thickness with boxed edges. Colors: Brown, Green, Maroon, Grey. 


Sofseat STOOL CUSHION 


TRANSFORMS HARD, UNCOMFORTABLE 
STOOLS INTO SOFT SEATS 


<=> Thumb Tacks 


Large Variety of Sizes and Styles 


Noesting considers QUALITY 


is of first importance. 


NOESTING PIN TICKET CO., INC. 
728 E. 136th Street, New York, N. Y. 


Danish Modern 
by 
Worden of Holland 





and the "400 Pacesetter Series 


Th Danish Modern chairs 


k nd a es combine dignity of design with sim- 
ty of The consideration given to the importance of 
nstruction deta ~ give the utmost in service without 
ng beauty and styling. Office Furniture dealers and 

r Decorators seeking a stylish line of office furnishings 


use The WORDEN Line. 


fer in the popular price range 


WORDEN company 


MICHIGAN 


HOLLAND 
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Made of resilient foam rubber covered with 
sturdy material. SofSeat Stool Cushion is in- 
stantly slipped on—to 
stay until removed. 
Cloth and leatherette 
coverings. 
Colors: Brown, Green 
Stock sizes: 13", 14", 
15" diameters 
Write for 
New Illustrated 
Folder Giving 
Complete 
information 


THE PERFECT RUBBER SEAT 
CUSHION CO. 


6451 EDMUND STREET 


PHILADELPHIA 35, PENNA. 





Gpacesavers : t stomps you need 


at) UND BS 


These all-metal racks have attractive 
appearance. Save valuable space on busy 
desks. Each rack consists of a base, exten- 
sion rods, one or more wheels to hold either 
6. 8 10 of 12 stamps, and a top stud 
Wheels have spring metal clips to hold 
stamps in readiness for instant use. Wheels 
revolve for instant access to any stamp 

Supplied as complete racks, or as parts 
for assembling racks to your individual 
needs 

All parts are beautifully plated to retain 
their attractive appearance 








Cosco 
IRON 
CASTOR 


RACKS ab 


Sturdy, cast metal racks designed to pro- 
vide economical storage of rubber stamps 
on desk or table. Each all-metal rack has 
a base, extension stud, a top and one or 
more wheels which revolve for instant 
access to any stamp, Can be assembled to 
order and are available in 8 practical sizes 





CONSOLIDATED STAMP MFG. 


CHICAGO « DALLAS « ANGELES « 


ore always within reach — 


at your fingertips! 


Compact and practical on modern desks! 
There's even a pencil and pen rest! Porta- 
ble and hghtweight for use anywhere 


Beautiful mahogany fint wood base 
supports plated crossbars and individual 
holders, even when filled to capacity with 
rubber stamps 

Made in two popular sizes. No. 1 for 12 
rubber stamps, No. 2 for 18 rubber stamps 
Mahogany finish is standard. Can also be 
supphed in modern gray finish 


ATLAS DESK STAMP 





COSCO STANDARD 
STRIP RACKS 


prmepv bree) 


Heavily plated, all-metal strip racks have 
spring clips riveted to flat steel bars 
Each end of bar has a Grilled hole for 
attaching the bars to wood or steel. Can 
be mounted on tables, desks, in desk 
drawers of on wall mountings. Made in 
sizes to hold 3, 6, 9 of 12 stamps. Also 
supplied as individual clips without bar. 


©, INC. 


sy 
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a 


Tae a 


SE RT, on ee ee SER ee 


CO SR ne a REE Sere 











THE DUAL-DUTY UNIT 
TOP ROTATES 360 
LOCKABLE CASTERS 
SOLID FIBERESIN TOP 
ADJUSTABLE HEIGHT 
LOW SELLING PRICE 





Write for 
Dealer Data 


THE FRITZ-CROSS COMPANY 
300 E. Fourth St., St. Pau! 1, Minn. 














New BEAUTY Outside 
FIRE PROTECTION Inside 


FIRE .o7-<~< 


KING File Cabinets 















® New stylized, satin finish solid 
aluminum hardware. 


® New adjustable follow blocks 
with convenient finger tip re- 
lease. 


® Fire wall construction for max- 
imum protection. 


®@ Sturdy, two speed, ball bearing 
suspension. 


@ Letter and legal sizes in one, 
two, three and four drawer 
models ... in five decorator 
colors and special finishes. 


Mi riathctoane o 


MANUFACTURING CO 128 €& MAIN ST 
LOUISVILLE 2, KY 


ATOR 
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Financial Notes 


IBM Gross and Net Increases; 
1958 Incoming Orders Down 47 Y, 


The net in atter tederal income tax of t Int 
onal Business Machines Corp. for 1958 was $126,191,858 
an increase Of $36,900,269 over 1957 

Che annual report list the gross sales at §$ 71,788 
nig is of $17 } Ove! the previous jy I 

In his letter t reholders, IBM President Thomas J 
Watson, Jr hile the gross and net incor Wel 
hig incoming orders tor the company’s yor lin 
f products, pun 1 and electronic data } 

in only 53 ot those received in 1‘ 

Despite this drop in incoming orders 

bI stain 1 els of production | 

ibstantial backlo or nhilled of ers at the peginnil 

58 

Watson said that n a lara part of current nues 

I entals paid fo qguipment and servi is I 
trom equipment ord and installed in prio ars, th 
11 1 rate of incoming orders during 1958 did not materia 
ly att hnancial results of the year 

Howeve I f t if the reduced rate of incomin 

lers continues t ll attect the rate 

Thy 


Pitney-Bowes To Split Stock 


D: ors Pitn B In oted 
» recommend to t tockholders, at the annual ting t 
) Apt i pany’s stock be split three-fi 
If appr ry t ockholders, the additional sha 
ill be issued about May 15 to stockhold 


Clary Corp. Sales High for Fourth Quarter 


A reco! igh v« in business machit 
Cl Cory] n I iles tor the fourth « rter of 
to t ghest | ice the Korean emer Hugh I 
Clary nt, an iced 

| minary si heures tor the three mont } iD 

S4 7 ) with I nt 
D t $1.70 0 ( | 
st SO¢ 
S ) $32 D 


( E. Shept ( 
} 1 & Ert Manufacturing Co., I: 
Charles W. Schreiber been appoint 
f natior Richard E. Contryman 
Vernon W. McCann 


Douglas W. Gambrill, president 


M. H. Krueger icé-president of t S rd ( 


John J. Forstner as president At I 


Morton Brown Named Marketing Manager 
Of Underwood Supply Division 





Morton \ Brow n n appoint if ket inag 
tl pply di n Underwood ( 
H I ae ping / 
y business g 
s He has al 
\ ; ppl < 
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RULERS @ TRIANGLES @ NAVICAT 9 h 


fu ton 
HARTEOR ODO ‘let Company Vil 








MAYLINE 





A Diversified 


Line of 





Drafting 
Furniture 


PROFESSIONAL DRAWING KIT 
Dealers—whether 


your cus- 








tomers require a drawing 
board or a_ table Mayline > 
Y . 
can satisfy requirement Se “ 
al 
Li . 
| 2 f 
Our Prompt service on any f i 
-_ ’ 
: ; 
z guest will help your sales 
7 
> 
< Make sure source 1s 
= 


Mavline 


MASTER TABLE 


625 NO. COMMERCE ST. 





SHEBOYGAN, WISCONSIN 


V-MODEL TABLE WITH FOOTREST 





MAYLINE 


MAYLINE CO. 





INNAVW 
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Handsome . .. flexible . . . sectional 
. .. modern-minded — that's 

the exciting new concept design 
group of Hale bookcases. 


In genuine walnut with dark, light 

or oil hand-rubbed finishes and with 
colored interiors, Hale cases assure 
perfect matches now or in the future. 
Write for free catalog. 





illustrated is the two- 
section 1007 case—ideol 
for a desk companion. 
Sections con be stacked 
or placed end-to-end or 
back-to-back. With 
receding, sliding or 
shoji"’ doors. 


INDUSTRIES, INC 


vision 


es MER, NEW YORK 


YOU CAN’T AFFORD TO OVERLOOK BOOKCASE PROFITS... 
TRADITIONAL, CONTEMPORARY OR MODERN ...HALE HAS IT! 
Rae OS SOT SR Oe AT WFO RGE EES TAD 
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AIR FLIGHT a spirit carbon 


master, tailor-made for tabulating work or systems 
{4 Light as air 
{4 125 copies per sheet 
{7 1 year guarantee 


AIR FLIGHT sells for slightly over $1.00 per box 
to the trade 


and 


SKY BLUE. . a spirit carbon that prints 


in brilliant blue and is ‘white glove” clean. 
(#% 500 copies per sheet 
iA No special fluid required 
{7 100%, non-water soluble 


For samples and prices of AIR FLIGHT, SKY 
BLUE plus a complete line of spirit carbons, 
master units and spirit carbon teletype rolls, 


write to manufacturer 


IDEAL CARBON PAPER CORP. 


83 Gold Street New York, N. Y. 


PSSSSSSSSSSSSSSSSSSSSSSSSSSHSSSSSSSSHSSSSSSSSSSESSESSSOESEEES 
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Rings up a sale every time a cus- 
tomer says “variable number- 
ing.” Prints or skips any number 
as many times as desired in a 
progressive series. Sells itself as 
soon as you demonstrate it! 


et 
or asin releas® 
metal wnnee!s 


WM. A & CO., Incorporated 
Zaie 216 Nichols Ave 
oP Brooklyn 8, N.Y 

v 


e SAN FRANCISC « MONTREAL 





ARD mini-space | 
FOLDING TABLES 


Sturdy, dependable, finest construction. Self-lock- 
ing steel legs in aluminum-like finish; stainless 
steel moldings and 2” wood rims add strength 
and beauty. Fold te 3” height. 


LOOK AT THESE LOW LIST PRICES! 


(Usual Dealer Discount 





No. 830F (illust.) 96°x30’x30”. Genuine Formica | 
top, each ... ; $65.90 
No. 830M. Same with Masonite Presdwood top . $39.90 
No. 836F. 96”x36"x30”. Formica top $75.00 


No. 836M. Same, Masonite top $47.90 


ARD’S No. 14CB COSTUMER >} 


Revolving pedestal style. 8 triple-bend hooks, 12” 
polished wheel, 15” tubular chrome column, 25-!b 
black crackle finish base $31.90 
No. 14BB, same, black crystalline wheel and base $30.90 
No. 14CC, poiished wheel, chrome shaft and base $35.90 








We sell thru Dealers only. Write for catalog. 


4 
SETA MANUFACTURING CO., INC. 


EVANSVILLE, INDIANA 





13 VINE STREET _ _ 
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Guest Book 





Ed White, of Green Bay, Wis., was a visitor on January 
Mr. White operat is a jobber and manufacturers 
sentative in stationery, brief cases, and school supplies 
territory extending fro Wisconsin to the Dakotas. He 
available tor another line or two. His address ) Cher 


F. E. Clarke, Whitehouse Products, In Brooklyn 
1 OFFICE APPLIANCES with a brief visit 
ot January 15. He | been visiting across t street at 
Associated Station Supply Co., Inc. His OA call wa 
limut yy 1€ ti rture of the Twentieth Century 
Limited. Mr. Clark pecialty is the manut 
in 
Joe E. Davis, Sout Pasadena, Calit wa 
OA's idquart ) February 2. Joe, well known as 
I | onnections ith The General Fireproofin Co 
Borroughs Mfg. ¢ been East. He stopped in Chica 
return to Calitornia. | SEN 
irs he has been s ng as a manufacturers 
ializing in oft! furnitu ind related lines 


Home Office Supply and 
Acme Paper Merge 
DETROIT 
Morry Wasserman, lent of Home Off: Supply ¢ 
In has merged his business with the Acn Paper Ci 
wned by Sidney Feinberg and Sam Frankenstein 
operating as the Acme Paper C 
at 897 Lawndale Av 


The new partnershiy 


with offices an 

Home Office Supply has been active in the offi supp 
and equipment industry for 30 years, while A Pape 
has centered its business around paper goo packaging 
pr ts an t s 


PREMIER 
TRIMMING 


QUALITY DESIGNED WITH 
SAFETY IN MIND! 


BOARDS 





e7 Sizes 










e From $5.50 
to $55.00 


e Wood or 
metal base 










Precision 
machined markings 
on select heavy hard 
maple ...a brand new easy-on- 
the-eye pastel green, in lifetime lacquer 

. removable self-sharpening blade of 
hardened tool steel . . . exclusive design 
slide-guide ail new safety guard to make 
cutting safe and fast. 


For shop, school, studio, office, industry. 
HOTO MATERIALS Co. 


SIREE . ; os - - 






PREMIER 
QUALITY 
PRODUCTS 


















P 
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NEW 
Desk-Chair 
Under-mat 


: ? marble 
in 
colors 





round style 36” x 48” 


to retail 


at $27-50 


~ 





High Style, Low Priced Profit Maker 


LOOK AT THESE 
PROFIT POINTS 


® Marbleized 
Walnut, 
Office Grey, 
Jade Green 
or Beige 

® 22 other 
colors 10% 
extra 


® Full dealer 
discounts 


® Rich, colorful, 
Ask your jobber/write or wire practical 


ACE LITE STEP CO. <ticos sein 


DAnube 6-6022 





















Every Susiness can use... 


VDEANA 


“Under Counter” CASH DRAWERS 


SMALL BUSINESS—for Cash Handling and Storage. 


DEPARTMENT STORES—for Auxiliary Cash Han- 
dling, Bank Drawers, for Special Sales. 


MANUFACTURERS—in Cafeterias, Parts Sales 
Counters, for Petty Cash. 





Model V-1 (ill.) 


List $29.50 


@ No stock to carry. 
@ 24 hour shipment. 


@ Full dealer discount. 


A Quality Product 
A wonderful door-opener for follow- 


3 other models. 


up sales of more expensive equip- 
ment. Write now . . 


IVDLANA CASH DRAWER CO. 


P.O. BOX 236E @ SHELBYVILLE, INDIANA 
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pram, 
DESK 
BOSTON CHAMPION 


4 decorative colors; 

blue— green—sandtone— gray 
The finest in convenience! Boston 
Champion portable pencil sharp- 
eners save time .. . 
build efficiency. 
Order today from 
your local stationer. 





C. HOWARD HUNT PEN CO., CAMDEN 1, NJ. 








OFFICE AUTOMATION 


Ever§ Greater Posting Ease With 
AFE INSULATED LEDGER FILE 


Posting Machine 
Carriage clears top 
of Ledger file. 








Model 501 LEF 
No heovy lifting 
of treys. 


Certified FIRE PROTECTION at point of use 


Trays expand for use as they rest in the bottom of the 
drawer at convenient posting height. No lifting of trays. 
Used beside any make bookkeeping machine with clearance 
for the machine's carriage. 

Records never leave this certified protection. 

File may be easily rolled on its ball bearing casters. SPECI- 
FICATIONS: Inside drawer dimensions: width 18!/2"; Height 
13'/2"; Clear filing depth 27" — Outside dimensions: Height 
on pedestal 28!/2"; Width 22%"; Depth 31". 


Write for complete information and prices 


Midwestern Manufacturing Corp. 


106 E. Market St. Indianapolis 4, Indiana 


- 
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Midwest 


CADDIES 


easier, faster handling of 
CHAIRS AND TABLES 


‘a *Saves time! 
/ A *Saves effort! 


*Reduces noise 
and confusion! 









For 
FOLDING 





*Helps solve stor- 
age problems! 


Simplify moving and storage of 
folding chairs and tables with a 
Midwest Caddy Designed to 
handle all types of folding chairs 
and tables. Adjustable models 
7} available for partial loads. Built 


Complete line of for rugged 
folding tables handle. 


service Easy to 


> a2 


. i 
? — . = _ 
ele | ir é* 


Folding platforms & stages Choral and band stonds 


Write for complete catalog, today! 


FOLDING PRODUCTS 


‘“‘dwest Sales Corp 
Dept. 59-B ROSELLE, ILL. 





















COMPLETELY D/FFEREA/T 


> “PACKER 
mi PADS” 


|{° A Size For All 
Office Machines 


9 different sizes 


ENTIRELY / 


PACKER PADS DO ALL THIS 


e@ Prevent sliding, and creeping of all office machines 
e@ Increase typewriter life 
e@ Protect desk and table tops 
PLUS the attractive 2-tone green color and metal bind- 
ing enhance the beauty of any office. 
Constructed of durable hardboard with metal binding, 
multipreen bottom and moss rubber top. Raised rear 
legs absorb the extra weight found in the rear of most 
office machines. 
Rear legs of adding machine and calculator pads filled 
with artificial silk flakes to permit easy positioning. 
Raymond Packer Co. @ 1694 Main St., Springfield, Mass. 


GET FULL DETAILS TODAY! 
Raymond Packer Co. @ 1694 Main St., Springfield, Mass. 
I'd like to know more about the Packer Pad! 


©) Hove your representotive coll 0) Send illustrated litercture 
© Send one Packer Pad for free examination. If not delighted I'll 
return it within 10 days. Otherwise bill me for $3 less decler discount. 


Ee TITLE 
ADDRESS 
ait atitancntantaiine .... LONE STATE 


INQUIRIES FROM MANUFACTURERS’ REPS AND DISTRIBUTORS INVITED 














Guide to Retention Requirements 
Tells How Long Records Should Be Kept 


The varying lengths of time that company 1 rds 
be kept in regard to income and excise taxes, social securit 
payrolls, et have been tabulated in a new report by ¢ 
trollership Foundation, In the research ar t the ¢ 
trol Institut A i 

I} to-pa prises Volume 1 of SEr1ES 

Corporate R Retention,” and 
g i Requirements 

| t 4 ] ments of the Int nal Rev 
S i tl tabor Department and Securities and Exchar 
Commission, plus t ot other agencies and parti 

rned wit! iment contracts, defens iterial tra 

iction ind export an interstat shippe rs 

Copies of Vol i available from the Foundatior 

Park A N \ ta N y Price is $10 


William Rossway Named President 
Stationers & Publishers Board of Trade 


William Rossway, |]. Wiss & Sons Co Newark 
lected president Stationers & Publishers Board 
rade, In innual meeting 

Other ofticers ted were first vice-p! nt SCO 
Foster, Dennison Manufacturing Co.; and secon ice-p! 
lent, G. Fred Griffiths, Jr., Noesting Pin Ticket Co., ] 

Secretary-treasure! cutive vice-president, Edward 
©. Kallman; assistant tary, Mary Tollock; 

t C. Harwood Parker 


Interior Design Service Offered 
By Remington Rand 


Marion Heuer, A.I.D the first inter signer 
nsultant in t ( rea to work wit! 
office furniture depart t of Remington Rand Division 
Sperry Rand Corp, § will work within 
naugurat [ approach progran 
Mrs. H 1 numerous executiy flices int 
Midw in country. The company's Cl 
how ro vill featu utive and 


Protectall Safes Appoints Stokes 


ae Mosler Safe ¢ 3 
Edward Stokes i representati ring 
Ol H nis headquart rs in Clevela 

nt, S. Robert Brown, nati 

} said I Stok S 

Ki presentat K 

iving i 
eral } 


C. L. Scheffler Joins Jasper Desk Co. 


C. L. Scheffler, kr to his friends as B 
Jasper Desk Co ales representative in t S 
H WW ont residence in 
D S states < | Ok 
Ark I / 


New Sales Manager for Comptometer 


n promoted to district s 


Robert M. Steel | 


9 f th I WX I branch of the Cor 
Corp., a ‘ E. a ta general sales manager. St 
me up fr tl pany's Indianapolis sal ffice 
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Wate eeaciaaiih SEMCO'S 


Edsal — manufacturers and designers of shop and 
terial handling equipment — deals with dealers only 


direct selling. Qualit service and econ 
: . ADJUSTABLE 
keynotes of our program to supply our 
a ees: eae TYPING STAND 
precision equipment whe is needed ~ 
e budget can take. So economical that -* poe we 
Pa 


can compete with direct sellers 
‘ UNCONDIT Pom» 
Tool Stands, Shelf Trucks, Stock A GUARANTEED 


carts of heavy gauge steel Ye 





4 


- 
~menanwe* 




















_ B sams | 
¢ it. a Check these 
¥ Gee | ae Features 
Shelving Exclusive KWIP-KLIP = tH 
mn | i > } i 
"tele : pe type design for A + @ Heavy Gauge Steel @ Modern Design 
1unareas o $ . . . 
— = — | @ Adjustable @ Non-chip Finish 
Ei ——H @ Drop-leaf @ America’s Biggest Value! 
i | [ | | Work Benches - The finest drop-leaf typing stand on the market! Will give years 
o~ durable of trouble-free service. Table adjusts from 26 inches to 29/2 
I | . always level, with the inches. So well made, Semco Unconditionally Guarantees every 
: exclusive ribbed deck product. Latch onto the world’s biggest value, today! 


construction, presdwood top 


Write for your new catalogue and price list . . . now! 


Write today for catalog of prices and information on our 
Dealer Protection’ program 
Best...by Design 


3817 S. Racine Ave. 
Chicago 9, lil 








Eye Appeal... plus Quality! 
(46.08 


VINYL 


RING & PRONG 
BINDERS 












Quickly recognized as the 
efficient way of perma- 
nently modernizing any 
office, Frontier equipment 
is built to last and adjust 
o different floor plans. 





: Write for 
Now For volume binder sales, investigate Cesco’s Catalogue. 
distinctive line of “sell-on-sight™ Vinyl binders in a 


wide array of stock and special colors. BOOK CASES 
Durably constructed of virgin vinyl with electronically- 
welded edges, these binders are gaining wide accept- 
ince for sales manuals, service manuals, catalogs, 
price lists and various executive records of all types. 


Ring binders with flexible or stiff covers available in 







UTILITY TABLES 





two grades for L1x8'o sheets with 1” and 11%” e¢a- 
pacity Also with window-clear transpareni overlay 

overs—vyour customer's illustration or sales message 
is permanently sealed in. Vinyl prong binders in 2 


SORTING CASES 


capacity for ring or memo book punching. 


C. E. SHEPPARD CO. Company 


44-07 21st Street Long Island City 1, N. Y. P. O. Box 13266 


Dallas, Texas 
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SNAP FASTENER UNDERARM CASE................ NO. 120F 


Flat underarm case, large enc 


size folder. Smartly fashioned 


one: No zipper . . flap closes with attractive 


snap fastener. Sells on sight 


INCLUDE THESE WITH OTHER NEEDED 









BANLALOS 


GLAD-MAR ITEMS WHEN YOU ORDER. . 
wv CHECK STOCK NOW! 


re Write For Catalog 


Morbort ‘Do Waish 
GLAD- MAR PRODUCTS 






N M \ WAU KEE AVE® CHICA( ele 48 ILL 


Telephone: NILES 7-5828 





get your DESK PARTITIONER SALES 








via mail order 


Let your customers order Desk Partitioners by mail. 
Send them our newest dealer mailing piece, 
complete with perforated reply card order form 
imprinted with your name and address so that 
all orders come directly to you. We'll do the 
addressing and mailing too, if you like. 


Two color, imprinted mailer is available to dealers 
in minimum quantities of 1,000. 


Write today for full facts. 








MARNAY SALES DIVISION 
ROCKAWAY METAL PRODUCTS CORP. 
1270 Broadway New York 1, N. Y. 
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Stalter Moves to Larger Quarters 


COSHOCTON, OHIO 


The Stalter Off Supply Co. has mov f its 

cation at 133 N i St. to larger quartet 

4 N\ | \ 

The increas pa kes possible an expat n of lin 

services for t ft supply and furnit busin 
operated by William Stalter. 

A large store is been completely r ated an 
fitte i 48 and shelving has been install 
to acco odate Sst r Space is also availabl tor a larg 
sh ing of offi furniture than was possib n the 
loc: l 

At the rear of t ain room a large servi tion 

g nt will be usé 1 


Royal Metal Opens New Showroom 


Ihe Royal Metal Manufacturing Co pene its n 
loOwroo! last 1 nt at One Park Ave N York Cit 
The new facilits I vide mine individual ttin I 
where complete groupings of furniture and 
can be displayed to t t advantage 
Phi ugh the u r pot glass and drapery t al K 
w Maleren and As: architects, was 
t need for flexibility t furniture arrang 
requirements isolated display a 
Tt firm s un tormerly 
N. Michigan Av ( 


General Manager for Russell Stationery 


Bob Crudgington, ntly sold his « 


Pil) " gq NOW, famous “DensiwooDR” is ALSO used for 
Hh} } the exposed edges of the new moduler desks and 
| units. Being many times harder than normal 
= wood, ‘‘DensiwooD" eliminates wear, mars and 
hy i wt) dents in these scar-prone places. No more snagged 
j t nylons, more lasting beauty. Only ‘DensiwooD 
} provides that ‘‘built-in’’ protection. 
hi Most better known desk manufacturers use 
M4 - é “DensiwooD"’. Write us for a list of the progressive 
} H : users of this outstanding feature. 


LUNDSTROM LABORATORIES, INC 
132 Smith St., Herkimer, N.Y. 
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ACT NOW for BIG PROFITS that can be yours in the 

e office intercommunication field. Specialize on Key-municator 
Stromberg-Carlson’s new concept in loudspeaking intercom 
that obsoletes all others. ‘‘V.1.P"’ in appearance—loaded with 
sales-closing features—backed by national advertising and 
local promotion funds. Act now while profitable franchises 
are still open—this can be the “‘big ticket'’ item you've 


#h 


thought of specializing in! Write for full details; no obligation. 


thing finer tha 


STROMBERG-CARLSON VISION OF GENERAL DYNAM 
e special Products Division, Electronics Center sc 
x 44 N \OMAN STREET*® ROCHESTER 3 N Y 








‘Steady ‘‘BEST SELLER”’ 


e BEACH'S 


‘Common Sense’”’ 


EXPENSE BOOKS 


READY FOR YOUR CUSTOMERS 


TOPS Consumer Catalog 


IMPRINTED WITH YOUR NAME 





rico 


>PLAY in our rea t 
Carton apne Complete line of business 
4 ‘ie forms for office, warehouse, 
factory, etc. in your own catalog—will sell 
d le We more for you! Write or call for full details: 
ha d BEACH'S for 
y ed h but 
well ploseed BUSINESS FORMS 
WRITE 


107 N. WACKER DRIVE 
Chicago 6, Illinois—ANdover 3-6755 


BEACH PUBLISHING CO. 


for Samples and Prices 19829 W. McNichols, Detroit 19, Mich. 














\lephed 


silent, permanently lubricated, 
ntproof 





For every pasting and mounting use. Clean, 









swivel instantly to prevent scuffing and wear — 
| easily even over deep carpets 


4 
metal tread for carpets, linoleum, rubber tile; rubber tread for 
asphalt tile, terrazzo, or hardwood—complete variety of fastenings 


ttractive finishes of antique copper, satin chrome, or bright brass 


speedy-excess rubs off. Will not curl, shrink 
or wrinkle paper. Tube to 5-gallon sizes at 
art, stationery and photo stores everywhere. 


Write, today, for your dealer catalog and consumer literoture 


SHEPHERD CASTERS, INC. P.O. Box 672 Benton Harbor, Mich. 


In Conade: Shepherd Casters Conada Ltd., Toronto, Ontario) 


WRITE FOR CIRCULAR 


UNION RUBBER & ASBESTOS CO. 
TRENTON, M. 4. 





“The World's 
Largest 
Independent 
Rebuilder of 
Office Machines.” 


SUPERIOR 
TYPEWRITER 


e Calculators Write for fast-action merchandising program on our new top 
quality STATESMAN line of carbon paper and typewriter ribbons. 
Full protection! 


Write for confidential dealer's price list 
SUPERIOR TYPEWRITER CO., INC. 


420 Lexington Avenue, New York 17, N. Y. 
34 Hubert Street. * New York /3,N.Y. * WOrth 6-2626 WRITE, IN . Factory: Bridgeport, Conn. 
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Keep Klean Imprinted 
Typewriter and Business Machine 
Covers help you sell more! 


Keep your old customers “Dealer Con 


scious” and bring in new ones — by 


sending out your trademark and mes 
sage with every machine you sell! 
Tough, durable gray plastic, gray rub 
ber and black rubber. Write today fos 
prices, discounts, et< 
KEEP KLEAN PRODUCTS CO., INC. 
4077 PARK AVE., N.Y. 57, N.Y. 


ROLLING STORE LADDERS 


ROLLING LADDERS—Made from ep 
Oak or Birch. \ 
SIDE and CEILING TYPES—with \ 
steel track for mounting on shelving, 

filing cabinets or ceiling. 

“A” and LIBRARY TYPES—require Lit 

| no track and are mounted on wheels X AA 

L_ with Automatic Safety Brakes oN 

WELDED STEEL SAFETY LADDERS uN 
—Made from 1” diameter round ny : 

— furniture tubing, with expanded x . 
metal steps. Mounted on Swivel “a. 
Brake Casters. Ladder can be rolled , a ae 
freely when no one is on it. When ph \ \ a 
you step on the ladder the rubber f <3 YL’ fi 
tipped legs rest on the floor and Ms —— i 
prevent rolling. Made in 1 to 13 Wi 
step heights, and 4 widths 


Send for Circulars S583WOA (Wood) & 56-OA (Stee!) and Dealer Discount. 


Monvtactured by 


I. D. COTTERMAN 














123 W. Spring 
Naperville, Illinois 


ind More Leading Draftsmen, 
ntants and Artists 
re INSISTING on E 


“Tra- Potut 


LEAD POINTER 











~~ 






Saeca 2 


For Perfect Lead Points 
Blunt to Hairline. Two Models 
Standard Model gives you points up 
to 4” long without breaking. Just 

insert lead and rotate lid. 
Write for Literature and Dealer Prices. 






Voriable Taper Mode! 


lets you dial the taper 







you wont 











ELWARD MANUFACTURING CO. 


Boker Street * Coloma, Michigan 





















| DEALERS! Find out about our LOWER PRICES — 
and FAST DELIVERY! You'll sell more 


SNAP FORMS and 


CONTINUOUS REGISTER FORMS 


and make MORE money 
MORE repeat sales with extra 
profits from our complete line of 
printed forms. 
Quality and service 
guaranteed. 





For quotations on forms you 
are now using, send samples to 


THE DEALERS’ BUSINESS FORMS CO. inc. 
279 Fifth Avenue, New York 16, N.Y. LExington 2-5880 
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Letterex Opens New District Offices; 
Moves to Larger Quarters in Chicago 


William Bradford, president of The Letterex ¢ 
nnounced the opening of new district offices in B: 


Chicage at 


The new Balt im ffi is at 4138 Mountw K 
1 Ronald | Malley istrict manager. 1] vw St. I 
office is at 7505 Marill Drive with Harry Obst 
anager. Previously, Mr. Malley and Mr. Obst 
apacities at th in Letterex plant and 
in Washington 
The new and larg Chicago oftice ts at 13 W. Di 
A\ ved tre 80 Sherman Ave Evanst Ill. James 
Letcher is district 
ri} Letterex ( t developer and 
offi pt i ystem involving tl 
lisposabl paper and second sl} 


Bakewell Named Member of Victor Board 


Alvin F. Bakewell, vice-president and general sal 

er of the Victor A Machine Co., has 
i nber of th \ tor board of directors Or n 
A. C. Buehler, company president 

Bakewell, who has been with the compan 
started as assistant export anager in 1927. H as ap] 
d assistant sales inager in 1938, general sales imac 
1946 and vice-president in charge of sales in 19% 

Bueh!l its Bakewell with building uy 

mesti ind foreign ilies Organizations 
prise 64 direct factory sales and service branches 

tail outlets in tl i nmited States and Canada 
ributors in 60 foreign countries 

He also serves as president of Victor Adding Machine ¢ 
t Canada, Ltd., president of Victor Adding Machine Ex; 
Ce and vice-president of Vamco Intercont ntal, | 
wholly-own iDs1 ries of the parent company 


Remodeled Firm Holds Open House 


MUSKEGON, MI 


Ofti Suppl I 887 Terrace St., recently 
open hous ti irk the complete 
store as a new offi furniture design ent reat 
plet zroupings of odern furniture 
quit nt, new stationery department hxtu! 
yn 
ih fit n i i Greater Musk 
Michigan station i tts equipment d 
by t present oft of the business 
irting the busin all store in a 
In its present locat hrm has mucl 
frontag | pany serves oft! 
nts in tl Musk f rea and west Mi: 
nz sales an representatives 
tion Of this halt of ¢ state 
Ofticers of t fit Matias Massot, } nt: Hen: a 
TenHoor, vice-president and treasurer Howard \ 
Austin, secretary an i lanagel 





Quiggle Appointed Rose Sales Manager 


Howard C. Quiggle, a salesman for International Bu 
Machines Corp. fé ’ years, has been named sales ina 4 
t the offi ichin ision of S. Rose, In Cl af 
He is a distin« {1 record of flying during W 
War II, having fi issions Over France and G 
He has the Distinguisl Flying Cross, the Air M 
oak leat lusters ind ti Presidential Citat f / 


Hoffman Manages Norelco in Toledo 


Paul Hoffman has been named manager of t Nor Y 
lictating equipment division of the Cousino Visual Edu 

tion Service. In his new post, he will direct both retail 
and dealer organization for the firm. He was f erly 
Gross Photo Mart | 
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Loose-leaf envelopes 
punched; card-holders 
any size; menu covers 
factory record pro- 
tectors; tag holders 
bill-fold envelopes 
stamp containers, etc 


CELLULOSE ACETATE PRODUCTS 


902p SOUTH WABASH AVE. CHICAGO 5, ILLINOIS 


Made of acetote 


(flame resistant) . 
transparent cellulose Write for Dealer 


We build to fit your Literature & Prices 


oe tiliiien.. HARDBOARD FABRICATORS, INC. 


5? BRANCH ST > ae tours 7 








MARKILO 








SPECIALISTS IN MANUFACTURE OF Write Today For New 


STANDARD BUSINESS FORMS 


RUBBER BANDS 


EXCLUSIVELY 













* PEE Every type, size, width 4 ILLUSTRATED CATALOG 
e and color for any need. , Carbon Interleaved & NCR Forms 

’ Pm {> 

@ FLAT STYLE OR ROUND ) a 2 to 3 week delivery. 

a J | BULK a ‘ii be | Standard forms for all businesses 

° 2 ope SS Zz Customer's heading printed on all sheets. 

" MILLER, Pres ~. All forms illustrated for quick selling. 





We ship to your customer in your name. 


MIDWEST ROTARY MANIFORMS CO. 


Manufacturers of Business Forms for the Trade Only 


OMMERCE ROAD * ALLIAN CE, OHIO @ Box 112 Dept. 09 Caro, Mich. 


xe Indicates the Quality « 








uu THE LEADER eee eee 

ee IN PLATENS 
AND OFFICE MACHINE ROLLS 

Typewriter Tools—Parts—Supplies 


Ames Supply Company 





ATLANTA DETROIT 
156 Alexander, N.W 6527 John C. Lodge Expwy 
CHICAGO NEW YORK 
564 W. Randolph St 37 Murray St. 
DALLAS SAN FRANCISCO 
1232 Crampton St 545 Mission St 
| CLEVELAND 


1122 St. Clair Ave., N.E. 
AGENTS IN ALL PRINCIPAL CITIES 











Write for our new brochure 


MANUFACTURERS OF DRAFTING SUPPLIES 


jleole @ rym )aa8 


OFFICE SUPPLIES 
h_ & ACCESSORIES 


ee a i 





INKS « ADHESIVES + STAPLER 
ee ee ee 
PENS + CARBON PAPER + RU 





BANDS + NUMBERING MACH 
« TYPEWRITER RIBBONS ond 
other office devices 


Send for your BRAND NEW 
CATALOG NO. 90 


v , 
DIV., BANKERS & MERCHANTS, Inc. 
3229 N. SHEFFIELD + CHICAGO 13, ILL. 





CARDINELL CORPORATION, MONTCLAIR, NJ. 
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Acco Products, Inc 133 
Ace Lite Step Co 187 
Addo-X, Inc. . 125 
Advanco Prods., Inc 140 
Alien, R. C., Bus. Mach., Inc. 116, 117 
Allied Carb. & Rib. Mfg. Co 137 
All-Rite Pen Co. ........ 170 
Alma Desk Co. . ; 91 
Amberg File & Index Co 114 
American Chair Co. . 80 
American Geloso Electronics 50 
American Passbook Co 195 
American Stencil Mfg. Co 65 
Ames Supply Co 193 
Anco Wood Specialties 150 
Apsco Products, Inc 52, 53 
Ard Mfg. Co. ; 186 
Art Metal Constr. Co 8, 9 
Art Steel Co., Inc 63 
Autopoint Co 198 
B 

Badger, Inc 79 
Bankers Box Co ll 
Bankers & Merchants, Inc 193 
Barkley, C. L., & Co 156 
Bassick Company 176 
Beach Publishing Co 191 
Bentson Mfg. Co 128 
Boling Chair Co 105 
Bocrum & Pease Co 143 
Brush, John D., & Co., Inc 141 
Burroughs Corp 139 
c 

C-Thru Ruler Co 185 
Cardinel! Corp 193 
Case & Risley Press Paper Co 148 
Changepoint, Inc. 134 
Chicago Lock Co. 157 
Cole Steel Equip. Co 89 
Columbia Rib. & Carb. Mfg. Co 165 
Columbia-Hallowell Div. SPS 84 
Consolidated Stamp Mfg. Co 183 
Cotterman, | 192 
Cottonsmith Furniture Mfg. Co 149 
Currier Mfg. Co 163 
Curtis-Young Corp 195 
Cushman & Denison Mfg. Co 144 
D 

Davenport, A. C., & Son, Inc 168 
Dealers Bus. Forms Co., Inc 192 
Dolin Metal Prods., Inc 118 
Downey, C. L., Co 98 
Durable Metal Prods. Co 126 
E 

Eagle Pencil Co 56 
Edsal Mfg. Co 189 
Eisen Bros 193 
Ellingsworth Mfg. Co 21 
Elward Mfg. Co 192 
Ennis Tag & Salesbk. Co 14, 15 
Ever Ready Calendar Co 7 
F 

Faber, Eberhard, Penci! Co 7 
Facit, Inc 70 
Force, Wm. A., & Co 186 
Fritz-Cross Co., The 184 
Frontier Mfg. Co 189 
Fulton Marking Equip. Co 122 
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Globe-Werr 

Graff, Geo. B., & 
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Maple Leaf Mfa. Co 166 
Marble, B. L., Chair C 66 
Mark 10 , 193 
Marnay Sales Div 190 
Master Addresser Co 164 
Mayline Co 185 
Meilink Steel Safe C 124 
Merriam, G. & C., Co 115 


Metalstand C i 
Midwest Folding Prods ] 
Midwest Rotary Maniforn 193 
Midwestern Mfg. C l 
Milwaukee Chair Cx ] 
Minnesota Mining & Mfg 





| 
Modern Steelcraft 32 
Modernize, Inc 
Monarch Furniture 8 
Moore Push Pin C 182 
Murphy Mfg. C 184 
Murphy-Miller 79 
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Ne e Mfa 9 
Nev C } Pre ] 
Noestina Pin C g 
N Amer p 
N ern St € 
©] 
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Packer, Raymond 
Peerless Steel Equip lil 
Perfect Rubber Seat Cus 183 
Photo Materials Cc 186 
Port Huron Sulphite & Paper 80 
Print-O-Matic C 12) 
Pronto File Cort 104 
Protecta Safe Cort 19 
Q 
y P Enve 
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Regency Ther 
Regna Cash Reg 
Remington Rand, | 173 
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Rockwell-Barnes C 125 
Rogersnap Bu Forn lz 
Royal Register 

Royal Typewriter 


Semco Sale 
Shaw-Walker C 
Sheaffer, W. A., Pe 
Shepherd Caster 


Sheppard, C. E 189 
Smead Mfg. C ll 
Smith, Chas. C f 180 
Smith Systems Mfq 154 
Smo-King Product lf 


Smith-Corona 
Springer-Penguir 
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Standard Furniture 
Staniey Mfg 

Star Forms In 24 
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Stempel Mfg 
Stewart, R. A 
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Superior Typev 
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Taylor C 
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Tuttle Press C 
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U. S. Carbon & Rit Mfg 
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Victor Safe & 
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Adhesive Tape Corp. 
Acquires Modern Plant 


Stanley Weiner. sident an Se att f Adi 


Floyd R. Warner, 


Underwood Appoints New Dealers 


Supply, Prestonburge. K Asl 
4 rex.: W 
Typewriter & Off Su 
s Machi ( ) I 
I ( Franklin. \V ‘ 
( H ts. S.C I H 
t M H n Ind 
( LeRoy (Rocky) Jones, man: g 
t rKcting 


Ed Golden To Distribute William Desks 


Ed Golden, Fitt A\ N y rk ‘ 


s as take! 


ot R. Patterson McLean, vice 


é Royal Meta f ¢ 
Met Mtz. ¢ N ) h 


Forty-Fourth Local Association 
Joins NOMDA Group 


Model 500 
Metal Plate 


Acpress-R 


ADDRESSING MACHINE 


* Speed 1300 IPH 

* 150 plate stacker 
capacity 

Automatic plate 
change 

Automatic rotating 
ribbon 

Prints black or 
colors 

Consecutive 

repeat, skip 

Takes up to 9” x 
14” sheet 

Makes carbon cop.es 
48 hour embossed 
plate service to any 
point in US 
Heavy construction 
Weight 25 Ibs 








J Price $98.50 $5.91 tax 
nam< : GUARANTEED for ONE YEAR 
tk Other models available 


, 
. 


NETTLE MANUFACTURING CO. 
27D Huntington Ave. Boston 16, Mass. 
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commissions selling 
our complete line 
of passhooks, pocket 
check covers, coin 
savers, and other 
forms to financial 





R. E. Stra 1 th institutions. 
N M and COMMISSIONS 
P g Write for Information 
si ip 
S th Stratton are R. R. Douglas, West Mer 
David Bencomo, M f 
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e Famous “Grip Tite Tip” lead 
will never jam, wobble, 
turn or fall out 





® 


jetliner 


The Professiona/ Pencil 





® Concealed eraser and 
reserve leads. 






© Both standard and “real thin” 
fine point 





DEPENDABLE AS THE STARS...EXCITING AS THE NEW JET AGE 







Soon, you will offer the new Jetliner to your customers... 
with the confidence that this exciting product features the 
repair-free dependability of all Autopoint pencils. 
In style, too, the high polish cap and deep-tone barrel set 
the pace. The Jetliner is as modern as the high flying jet airliners. 












The Matching Retractable 
ola a ec a $1 


In Gold Electroplate, $1 additional 


No. 20 Chrome Cap and Trim $ 95 
No. 20G Gold Electroplate Cap and Trim, $1.00 additional inc. F.E.T, 












No. E 20 DISPLAY No. E20 GIFT PACK STARLIGHT PRESENTATION CASE | 
Contains 12 pencils 12 pencils gift packed No charge for the set | 







AUTOPOINT CO. + DIVISION OF CORY CORP. - CHICAGO 45, ILLINOIS 
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MORE ° 
WORKSPACE 
PER SQUARE FOOT! 





ize n Ge aw te ta bhlA Sh Cle 


4 3 v S 9 





Now you can provide the equivalent of 








a desk and a table for each worker—in 
the space of a standard desk and chair 
alone. You get 33! more workspace 
in the same floor space. 

Y&E’s new Mod-U-Ell desk utilizes 
all the space in desk areas, distributes 





top surface around the worker—in L. 
U, or Z shape, whichever fits best. 


Custom-built work station 


You can custom design each work sta- 





tion to the individual who uses it— 


oe choose from 92 possible combinations. 
You get 44% more top 
space with Mod-U-Ell—in 
fin 


the same floor space 


Get pedestals, end panels, and cabinets 






pititaitit 
| 


Z } 6 Olt tlt 


See how Mod-U-EIl helps you stretch floor space! 


in a variety of sizes and depths; tops in 


linoleum or textolite. 


Colors, colors, colors 


And ...you get this wide choice of col- 
ors: Royal Maroon, Heather Tan, Surf 
Green, Neutra-Tone Gray, Driftwood 
Tan, and Verde Green. Match or con- 
trast any of these with a variety of top 
colors—5 linoleum and 6 textolite com- 
plementary shades. 

Find out how Y&E’s Mod-U-Ell can 
give you more workspace in the same 
floor space you now have. See your Y&E 
man for all the details, or write us today! 


YWawMan & ERsBE MFG. CO., INC., 1015 say street + RocHEsTER 3, N.Y. C& 




















3 HERES THE ANSWER TO YOUR 
OFFICE DUPLICATING PROBLEMS 








TESTED and PROVED! 
Efficiently runs all 
papers—from post- 
cards to newsprint. 











Automatically feeds 
papers that have 
been cut unevenly. 













TESTED and PROVED! 


New separator fingers 
eliminate side rub- 
bers and adjustments. 
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AVAILABLE IN 
ELECTRIC OR 
HAND-OPERATED 
MODELS 


® 
Mark Il CONQUERORS 


new paper feed that passes every test! 


Here’s proof that Heyer Conqueror Spirit Du- 
plicators are specifically engineered and con- 
structed to cope with the special problems and 
hard usage that are common in office duplicat- 
ing. Following are some excerpts from a recent 
unsolicited testimonial regarding a Conqueror 
purchased 5 years ago: “ . twelve different 
operators using this machine . . . never had to 
give the girls any instructions’—‘* . . . its 
simplicity of operation and the ruggedness of 
the machine itself is quite a combination.”’— 
** ,. thousands of sheets of paper of all grades, 
sizes and weights have gone through this ma- 
chine, and never once did it falter.” 


Today, Heyer combines that established superi- 
ority with exciting, years-ahead innovations and 
improvements to bring you the brilliant new 
Mark III Series. They are so simple to operate 
a child can run them. They will dependably 
print on all papers—in 1 to 5 colors at once... 


anything typed, drawn or written on a spirit 
master. Conquerors deliver 330 copies in just 
3 minutes, at only a fraction of a cent each. 
Deeper feed tables have up to twice as much 
paper capacity as some competitive models. 


In addition, you save both time and money with 
such Heyer “firsts” as a Feed Tension Control 
at no extra charge ...Copy Positioner Control, 
that raises or lowers copy quickly, effortlessly 
...Visible Fluid Supply, that conquers the prob- 
lem of running dry . . . a built-in Copy Counter 
that conquers waste . . . and the Automatic 
Start-Stop (on electric models), that shuts off 
the machine when the last sheet is fed through. 


Sold and serviced by a nation-wide organiza- 
tion of selected dealers, and backed by Heyer'’s 
56-year reputation for superior quality and per- 
formance, a Heyer Mark III Conqueror is your 
best buy in spirit duplicators. 


Model 70—Hand operated, with all the features except electric drive $214.50 


Model 76A—Electric, with Automatic Start-Stop ¥ 299.50 
Model 76B—Electric, with 11” and 14” cylinder stop selector. ; 324.50 
Pius F.E.T. 


“Always Makes a Good Impression” 


THE HEYER CORPORATION ~- 1852 S. Kostner Ave., Chicago 23, Ill. 








